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No.  45 


Many  Successful  Newspaper  Mergers 
Develop  New  Management  Technique 


Adjustment  of  Rate  Cards  Following  Consolidations  Requires  Firm  Though  Generous  Diplomacy — 
Outline  of  Munsey  and  Herald  Tribune  Practices  Reveals  Interesting  Experiments 


VEWSPAPER  publishers  are  slowly  g  ARTHUR  ROBB 

grinding  out  of  the  hard  mills  ot 

(conomic  experience  a  new  business  tech-  never  higher,  but  it  is  a  fact  that  the  line.  The  Evaiing  Sun,  with  about  the 
liqne.  Ten  years  ago,  it  might  be  ac-  appeal  of  the  newspapers  which  sur-  same  circulation,  commanded  12}4  cents 
atately  asserted,  there  was  no  back-  vived  the  Munsey  scythe  is  far  more  a  line,  and  by  Feb.  28,  1918,  the  morning 
pound  of  business  data,  no  yardsticks  diverse  than  before  the  merger  era.  rate  had  been  adjusted  to  this  figure  also, 
by  which  the  manager  or  proprietor  could  Several  New  York  newspapers  make  one  Mr.  Munsey  purchased  the  New  York 
inasure  his  practices  and  products,  of  their  strongest  sales  arguments  around  Herald,  the  Telegram,  and  the  Paris  edi- 
md  it  is  no  secret  that  the  balance  sheets  the  assertion  that  their  circulation  does  tion  of  the  Herald  from  the  Bennett  es- 
ol  newspapers  in  general  reflected,  often  not  duplicate  that  of  any  rival.  .Adver-  tate  on  Jan.  15,  1920,  paying  $4,250,000 
in  red,  the  lack  of  this  knowledge.  The  tising  rates,  as  will  be  shown  in  detail,  for  the  properties.  Overnight,  the  Sun 
ten  years  since  1917,  however,  have  seen  have  gravitated  toward  a  base  of  1-lOth  and  the  Herald  were  merged,  but  the 
the  war  send  the  price  of  newsprint  paper  of  a  cent  per  line  per  thousand — an  Evening  Sun  and  the  Evening  Telegram 
kiting  to  unheard  of  heights,  the  cost  extremely  low  valuation,  but  measurably  were  continued  as  separate  operations 
of  labor  doubled,  with  the  consequence  higher  than  the  standard  of  a  few  years  even  to  the  extent  of  housing  the  Tele- 
tiat  newspapers  unable  to  face  economic  ago.  gram  in  a  separate  building  with  its  own 

conditions  that  changed  almost  overnight.  Even  though  Mr.  Munsey  did  not  executives  and  operating  staff, 

have  been  forc^  to  suspend  or  sell  out  achieve  all  of  his  intended  aims  and  Mr.  Munsey  took  the  position  with 
to  more  sagacious,  far-sighted  or  eco-  did  in  fact  help  to  forward  some  de-  large  local  advertisers  that  the  consolida- 
lomical  competition.  velopments  which  were  not  on  his  pro-  tion  automatically  cancelled  all  existing 

The  last-named  factor,  the  consol  ida-  Rram,  his  operations  of  the  past  ten  years  contracts  of  both  the  Sun  and  the  Herald 
don  of  daily  newspapers'  in  cities  of  all  considerably  lightened  his  fellow  pub-  and  announced  a  new  scale  of  rates  con- 
iizes  and  in  every  section  of  the  country.  Ushers  burden.  _  siderably  higher  than  the  old  Morning 

Ins  been  the  bi^^est  single  element  in  Mr.  Munsey  begsn  in  191Z  tnst  pnsse  Sun  rEtes*  though  lower  thsn  some  of 
tht  education  of  the  publisher  to  the  of  his  newspaper  career  which  ended  only  the  old  Herald  rates.  Old  advertisers 
details  and  needs  of  his  own  business.  death  in  1926.  On  Sept.  15,  were  informed  that  they  would  have  to 

\ftCT  taking  over  a  competitor's  plant,  1912,  he  gave  his  check  for  $1,000,000,  pay  the  new'  rates,  despite  the  fact  that 
circulation,  goodwill  and  advertising  con-  according  to  then  current  reports,  to  Mr.  some  of  them  had  contracts  with  several 
rats,  how  was  he  to  go  about  giving  Einstein  for  the  old  New  York  Press  months  to  run.  The  result  of  this  ar- 
ihe  full  fruits  of  his  enterprise  to  his  ®  morning  and  Sunday  paper.  The  Press  bitrary  stand  was  the  withdrawal  of  the 
readers  and  advertisers,  and  to  earn  the  running  about  100,000  large  stores’  copy  from  the  merged  morn- 

rcQuisitc  revenue  on  his  new  investment?  daily  and  80,000  Sunday.  Mr.  ^lunsey  s  ing  paper.  Mr.  Munsey'  found  that  he 
, . .  ,  ,  ..  '  first  move  was  to  reduce  the  rate  on  local  had  accumulated  considerable  ill-will,  and 

The  history  of  newspaper  consolidation  department  store  business  from  14  cents  the  new  spaper  which  he  had  assembled 
during  the  past  ten  years  discloses  an  jq 
ilmt  unbroken  record  of  success  at- 

ed.  There  are  dozens  of  cities  w  1C  Almost  four  years  later,  on  July  1,  of  department  store  support.  At  the 

OT  years  had  seen  three,  four,  possi^bly  Munsey  purchased  from  W.  C.  time  of  the  Herald-Sun  merger,  the 

newspapers  attempting  f?  ear  Reick  and  his  associates  the  Sun,  morn-  Herald  is  said  to  have  had  about  180,000 
bving  from  a  commum  y  which  could  ^.^3  ^  j,  ^he  Sun  about  120,- 

La  "  !  reported,  $3,250,000.  Without  notice,  the  000  The  Herald  had  a  conglomerate 

half  flu.  n  n  Press  and  the  Sun  were  immediately  mass  of  department  store  rates,  some 

desired  conditio  nierged,  with  Mr.  Reick  as  publisher  and  advertisers  paying  20  cents  and  others, 
thfw  ^  general  manager.  The  Morning  Sun  had  in  several  cases  not  the  largest  users 

r  100,000  daily  and  Sunday,  with  a  of  space,  paying  only  18  cents. 

^  publishers  w^o  su  department  store  rate  of  12;4  cents  a  Mr.  Munsey’s  technique  on  advertising 

*^^.1  1'"^’  affhough  one  contract  called  for  a  rate  cards  in  his  early  mergers  had  not 
^1  A  tooth  and  jq  rate.  Little  of  the  big  stores’  been  successful-it  had  antagonized  ad- 

Gh-  ana  J?'* Atlantic  ^^py  appeared  in  its  columns,  and  Mr.  vertisers  who  immediately  made  their  re- 

fh'irh  tW  devices  by  \iunsey  told  the  merchants  that  he  would  sentment  effective  by  with^awal  ot  the 

their  advertising  for  the  merged  patronage. 

j  .  .  P  os  from  families  which  Sun-Press,  with  a  combined  net  paid  cir-  He  proceeded  differently  in  his  next 
matter'.  ^Mecha£^coL“Lv^e  obv^o^Tly  ^  consolidation,  that  of  the  Evening  Sun 

^  reduced  through  elimination  of  sur-  ^ 

PltB  production  facilities.  Uneconomic 

St^TS^acoSidera'bSp^^  WHAT  MAKES  A  NEWSPAPER? 

bee  in  most  cities,  but  the  advertiser, 

to^y  paying  the  highest  rate  the  indi-  j^EXT  week  in  these  columns  EDITOR  &  PUBLISHER  will 
W  lS,''is  *s?ill  SftVn  p7y^ng  ksffw  present  an  important  article  on  the  cogent  subject  of  editorial 

hs  ^ce  and  receiving  more  genuine  formulae,  with  particular  reference  to  advertising.  What  are 
Kng%M  S^fou^r^  JSk'^coiStitors  elements  of  the  compound  that  make  the  successful  news- 

against  the  other.  paper?  Editors  raise  the  flags  of  interest  and  appropriate  adver- 

example.  tising  follows.  What  is  the  experience  of  conspicuous  newspaper 

t*.  r  'h’'°mgh  the  operations  of  the  .  -  *  .u*  i  .•  o  rk 

^  Frank  A.  Munsey,  the  metropolis  successes  in  reference  to  this  selective  process:  Uur  unique 

more  spectacular  newspaper  article  will  search  the  subject.  It  is  by  S.  P.  Weston,  recognized 

m  the  past  decade  than  any  ,  .• 

"ber  city  m  the  country.  authority  on  newspaper  practice. 

field  is  still  densely  occupied,  the 

T  of  copies  circulated  dailv  was _ 


with  the  Globe,  when  he  bought  the  lat¬ 
ter  paper  on  June  4,  1923,  for  $2,000,000. 
The  Sun  at  that  time  had  a  local  depart¬ 
ment  store  rate  of  16  cents  a  line  and 
an  excellent  volume  of  department  store 
business.  The  Globe  had  long-term  con¬ 
tracts,  running  for  ten  years  from  Feb. 

25,  1916,  with  four  of  the  large  stores, 
providing  for  a  10-cent  rate.  It  was 
carrying  a  fairly  good  volume  of  de¬ 
partment  store  advertising.  Its  contract 
had  some  features  which  were  at  that 
time  novel,  notably  a  sliding  scale  ar¬ 
rangement  based  on  circulation  perform¬ 
ance  and  providing  a  basic  figure  of 
1/16  of  a  cent  per  line  per  thousand 
circulation  to  be  adjusted  for  each  16,000 
circulation. 

Here  w'as  a  situation  different  from 
any  of  the  past  Munsey  mergers  and 
Mr.  Munsey  faced  it  in  wholly  new 
fashion.  In  effect,  he  addressed  the  de¬ 
partment  store  people  in  these  terms: 

“You  have  a  contract  with  the  Sun; 
it’s  not  your  fault  that  the  Sun  has  taken 
over  the  Globe ;  I  w'ill  honor  and  live 
up  to  your  contract  made  with  my  peo¬ 
ple,  and  W'ill  carry  it  out  despite  the 
fact  that  under  this  arrangement  you  will 
receive  80,000  additional  daily  circulation 
without  any  cost  to  you  whatever.’’  He 
immediately  promulgated  a  new'  schedule 
of  rates  for  the  Sun-Globe,  but  continued 
to  carry  department  store  business  at  the 
old  Sun  rates. 

Despite  Mr.  Munsey’s  refusal  to  recog¬ 
nize  the  old  Globe  contracts,  the  de¬ 
partment  store  proprietors  felt  that  they 
were  being  treated  fairly  and  through 
the  duration  of  their  old  Sun  contracts, 
seemed  to  vie  with  each  other  in  using 
large  space  in  the  Sun-Globe. 

.As  each  contract  expired — and  the  Sun 
management  had  staggered  the  expiration 
dates  of  department  store  contracts — it 
W'as  renew'ed  at  the  new  rates,  based  on 

25  cents  a  line  for  a  guaranteed  circula¬ 
tion  of  250,000,  the  advertiser  agreeing  to 
pay  for  circulation  above  that  guarantee 
at  the  rate  of  a  half-cent  per  line  for 
each  additional  5,000  circulation,  and  the 
publisher  agreeing  to  a  similar  reduction 
for  every  5,000  that  the  actual  circulation 
fell  below'  the  guaranteed  figure. 

One  year  after  the  merger,  the  basic 
rate  was  raised  from  25  cents  to  26  cents 
and  the  following  year  it  was  raised  from 

26  cents  to  27  cents,  but  the  contingent 
arrangement  as  to  circulation  has  re¬ 
mained  in  force  and  adjustments  are  made 
every  three  months.  At  the  end  of  the 
year  final  settlement  is  made  in  accord¬ 
ance  with  the  finding  of  the  A.  B.  C. 
auditor. 

In  this  connection,  it  is  interesting  to 
note  that  recently  the  Sun  refunded  to 
some  of  the  larger  department  stores  a 
total  ^  of  about  $10,000  because  the  cir¬ 
culation  fell  71  copies  a  day  below  the 
average  guaranteed  for  the  period. 

Mr.  Munsey’s  policy  of  conciliation  was 
bringing  dividends.  He  took  great  pride 
m  his  new  attitude,  and  went  beyond 
(Continued  on  page  40) 
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Editor  &  Publisher  for  April  2 ,  1927 


JUDGE  DEARTH  DENIES  JURY  FIXING  AT 
INDIANA  IMPEACHMENT  TRIAL 

Senate  Ready  to  Vote  on  Charges  as  Editor  &  Publisher 
Goes  to  Press — Mrs.  Dale  on  Stand — Husband 
Attacks  Dearth’s  Attorney 


{By  Telegraph  to  Editor  &  Publisher) 


In  the  current  issue  of  his  newspaper. 


INDIANAPOLIS,  Ind.,  March  31. —  Dale  devotes  almost  two  columns  of 
The  Indiana  State  Senate  was  to  vote  space  to  Attorney  \'an  Nuys  and  Judge 
at  9  o’clock  Friday  murning  on  the  im-  Dearth.  Referring  directly  to  Mr.  Van 
peachment  of  Clarence  \V.  Dearth,  judge  Nuys,  the  article  reads: 
of  the  Delaware  circuit  court,  on  seven  “If  Mr.  \  an  Nuys  is  possessed  of  that 
charges  of  impeachment  brought  by  the  rare  sense  of  honor  and  uprightness 
House  of  Representatives  alleging  sup-  which  is  supposed  to  be  the  attribute  of 
pression  of  the  press  and  illegal  selection  a  sworn  otticer  of  the  court,  there  is 
of  juries.  The  judge  may  be  convicted  but  one  course  left  open  for  him.  He 
on  any  one  of  the  seven  counts.  must  stand  up  before  the  senate  like  a 

The  State  closed  its  linal  argument  at  man  and  publicly  acknowledge  the  falsity 
5 :20  o’clock  Thursday  evening.  Several  of  his  charge  or  I  will  disbar  him  if  it 
newspaper  men  who  have  covered  the  is  the  last  thing  I  do  in  my  life.” 
trial  e.xpressed  the  belief  that  Judge  The  editor  referred  to  the  opening 
Dearth  will  be  acquitted  with  alvnit  2b  statement  made  for  the  defense  by  Van 
voting  for  conviction  and  20  for  acquittal.  Nuys.  The  attorney  attacked  Dale,  who, 
■Thirty-four  of  the  fifty  votes  are  neces-  be  said,  had  scandalized  Judge  Dearth 
sary  for  conviction.  for  more  than  four  years,  and  he  made 

When  the  state  rested  its  case  late  the  statement  that  the  editor  had 
Wednesday  afternoon,  T'.  Harold  \'an  "stooped  so  low  as  to  attack  the  chastity 
Orman,  lieutenant  governor,  who  has  of  a  daughter  of  Judge  and  Mrs.  Dearth, 
presided  at  the  trial,  announced  that  each  who  committed  suicide  in  the  Ohio  river 
side  would  be  given  two  hours  and  a  near  Louisville,  Ky.,  three  years  ago.’’ 
half  for  closing  arguments.  Representa-  “To  me  all  other  charges  in  the  Dearth 
tives  William  Henry  Harrison  and  Mil-  inqieachment  trial  sink  into  utter  insigni- 
ton  J.  Sallwasser  of  the  House  board  of  icance  as  compared  with  the  issues 
managers,  prosecuting  the  case,  opened  raised  in  this  amazing  and  almost  un¬ 
in  the  morning  for  the  state,  while  Rep-  believable  effort  to  stampede  senate  sen- 


half  for  closing  arguments.  Representa¬ 
tives  William  Henry  Harrison  and  Mil- 
ton  J.  Sallwasser  of  the  House  board  of 


resentative  Delph  L.  McKesson,  chair-  timent  in  favor  of  a  bereaved  father  by 
man  of  the  board  made  the  state’s  final  making  this  cruel  and  uncalled  for  accu- 
argument.  Frederick  Van  Nuys  and  sation  against  the  one  who  Mr.  Van 


Moses  E.  Lairy  presented  the  final  argu¬ 
ments  for  the  defense. 


Nuys  himself  savs  is  mainly  responsible 
for  Mr.  Dearth’s  predicament.’’  Dale’s 


EDITOR  &  PUBLISHER 
C.4LENDAR 

April  11-12 — International  Adver¬ 
tising  Assn.,  Fourth  District,  an¬ 
nual  convention,  Davtona  Beach. 
Fla. 

.April  12-13 — New  York  State  Cir¬ 
culation  Managers’  .Assn.,  meet¬ 
ing,  Syracuse,  N.  Y. 

April  19 — .Associated  Press,  direc¬ 
tors’  meeting.  New  York. 

.April  22-23 — Panhandle  Press  .Assn., 
20th  annual  convention,  .Ama¬ 
rillo,  Tex. 

.April  24-30  —  .American  Forest 
Week. 

.April  25-26 — .Associated  Press,  an¬ 
nual  meeting.  Waldorf-.Astoria. 
New  A'ork. 

.April  25 — Annual  Luncheon  of 
.Associated  Press. 

.April  25  —  National  .Advertisers' 
Day,  sponsored  hy  .Association 
of  National  Advertisers,  and  In¬ 
ternational  Advertising  .Assn. 

.April  25 — President  Coolidge  at 
20th  anniversary  banquet  of 
United  Press,  Biltinore  Hotel. 
New  A'ork. 

.April  25 — “Garden  Lark.’*  King 
Features  Syndicate. 

.April  27-29 — .American  Newspaper 
Publishers’  .Assn.,  annual  conven¬ 
tion,  Waldorf-.Astoria  Hotel.  New 
York  City. 


COOLIDGE  TO  SPEAK 
AT  U.  P.  DINNER 

Press  Service  Will  Celebrate  20th  An¬ 
niversary  at  Biltmore  Banquet  April 
25 — 1,000  Editors  to  be  Invited 


The  prosecutors  fired  a  parting  shot  article  reads.  niversary  at  oiltmore  Banquet  April 

Wednesday  when  they  had  12  witnesses,  “Miss  Dearth  died  about  three  years  25 — 1,000  Editors  to  be  Invited 

including  three  Muncie  ministers,  testify  ago.  I'p  until  the  present  time  Judge  — - 

that  Judge  Dearth’s  reputation  for  hon-  Dearth,  his  wife,  nor  any  person  living  President  Coolidge  will  address  a  ban- 
esty  and  integrity  was  “bad.”  These  wit-  ever  has  been  heanl  to  complain  that  the  ,|uet  to  be  given  by  the  United  Press  .As- 


KENT  COOPER  GOING 
ABROAD  APRIL  3o 

A.  P.  General  Manager  Will  Sail 
mediately  After  Annual  Meetiai 
on  Visit  to  European 
Bureaus 

Kent  Cooper,  general  manager  of  the 
.Nssociated  Press  is  planning  to  sail  fron 
New  Aork  .April  30.  immediately  afto 
tlie  annual  meet- 
of  the  .\.  p 
"  "  a  t  hrej 
months’  Euro- 
1’  9  a  n  business 
trip. 

The  primar,- 
purpose  of  the 
journey,  he  said 
this  week,  is  to 
viMt  the  p 
'■•uropean  bu¬ 
reaus,  but  while 
abroad  he  will 
also  attend  the 
eonference  of  ,\1. 
lied  European 

be  held  at  W  arsaw  May  23.  .Mr.  Cooper 
will  be  a  speaker  at  the  conference,  hav¬ 
ing  been  asked  to  discuss  ihe  principle  of 
the  property  right  to  news  as  it  has  been 
develoiK’d  in  the  United  States  courts  and 
also  to  describe  advances  made  in  this 
country  on  the  mechanical  side  of  news 
agency  work.  It  will  be  the  first  time  in 
history  that  an  .A.  P.  official  has  attended 
the  allied  conference. 

Paul  Meynot  of  the  Havas  .Agency  b 
in  charge  of  the  \\  arsaw  program.  He 
has  infonned  Mr.  CoopK-r  that  subjects  to 
be  considered  will  include;  “Means  for 
Limiting  Governmental  Censorship’'; 
“Expwlition  of  the  News  Report  on  the 
,  Continent”  ;  and  “News  Copyright.” 

There  are  22  news  agencies  members 


nesses  and  others  who  preceded  them  Post -Democrat  then  or  at  any  other  time  sociations  at  the  Biltmore  Hotel  in  New  conference. 


were  used  mainly  to  combat  the  defense  ever  slandered  her  memory.  If  I  had 
introduction  of  a  dozen  character  wit-  done  that  cruel  thine,  then  would  have 
nesses,  who  all  testified  the  jurist’s  repu-  been  the  time  for  Clarence  Dearth  to 


tation  was  good.  order  the  suppression  of  the  i 

Judge  Dearth,  on  the  stand  in  his  own  by  force,  not  three  years  later, 
defense  Monday  and  a  large  part  of  Mr.  Van  Nuys  declined  to 


York  on  .April  25,  it  was  announced  .  look- 

March  24.  The  occasion  of  the  banquet  "1^  particularly  to  visiting  Rus- 

is  the  2()th  anniversary  of  the  founding  There,  he  pointed  out,  there  has 


order  the  suppression  of  the  newspaper  ”jj.  P.  Irvin  S.  Cobb,  humorist,  considerable  development  in  the  use 


will  also  speak. 

defense  Monday  and  a  large  part  ot  Mr.  \  an  Nuys  declined  to  comment  The  address  will  be  broadcast  over  the 
Tuesday,  maintained  an  unperturbed  calm  upon  the  published  article.  “I  decline  to  network  of  the  National  Broadcasting 
in  denying  each  and  all  of  the  state  s  comment  iip-'ii  anything  that  Mr.  Dale  (Jompanv  in  this  country  and  to  foreign 
charges.  He  was  questioned  at  length  has  to  say  during  the  progress  of  tnis  countries  from  WGY  in  Schenectady, 
regarding  his  selection  of  jury  commis-  trial  before  the  senate.”  A’an  Nuys  said.  K^rl  .A.  Bickel,  president  of  the  United 
sioners  and  his  alleged  attempts  at  jt*f>  ■  Press,  who  with  Roy  \V.  Howard,  chair- 


lixing,”  but  even  the  thundering  of  Rep- 

resentative  McKesson  failed  to  elicit  any  DALE  JAILEU  1-OK  LIBEL 

ilamaging  admissions  from  the  judge.  _ 

He  was  questioned  but  little  on  his  Arrested  On  Return  to  Muncie  On 


confiscation  of  newspapers  from  Muncie 
newsboys,  which  was  the  real  basis  of  the 
trial.  His  attorneys  had  previously  ad- 


Ckarge  Brought  by  Dearth 

George  R.  Dale,  publisher  of  the  Mtin- 


will  also  speak.  ’  'T  radio  for  news  transmission. 

The  address  will  be  broadcast  over  the  ' 

network  of  the  National  Broadcasting  250  SIGN  FOR  TOUR 

Company  in  this  country  and  to  foreign  - 

countries  from  WGY  in  Schenectady.  Large  N.  E.  A.  Party  Will  Viiit  Bltck 

Karl  .A.  Bickel.  president  of  the  United  „!!!.  After  Omaha  Convention 
Press,  who  with  Roy  \V.  Howard,  chair¬ 
man  of  the  lioard  of  the  Scripps- Howard  To  date  more  than  250  new.spaper  men 
Newspapers,  arranged  to  have  President  and  women  representing  many  sections  oi 
Coolidge  address  the  anniversary  banquet,  the  United  States,  have  notified  the  head- 
said  this  week  that  nearly  1.0(X)  editors  quarters  office  of  the  Nebraska  X.  E.  .V 
have  been  invited  to  be  present.  The  in-  convention  committee  that  they  will  make 
vitations  have  been  sent  to  U.  P.  clients  the  tour  of  Nebraska  and  tl.e  Black  Hills, 
in  this  country,  in  South  America  and  on  following  the  National  Editorial  .Assoda- 


mitted  that  the  judge  ordered  the  copies  cie  Post-Dcvwcrat  \\r%  arrested  on  a  ,,,g  Continent  Editors  of  newspapers  in  tion  convention  in  Omaha.  June  12-15. 

of  the  Munch-  Pos'-Dcnwcrat,  edited  by  charge  of  criminal  lilvel  at  Ins  home  in  \rpg„tine,  CTile.  and  Brazil  have  in-  Two  special  trains  will  carry  the  groopi 

(^orge  R.  Dale,  long-time  enemy  of  the  Muncie  Thursday  morning  by  Sheriff  formed  him  bv  cable  that  they  will  come  The  route  of  the  tour  is  from  Omaha 
judge,  seized  because  they  contained  an  Harry  B.  Mc.Auley  ami  a  d^uty,  and  banquet,  making  •*>'  way  of  Fremont  and  Norfolk  and  on 

alleged  slanderous  article  directed  at  was  held  tn  jail  in  lieu  of  bond.  international  affair,  Mr.  Bickel  west  to  Chadron,  from  which  point  the 

ludgc  Dearth.  His  own  chief  counsel.  Dale  s  newspaper  on  Feb.  19  contained  trip  through  the  Black  Hills  will  be 

Van  Nuys.  on  direct  examination,  asked  an  article  placing  the  blame  for  two  United  The  route  through  the  Blad 

him  why  he  impounded  the  papers,  which  Muncie  ^rders  on  Judge  riarence  AN .  sponsored  an  important  event  Hills  touches  at  the  towns  of  H« 

he  orilered  taken  from  88  newsboys.  Dearth  and  Ma>or  John  Harnoton.  be-  ,j„rin„  the  .Associated  Press  and  .Ameri-  Springs,  Custer,  Deadwood,  Lead.  Spear- 

“Because  Dale  had  been  slandering  me  cause  of  an  alleged  lax  law  enforcement.  fish.  Belle  Fourche.  Stureis  and  Rapid 


he  orilered  taken  from  88  newsboys.  Dearth  and  Mayor  John  Harnoton.  be- 
“Because  Dale  had  been  slandering  me  cause  of  an  alleged  lax  law  enforcement, 
and  libeling  me  for  three  and  one-half  Dale  was  indicted  a  few  davs  later,  but 
vears  and  I  could  not  stand  it  anv  longer.”  ned  to  Ft.  Recovery.  O..  where  he  has 
Dearth  replied.  “At  one  time  I  felt  remained  since  to  avoid  arrest, 
urged  til  go  out  and  do  something  else  -■  —  ■ 

to  him.  ”  NO  NEWS  MONOPOLY  DANGER 

The  first  witness  Monday  afternoon  - 

was  Mrs.  Lena  Dale,  wife  of  George  Bickel  Addresses  Boston  Chamber  on 


can  Newspaper  Publishers  .Association  Relic  Fourche,  Sturgis  and  Ra^ 

convention  week  at  the  Waldorf-.Astoria.  Cit.v.  Returning  from  the  Hills,  W 
King  Features  Syndicate  and  Interna-  I’jtrty  will  travel  ^uth  to  Scottsbluff  a™ 
tional  News  Service  w'hich  has  for  years  ^l^cn  to  Sidney  apd  on  east  d^ 

staged  a  “lark”  for  entertainment  of  the  1"®  *1®  '’^Hcy  route  with  stops  plairo 

edi'ors  during  the  week  have  announced  North  Platte,  Kearney,  Grand  Islaai 
that  the  “Garden  Lark”  will  be  held  this  Hastings  and  Lincoln,  ^fore  retummgB 
year  at  the  Friars  Club  on  April  25.  ''’'R  be  spent  mw 


Dale.  She  was  subpenaed  by  the  de-  .  j  *1  »> 

fense  to  produce  copies  of  each  issue  of  u»ine»t  an  ewi 

her  husband’s  paper  in  the  years  of  1923,  Speaking  before  the  Boston  Chamber 
1924,  1925,  1926  and  1927.  which  were  of  Commerce  March  31.  on  “Rig  Busi- 


brought  into  court.  The  list  was  short  ness  and  the  News,' 


“Big  Business  and  News”  The  annual  luncheon  of  the  Associated 

,  .  ,  ,  ,  „  ^  Press  will  also  be  held  on  April  25  at 

Swakmg  before  the  Boston  Oiamber  the  Waldorf-.Astoria  Hotel.  Frank  B. 

Commerce  March  3 L  on  Rig  Bust-  Noyes,  publisher  of  the  Washington  Eve- 
ss  and  the  News,_  K^l  .A.  Bickel.  n in g  Ntnr  and  Associated  Press  president, 


Black  Hills  and  six  days  in  Nebraski 

ASSOCIATES  HONOR  HART 

Charles  F'.  Hart,  mechanical  suptfii- 


several  num^rs,  she  said,  because  “news-  president  of  the  United  Press  Asswia-  will  speak  and  there  will  be  another  of  tht  New  York  Timts.  ^ 

paper  men  from  all  parts  of  the  L'nited  tions,  declared  that  not  since  1914  have  speaker  whose  name  has  not  vet  been  an-  3  dinner  this  week  given  I® 

States  have  borrowed  copies,  promising  there  been  such  possibilities  in  the  foreign  pounced.  '  memliers  of  the  mechanical  departnioi 

to  return  them,  but  never  did.”  Mrs.  field  for  weal  or  woe  for  .America  as  now.”  _  celebrating  his  13th  anniversary  as  me 

iDale  was  then  excused  and  told  that  she  “Because  ours  is  a  government  by  chanical  superintendent.  More  than  " 

would  be  called  again,  hut  she  was  not  public  opinion,”  he  added,  “and  news  is  PLACES  “QUESTION”  AD  attended. 

called  to  testify  a  second  time.  the  raw  material  out  of  which  public  Vow  an  advertiser  is  takinir  advantage  -  ...... 

George  Dale  himself,  remaining  at  Ft.  opinion  is  created,  no  greater  blight  could  of  the  current  “quizzing”  craze  Bren  CUTS  SUBSCRIPTION  PRICE 

Recoyerv.  0.^  «o  avoid  tano’s  placed  “Ask  Me  Another’’  adver-  Charles  B.  Welch,  general  manager 


iDale  was  then  excused  and  told  that  she  “Because  ours  is  a  government  by 
would  be  called  again,  hut  she  was  not  public  opinion,”  he  added,  “and  news  is 


called  to  tpstifv  a  second  time. 


the  raw  material  out  of  which  public 


George  Dale  himself,  remaining  at  Ft.  opinion  is  created,  no  greater  blight  could 
RecovfTv.  O..  *0  avoid  arrest  on  a  charge  fall  upon  the  United  States  than  the 
of  criminal  libel  brought  by  the  Dela-  creation  of  a  monopoly  in  news  distribu- 
warc  Grand  iurv  at  Judge  Dearth’s  re-  tion. 


PLACES  “QUESTION”  AD 

Now  an  advertiser  is  taking  advantage 
of  the  current  “quizzing”  craze.  Bren- 
tano’s  placed  “.Ask  Me  Another”  adver- 


quest,  has  demanded  that  Attorney  Van  “Sjich  a  monopoly,  by  virtue  of  its 
Nuvs  make  a  public  a'vilogy  for  state-  domination  over  the  .American  press, 
ments  derogatory  to  Dale,  which  the  could  shape  and  mould  the  national  mind, 
editor  declares  were  made  before  the  strangling  progress  anc  stupefying  initia- 
senate  T iiesday. 


eation  ot  a  monopoly  m  news  dtstribu-  tisements  in  New  York  newspaper  this  the  Tacoma  Ncti-s-Trihunc.  on  M<^ 
•  .  f  •.  week.  In  one  single  column  ad  five  ques-  announced  a  rctluction  in  price  of  X’tf^ 
'’'Hue  of  its  tions  were  listed,  and  the  answers  were  Tribune  from  three  to  two  cents  per  <1? 
,  P"®?’  published  in  another  advertisement  on  the  on  the  streets  and  from  IS  to  10 
uld  shape  and  mould  the  national  mind,  same  paee.  The  questions  were  all  so  per  week  by  carrier  delivered  m  * 
^  ng  1  g  progress  anc  stupefying  initia-  phrased  that  the  answer  to  each  one  was  home.  The  News-Tribune  will  cl®F 

“Brentano’s.”  from  IZyi  to  12  em  columns  on 


Editor  &  Publisher  for  April  2,  1927 


WHAT  SPACE  BUYERS  THINK  OF  SPACE  SELLERS 

New  York  Agency  Executives  Offer  Constructive  Suggestions  in  Solicitation  Technique  and  Tell 
What  Information  They  Most  Want  from  Newspaper  Salesmen 


A  UKOL'l’  of  space  buyers  of  repre- 
A  sentative  national  advertising  agen- 
^  in  New  York  were  this  week  offered 
0”  ‘  ■  _ 


By  PHILIP  SCHUYLER  a  "foolish  tendency"  among  newspaiier 

space  salesmen  to  sell  their  own  news- 
the  complex  job  the  making  of  a  lection,  but  clamp  down  on  tlie  national  paper  as  a  separate  entity  rather  than  the 
per  list  is.  advertiser.”  media  as  one  solid  unit, 

ry  account  represents  a  separate  Mr  Baker  was  one  of  those  who  ad-  newspapers 

1  he  explained.  Our  media  de-  muted  he  was  an.xious  to  receive  all  ti  e  ‘ 

It  makes  exhaustive  researches  to  mtormation  about  newspapers  he  could  -ic  .. 

1  ,  ,  •  ,  •  t,  ■  4  I.  1  II  4i  4  4i,  iiicir  own  nicirKet  as  a  worthwnne  mar- 

ne  what  kind  ot  a  job  is  neces-  get.  lie  declared,  however,  that  the  i.,.4  ,  i 

I ,  ■  1  .  ®  11111  I'Jt  a  particular  product,  instead  ot 

Iheir  results  are  turned  over  to  newspapers  were  over  oading  his  desk  jalkine  one  newsnincr  in  -i  imrU 


pany  is  the  complex  job  the  making  of  a  lection,  but  clamp  down  on  tlie  national 


opportunity  to  “sell”  their  viewpoint  newspaper  list  is. 
w  the  men  on  the  other  side  of  the  desk,  “Every  account  represents  a  separate 
to  tell  what  they  think  about  space  sell-  problem,”  he  explained.  "Our  media  de 
trs  and  to  explain  what  they  want  to  partment  makes  exhaustive  researches  tc 
bK)\v  about  the  daily  newspaper  as  an  determine  what  kind  of  a  job  is  neces 


advertising  medium. 

An  outstanding,  although  not  unam- 
Bous,  complaint  discovered  was  the  view¬ 
point  that  competitive  newspaper  “mnd- 
dinging”  was  a  decided  waste  of  time 
and  damaging  to  the  entire  press.  What 
space  buyers  wanted,  instead  of  invidious 


newspaper  list  is.  advertiser.” 

“Every  account  represents  a  separate  Mr.  Baker  was  one  of  those  who  ad- 
problem,”  he  explained.  "Our  media  de-  mitted  he  was  anxious  to  receive  all  the 
partment  makes  exhaustive  researches  to  information  about  newspapers  he  could 


us  and  we  pick  the  papers  to  do  the  job. 

“We  are  anxious  to  receive  up-to-the-  be  easily  tiled  aw^ay  for  relerence  ciiTerpartiVulaVr^do  ^lorsell^heirrm^ 

minute  information  about  newspapers.  there  seems  to  me  to  be  a  whole  lot  i .  ,  ^  ,i  . i  .i  i 

W.  ,r,  to  keep  all  the  ,n„e  on  oi  n.oney  evaded  ...  ,l,.s  Uojd.le  „nek 

newspaper  circulations  and  newspaper  mail  sohcitation,  he  s.aid.  i  like  the  m-  ^  ,  . 

Image  l.gures  We  ought  to  get  these  tormation  1  am  receiving,  but  it  certainly  ,hem  personallv 'm  ten  vears.  We  want 

statistics  regularly.  could  be  m  more  convenient  lorm.  4„  i.,,,:,..  ...u..,  _ "i  i  .  i  •• 


with  fuil-p^age  broadsides  which  could  not  another  \ 


talking  one  newspaper  in  a  market  over 


cities  particularly  do  not  sell  their  mar- 


comparisons,  was  market  information  ap-  statistics  regularly. 


linage  tigures.  We  ought  to  get  these 


plicable  to  the  product  which  the  agency 
had  as  an  account  to  advertise. 

Dissatisfaction  with  the  manner  in 
which  newspaper  information  is  now 


“.And  when  a  newspaper  is  furnishing  The  proper  method  of  personal  solici-  ..  ‘  ,  ■  ' 

linage  statics,  tliere  is  a  great  deal  more  tation  m  Air.  Baker’s  opinion  is  for  the  •  , V'^scrald  ha 
than  the  mere  figures  which  we  would  salesman  to  tell  his  own  story  coinpre-  circulation  contests. 


the  towns.  Maybe  we  Iiaven't  visited 
them  personally  in  ten  years.  We  want 
to  know  what  they  are  like  today.” 

Mr.  Fitzgerald  had  a  liberal  view  on 


like  to  have.  Take  for  instance  the  lin-  licnsively  but  bnetly  and  let  his  competi- 


kcwspapers  have  a  perfect  right  to 


wasted  by  newspapers  m  this  form  ot 
promotion. 

A  tolerant  attitude  toward  newspaper 
promotion  contests  with  prizes  and  pre- 
niums  was  also  noticeable,  although 
there  were  those  among  the  number  who 


to  tlie  cheap  or  the  high-class  trade.” 


gestioiis  was  bred  I'itzgerald.  space 


Mr.  Brandau  was  one  of  the  group  buyer  for  Calkins  &  Holden,  Inc 


with  an  open  mind  as  far  as  circulation 
contests  were  concerned. 


want  a  space  salesman  to  visualize  of  bakevi  beans. 


a  publisher  mii>t  push  his  proihict  in  the 
same  way  as  the  canner  pushes  his  br.md 


newspaper  tor  me. 


“If  I  run  across  a  newspaper  that  has  is  what  1  am  most  interested  in,  the  tyiie 


questioned  in  no  uncertain  terms  circula-  done  unusual  things  to  bolster  up  circu-  of  new  spaper  he  has  to  offer  me.  1  want 


obtained  by  any  save  direct  service  lation,  naturally  1  am  inclinetl  to  dis- 
hnds  '  count  some  of  that  circulation.  Circula- 


to  know  the  kind  of  readers  his  paper 
caters  to,  and  how  the  newspaper  is  got- 


There  was  a  ditference  of  opinion  also  tion  obtained  through  contests,  especially  ten  up  to  ainieal  to  the  class  of  people 
m the  matter  of  combination  rate.  While  voting  or  automobile  contests,  is  less  represented  by  the  town.  It  the  news- 


would  condemn  the  “double-headed  valuable  than  cash  circulation. 


paper  is  in  a  mill  town,  1  want  to  see  a 


newspaper”  as  a  "curse”  to  the  whole 
5eld,  another  would  say  he  saw  no  dan¬ 
ger  in  the  practice. 

One  constructive  fact  stood  out  reef- 


“But  no  one  thing  can  bar  a  newspaper  mill  town  newspaper.  1  know  how  dif- 
from  a  list  in  an  advertising  campaign,  ferent  that  kind  of  jiaper  is  than  the  resi- 
In  considering  circulation  contests  for  in-  dential  paper. 

stance,  other  elements  must  not  lie  over-  “But.  alnive  all.  1  want  to  be  sure  that 


like  in  the  sea  of  differing  opinions,  and  looked.  The  standing  of  a  newspaper  in  the  paper  the  salesman  represents  goes 
that  was  that  the  space  buyer  is  insatia-  its  community,  for  example,  and  its  pres-  into  the  homes.  The  products  we  have 
ble  for  newspaper  information,  albeit,  he  tige  in  general.  There  is  more  than  one  to  sell  are  home  products,  and  the  pool- 


is  fussy  how  he  gets  it. 


instance  where  newspapers  have  added  room  paper  is  not  much  use  to  us. 


II.  R.  Schaeffer,  space  buyer  for  the 
William  H.  Rankin  Company,  was  re¬ 
freshingly  frank. 

"W  hat  1  want  primarily  is  truthful  in- 
formatiem,"  he  said.  “You  will  find  rep¬ 
resentatives  lie  like  a  pack  of  thieves. 
T  hese  men  know  how  to  make  figures  lie. 

“In  supplying  figures  to  a  space  buyer 
a  newspaper  should  state  plainly  the  basis 
on  which  they  are  compiled. 

“I  hate  to  see  newspapers  engaged  in 
circulation  fights.  If  a  newspaper  would 
put  the  money  spent  on  premiums  into 
giving  its  readers  a  better  product,  every¬ 
one  concerned  would  profit.  I  was  told 


“Mud-slinging  contests  between  news-  circulations  by  contests  and  have  held  it. 
papers  are  confusing  to  the  space  buyer,”  Once  they  hold  contest  circulation  it  is 
Bates  Compton,  space  buyer  of  the  H.  K.  worth  as  much  as  any  other  kind  of  cir- 
McCann  Company,  declared.  He  was  the  dilation.” 

most  lenient  of  all  those  questioned  on  A  complainant  against  what  he  termed 


"1  believe  that  the  personal  equation  other  day  that  in  one  city  $.sOO,tKX) 
enters  very  strongly  into  every  newspajK'r  drop  in  the  bucket  in  the  total 

as  an  advertising  medium,  especiallv  in  atnount  ot  money  spent  annually  for  cir- 
the  smaller  cities.  If  1  know  that  the  culatii.n  promotion.  Think  what  the 


most  lenient  of  all  those  questioned  on  A  complainant  against  what  he  termed  publisher  of  a  newspaper  is  a  gootl  newspapers  in  that  city  could  do  with  that 
this  particular  subject.  Like  Tommy  tvas  the  discrimination  against  the  na-  square  shooter,  that  his  editor  is  re-  tnoney,  the  new  good  features  it  could 
Atkins,  he  has  every  reason  to  grumble,  tional  advertiser  by  some  morning  and  spected  by  the  people  in  the  town,  1  feel  the  exclusive  news  heats  it  could 

too.  .An  average  of  50  space  salesmen  evening  combination  newspapers  was  that  considerable  value  is  added  to  the  Pother,  the  state  and  city  local  coverage 
call  at  his  agency  daily.  He  sees  a  great  W.  A.  Baker,  space  buyer  of  the  Frank  advertising  placed  in  his  columns.  offer.  Instead  some  newspapers 

number  of  them  personally,  and  no  little  Presbrey  Company.  “Is  it  a  real  honest-to-goodness  news-  think  it  wise  to  spend  large  sums  for 


number  of  them  personally,  and  no  little 
time  is  taken  by  hearing  of  quarrels 
between  competing  newspapers. 


Presbrey  Company. 

“.\n  advertiser  ought  to  be  able  to  se¬ 
lect  which  newspaper  he  wants  to  use,” 


That’s  really  the  most  important  premiums.  In  so  doing  they  are  appeal- 


What  I  want  are  hard  facts,  but  there  he  said.  “Most  of  the  combination  news- 


ire  also  the  intangible  values  in  a  news¬ 
paper  which  influence  my  selection  of 
newspapers  for  a  campaign.  I  want  to 
know  the  standing  of  a  newspaper  in  its 
community,  its  past  record,  its  general 
t)TX)graphy  and  makeup,  the  type  of 
people  it  reaches. 

“Of  course,  there  are  bound  to  be  ex¬ 
aggerations  in  personal  solicitations. 
Like  poets,  salesmen  are  entitled  to  spe¬ 
cial  license.  I  want  them  to  be  biased. 
They  should  be  biased.  Gross  exaggera- 
twns  are  bound  to  be  discovered.  Mud- 
dijging  is  simply  stupidity,  however. 

“M[hat  I  need  as  a  space  buyer  is 
practicable  working  information.  Solici¬ 
tors  may  well  stop  selling  us  and  begin 
informing  us  a  little  more.” 

Mr.  Compton  said  he  had  just  ordered 
a  new  wastebasket  to  catch  the  “useless 
mtormation”  he  is  receiving  from  many 
newspaper  promotion  departments  by  di¬ 
rect  mail. 

I’m  filling  one  wastepaper  basket  and 
another  now  every  day,”  he 
»'o-  “Certainly  there  is  some  informa¬ 
tion  which  we  want  to  keep  getting  from 
**P®^rs.  It  is  the  style  in  which 
much  of  it  is  now  being  sent  out  that  is 
f^***u*'t.  so-called  attention  get- 

the  broadsides,  work  backwards,  as 
mr  as  I  am  concerned.  I  like  to  get  my 
m  ormation  on  standard-sized  letter  form 
^  easily  filed.  I  can  soon  tell 
^^r  or  not  there  is  any  real  informa- 
,1®. mother  broadsides  I  receive.  If 
pjH*  into  the  waste-basket  they 

One  thing  that  a  great  many  publish- 
stana  •  salesmen  fail  to  under- 

m  the  opinion  of  H.  C.  Brandau, 
buyer  of  the  George  Batten  Corn- 


papers  permit  the  local  advertisers  a  se- 


•  picstion  I  want  to  have  answered.  Do 
people  believe  what  they  read  in  it?” 
Air.  I'itzgerald  thought  that  there  was 


RESPONDING  TO  SPRING  WANDERLUST 


Harvey  Wertz  (left)  and  John  W.  Dailey,  humorist  and  city  hall  reporter  of  the 
St.  Louis  Times  staff  who  suddenly  derided  to  see  the  world,  and  started  recently 
on  a  50,000  mile  jonrney.  Their  first  leg  was  a  river  trip  to  New  Orleans  on  a 
government  harge;  from  New  Orleans  they  took  a  tramp  steamer  for  South 
.America.  They  are  earning  their  expenses  by  writing  for  newspapers,  trade 
journals  and  feature  serx-ires,  and  doing  manual  labor  of  various  sorts  while 
waiting  for  the  checks  to  arrive. 


ing  largely  to  a  definitely  circumscribed 
class  of  people  that  can  be  found  in  any 
town  and  that  can  be  called  simply  ‘pre¬ 
mium  chasers.’  Such  people  are  not 
worth  a  great  deal  to  advertisers.” 

“Me-too  stuff”  was  scored  by  -A.  C. 
Linge,  space  buyer  of  the  H.  E.  Lesan 
-Advertising  .Agency. 

“The  ‘me-too’  line  isn’t  used  b  .•  the 
better  class  of  representatives,”  Mr.  Linge 
said,  “but  it  is  the  familiar  cry  of  the 
second-rater.  It  isn’t  so  much  the  fault 
of  the  salesman  as  the  publisher  he  repre¬ 
sents.  A  newspaper  has  been  left  out  of 
the  list  for  good  and  sufficient  reasons. 
Perhaps  it  is  because  it  has  country  cir¬ 
culation,  and  what  is  wanted  for  the 
particular  product  in  hand  is  city  circula¬ 
tion.  It  may  be  one  of  a  hundred  dif¬ 
ferent  reasons.  The  only  thing  the  pub¬ 
lisher  can  see  however  is  that  his  paper 
has  been  left  out  of  a  schedule  while  the 
fellow  across  the  street  is  carrying  the 
business.  Space  buyers  are  immediately 
pestered  with  ‘me-too’  solicitations.  The 
representatives  want  to  be  furnished  with 
good  and  sound  reasons  why  their  papers 
w^ere  left  off  the  list.  I  am  glad  to  fur¬ 
nish  those  reasons,  and  I  go  out  of  my 
way  to  do  it,  but  certainly  it  is  a  waste 
of  time.  I  wonder  if  it  isn’t  possible  for 
the  publisher  to  study  his  own  field  to 
determine  whether  or  not  he  is  logically 
entitled  to  the  business  and  present  these 
reasons  instead  of  merely  crying,  ‘Me 
too.’  ” 

Mr.  Linge  also  served  what  he  de¬ 
scribed  as  “buncombe”  which  newspapers 
are  sending  out  in  the  name  of  promotion. 

“I  refer  particularly  to  the  greedy 
claims  of  metropolitan  dailies  to  rover 
completely  all  surrounding  territory, 
whether  or  not  there  are  any  other  go<M 
small  city  dailies  in  the  same  field.” 
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PROPAGANDA  AND  EXCESS  PUBLICITY 
HURTING  AUTOMOBILE  SALES 


DO  YOU  KNOW? 


CUSHING  JOINS  A.  P 
TO  SELL  WEEKLIES 


Industry  Needs  a  Judge  Landis  to  Sit  on  the  Lid,  Editor  Sug¬ 
gests,  Citing  Recent  Wall  Street 
Merger  Story 


By  an  AUTOMOBILE  EDITOR 


I  Y01£S  the  automotive  industry  need  a 
Judge  Landis? 

That  question  was  asked  recently  at  a 
gathering  of  some  automohile  men  sitting 
around  at  the  Detroit  A.  C.  discussing 
motor  topics.  It  was  hrought  up  through 
one  man  suggesting  that  one  of  the  real 
factors  in  blocking  sales  was  too  much 
factory  tin  can  publicity  about  record 
production  figures. 

short  time  ago.”  he  said  “I  asked  a 
gathering  of  our  dealers  to  name  some 
of  the  things  that  seemed  to  them  to  be 
real  factors  in  sales  resistance.  One 
dealer,  who  has  a  good  record  with  us, 
and  studies  conditions  got  up  and  told  me 
that  the  less  we  said  about  production 
the  better. 

“I  suggested  that  my  viewpoint  was 
that  if  the  public  knew  we  were  making 
a  lot  of  cars  it  showed  that  people  liked 
them  and  were  buying  them  because  they 
were  good.  He  said  that  sounded  all 
right  coming  from  the  factory  end.  Xext 
he  countered  with  some  statements. 

“He  said  that  a  checkup  of  a  number 
of  prospects  who  were  supposed  to  be 
all  ready  to  sign  up,  but  had  refused 
finally  to  order  their  cars,  showed  about 
50  per  cent  of  them  were  waiting  for 
one  purpose — an  over-supply  of  cars. 
Summing  up  the  general  opinion  in  the 
minds  of  these  waiters  it  was  along  the 
lines,  that  having  read  of  our  constantly 
increasing  production,  they  formed  the 
opinion  that  by  waiting  we  dealers  would 
be  overstock^!.  .\nd  when  that  time 
arrived  they  could  come  to  us  with  their 
old  cars,  and  we  would  have  to  pay  them 
their  prices,  not  ours,  to  relieve  our  in¬ 
flated  condition. 

“After  he  finished  some  other  dealers 
thought  there  was  something  to  this. 
They  could  recall  instances  of  where 
they  waited  for  things  to  drop  when 
there  seemed  possibilities  of  an  over¬ 
supply.  In  other  words  with  an  idea  that 
things  were  going  to  be  plentiful  people 
do  not  rush  to  buy  them.  They  act  as 
they  did  during  the  war  when  there  was 
a  sugar  shortage,  everone  wanted  some 
at  any  price,  while  now  no  one  gets  more 
than  a  few  pounds  at  a  time.” 

When  the  man  finished  other  subjects 
needing  a  change  were  discussed.  It  was 
pointed  out  that  today  there  is  too  much 
rushing  things  to  work  out  a  story  to 
give  a  thought  to  its  merit.  Of  what 
news  value  is  a  story  about  a  man  in 
Seal.le  making  some  hill  in  that  city  on 
high  to  readers  of  a  paper  in  Savannah, 
Ga.?  That  was  one  query. 

.Another  thing  that  seems  unnecessary 
is  the  long  sounding  titles  that  are  hitched 
to  factory  executives.  There  is  the  vice- 
president  in  charge  of  production ;  the 
vice-president  and  general  sales  manager; 
the  assistant  to  the  vice-president  in 
charge  of  distribution,  etc. 

Coming  down  to  present  day  needs  the 
story  sent  out  last  week  by  the  Asso¬ 
ciated  Press  dealing  with  Durant,  mer¬ 
gers,  alleged  pricq  cuts,  etc.,  seems  to 
be  something  well  worth  consideration 
by  an  automotive  Judge  Landis.  In  one 
city  some  distributors  and  dealers  claim 
that  the  story  slowed  up  sales  just  when 
they  were  getting  under  way.  It  was 
claimed  by  a  branch  manager  that  the 
story  caused  a  loss  of  $15,000  in  blocked 
orders.  Now  here  was  a  story  built  upon 
alleged  rumors  or  mergers  in  Wall  Street 
in  which  the  names  of  several  companies 
were  specifically  mentioned,  and  in  the 
next  sentence  it  went  on  to  say  that  so 
far  as  known  no  negotiations  were  under 
way.  In  other  words  it  might  as  well 
have  said  “here  is  a  story,  but  it  is  all 
hokum”,  is  the  way  one  automobile  man 
phrased  it  talking  to  a  newspaper  man. 
Another  dealer  cancelled  a  full  page  ad- 
vertisment  scheduled  to  go  after  reading 
the  headlines.  Then  why  send  it  out? 

With  some  connecting  link  between  the 


National  .Automobile  Chamber  of  Com¬ 
merce  and  the  news  agencies  and  news- 
papir>  some  sort  of  a  co-operative  plan 
might  be  worked  out  to  stop  propaganda 
getting  out  of  Ixnmds.  .\  couple  of  years 
ago  a  story  went  out  from  Cleveland 
about  a  motor  company  that  was  not 
even  based  upon  rumors  or  speculations, 
but  pretty  close  to  the  libel  law.  It  never 
would  have  gotten  into  the  papers  if  it 
had  been  sent  addressed  to  the  automo¬ 
bile  editors.  Traced  down  it  was  found 
to  1k‘  propaganda. 

Then  there  are  the  Ford  rumors  creep¬ 
ing  along  from  time  to  time.  During  a 
recent  show  word  got  around  that  Ford 
was  going  to  drop  his  price  $175.  This 
was  passed  from  one  to  another  of  the 
exhibitors.  The  men  in  the  smaller 
price  field  got  worried.  Some  visitors 
heard  it.  .A  newspaper  man  was  asked 
about  it  and  he  telephoned  his  paper. 

He  got  the  story  as  sent  over  the  ticker. 
It  was  credited  to  some  metal  trade  paper 
in  Cleveland  giving  the  story,  with  vari¬ 
ous  qualifications,  but  nothing  of  a  defi¬ 
nite  nature,  but  it  did  say  something 
about  the  $175  drop.  This  is  what 
caused  the  uneasiness.  Now  it  was  not 
possible  to  go  around  and  tell  each  ex¬ 
hibitor  personally  the  story.  Hut  as  many 
as  could  be  reached  were  told  and  they 
were  asked  to  tell  others.  The  financial 
editor  of  the  paper  did  not  print  it.  But 
a  week  later  that  same  story  bobbed  up 
again  with  a  date  line  as  news  and  got 
into  some  newspapers.  And  it  did  not 
help  the  small  car  dealers. 

.Automobile  editors  know  that  when 
Henry  Ford  can  get  coal  delivered  for 
about  $4  a  ton  at  Detroit,  and  after  burn¬ 
ing  it  for  fuel  can  sell  the  gas  and  other 
by-products  for  about  $20  he  is  not  going 
to  blow  up  just  yet.  Also  they  know 
that  he  has  gradually  extended  his  assem¬ 
bly  plants  throughout  the  country,  and 
through  them  he  could  do  something 
drastic,  if  necessary.  Some  of  them  re¬ 
member  when  he  gave  two  automobile 
editors  at  New  A'ork  the  now  famous  in¬ 
terview,  to  the  effect  that  if  the  licensed 
manufacturers  suing  him  under  the  Selden 
patent  wanted  a  real  fight  he  would  start 
it  by  building  cars  and  selling  them 
through  department  stores.  Ford  was 
l(K>king  into  the  future  then  a  generation 
ago.  That  story  was  picked  up  and  shot 
out  from  New  A'ork  suggesting  that  he 
was  going  to  sell  cars  in  Wannamaker’s, 
although  he  never  mentioned  any  store. 
When  he  gets  ready  to  meet  competition 
he  will  do  it  in  his  own  way,  and  without 
any  suggestions  from  outside.  .And  his 
efforts  will  not  be  based  upon  rumors. 

It  is  admitted  generally  that  all  things 
considered  the  automobile  industry  owes 
a  debt  of  gratitude  to  the  newspapers  for 
putting  the  vehicle  on  the  map.  They 
printed  pages  of  stories  to  stir  up  inter¬ 
est  in  touring.  More  pages  covered  races, 
tours,  etc.,  as  news.  Newspapers  got  a 
lot  of  advertising  and  are  going  to  get  a 
lot  more,  it  is  true.  But  they  give  back 
a  portion  of  this  in  their  automobile  sec¬ 
tions.  In  legislative  fights  when  the  in¬ 
dustry  was  the  target  of  oppressive  laws 
and  taxation  it  was  the  quick  response  of 
the  newspapers  in  many  cases  that  halted 
the  legislative  juggernaut. 

On  the  other  hand  the  magazines  have 
received  millions  from  the  motor  industry. 
But  they  never  print  any  factory  stories. 
They  never  run  special  articles  to  pro¬ 
test  against  excess  taxes.  They  get  the 
money  and  run  the  copy  and  that  ends 
the  transaction. 

Each  newspaper  has  its  own  policy 
regarding  news,  but  the  general  policies 
are  pretty  much  the  same.  For  that  rea¬ 
son  the  automobile  men  on  the  papers 
would  be  glad  to  co-operate  to  aid  the  in¬ 
dustry.  Therefore,  it  would  not  be  a 
bad  idea  for  the  National  .Automobile 
Chamber  of  Cf>mmcrce  to  have  a  meet- 


gUESTlONS 

1.  What  was  the  most  daring  fake 
in  newspaper  history? 

2.  What  was  greatest  single  me¬ 
chanical  ailvancement  newspapers  have 
made  in  the  la.st  50  years  ? 

3.  How  old  is  printing  by  the  web- 
perfecting  press? 

4.  What  is  the  principal  cause  of 
libel? 

5.  Who  was  Nellie  Bly? 

6.  Who  were  Stanley  and  Living¬ 
stone  ? 

7.  W  ho  is  the  author  of  the  phrase 
“if  a  man  bites  a  dog,  that’s  news.” 

8.  Who  said  “A'oung  man,  go  W'est.” 

9.  Who  was  M.  M.  Noah? 

10.  What  gave  .Arthur  Brisbane  his 
first  great  note  as  a  reporter? 

(.Answers  on  I’age  40.) 
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Agency  Man  Will  ‘-Fight  for  Countj. 
Publisher’s  Place  on  Bij 
Schedules” — Headquarters 
in  Detroit 


QEOKGE  W.  CCSHl.XG.  formerly  of 
^lcKlnney.  .Marsh  X  Cushing 
Detroit  advertising  agency  which  hanrlL 
t  h  e  $7,000,000 


ing  with  the  representative  men  from  the 
various  newspapers  to  thresh  out  some 
of  the  things  needing  correction.  The 
advertising  men  have  been  having  meet¬ 
ings  going  over  the  situation  regarding 
ethics  on  copy  and  some  other  things  that 
seemed  in  need  of  a  remedy.  Why  not 
those  identified  with  the  news  end? 


WICHITA  EAGLE  STARTS 
NEW  EVENING  PAPER 


John  J.  Wallace  in  Charge  of  Evening 
Eagle  Launched  Monday  by  Victor 
and  Marce'lus  Murdock 


Taking  Wichita  business  men  and  citi¬ 
zens  by  surprise,  the  li'ichita  Evening 
Eagle  appeared  on  the  streets  Monday. 
The  new  afternoon  paper  is  published  by 
V’ictor  and  Marcellus  M.  Murdock,  owners 
of  the  li’ichita  Daily  Eagle,  morning 
paper.  The  announcement  made  it  clear, 
however,  that  there  will  be  two  separate 
staffs  and  except  for  the  publishers  there 
will  be  no  connection  between  the  two 
papers.  .A  full  leased  wire  of  the  United 
Press  is  being  used  and  the  same  staff  of 
correspondents  in  Southern  Kansas  and 
Northern  Oklahoma  who  supply  the 
Wichita  Daily  Eagle  with  news  will  be 
used  by  the  evening  paper. 

John  J.  Wallace  will  be  directly  in 
charge  of  the  Evening  Eagle.  Mr.  Wal¬ 
lace  received  much  of  his  experience  on 
the  Houston  (Tex.)  Post  and  for  the  last 
few  years  has  been  writing  publicity  for 
David  Belasco  in  New  York.  Reporters 
and  desk  men  on  the  Morning  Eagle  have 
been  doubling  up  and  writing  and  editing 
news  for  both  papers,  but  several  outside 
reporters  are  expected  within  a  few  days. 
.Appointments  of  a  city  editor  and  tele¬ 
graph  editor  are  being  held  in  abeyance 
for  the  time  being. 

The  paper  will  have  three  editions  each 
afternoon  and  will  sell  for  three  cents  on 
the  streets  in  Wichita.  It  “will  carry 
plenty  of  photographs  and  will  specialize 
on  handling  all  the  local  news  of  Wichita 
first,”  says  the  announcement. 

The  Evening  Eagle  will  have  no  edi¬ 
torial  page.  In  its  place  will  be  the 
“Crucible”  a  column  appearing  on  the 
left  hand  side  of  column  one.  This  col¬ 
umn  will  comment  on  public  happenings 
and  invites  public  contributions. 

No  attempt  will  be  made  to  sell  local 
advertising  for  at  least  three  months  or 
until  it  has  been  proven  to  Wichita  busi¬ 
ness  men  that  the  Evening  Eagle  is  a 
good  advertising  medium,  the  publishers 
stated. 

First  issues  of  the  new  publication  car¬ 
ried  a  liberal  sprinkling  of  national  ad¬ 
vertising.  Numerous  comic  strips  and 
women’s  features  have  been  contracted 
for. 

The  evening  field  heretofore  has  been 
held  exclusively  by  the  IVichita  Beacon, 
published  bv  Henry  J.  .Allen,  former  gov¬ 
ernor  of  Kansas.  Mr.  .Allen  is  now  with 
•h'"  “Llniversity  .Afloat”  that  is  making  a 
»r>ur  of  the  world.  He  is  professor  of 
;<  urnalism  on  the  ship. 


Ford  advertising 
appropriation,  has 
joined  the  .Amer¬ 
ican  Press  .Asso¬ 
ciation  as  Detroit 
manager.  .A.  H. 

Kiley  remains  in 
the  Detroit  office 
of  the  associa¬ 
tion. 

Mr.  Cushing, 
prior  to  his  entry 
into  the  firm  of 
McKinney, 

Marsh  &  Cush¬ 
ing,  Inc.,  servtxl  <;Eoki.E  \v.  Cvsmso 
successively  a  s 

advertising  manager  of  the  Federal 
.Motor  Truck  Company,  advertising  man¬ 
ager  of  the  Hudson  Motor  Company,  and 
then  handled  Hudson  and  Essex  advertis¬ 
ing  with  C.  C,  Winningham, 

He  also  worked  as  reporter  for  the 
Detroit  Xens,  going  to  Detroit  in  1909 
after  attending  Michigan  State  College. 
He  filled  vacancies  on  several  editor^ 
desks  while  with  the  News  and  later  be¬ 
came  telegraph  editor  and  .state  editor  of 
the  old  Detroit  Tribune.  In  1912  he  en¬ 
tered  advertising  agency  work,  but  after 
two  years  became  editor  of  The  Detroit¬ 
er,  a  publication  issued  by  the  Detroit 
Board  of  Commerce.  Then  came  the 
ix-riod  of  his  association  with  automobile 
firms,  placing  their  advertising. 

While  with  the  Hudson  Motor  Com¬ 
pany,  Mr.  Cushing  was  a  director  of  the 
.Audit  Bureau  of  Circulation  for  three 
years. 

Of  his  new  connection,  Mr.  Cushing 
says:  “My  vision  is  just  this:  The  large 
advertiser  must  get  closer  and  closer  to 
his  market.  He  must  know  conditions 
in  the  small  towns  and  villages.  The 
small  paper  has  a  very  definite  place  to 
fill  in  his  national  schedule.  The  im¬ 
portance  of  seeing  that  the  advertiser 
knows  that  it  is  easy  to  reach  this  mar- 
bet  through  small  jwpers  via  the  .Ameri¬ 
can  Press  .Association  is  my  job.  The 
country  publisher  must  know  that  some¬ 
one  is  fighting  for  his  place  on  the  big 
schedule.  Arrayed  against  him  are  the 
big  dailies,  the  magazines  and  farm  pa¬ 
per  men  with  their  portfolios  of  facts 
and  convincing  arguments. 

“Here  in  Detroit  are  millions  to  be 
spent  for  advertising.  The  small  paper 
has  a  right  to  its  share  and  it  will  be 
my  purpose  to  fight  for  that  share.  I 
shall  do  it  in  person  with  men  whom  1 
have  known  and  grown  up  with.  I  kno« 
that  I  can  tell  them  the  story  of  small 
papers,  because  I  believe  in  these  pa¬ 
pers,” 


“SILLY  STUFF’  SELLS  BEST 


So  Woman  Speaker  Declares  of  Writ¬ 
ings  by  Her  Sex 


“The  women  writers  who  are  paid  most 
for  their  work  are  those  who  turn  oirt 
sentimental,  sexual  and  silly  stuff, 
Mrs.  Phoebe  K.  Warner  of  Oaude  s^ 
in  addressing  the  34th  annual  convention 
of  the  Texas  Women’s  Press  .Association, 
in  Dallas  last  week.  “Syndicated  artkks 
appearing  on  the  so-called  women’s  pages 
of  the  large  dailies  little  reflect  the  true 
intellectual  life  of  woman.”  the  speaker 
continued.  “Editors  try  to  tell  us  that 
all  women  want  to  read  is  about  recipe 
fashions  and  how  to  get  along  with  the 
men.  That  could  not  be  further  iron 
the  truth.” 

.Annual  awards  by  the  association^ 
c' tided :  Best  short  story,  Mrs.  Emel 
Jackson  Roe,  Austin;  feature  storx  Mrs 
Roe;  poem,  Mrs.  Marie  Calcote  Hams 
Dallas. 
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COVERING  CHINA  WAR  STORIES  AGAINST  ODDS 


Handful  of  Correspondents  Find  Communications  Greatest  Problem — American  Newspapers  Spend¬ 
ing  $5,000  Per  Day  to  Get  the  News — Reuter’s  Man  Has  Narrow  Elscape 


4  HANUTb'L  oi  men  un  one  side  oi  They  were  inarching  him  off  to  the  execu-  C.  Montee,  who  i>  on  tlie  cable  desk  ot  back  from  the  W  hang  poo  river  in  a  gen- 

the  world  are  trying  to  tell  the  other  tion  ground  when  the  first  shell  of  the  the  International  News  ^er\ice  in  New  iral  westerly  direction  for  about  three 

y  what's  going  on.  Reporting,  at  best,  Anglo-American  Ixnnhardment  crashed  on  York.  Montee  was  for  seven  years  bar  miles,  and  it  is  about  two  miles  in  width 

*****116  of  the  world’s  most  e.xactmg  jobs,  the  hillside.  iiastern  correspondent  of  the  1.  N.  S.  and  from  north  to  south.  The  French  Con- 

tat^  the  score  or  so  of  American  corre-  liscaping  in  the  general  confusion,  the  **  former  editor  of  the  Mitnihi-  Finics.  cession  e.xtends  as  a  narrow  strip  from 

jgondents  in  war-torn  China  these  days  corresixtndetit  took  refuge  with  Chinese  "When  the  Kuotnintang,  Nationalists  the  Hund  westward,  between  the  Inter- 

^  writing  their  dispatches  against  odds  friends.  There  he  cut  oif  his  moustache  or  Cantonese,  tlic  correct  apiicllation  de-  national  Settlement  and  the  old  Chinese 

long  as  the  cable  and  telegraph  mileage  with  a  penknife,  painted  his  face  and  pending  upon  the  correspondent's  prefer-  C  ity  of  Shanghai,  southeast  of  the  Inter- 

needed  to  bring  their  words  from  Shang-  liands  yellow  and  dressed  in  Chinese  eiice,  captured  the  city  of  Shanghai  and  national  Settlement. 


needed  to  bring  tneir  worus  iroiii 

hai  across  hurope  to  New  York.  clothes.  Thus  disguised,  he  encountered  a  mobs  ot  guerillas  ran  riot  through  the 

There  are  fewer  American  reporters  in  naval  party  and  reaclusl  the  Kmerald  streets  of  the  Chinese  city,  the  foreign 
lina  today  than  can  be  found  over  in  safely.  correspondents  were  thrown  on  their  owii 

...pns  Coitntv  Court  in  Long  Island  Cable  editors  at  New  \  t  rk  head-  resources  for  gathering  the  news,”  Mon- 


China  today  than  can  be  found  over  m  safely. 

Queens  County  Court  in  Long  Island  Cable  editors  at  New  \  >  rk  head- 

the  lives  of  a  Ruth  Snyder  and  a  <iuarters  of  the  big  news  agencies  said 
_  itf-iv  :irp  in  the  balance  for  a  that  I'ncle  Sam  bore  the  hrunt  of  reixtrl- 


"This  is  the  territory  the  foreign  corre¬ 
spondents  must  cover.  British,  French, 


correspondents  were  thrown  on  their  own  Japanese  and  Portuguese,  and  later, 
resources  for  gathering  the  news,’  Mon-  American  troops  ringed  the  entire  area 
tee  told  I'.DiTOR  &  I’t'iiLtsiitR.  "Slany  ot  with  barbetl-wire  and  saixlbag  barricades. 


Henry  Cray  are  in  the  balance  for  a  iliat  Uncle  Sam  bore  the  brunt  of  reixirt-  the  sources  upon  whicli  they  had  depended  Ixliind  or  niton  which  they  had  numer- 

ijnital  murder.  Yet  in  China  thousands  ing  the  Nanking  bombardment.  The  for  news  when  the  fighting  was  from  om  ous  machine-gun  emplacements, 

of  lives  might  be  sacrificed  as  a  result  of  commamler  in  charge  of  the  American  de-  liundred  to  several  hnn<lred  miles  distant,  correspondents  dashing 

»  misinterpreted  or  mLstated  fact.  I".’""  to'iioint  within  these  barriers. 


Press  associations  are  now  rushing  Socony  Hill,  reported  officially  to  Shang-  "The  foreign  newsi>aix-rs  of  the  cit>  In-st  to  portrav  events  as  thev 

more  men  eastward  to  meet  the  emer-  hai  and  Washington.  Their  reports  were  were  partially  crippled  hy  the  general  tran.^pired  ’ 

cy.  Staff  men  in  the  Orient  have  given  out  to  newspaper  men  at  both  strike  which  was  declaretl  iti  the  city  ....  .  \  i  p 

L-n  ordered  to  put  on  extra  correspond-  places.  In  some  instances  the  press  asso-  simultaneously  with  its  capture  by  the  •  s>oiiate<l  1  ress  is  using  the  re- 

•Mt  and  have  complied  with  the  orders,  ciations  received  news  first  by  their  re-  Southerners.  The  foreign  consuls  ami  I*!’*!  *’  enters  Limited  to  get  the 

Pnr  the  Associated  Press  L.  E.  Clay-  porters  in  China,  and  in  other  cases  the  their  staffs  knew  very  little  more  than  exclusively. 

ic  now  on  his  wav  to  Shanghai  from  news  broke  under  a  Washington  date-  the  corroixmdenfs  themselves,  if  as  .  what  we  are  getting  is 


transpired. 

ITie  .\ssociate<l  Press  is  using  the  re- 


For  the  Associated  Press  L.  E.  Clay-  porters  in  China,  and  in  other  cast 
poole  is  now  on  his  way  to  Shanghai  from  new  s  broke  under  a  Washington 
U^ila.  He  will  assist  Glenn  Babb  who  line, 
kat  niit  on  extra  men  and  has  the  assist-  T  he  statements,  for  instance,  of  Consul 

lus  Fuv  w  _ • _ M....: . ,1  M...,  T'l....:.. 


ance  of  the  Reuters  statT  in  covering  the  Davis  and  Mrs.  Davis  of  Nanking  were 


the  c<»rre>iK>n(lents  themselves,  it  as  uu  wnat  we  are  getting  is 

much.  The  International  Municipal  Au-  Babb,  but  we  are  being  assisted 

thorities  were  so  busy  safeguarding  the  "0*ti  LoikIoii  by  Reuters,’  M.  N. 

>ettlenient  liouiularies  that  thev  had  little  ‘  foreign  eihtor  said. 


iveii  out  to  all  correspondents  in  Shang-  time  to  give  out  such  information  as  they  Reuters,  according  to  Douglas  Wil 


The  United  Press  has  ordered  Miles  hai  simultaneously  and  then  again  at  liad. 

^  _  1 _ 1.  \\’  .  .1^1 _ _  r> _  _ *4.: _  **'} 


liams,  manager  in  the  United  States,  is 


W  Vaughn,  far  eastern  manager,  back  Washington.  Press  associations  played  "There  are  few  ta.xicabs,  as  such,  in  particularly  strong  in  China,  and  has  25 


to  Shanghai'  from  Tokio  where  he  re-  these  statements  differently.  The  United  Shanghai.  The  most  popular  vehicle  is  'Hen  in  Shanghai.  Correspondents  for 
centlv  returned  after  a  survey  of  the  Press,  for  instance,  distributed  them  to  the  rickshaw,  and  if  one  is  fortunate  Reuters  are  also  in  Hangkow,  Hongkong, 


cently  returned  after  a  survey  of  the  Press,  tor  instance,  distributed  them  to  ttie  rickshaw,  and  it  one  is  fortunate  wcuiers  are  aiso  in  nangkow,  Hongkong, 

U  P.  circuit  in  China.  Luther  Huston  client  papers  in  the  United  States  under  enough  to  get  a  young  long-legge<l  hum;in  -Among,  Ichang,  Kaifeng,  Peking,  Tient- 

has  l^en  told  by  the  International  News  the  by-lines  of  Mr.  and  Mrs.  Davis.  The  horse  in  the  shafts  of  the  vehicle  it  is  >'h,  Tsinanfu,  Tingtao,  Weihaiwei. 

Service  that  he  must  also  leave  Tokio  and  .A.  P.  and  the  I.  N.  S.  handled  them  as  quite  the  equal  of  a  horse-drawn  carriage  In  addition  to  Vaughn,  far  eastern  man- 

take  up  work  as  war  correspondent  in  statements,  issued  officially.  for  speed.  If  has  the  advantage  of  being  ager,  who  has  now  probably  reached 

n,;na  assisting  Alfred  Meyer,  now  on  It  proved  exceedingly  difficult  to  get  easily  manipulated  in  traffic.  And  traffic  Shanghai,  the  United  Press  has  Francis 
jjij  JqIj  authoritative  information  on  the  Chinese  in  Shanghai,  always  something  to  lx  .Misselwitz,  who  arrived  in  Shanghai  Feb. 

About  25  American  correspondents  casualties  after  the  Socony  Hill  bombard-  reckoned  with  when  allowing  a  set  time  1,  and  who  is  assisted  by  Calvin  Hirsh 
were  in  China  when  the  story  first  became  ment.  Dispatches  quoting  “propaganda  for  covering  a  specific  distance,  must  and  Randall  Gould,  formerly  of  the  si 
first  page  news  of  international  impor-  circulated  by  Nationalists”  said  200.00ff  have  been  bewildering  during  the  reign  of  Louis  Post  Dispatch,  now  in  Peking. 

Chinese  were  killed  or  wounded.  This  terror  in  the  Chinese  City  when  every  .Mfred  Hicks  is  now  in  Hangkow  for  the 
A  few  of  the  odds  these  war  corre-  "as  later  whittled  down  to  2,000.  All  Chinese  who  could  possibly  gain  entrance  U.  P. 
spondents  faced  were  listed  this  week  by  press  associations  sent  urgent  messages  to  to  the  International  Settlement  had  done  Meyer  is  doing  the  main  job  for 
foreign  editors  and  cable  editors  in  New  their  men  in  Shanghai  asking  the  “low-  so.  The  citys  normal  population  also  is  1.  N.  S.  John  Goette  is  in  Peking  and 
York  as  follows :  down,”  and  failed  to  get  satisfaction.  greatly  augnientc<l  by  foreign  refugees  1-uther  Huston  is  on  the  way  to  Shanghai 

“Ami-foreign  sentiment  which  prevents  .An  enlightening  exposition  of  the  odds  from  the  Upper  Yangtse  River  Cities.  Other  American  reporters  on  the 


correspondents  in  Shanghai  from  moving  faced  by  the  correspondents  in  China  was  “The  International  Settlement  is  Chinese  assignment  include:  Frederick 

far  afield  to  gather  facts  at  first  hand.  given  to  Editor  &  Pi  bi  ishfr  by  Hubart  roughly  rectangular  in  shape,  running  -Moore,  .Vcu- KorAr  Timcj;  Thomas  Steep, 

“The  14-hour  difference  in  time  be-  _  -ViXt’  York  Herald  Tribune;  Paul 

tween  New  York  and  Shanghai,  which  \Vright,  Nezv  York  Sun;  George  E. 


keeps  the  correspondents  working  around 
the  clock  to  get  the  news  at  convenient 
times  into  the  relay  points  in  New  York 
and  San  Francisco. 

"The  uncertainty  of  cable  transmission. 
Time  of  transmission  varies  from  one  to 
six  hours. 

“Difference  in  language  and  racial  tem¬ 
perament  between  the  -American  reporters 
and  the  Chinese. 

“The  efficiently  organized  propaganda 
services  in  China. 

“Indifference  of  the  .American  public  to 
the  story. 

“Expense  in  bringing  the  news  from 
east  to  west.  It  is  costing  the  newspapers 
$5,000  a  day  to  tell  -Americans  what  is 
happening  on  the  other  side  of  the  world. 
The  press  rate  is  26  cents  a  word,  and 
much  of  the  story  has  been  sent  at  pre¬ 
ferred  rates.” 

The  Nanking  bombardment  of  March 
24,  presents  a  convenient  focal  point  to 
illustrate  the  difficulties  being  faced  by 
American  newspaper  men. 

The  majority  of  .American  correspond- 
™ts  were  stationed  at  Shanghai.  Accord- 
m?  to  the  information  available  in  this 
TOuntiy,  the  only  officially  accredited 
English  speaking  correspondent  at  Nank- 
Reuters,  Limited, 
the  British  news  agency  which  is  well  or¬ 
ganized  in  the  Far  East. 

♦  a  thrilling  escape  from  death 

at  the  hands  pf  the  Cantonese,  according 
cu  Associated  Press  dispatch  from 

^nghai  dated  March  26.  Jack  reached 
Wony  Hill  where  other  foreigners  w’ere 
onpegated,  and  then  decided  to  make  a 
I . , ‘71  Iftn.  British  cruiser  Emerald  on 
ich  his  wife  had  previously  taken  re- 


MR.  AND  MRS.  E.  H.  BAKER  HONORED  IN  HAWAII 


.''okolsky,  \eiv  York  livening  Post,  and 
Lawrence  Wilson,  of  the  North  -American 
-Newspaper  Alliance.  The  N.  A.  N.  A. 
lias  also  sent  VTneent  Sheehan  to  China. 
He  is  due  to  arrive  there  early  in  April. 


A.  B.  C.  BOARD  TO  MEET 


over  the  city  wall  he 
seized  by  a  party  of  Cantonese. 


Elbert  H.  Baker,  publisher  of  the  Cleveland  Plain  Dealer  and  Mrs.  Baker 
photographed  recently  in  Honolulu,  where  they  spent  a  winter  vacation. 
Mr.  and  Mrs.  Baker  were  guests  at  several  affairs  given  hy  .Associated  Press 
members,  among  them  a  lunrheon  at  whirh  the  Honolulu  Star-Bulletin  was  the 
host;  and  later,  a  Japanese  dinner  in  typical  Japanese  style,  given  by  the 
Associated  Press  members  in  Hawaii,  at  the  picturesque  Mochizuki  clubhouse. 
Other  guests  at  this  dinner  were  Mr.  and  Mrs.  Ralph  B.  Calkins  of  San 
Francisco.  Mr.  Calkins  is  one  of  the  executives  of  the  H.  K.  .McCann 
Company,  advertising  agency. 


Will  Hold  Session  in  New  York  April 
29 — To  Move  Offices 

The  -Audit  Bureau  of  Circulations  will 
hold  its  next  board  meeting  Friday,  April 
29.  ill  New  York,  at  which  time  the 
•American  Newspaper  Publishers  Asso¬ 
ciation  will  also  be  in  session,  O.  C. 
Harn,  managing  director,  announced  on 
bis  return  from  a  brief  trip  to  New  York. 
The  business  to  be  taken  up  at  the  meet¬ 
ing  has  not  yet  been  decided  upon,  but  it 
is  e.xpected  that  the  committee  working 
to  increase  advertising  membership  may 
report  at  that  time.  Edward  T.  Hall  of 
St.  L^uis  is  chairman  of  the  committee, 
additional  members  of  which  will  be 
named  soon. 

The  office  headquarters  of  the  A.  B.  C. 
will  be  moved  April  16  into  larger  quar¬ 
ters  on  the  11th  floor  of  the  Builders’ 
Building,  Wacker  Drive  and  I.a  Salle 
street.  ^Some  of  the  equipment  of  the 
A.  B.  C.  has  already  been  moved.  The 
new  offices  will  give  the  organization 
much  more  room  and  will  have  the  addi¬ 
tional  advantage  of  bringing  all  depart¬ 
ments  of  the  .A.  B.  C.  under  one  roof. 


TOM  WALLACE  HONORED  ’ 

Tom  Wallace,  editor  of  the  Lottit- 
7  tile  fKy.'j  Times  was  elected  president 
of  the  Southern  Forestry  Congress  in 
.sessifni  at  Jacksonville  reccnflv. 


i 


i 
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Editor  &  Publisher  for  April  2 ,  1927 


ABILITY  TO  SELL  LOCAL  TIE-UP  COPY 
SWINGS  PERFECTION  STOVE  ACCOUNT 

Local  Co-operation  Being  Stressed  by  Firm  Using  12  Insertions 
in  1,200  Papers — Recipes  Being  Offered 
With  Paid  Copy 

/  By  NORMAN  E.  OLDS 

Advertising  Manager,  Perfection  Stove  Company 


Stove  company  or  its  products  is  a  by-  KERENSKY  ADDRESSES 

line,  in  3-pomt  type,  reading  Courtesy  — 


of  the  Domestic  Science  Department 
Perfection  Stove  Company,”  and  I  have 
no  serious  objection  to  this  being  stricken 
out  if  the  puOlisher  so  desires.  \\  hether 
or  not  this  material  is  to  be  used  by  the 
newspapers  is  entirely  at  their  option,  but 
the  fact  that  71  per  cent  of  them  used  a 
similar  column  feature  in  connection  with 
uiir  192b  campaign  and  the  enthusiastic 
acceptances  already  received  for  this 


FOREIGN  CORPS 

Attacks  Suppression  of  Free  Press  in 
Russia — Leonce  Levy  installed 
as  New  President  of  New 
York  Group 

By  Harold  Butcher 
The  power  of  the  free  word  was  em- 


Norman  E.  Oxj)t> 


of  any  preceding  paign. 

year  in  its  37-  space  occupied  by  Pertection  ad- 


propaganda  feature  which  possesses  un¬ 
doubted  reader  interest. 

The  campaign  of  the  Perfection  Stove 


vear  history  and  verlising  in  last  year’s  newspaper  cam-  vau.i.a.s  .  luc  irc. 

year  nisior>,  aiiu  .  a  . _ j  St*  Company  is  only  one  of  many  which  of- 

nr-ii-t  ml  y  all  of  paign  was  increased  exactly  1/  per  cent  ,  *  -  ^  ,  ,  . 

praciicdii>  dll  oi  1  a  ■'t,  .  fcrs  a  newsoaner  onnortunities  for  busi- 


practically  all  of  Paign  was  increasea  exactly  per  cent 
the  expansion  Ijy  tlie  t^e-up  advertising.  Thirteen  per 
was  in  favor  of  of  the  papers  used  did  not  carry  any 

newspapers  t'v’-up  advertising ;  87  per  cent  sold  one 


fcrs  a  newspaper  opportunities  for  busi¬ 
ness  building.  It  is  cited  as  an  outstand- 


dinner  of  the  Association  of  Foreim 
Press  correspondents  in  the  BrevnL 
Hotel,  New  York.  Leonce  Levy,  S 
Lc  Matin,  Paris,  occupied  the  chair  as 
the  new  president  in  succession  to  Hr 

.\  \f  . i.  r' _  1.  «  .  »•«  i^r. 


favor  of  cent  of  the  papers  iis^  did  not  carry  any  •  cxaninle  Our  experiences  doubtless  Nawencli.  of  Czas,  I'oland 

a  „  e  r  s  «ie-up  advertising;  87  .per  cent  sold  one  l^^e'^Sels  t  tT  experiences  o^^  ."1  -J  very  thankful  for  the  o 


rather  Than  other  or  more  tie-up  advert^^^  others,  arierst.  so  Tr  as ‘co-operation  "ity  afforded  me  to  appear 

media.  This  year  mrt  nf  tii?c  -.r'.lMnml  snarp  froni  publishers  is  concerned.  The  news-  representatives  of  the  most  influential 

we  are  again  in-  ^  »  P  rnnrp  nm^rpssivp  nature  paper  publisher  who  gives  advertisers  real  organs  ot  the  world  press,”  said  Mr. 

eluding  a  large  /■  .• _ V  r  P  P^  >  service — somethinc  more  than  iust  what  Lerensky.  It  is  hardly  necessary  in 


..  -  ,  .  ,  .  . ^  service — something  more  than  just  what  - -  -  --  —  - ..  ..^v..Maiy  m 

list  of  newspapers  I  t*’  a  fair  estimate  of  the  average  net  eventually  betore  you  the  power  of  the 

in  our  program  *  "  '*1  build  up  the  greatest  prestige  and  power  is  measured  not 


hardly  necessary  to 


and  there  are  sev¬ 
eral  developments  ----  -  --  --  -  *  'i.-  r  ”  Alv  company  <Ioes  not  want  something  v.».iiiu..iain.  euuuines  out,  to 

of  no  little  im-  for  nothing  but  does  desire  the  results  a»  ‘•ven  greater  degree,  by  the  fear  and 

portance  to  news-  ‘  •  v  p-e  we  emitenr  m  ^relv  *bat  it  has  been  demonstrated  can  be  ob-  hatred  vvlncli  an  independeiit  newspaper 

I'aper  publishers  ■  *  Hnnoieireinent  tn*"niir  taiiicd  by  the  proper  kind  of  co-operation  “’spires  m  a  government  at  war  with  its 


might  be  placed  at  about  40  per  cent.  ',  *  ***"  **  *'P  *  S‘v-aicsL  p.esogc  .o.u 
The  Perfection  Stove  Company  does  ^’e  most  profitable  business, 
not  rlpnnnO  on  fhP  nPvv<nm..r  nnhli.hnr  .  Company  doCS  llOt  want  SOinethin'. 


only  by  the  place  of  honor  occupied  by 
the  press  of  democratic  countries  but,  to 


in  connection  with  our  procedure. 

After  many  years  of  advertising  largely 


to  send  out  an  announcement  to  our  mmeu  ov  me  yiopei  k.mu  .  eu-oiie...uuu 
dealers  and  then  sit  back  and  wait  for  adver Users,  the  publishers  ot  ad- 


own  people. 

“Present-day  Russia  is  a  classical  ex- 


After  many  years  ot  advertising  largely  .  pIipoH  anti  tip  nn  \Vp  «pnH  'crtising  media  and  the  dealer  who  sells  rreseiu-aay  ivussia  is  a  classic: 

in  farm  papers,  national  magazines  and  8o  ahead  and  tie  up.  W  e  send  j  advertisers’  product.  ample  ot  this.  It  is  now  almost  ten 

_ .  .  ...p^pp-tp  one  ot  our  own  representatives  out  in  t!ie  ami i  u. <-■ »  lauuuii.  since  no  exnresshm  nf  i.ulpnpna.p. 


women's  periodicals,  and  only  moderate 


one  ot  our  own  representatives  out  in  tlie 
field  with  the  newspaper’s  representative 


use  of.  newspapers,  the  Perfection  Stove  “cm  witn  tne  newspapers  representative 
romnanv  in  1926  used  approximately  ‘>’e  ‘'vo  men  tog.ether  sell  dealers  on 


Comptiny  in  1926  used  approximateh 
2,00(J  newspapers  in  addition  to  the  na 


MARTIN  HEADS  TOWN  GROUP 


the  advantages  of  tying  up  with  our  ad- 


tional  publications.  This  year  the  num-  'ertising. 


ber  of  newspapers  on  our  list  is  slightly  in 
excess  of  1,200  but  the  numiyer  of  inser¬ 
tions  has  been  increased  from  nine  to 
twelve. 


In  the  current  campaign  the  company  is 
going  even  farther  in  the  wav  of  co¬ 
operating  with  the  publisher.  To  aid  in 
selling  space,  the  Perfection  Oil  Store 


since  no  expression  of  independent  opin¬ 
ion  has  been  permitted  there.  Xo  press 
except  that  of  the  Bolshevist  bureaucrau 
is  allowed  to  exist.  .\t  the  same  time! 
the  extreme  seriousness  of  the  inter¬ 
national  situation  demands  that  the  world 


General  Manager,  Corsicana  Sun,  Will  the  extreme  seriousness  of  the  inter^. 
Organize  All-Texas  Train  national  situation  demands  that  the  world 

Lowrv  Martin,  general  manager  of  the  b^^  o'lly  the  official  declara- 

Corsicana  (Tex.)  Sun.  w;is  named  Mon-  Bolshevist  govera- 

<lay  at  a  meeting  in  Dallas  to  be  general  '”5”*  but  also  the  voice  of  Russia  herself, 


instances,  at  least,  some  of  the  oi  her  public  opin^,  which  exi^u 


newspapers  used  last  year  have  been  League  tour  of  the  North  and  East  in  a  ^  u-  l 

dropped  from  the  list  for  reasons  that  O;  ^  special  train  featuring  an  all-Texas  prod-  -■'■•‘-xauder  Kerensky  assured  his  hearers 

were  entirely  within  the  control  of  the  J.,2  ^  Jirn2!;L2  uV'ts  exhibit.  S.  W.  Fapert,  head  of  the  he  appt>ared  betore  them  as  a  private 


regarded  by  dealers  or ’because  of  their  *  t  Herald;  Wilbur  Hawk,  Amarillo  News  out  distinction  of  party  or  class  dwisiom. 

failure  to  co-operate  with  the  advertiser,  space  e  an  '  u  i  ou  Globe,  and  Roy  Christian  of  Corsi-  Speeches  .  were  sLo  made  by  Dr. 

were  eliminated  from  the  1927  list.  This  7*^  i cana.  The  steering  committee  in  turn  Stephen  Pierce  Duggan,  lecturer  on 

process  of  elimination  and  substitution  ver  isemen  s  or  the  dea  er  s  ^  general  executive  committee  >|itcr^ationaI  rel^ions  at  Columbia  Uni- 

will  continue,  and  how  certain  publica-  use.  This  dummy  enabes  the  solicitor  of  70  headed  by  Governor  Dan  Moody.  '’ersity,  and  Mr.  Oswald  Garrison Villari 

tions  will  fare  depends  largely  upon  their  -show  ihe  dealer  exactly  how  his  ad-  decided  that  the  train,  which  ^dit^or  of  The  A  ation. 

own  aggressiveness.  vertisement  will  appear  beside  that  of  the  Kansas  City,  St.  Louis,  Chicago,  ^he  officers  for  the  ensuing  year  were 

Our  newspaper  advertising  campaign  tu .  c  .u  •  •  t'leveland,  Washington,  Philadelphia,  auuounced  as  follows ;  President,  Leonce 

affords  the  publications  an  excellent  op-  Another  feature  of  the  campaign  is  the  2s.'ew  York.  Boston  and  other  cities,  will  Matin  Ians;  vice-presidents: 

.  *.  onennir  of  a  senes  of  reeines  an<l  kitrlien  ,  ,  -  t  .  Dr  A  \fnr3ircU:_VT,.„>„„u  D.t— j 


failure  to  co-operate  with  the  advertiser,  ^urrouna.ng  space  le.t  o.anK  ouc  .am  oui 
were  eliminated  from  the  1927  list.  This  ''’ih  column  ru  es.  or  with  one  or  tw^ 


own  aggressiveness. 

Our  newspaper  advertising  campaign 
affords  the  publications  an  excellent  op¬ 
portunity  to  increase  the  space  for  which 
we  contract  by  selling  our  dealers  tie-up 


vertisement  will  appear  beside  that  ot  the  Kansas  City,  St.  Louis.  Chicago,  ^he  officers  for  the  ensuing  year  were 

*  r  u  •  •  u  Cleveland,  Washington.  Philadelphia,  announced  as  follows;  President,  Leonce 

Another  feature  of  the  campaign  is  the  ^ew  York.  Boston  and  other  cities,  will  I'Cvy  Le  Matin,  Paris;  vice-presidents: 
offering  of  a  scries  of  recurs  and  kitchen  ,^3^^  T^xas  late  in  May  or  early  in  Tune.  ^  Moravski-Nawench,  Czas,  Poland, 
ops  to  the  newspapers  in  which  the  adver-  Kighteen  members  of  the  Texas  Daily  a"*!  E.  K.  Moy,  Peking  Daily  Km; 


advertising  to  be  run  beside  our  copy,  and  appears.  This  is  not  publicity  ma-  press  League,  sponsoring  the  tour,  made  and  trrasurer,  Sydney  J.  Garke, 

their  success  in  doing  this  is  the  measure  o  ^  h^ct  reservation  each  at  Dallas  Monday.  Tlai/y  IHegraph,  London;  assistant  sec- 

of  their  value  to  us.  This  is  true  not  ^  ^  ^  kitchen  at-  ^  minimum  of  75  is  required  and  it  is  '"ctary,  Harold  Butcher,  Liverpool  Echo; 

only  because  each  tie-up  advertisement  |n°sphe''e  that  will  attract  wcimen  s  at-  expected  100  persons  will  make  the  trip,  conimittee,  A.  Algara,  £/ L'nimio/,  M«- 


their  success  in  doing  this  is  the  measure  .•  ^  *.i -Li  * 

r  *1.  •  1  .  Tu:,.  lo  of  the  advertiser  to  create  a  kitchen  at- 

of  their  value  to  us.  This  is  true  not  _  u  »  .v  .  -n 

1  u  u  *•»  mosphere  that  will  attract  women  s  at- 

only  because  each  tie-up  advertisement  ..  p„,._ 


that  they  secure  increases  the  impressive-  stove  advertising.  Per-  Another  conference  will  be  held  in  Fort  }F9*  A.  Arbib-Costa,  La  Tribum,  Rome, 

ness  of  the  Perfection  advertising  but  mentioned  in  the  Worth,  April  11,  to  complete  further  de-  Albert  Boni,  Nicxvwe  RoUerdamc}u 

also  because  the  volume  of  tie-up  adver-  nr^nTr^  '“"i’  n “• 

tUintr  obtained  i«  a  criterion  of  the  status  kitchen  information  prepared  by  -  Telegraph,  London.  W.  W.  Davies,  La 

of  the  publication— the  esteem  in  which  it  ^nTharLe^ 2frefHllv‘^'effited  hv  ^a°n'e^*  PRINTS  CHAIN  STORE  SECTION  ^enos  Aires,  F.  J.  J.  Merely 

held  hv  oiir  local  Healerc  as  an  adver-  car^tnhy  edited  by  an  ex-  Agence  Havas,  France,  and  P.  W. 

tisine  m^ium  perienced  woman  s  page  writer.  Last  week  the  5a/I  Ci/y  Te/egraw  Wilson,  special  correspondent.  Great 


.  t-A  •  J  *  ^  4.^4...^  uiiici  Kiiuiicii  iiiioi  inaiiuii  yicyartru  uv 

t.sing  obtained  IS  a  criterion  of  the  prominent  domestic  science  authorities 

of  the  publication-  he  esteem  in  which  it  ^  ^  ^ 

IS  held  by.our  local  dealers  as  an  adver-  p^^enced  woman’s  page  writer.  ’ 
tlSing  medium. .  ....  These  articles  are  in  column  form 


PRINTS  CHAIN  STORE  SECTION 


'  Alt  "-T,. -I-:  11 ,  of  These  articles  are  in  column  form  published  a  special  section  for  the  Piggly  Britain 

We  are  especial  y  desirous  of  obtaim^^^  headed  “Cooking  Chats  with  Six  Famous  Wiggly  chain  store  company  and  co- 

a  go^  represen  a  10  *.  .P  ,  jpaip--  Cooks”  and  are  offered  in  either  mat  or  operating  firms,  carrving  1,920  inches  of  up 

mg  because  we  have  found  that  dealers  ^  ^  achertising.  ’  '  ^  ’  BR 

who  invest  some  of  their  own  money  in  c„__ 


BRl-nSH  PAPERS  GROWING 


this  way  are  more  likely  to  co-operate 
more  fully  with  us  in  the  way  of  ener¬ 
getically  merchandising  our  product  dur¬ 
ing  the  campaign — displaying  the  stoves 
in  their  windows  and  on  their  store  floors 
and  holding  demonstrations. 

Notwithstanding  the  fact  that  some  of 
the  newspapers  on  the  Perfection  Com¬ 
pany’s  W26  schedule  entirely  neglected  or 
fail^  to  sell  tie-up  advertising,  many  of 
them  did  sell  a  considerable  volume  of  it. 

Like  some  stores  who  handle  our  stoves 
and  are  satisfied  to  sit  back  and  wait  for 
what  business  may  come  in,  some  of  the 
newspaper  publishers  seemed  to  be  con¬ 
tent  with  the  space  we  bought.  T 
haven’t  a  doubt  that  this  method  of  doing 
business,  or  this  lack  of  method,  even¬ 
tually  is  reflected  in  the  success  or  failure 
of  the  publishing  business  just  as  it  is  in 
the  mercantile  business. 

One  result  of  last  year’s  campaign  was 
sufficient  encouragement  in  the  way  of 
increased  sales  to  warrant  a  continuation 
of  newspaper  advertising  on  a  large  scale. 
.Although  the  number  of  publications  to 
be  used  has  been  reduced  with  the  elimi- 


NEWS  MEN  HEAR  KERENSKY’S  VIEWS 


Alexander  Kerensky  (center)  head  of  the  short  lived  Russian  government 
which  followed  the  reign  of  the  Czars,  who  recently  addressed  the  Overseas 
Writers’  Association  at  the  Hamilton  Hotel,  Washington.  Left  to  right:  W.  W. 
Jermane,  Paul  Wooten,  treasurer  of  the  association,  Kerensky,  Charles  Ross, 
St.  Louis  Post  Dispatch,  president;  and  J.  G.  Underwood  of  the  China  Weekly 
Review.  This  week  he  addressed  the  Association  of  Foreign  Press  Cor¬ 
respondents.  New  York 


Space  figures  of  British  daily  nws- 
papers,  recently  compiled  for  the  first 
week  in  March,  by  The  Newspafer 
IVorld,  show  that  with  its  permanen: 
increase  to  2()-page  size,  the  Londn 
Daily  Mail,  leads  the  penny  inommg 
paper  section,  displacing  the  Bimmg- 
ham  Post  as  regards  total  size.  Its 
advertising  total  has  increased  by  4,500 
inches,  and  its  news  space  by  3,900 
inches,  as  compared  with  the  same 
in  the  previous  year,  this  increase  being 
well  ahead  of  any  other  daily. 

The  majority  of  the  London  ami 
provincial  penny  dailies  show  increases 
on  their  1926  totals,  both  for  space  de 
voted  to  advertising  and  to  news. 


PAPER  EXPORTS  DROP 

Exports  of  pulp  and  paper  from  (ip- 
ada  during  February  were  valued  at  $14- 
976,965,  a  decline  of  ^70,000  from  tte 
January  total  and  of  $320,000  from  tw 
total  of  February,  1926,  according  to 
figures  just  issued  bv  the  Canadian  Poll 
and  Paper  .Association. 
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PUNNING  TO  “PROFESSIONALIZE”  PRESS  AGENTRY 


I 


“public  Relations  Experts/’  Under  Leadership  of  Committee  of  14,  Would  Form  Group  ‘^Similar  to 
American  Medical  Association”  to  Clean  Up  Evil  Practices 


I>\\  AKI>  1-  BHRXAYS,  a  public  re¬ 
lations  expert,  is  chairman  of  a  com¬ 
mittee  of  14,  which  is  seeking  to  organize 
an  association  of  press  agents,  similar, 
to  quote  Mr.  Bernays,  to  the  .American 
Medical  Asstxriation. 

The  committee  was  appointed  and  Mr. 
Bernays  named  chairman  at  an  organ¬ 
ization  meeting  held  Tuesday  of  this  week 
after  a  first  “get-together”  had  taken 
place  at  the  Advertising  Club  of  New 
Wk  on  March  23. 

Every  effort  was  made  by  the  men  who 
hope  t(>  organize  the  body,  w  hich  they  say 
is  to  “clean  up  the  evil  practices  in  pub¬ 
licity,”  to  keep  their  plans  secret.  Gayne 
T.  K.  Norton,  of  the  Home  Owners  Serv¬ 
ice  Institute,  who  was  among  those  re¬ 
sponsible  for  calling  the  first  meeting, 
asked  Editor  &  Pi  bi.isher  to  suppress 
the  story. 

"I  will  withdraw  from  the  movement 
immediately,  if  any  publicity  is  given  to 
it  now,"  he  threatened. 

Mr.  Bernays  issued  this  statement ; 

"1  am  not  authorized  on  behalf  of  any¬ 
one  to  say  anything  to  you  in  the  matter 
of  the  proposed  organization  of  public 
relations  men  in  New  York  City,  because 
there  is  no  organization  effective  at  the 
present  time  for  which  I  can  speak. 

I  can,  however,  state  my  iwint  of  view- 
on  the  general  subject  of  the  organiza¬ 
tion  of  public  relations  men  in  the  Cnited 
States. 

"1  was  a  member  of  a  group  of  men 
who  called  together  a  larger  group  of 
public  relations  men  to  a  luncheon  a  fort¬ 
night  ago,  to  discuss  matters  of  mutual 
interest.  This  large  group  elected  a  tem¬ 
porary  chairman  A.  E.  MacKinnon  and 
appointed  me  as  a  member  of  a  commit¬ 
tee  to  consider  the  advisability  of  the  or¬ 
ganization  of  public  relations  men  in  the 
United  States,  in  a  body  which  would 
represent  and  emphasize  the  highest  stan¬ 
dards  in  practice  and  ethics.  The  appoint¬ 
ed  committee  met  this  week. 

"The  names  of  its  members  follow : 
Francis  H.  Sisson,  Guaranty  Trust  Com¬ 
pany;  Ivy  Lee;  P.  L.  Thomson,  Western 
Electric  Company ;  V.  E.  Scott ;  A.  E. 
MacKinnon,  ex-officio;  Gayne  T.  K. 
Norton ;  H.  D.  Carbary,  Ambassador 
Hotels  Corporation ;  Hector  Fuller, 
American  Car  &  Foundry  Company; 
Pitt  P.  Hand,  New  York  Central  Rail¬ 
road;  Wells  Hawks;  George  F.  Oxley, 
National  Electric  Light  Association;  G. 
W.  Johnstone,  National  Broadcasting 
Company. 

"The  consensus  of  the  committee  after 
this  meeting  was  that  an  organization 
should  be  effected  which  would  do  for  its 
members,  for  the  entire  field  which  it  rep¬ 
resented  and  for  the  public,  what  com¬ 
parable  organizations,  such  as  the  fellow¬ 
ship  organizations  of  the  American  In¬ 
stitute  of  Architects,  the  American  Med¬ 
ical  Association  and  the  .American  Bar 
Association  did  for  their  groups  and  for 
the  public. 

“A  committee  on  ethics  and  code  of 
practice,  together  with  a  committee  on 
constitution  and  by-laws,  was  appointed 
to  report  back  to  the  larger  group  and 
that  is  the  present  status. 

“The  purpose  of  organizing  in  this  way 
It  is  needless  to  emphasize.  As  the 
^erican  Academy  of  Political  and  So- 
rial  Science  expressed  it  in  its  Annals  of 
May,  1922.  Modern  social  and  business 
relations  are  as  manifold  as  they  are  far- 
flung.  To  assure  reliance  and  to  state 
ideals  the  codes  of  ethics  of  professions 
^  the  newer  ethical  codes  of  business 
wome  of  great  public  importance.  In¬ 
dustrial  expansion  and  social  progress 
are  limited  by  the  standards  of  business 
aM  professional  conduct  that  guide  men 
^  women  when  engaged  in  making  a 
living/ 

^“It  was  to  provide  such  an  expres¬ 
sion  that  these  men  met  and  it  was 


along  the  lines  of  such  an  expression  that 
they  were  in  agreement. 

"The  Inter-professional  Committee  of 
the  .American  .Academy  of  Political  and 
Social  Science  includes  among  its  mem¬ 
bers  representatives  of  lawyers,  the  medi¬ 
cal  profession,  engineers,  architects,  teach¬ 
ers,  librarians,  journalists,  social  workers 
and  business.  The  public  relations  man, 
working  with  and  in  contact  with  all 
these  groups  as  well  as  with  the  public, 
acts  as  a  conscious  catalytic  agent  with 
far  reaching  social  effect.  His  work  has 
assumed  such  importance  and  propor¬ 
tions,  he  has  become  so  essentially  a  fac¬ 
tor  in  modern  life  and  its  development, 
that  the  leaders  of  the  profession  now- 
can  and  should  formulate  their  aims  and 
standards  so  that  they,  as  well  as  the 
public,  be  safeguarded  from  the  dangers 
of  misinformation  and  misunderstanding. 

"Such  a  group,  if  it  is  organized,  can 
well  devise  measures  for  testing  the  quali- 
lications  of  candidates  for  admission  to 
professional  membership  in  the  group  by 
examination  in  theory  and  in  practice  or 
by  any  other  actual  and  practical  test. 

It  can  promote,  by  all  reasonable  means, 
the  interests  of  the  profession  it  repre- 
-ents;  it  can  secure  the  advancement  of 
its  field  and  obtain  for  it  formal  and 
deiinite  professional  standing;  it  can  pro¬ 
mote  intercourse  between  its  members  as 
well  as  betw-een  members  of  the  profes¬ 
sions  it  represents;  it  can  hold  confer¬ 
ences  and  meetings  for  the  discussion  of 
professional  affairs,  interests  and  duties; 

't  can  in  every  way  represent  its  chosen 
field.” 

Mr.  Bernays  was  asked  how  many 
“public  relations  experts”  there  were  in 
New  York  who  would  qualify  to  become 
members  of  the  association  if  it  is  or¬ 
ganized. 

“The  term  as  it  is  used  today  is  so 
flexible  that  it  might  be  said  to  include 
every  stenographer  who  has  it  in  her 
mind  to  help  her  employer  to  succeed,” 
he  replied.  “That  is  one  thing  we  are 
hoping  to  determine  in  our  plans  for  the 
proposed  organization. 

“What  is  and  what  is  not  a  public  re¬ 
lations  man?  is  a  question  which  we  want 
to  have  answered. 

“Other  words  and  terms  such  as  pub¬ 
licity  and  press  agentry  are  so  loosely 
used  today  that  we  hope  that  there  can 
!'<■  some  way  to  clarify  their  meaning. 
Few-  know  how-  to  discriminate  between 
a  public  relations  man  and  a  press  agent, 
or,  if  they  do  know,  they  refuse  to 
discriminate. 

“I  was  reading  the  other  day  how  the 
.American  Medical  .Association  was  or¬ 
ganized.  Its  beginning  was  very  similar 
to  what  we  are  doing  now-  in  our  pro¬ 
fession.  There  were  a  lot  of  good  and 
bad  doctors  practicing,  and  the  associa¬ 
tion  was  established  to  make  it  harder  for 
the  quacks  to  succeed.” 

Mr.  Norton  emphasized  to  Editor  & 
PuBUSHER  that  the  thought  behind  the 
organization  plans  was  “by  no  means  the 
breaking  down  of  paid  advertising.” 

“We  believe  there  is  a  legitimate  pub¬ 
licity.  Mhiat  we  hope  to  do  is  to  bar  out 
the  illegitimate,”  he  said. 

Philip  L.  Thomson,  publicity  director 
of  the  Western  Electric  Company,  and  a 
vice-president  of  the  Audit  Bureau  of 
Circulations,  was  one  of  those  at  the 
original  meeting  March  23. 

One  of  those  attending  told  Editor 
&  Publisher  he  was  hopeful  some  good 
would  come  of  the  plans. 

“We  believe  there  are  ways  of  improv¬ 
ing  so-called  publicity  as  distinguished 
from  advertising,”  this  man  said. 

“The  two  forms  of  advertising  are  not 
interchangeable.  One  cannot  do  the  work 
of  the  other.  But,  I  Wieve,  there  is  a 
place  both  for  advertising  and  for  legiti¬ 
mate  helpful  publicity.” 

Others  attending  the^  first  meeting 
w’cre:  Francis  Sisson,  -vice-president  of 
the  Guaranty  Trust  Company;  Hector 


Fuller,  Wells  Hawks,  William  Johnson, 
vice-president  of  the  Celotex  Company; 
George  Otley,  a  representative  from  the 
office  of  Ivy  L.  Lee ;  Holland  Hudson  of 
the  National  Better  Business  Bureaus, 

Inc.;  Frank  Blanchard  of  the  Cities 
Service  Company,  Inc.,  and  Frank  Gale 
of  McGraw-Hill  Company. 

.An  informal  request  for  endorsement 
of  their  plans  was  made  to  Earle  Pear¬ 
son,  manager  of  the  International  .Adver¬ 
tising  Association,  by  the  organizers  of 
the  proposed  association  of  public  rela¬ 
tions  experts.  Mr.  Pearson  informed 
them  he  was  unable  to  take  such  action, 
but  advised  them  to  apply  before  the  Ad¬ 
vertising  Commission  at  the  Denver  con¬ 
vention  this  June.  He  also  haid  would 
be  glad  to  arrange  accommodations  for 
the  press  agents  to  hold  a  departmental 
meeting  during  the  convention  week. 

Mr.  Pearson  was  invited  to  attend  the 
organization  meeting  this  week,  but  w-as 
unable  to  be  present.  The  same  was  true 
of  James  O’Shaughnessy  executive  secre¬ 
tary  of  the  American  .Association  of 
.Advertising  .Agencies. 

Mr.  O’Shaughnessy  told  Editor  & 
Publisher  that  he  was  uncertain  as  to 
the  aims  of  the  organizing  body.  He  had 
been  asked  to  be  a  member  of  the  com¬ 
mittee,  he  said,  by  Pitt  Hand,  of  the  New 
York  Central. 

“1  understand  that  the  purpose  is  to 
eradicate  some  evils  of  press  agentry.  If 
that’s  true.  I’m  for  it,”  he  said. 

But  Mr.  O’Shaughnessy  said  he  did  not 
want  to  be  quoted  as  endorsing  the  plan. 

It  is  part  of  the  plan  of  the  men  who 
hope  to  form  an  .American  Academy  of 
Public  Relations  Experts  to  have  a  com¬ 
mittee  call  on  the  American  Newspaper 
Publishers  Association  to  explain  plans 
of  the  proposed  body  to  the  nation-wide 
newspaper  organization  which  for  many 
years  has  been  attacking  press  agentry. 

That  there  is  need  of  a  “clean-up”  in 
press  agentry  was  made  very  apparent 
this  week,  when  two  daring  claims  were 
made  by  press  agents  to  representatives  of 
two  big  industries. 

“The  consumers,”  said  one,  “are  ‘fed  up’ 
on  national  advertising  campaigns  in  paid 
space.” 

Then  he  outlined  a  plan,  which  was 
presented  last  Saturday  before  the  Na¬ 
tional  Association  of  Retail  Clothiers  and 
Furnishers  meeting  in  St.  Louis,  and 
which  summed  up  all  known  press  agent 
hokum.  Forty-four  outworn  ideas  for 
getting  something  for  nothing  and  hood¬ 
winking  the  newspaper  editor  were 
paraded  in  6,000  glowing  words  to  show 
the  retailers  how  they  could  spend  $1,- 
.^00,000  in  three  years  without  buying 
legitimate  advertising  space  to  make  the 
public  “clothes  conscious.” 

The  second  press  agent  in  a  four-page 
printed  “confidential  report”  to  officials 
backing  a  co-operative  publicity  drive  for 
the  gingham  industry,  r^roduced  a  double 
page  of  clippings  showing  the  success  he 
was  obtaining  in  his  campaign  to  get  free 
space.  Fashion  features  describing  in  de¬ 
tail  the  value  of  gingham  were,  according 
to  the  press  agent,  published  in  some  of 
the  leading  metropolitan  dailies. 

For  five  successive  days  a  special  ging¬ 
ham  feature  written  by  a  “Lucy  Gaire” 
appeared  in  a  large  list  of  newspapers,  the 
press  agent  told  his  employers.  “More 
than  100  newspapers  have  been  printing 
gingham  publicity”  the  caption  stated, 
“and  the  present  check-up  is  incomplete.” 
A  list  of  newspapers  was  run  and  beside 
each  paper  in  parentheses  the  number  of 
times  it  had  run  free  gingham  puffs.  The 
number  (7)  predominated. 

-Although  fifty  ideas  for  educating  the 
consumer  were  suggested  in  the  St.  Louis 
plan,  national  advertising  is  not  one  of 
them.  On  this  point  the  plan  says; 

“National  advertising  need  not  be  con¬ 
sidered  at  present. 

“National  advertising  campaign  simi¬ 
lar  to  those  employed  by  the  florists  or 


the  paint  and  varnish  industry  are  not 
ncces^rily  iundamcntal  in  view  of  the 
peculiar  re<iuircments  of  the  men's  and 
boys’  apparel  industry.  The  men’s  and 
boys’  clothing  industry  differes  from  the 
other  industries  that  have  engaged  in 
secial  national  advertising  campaigns. 

Our  industry  is,  and  has  l^en  for  many 
years,  an  advertising  industry  of  large 
proportions. 

“It  spends  approximately  $70,000,000 
per  year  for  advertising.  The  industries 
that  are  at  present  engaged  in  special 
national  campaigns  are  not  advertising 
industries.  .Another  important  point  is 
in  the  fact  that  the  consumer  seems  ‘fed 
up’  on  national  advertising  campaigns. 
There  have  been,  j^rhaps,  too  many  such 
plans  in  the  last  few  years.  .An  adver¬ 
tising  campaign,  national  in  scope,  could 
perhaps  be  included  in  the  general  plan 
outjined  further;  but  it  is  not  essential 
to  it,  and  need  not  be  considered  at  the 
present. 

"Education  of  the  consumer  is  funda¬ 
mental.  It  is  the  basic  point,  the  chief 
object  of  consideration.  Obviously,  if 
the  consumer  dollar  is  today  diverted  to 
the  buying  of  pleasurable  commodities,  it 
liecomes  necessary  to  our  industry  to 
educate  the  consumer  to  want  to  be  cor¬ 
rectly  dressed  with  as  much  fervor  as 
he  wants  his  car  or  radio.  .A  national 
advertising  campaign  will  not  accomplish 
this  result.  The  educational  process 
which  should  be  employed  for  the  teach¬ 
ing  of  the  consumer,  must,  of  course,  be 
<ine  which  will  educate  the  consumer 
without  his  being  aware  of  the  fact  that 
he  is  being  educated.” 

.Although  no  newspaper  advertising  is 
contemplated,  newspaper  publicity  is 
prominently  included  among  the  fifty  ideas 
to  educate  the  consumer,  including  the 
following ; 

“Influencing  nationally  famous  indivi¬ 
duals  to  mention  the  value  of  a  good  ap¬ 
pearance  in  their  public  addresses ;  prepa¬ 
ration  of  a  year  book  of  facts  and  fig¬ 
ures  concerning  the  industry  to  be  used 
by  newspaper  editors  as  a  reference  book ; 
seasonal  releases  of  style  photographs; 
seasonal  releases  of  style  articles;  prepa¬ 
ration  of  lectures  for  Rotary  and  other 
clubs;  booklets  and  pamphlets  on  value 
of  good  clothes  to  be  distributed  through 
other  industries,  such  as  banks,  hotels, 
etc. ;  stocking  of  beau  brummcl  balls 
through  co-operation  with  dance  hall  pro¬ 
prietors. 

“Also  booklets  on  evolution  of  clothes 
to  be  distributed  through  schools;  movie 
boxes  for  retail  store  windows;  syndi¬ 
cated  interviews  with  influential  men  on 
value  of  good  clothes;  cartoons,  cartoon 
strips,  and  puzzles  on  dress  well  and 
succeed  and  dress  for  the  occasion 
themes ;  best-dressed  men  contests  in 
high  school  and  colleges;  national-wide 
contest  on  why  men  should  dress  better; 
local  and  traveling  style  shows. 

“.Also  syndicated  articles  for  manu¬ 
facturers’  house  organs  and  for  high 
school  and  college  publications;  articles 
for  women’s  magazines  and  women’s  pages 
of  newspaper  on  the  relation  of  men’s 
clothing  to  women’s  apparel ;  movies  of 
best-dressed  men  at  high  school  and 
college  reunions. 

“Also  articles  on  correct  clothes  for 
sports  wear  and  other  occasions,  forma¬ 
tion  of  a  nation-wide  club  of  school 
children  with  correct  dress  as  partial  ac¬ 
tivity  ;  calendars  with  quotations  con¬ 
cerning  values  of  good  apparel ;  syndi¬ 
cated  articles  on  color  harmony ;  style 
charts  to  be  syndicated. 

“Also  creation  of  news  about  clothes 
through  special  stunts;  co-operation  with 
Giautauqua  speakers  and  fraternal  or¬ 
ganizations  :  signs  and  score  cards  for 
golf  clubs  and  other  indoor  and  outdoor 
games  and  amusements ;  songs  on  the 
theme  of  good  clothes;  special  articles 
for  theatre  programs ;  a  weekly  news 
film,  etc.” 
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SUGHT  LINAGE  LOSS  IN  PRINCIPAL  CITIES  FEBRUARY  REPORT  SHOWS 


Summary  of  Advertising  by  Cities 


36  cities  listed 

16  show  gain 

20  Bhon-  loes 

15G  pnpt'ra  listed 

76  show  gain 

62  show  loss 

16  no  comparison 

1927 

1926 

Nevv  York  . 

.  12.897,292 

13,0*7,666 

150,374  Loss 

Chicago  . 

.  6,826,284 

6,882,489 

56.205  Loss 

Philadelphia  . 

.  5,683,455 

6,061,023 

377.568  Loss 

Detroit  . 

.  4,370.422 

4,696,090 

325,668  Loss 

Cleveland  . 

.  3,282,750 

3..312,1.50 

29,400  Loss 

St.  Louis  . 

.  3,821.420 

3,848,460 

27,040  Loss 

Boaton  . 

.  5,207.902 

5,076,186 

131,716  Gain 

Baltimore  . 

.  3,748,202 

3,78,5,164 

36.872  Loss 

Angeles  . 

.  6.249,515 

6.658.414 

408.899  Loss 

B>ifr.iio  . 

.  2.546,719 

3,016,093 

469.374  Loss 

San  Francisco  . . . 

.  4,065,274 

4,278.241 

212,967  Loss 

Milwaukee  . 

.  2,453.820 

2,451.417 

2.403  Gain 

Washington  . 

.  4,320.267 

4,088,160 

232.107  Gain 

Cineionati  . 

.  3, 2.38,. 500 

3,115,200 

123.300  Gain 

New  OrleaLB  . 

.  3,405.518 

3,145,463 

260.855  Gain 

MiimeaixriU  . 

.  2.4.57,149 

2,640,647 

183,498  Loes 

Seattle  . 

.  2,f>41.728 

2,654.260 

112,.5.32  Loes 

Indianapolis  . 

.  2.678,553 

2,7.57,1&3 

78.630  Loss 

Denver  . 

1.835.428 

495,152  Gain 

Providence  . 

.  2..398.379 

2,320,164 

78,215  Gain 

Columbus  . 

.  2.994.554 

3.012.662 

18.108  Loss 

Louisville  . 

.  2.781,597 

2,920,147 

138.550  Loss 

St.  Paul  . 

.  2,207,4.56 

2,210,180 

87,276  Gain 

Oakland  . 

.  2.395.708 

2.381.862 

13.840  Gain 

Omaha  . . 

.  1,678.327 

1,803.3.54 

125,027  Ix»88 

Birmingham  . 

.  2,470,426 

2,324,896 

145,530  Gain 

Richmond  . 

.  1.0,58,.524 

1,590,176 

08,348  Gain 

DaytfMi  . 

.  2.708.286 

2,. 569. 798 

138,488  Gain 

Houston  . 

.  2.(M9.448 

2.2t»7.666 

.3.51.782  Gain 

Dee  Moines  . . 

.  1,575,825 

1,706,582 

1.30.7.57  Loss 

Totals  . 

. 107,733  970  108,487,221 

753,251  I.x>ss 

NEW  YORK 

1927 

1026 

American  . . 

.  880.460 

9^5.124 

95,664  Loss 

Herald  Tribune  . . 

.  1.370,230 

1..3,X5.360 

34.870  Gain 

Times  . 

.  2,142,074 

2,16,5.8.36 

23.762  Loss 

World  . 

.  1,116..593 

1,266.172 

149,579  Loss 

•Mirror  (Tabloid) 

.  284,760 

279.322 

5,4.38  Gain 

No«s  (Tabloid)  . 

.  661, .545 

567,332 

94.213  Gain 

•Bvenicg  Graphic 

.  284,946 

247,418 

.37,528  Gain 

•Evening  Journal  . 

.  1,117,508 

1.189,692 

72.184  Loss 

•EJvcnlng  Poet  . . . 

.  307,676 

388.400 

9,276  Gain 

•Eh'enlng  World 

.  7.32,480 

76.3,386 

30.906  Loss 

•Sun  . 

.  1,249,998 

1,241,782 

8.216  Gain 

•Telegram  . 

.  432,3.35 

465,8*6 

33.511  Loss 

Brooklyn  Eagle  . . 

.  1,266,463 

1,194,380 

72.083  Gain 

Brooklyn  Times  . . . 

.  .508,624 

532.808 

24,184  Loss 

Standard  Union  . . . 

.  442,600 

424,808 

17,792  Gain 

Totals  . 

. .  12,897,292 

13,047,666 

150,374  Loss 

CHICAGO 

1927 

1026 

•Dally  News  . 

1,593,729 

43,289  Loss 

Tribune  . 

.  2,439.735 

2,429.26.5 

10.470  Gain 

Herald  Examiner 

.  1,0.51,62:! 

1,016,634 

34,989  Gain 

•Poet  . 

.  415,788 

462,183 

46,395  Loss 

•American  . 

1,028.772 

24.825  Gain 

•Journal  . 

351,906 

36,807  Loss 

Totals  . 

6,882,489 

56,205  Loes 

PHILADELPHIA 

1927 

1926 

Inquirer  . 

.  1,.537.800 

1,582.200 

44,400  Ixies 

Record  . . 

633..300 

3.300  Loss 

Ledger  . . 

1,181,852 

109,256  Loss 

•Bvening  Ledger  .. 

.  1,084.050 

1,103,971 

19,912  Loss 

•Bulletin  . . 

.  1,359,000 

1,559,700 

200,700  Loes 

Totals  . 

6,061,023 

377,568  Loss 

DETROIT 

1927 

1926 

News  . 

.  2,247,094 

2,471,616 

223,622  Loss 

Times  . . 

.  943,572 

943,026 

546  Gain 

Free  Press  . 

.  1,178,856 

1,281,448 

102,592  Loss 

Totals  . 

.  4,370,422 

4,696,090 

325,668  Loss 

CLEVELAND 

1927 

1926 

Plain  Dealer  . 

1,311,675 

52,575  Loes 

News-Leader  . 

957,600 

36,375  Loss 

•Press  . 

.  1,102,425 

1,0*2,875 

69,550  Gain 

Totals  . 

.  3,282,750 

3,312,1.50 

29,400  Loss 

ST.  LOUIS 

1927 

1926 

Poet-Dispatch  . 

.  1,902.320 

1,901,760 

560  Gain 

Globe-Democrat  .. . . 

1,086.900 

19,200  Gain 

•Star  . 

.  504.000 

536.700 

32,700  Loss 

Times  . 

.  309,000 

323,100 

14,100  Loss 

Totals  . 

.  3,821,420 

3,848,460 

27,040  Loes 

BALTIMORE 

1927 

1926 

Sun  . 

1,2.54,172 

55,029  Loss 

•Evening  Sun  . 

.  1,191,24.3 

1,250,405 

59,162  Loss 

American  . 

384.326 

70,026  Gain 

•News  . 

.  .589.133 

574,950 

14.183  Gain 

•Post  . . 

321,311 

6,890  Loss 

Totals  . 

.  3.748,292 

3.785,164 

36,872  Loss 

BOSTON 

1927 

1926 

Herald  . 

.  l,OG4,119 

1,019,415 

44,704  Gain 

Globe  . 

. .  1,113  923 

1,026.408 

87,515  Gain 

Poet  . 

.  864.490 

857,822 

6.668  Gain 

Advertiser  . 

359,679 

46.010  Gain 

•Americsn  . 

.  381,818 

304,610 

77,208  Gain 

•Traveler  . 

.  902.8.34 

832,696 

70,138  Gain 

•IVanecrlpt  . 

468,549 

6,480  Gain 

207,007 

Totals  . 

.  5.207,902 

6.076,186 

131,716  Gain 

Teiegram  discontinued  November,  1926. 


*  No  Snnday  sditton. 


These  figures  are  compiled  by  the  New  York  Eve¬ 
ning  Post  Statistical  Department,  Inc.,  and  by  Editor 
&  PuBUSHER.  They  are  presented  to  show  current 
newspaper  advertising  development,  not  as  a  record 
of  competitive  achievement.  While  the  information 
is  gathered  from  reliable  sources  and  is  believed  to 
be  authentic.  Editor  &  Publisher  cannot  guarantee 
the  accuracy  of  the  linage  report. 


LOS  ANGELES 


1927 

1926 

Times  . 

.  1.972.208 

2.096,360 

124,152  Loss 

Bxaminir  . 

.  1.646,903 

1,774,276 

127,37.3  Loss 

•Express  . 

.  707, 5<M 

742,448 

34,888  Loss 

•Herald  . 

. .  1.237,4.32 

1,356.390 

98,9.38  Loss 

*  Record  . . 

404,474 

13.272  Gain 

•Nows  . 

.  247,646 

284,466 

36.820  Loss 

Totals  . 

.  6,249.515 

6,658,414 

408,899  Loss 

Nows  Sunday  edition  suspended  publication 

May  2,  1926 

(Tubloid) . 

BUFFALO 

1927 

192#^ 

418.612 

Courier  . 

.  646.684 

521.920 

124,764  Gain 

Times  . . 

.  90.3,193 

910,8.38 

5.645  Loss 

99.628 

•News  . 

.  994,842 

1,065,065 

70,223  Loss 

Totals  . 

.  2,546,719 

3,016,093 

469,374  Loss 

Express  combined 

with  Oturler  June  19.  1926. 

Star  combined  with  Courier  June  19 

,  1926. 

SAN  FRANCISCO 

1927 

1926 

Chronicle  . 

.  832,362 

838,040 

14.322  Gain 

Examiner  . 

.  1,396,160 

1.455,715 

59.5.*>5  Loss 

Bulletin  . . 

516,166 

75.684  Loss 

•Oil  . 

.  786,618 

7.36,518 

30,100  Gain 

•News  . 

588,602 

1.050  Gain 

123.200 

Totals  . 

.  4,06.3.274 

4.278,241 

212,967  Loss 

Herald  discontinued  publication  May  5,  1926. 

MILWAUKEE 

1927 

1926 

Journal  . 

.  1.248,419 

1,277.267 

28,848  Loss 

Telegram  &  Sentinel....  445.359 

4.39,870 

5,489  Gain 

•Leader  . 

206,137 

1,203  Loss 

•Wisconsin  News  . 

.  .355,108 

528,143 

26,965  Gain 

Totals  . 

.  2,453,820 

2,451,417 

2.403  Gain 

WASHINGTON 

1927 

1926 

Star  . 

.  2,147,380 

2,037.369 

110.011  Gain 

Post  . 

.  918,470 

819,240 

99,2.30  Gain 

•Evening  Times  . . . 

.  564.205 

621.872 

57.668  Loss 

Herald  . 

.  490,390 

417.137 

7.3,2.53  Gain 

•Evening  News  .... 

.  199,822 

192,541 

7,281  Gain 

Totals  . 

.  4,320,267 

4,088,160 

2.32,107  Gain 

CINCINNATI 

1927 

1926 

•Post  . 

.  719,400 

6.39,400 

60,000  Gain 

♦Timcs-Star  . 

.  1,128,600 

1.104,600 

24,000  Gain 

Enquirer  . 

.  1,099.500 

1,095,900 

3,600  Gain 

Tribune  . 

255.300 

35,700  Gain 

Totals  . 

. .  3,238,500 

3,115,200 

123,300  Gain 

NEW  ORLEANS 

1927 

1926 

Times-Picayune  . . . 

1.291.767 

73.039  Gain 

Item  . 

. .  815,738 

712.486 

103.252  Gain 

States  . 

.  689,894 

651..3.53 

38,541  Gain 

•Tribune  . 

. .  535,080 

489.8.37 

45,223  Gain 

Totnls  . 

.  3.405,518 

3,145,463 

260.055  Gain 

MINNEAPOLIS 

1927 

1926 

Iribune  . 

.  1,028.472 

1.098.948 

70,476  Loss 

Journal  . 

1,121,420 

103.102  Loss 

•Star  . 

420.279 

9,920  Loss 

Totals  . 

.  2,4.57,149 

2,640,647 

183,498  Loss 

SEATTLE 

1927 

1926 

Times  . 

.  1.208.928 

1.187,494 

21,434  Gain 

Post-Intelligencer  . 

819.476 

73.920  Ixws 

•star  . 

514.668 

25,886  I.OSS 

♦Union-Record  . 

. .  98.462 

132.622 

34.160  Loss 

Totals  . 

.  2.541.728 

2.6r>4.2f>0 

112,532  Loss 

INDIANAPOUS 

1927 

1926 

•News  . 

.  1,316.934 

1.291.125 

25.809  Gain 

Star  . 

999.486 

32.373  IxKW 

•Times  . 

.  .394.506 

466,. 372 

72.066  Loss 

Totals  . 

.  2678.3.33 

2,7.37,183 

78.630  Loss 

DENVER 

1927 

1926 

News  . 

.  75.3,928 

437.164 

316,764  Gain 

Post  . 

.  1,003,492 

1,043.280 

.39,788  I/OSS 

•Times  . 

.  573,160 

354,984 

218,176  Gain 

Totals  . 

.  2..3.30,580 

1,835,428 

495,152  Gain 

PROVIDENCE 

1927 

1926 

Journal  . 

.  754.843 

742.369 

12.474  Gain 

•Bulletin  . 

.  964.103 

9.35.543 

28.560  Gain 

Tribune  . 

323,299 

13.331  Gain 

•News  . 

318.953 

23,850  Gain 

Totals  . 

. .  2, .398,379 

2,320.164 

78,215  Gain 

COLUMBUS 

1927 

1926 

Dispatch  . 

.  1..546..579 

1,608,273 

61,694  Loss 

Journal  . 

.  .3(M,727 

567,126 

2.399  Loss 

•Citizen  . 

.  883,248 

837,263 

45,985  Gain 

Totals  . . . 

.  2,994..554 

3.012.662 

18,108  Loss 

DAYTON 


1927 

1026 

News  . 

_  1,280,216 

1,230,278 

•Herald  . 

751,926 

40,250  G.l, 

Journal  . . . . . 

_  635,894 

587,594 

«.300Giln 

Totals  . 

_  2,708,286 

2.569,798 

138,488  Gsls 

LOUISVILLE 

1927 

1926 

Courier- Journal  . 

. . . .  1,072,089 

1,042,48* 

39,605  Gala 

Herald-Post  . 

_  487,811 

.569,275 

•Times  . 

....  924,156 

833,619 

90.537  Gaia 

•Post  . 

297,541 

474,769 

117.228  Lets 

Totals  . 

_  2,781,597 

2,920,147 

1.38.550  Lott 

ST.  PAUL 

1927 

192fi 

•Dispatch  . 

....  706  524 

671,580 

34.944  Glia 

Pioneer  . 

_  8*3,780 

775.152 

68.628  Glia 

News  . 

_  747,152 

763.448 

16.296  Lott 

Totals  . 

_  2,297,456 

2,210.180 

87,276  Gtla 

OAKLAND 

1927 

1926 

Tribune  . 

_  1,513,750 

1,525,426 

11.676  Lott 

♦Post-Inquirer  . 

_  785,274 

741,958 

43,316  Glia 

•Times  . 

....  96,684 

114,478 

17.794  Lott 

Totals  . 

....  2,395,708 

2,381.862 

13.846  Glia 

OMAHA 

1927 

1926 

World-Hemld  . 

_  903,308 

925.288 

21.980  Lott 

Bee  . . 

_  617,421 

453,607 

16.3,814  Glia 

News  . 

_  1.57,598 

42*, 459 

266.861  Loti 

Totals  . 

. . . .  1,678,327 

1,803.3.54 

12.5,027  Lott 

BIRMINGHAM 

1927 

1926 

Age-Eerald  . 

_  631,820 

592.550 

39.270  Gtla 

News  . 

....  1,29.3.222 

1,338.932 

45,710  Lott 

•Post  . 

....  545,384 

393,414 

151,970  Gtla 

Totals  . 

_  2,470,426 

2.324.896 

145,530  Gala 

RICHMOND 

1927 

1926 

•News-Leader  . 

_  920,864 

833,014 

87.850  Gain 

Times-Dispatch  . . . . 

_  737,660 

757,162 

19.502  Lott 

Totals  . 

_  1,658,524 

1,590,178 

68,348  Gtla 

HOUSTON 

1927 

1926 

Chronicle  . 

_  1,114,680 

1,042,944 

71,736  Glia 

Post-Dispatch  . 

_  946.922 

839.650 

107,272  Gtla 

•Press  . t.. 

_  587,846 

415,072 

172,774  Gaia 

Totals  . 

_  2,649,448 

2,297,666 

361,782  Gaia 

DES  MOINES 

1927 

1926 

Register  . 

_  653,741 

600,  .520 

53,221  Gala 

•Tribune  . 

771,327 

666,417 

104,910  Gtla 

Capital  . 

_  150,757 

439,645 

288,888  Lott 

Totals  . 

_  1,575,825 

1,706,582 

130,757  Loti 

Sunday  Capital  discontinued  with  February  21, 

1926,  lane. 

Includes  22,217  linage  Sunday  issue. 

Daily  Capital  discontinued  with  February  12,  1927,  issne. 

ATLANTA 

1927 

1926 

Journal  . 

_  1,070,412 

1,068,186 

2,226  Gtia 

Totals  . 

_  1,070,412 

1,086,186 

2,226  Glia 

KANSAS  CITY 

1927 

1926 

Star  . 

....  1,401,430 

1,440,264 

38,834  Lott 

•Timea  . . 

750,031 

13,020  Gtla 

Totals  . 

_  2,164,481 

2,190.295 

25,814  Lott 

MEMPHIS 

1927 

1926 

Commercial  Appeal 

_  1,0.53,304 

1,189,832 

136,528  Lott 

•Evening  Appeal  . , 

_  462.291 

462,291  Glia 

•Press-Sclmltar  . . . 

659,645  Glia 

Totals  . 

_  2,17.5,240 

2,222,066 

46,826  Lota 

NEWARK,  N, 

,  J. 

1927 

1926 

•News  . 

_  1..504,883 

1,436,998 

67,885  Gtla 

Totals  . 

_  1,.5(M,883 

1,436,998 

67.885  Gtla 

PITTSBURGH 

1927 

1926 

•  Ch  roni  cl  e-Tel  egra  ph 

Press  . 

_  1,917.021 

l.R«i.850 

61,171  Gala 

Post  . 

_  773,4.58 

820,736 

47.278  Lost 

•Sun  . 

.  601,146 

704,919 

102.713  Lott 

Totals  . 

_  3,291,625 

3,391,505 

99,880  Lott 

PORTLAND 

1927 

1926 

Oregonian  . 

_  933.082 

921,900 

11,182  Gain 

Oregon  Journal  _ _ 

877.114 

42,840  Gala 

•News  . 

.390,372 

64.432  Glia 

•Telegram  . 

367..561 

448,129 

80,568  Low 

Totals  . 

_  2.67.5,401 

2,637,515 

37,886  Gala 
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EDITORS  DEBATE  STATE  DEPARTMENT  NEWS 


Questions  Sincerity  of  Officials  in  Giving  Out  Information  on  Foreign  Problems 
Says  Press  Doesn’t  Print  Complete  Documents 


Lawrence 


A  CRITICISM  and  defense  of  the  who  did  it.  I  do  not  think  the  American 
State  Department  and  its  relation  to  l)eople  ought  to  trust  blindly  officials  who 
the  public  through  the  press  were  offered  will  do  things  like  this. 


Waiter  Ltppmann 


last  week  by  two 
newspaper  men 
speaking  before 
the  Foreign 
Policy  Associa¬ 
tion  in  New 
York.  The  speak¬ 
ers  were  Walter 
Lippmann,  chief 
editorial  writer 
of  the  Nczv  York 
H'  o  r  Id,  and 
David  Lawrence, 
president  of  the 
C  o  n  s  o  1  i  d  a  ted 
Press  Association 
and  publisher  of 
the  United  States 
Daily. 

.Admitting  that  much  of  the  action  of 
the  State  Department  must  be  done  in 
secret,  Mr.  Lippman  advanced  the  theory 
that  if  what  the  public  sees  is  “confused, 
misleading,  unintelligent  or  disingenuous,” 
it  is  bound  to  distrust  the  invisible  part  of 
the  department’s  activities.  The  World’s 
editor  cited  two  instances  during  the 
present  administration  in  support  of  his 
theon  :  the  Secretary  Olds  interview  with 
three  press  association  correspondents 
last  November ;  and  the  memorandum 
issued  to  the  press  by  Secretary  Kellogg 
which  was  alleged  to  prove  the  e.xistence 
of  the  Bolshevist  conspiracy  in  Mexico. 

Mr.  Lawrence  refrained  from  com¬ 
menting  on  the  present  administration,  go¬ 
ing  back  for  illustration  to  the  Depart¬ 
ment  of  State  under  President  W’ilson. 
He  argued  that  the  Secretary  of  State 
should  have  at  his  elbow  a  trained  news¬ 
paper  man,  declaring  in  his  opinion  it 
was  too  much  to  ask  that  a  man  should 
be  both  "skilled  in  questions  of  foreign 
policy,”  and  also  a  good  spokesman  as 
far  as  the  press  is  concerned.  He  also 


"The  second  incident  to  which  I  wish 
to  allude  occurred  some  two  months  later 
when  Secretary  Kellogg  appeared  before 
the  Foreign  Relations  Committee  of  the 
Senate  to  e.xplain  in  secret  his  course  of 
cimduct  in  Nicaragua.  When  the  Sec¬ 
retary  of  State  appeared  before  the  Com¬ 
mittee  he  issued  to  the  press  a  memoran¬ 
dum  compiled  in  the  Department  of  State 
which  was  alleged  to  prove  the  existence 
of  the  Bolshevist  conspiracy  in  Me.xico. 
Those  of  you  who  have  e.xamined  this 
document  know  that  it  was  one  of  the 
most  absurd  documents  ever  issued  by  an 
.American  official.  For  while  it  pur¬ 
ported  to  prove  the  Bolshevist  activities 
of  the  Mexican  Government  it  in  fact 
contained  some  eight  quotations  from 
Russians  as  to  what  they  would  like  to  do 
in  Me.xico,  and  some  three  or  four  quota¬ 
tions  from  Mexicans  fully  and  clearly 
disavowing  the  pretensions  and  ambitions 
of  the  Russian  Bolsheviks.  The  docu¬ 
ment,  moreover,  did  not  contain  one  es¬ 
sential  bit  of  evidence.  Mr.  Kellogg’s 
memorandum  cited  Tchicherin’s  state¬ 
ment  to  the  Third  Session  of  the  Union 
Central  Executive  Committee  to  the 
effect  that  by  establishing  diplomatic  rela¬ 
tions  with  Mexico  Russia  had  obtained 
‘a  political  base  in  the  new  continent  with 
a  neighbor  of  the  United  States,  Mexico.’ 
This  was  the  most  significant  item  in  Mr. 
Kellogg’s  whole  memorandum  and  the 
one  the  newspapers  made  the  most  of. 
But  although  Mr.  Kellogg  quoted  what 
Tchicherin  said  about  Calles,  he  neglected 
to  say  what  Calles  said  about  Tchicherin ; 
he  neglected  to  quote  the  official  warning 
issued  by  Calles  May  7,  1925,  in  which 
the  Mexican  Government  said  that  it  will 
not  tolerate  ‘any  abuse  of  good  faith  seek¬ 
ing  to  make  it  an  instrument  for  the 
realization  of  maneuvers  or  combina¬ 
tions  of  international  politics  or  for  the 


The  explanation  vouchsafed  by  the  State  many  newspaper  editorial  writers  ever 

read  it.  1  am  frank  to  tell  you  that  only 
one  newspaper  in  the  United  States  ever 
published  it.  Just 


Department  and  the  White  House  as  to 
our  activities  in  Nicaragua  are  as  destruc¬ 
tive  of  confidence  as  these  two  incidents 
bearing  on  the  Mexican  question. 

"I  am  frank  to  say  that  this  series  of 
incidents  in  respect  to  Mexico  and  Nic¬ 
aragua  fill  me  with  suspicion  and  dis¬ 
trust.  I  think  this  is  regrettable.  I 
would  prefer  to  put  my  confidence  in  the 
gentlemen  of  the  State  Department,  and  ■ 
to  believe  that  they  have  no  ambitions 
which  they  dare  not  avow  and  that  they 
use  no  methods  which  they  could  not  sub¬ 
mit  to  the  scrutiny  of  history.  But  what 
1  have  seen  of  what  they  do  fills  me 
with  distrust  of  the  things  I  have  not  seen 
that  they  do.  They  have  not  been  candid, 
they  have  not  clearly  stated  their  policy, 
they  have  not  refrained  from  attempting 
to  mislead  the  public,  they  have  not 
demonstrated  that  they  possess  the  will  to 
maintain  peace,  they  have  not  shown  that 
they  are  inspired  by  that  tradition  of 
ps'aceable  and  candid  dealing  which  this 
nation  has  always  professed  and  in  which 
1  think  the  majority  of  American  people 
believe.” 

Mr.  I^wrence,  defending  the  Depart¬ 
ment  of  State,  said : 

“1  shall  not  discuss  the  competency  of 
different  Secretaries  of  State  other  than 
to  say  that  some  of  them  have  been  able 
to  express  the  viewpoint  of  the  Depart¬ 
ment  of  State  very  clearly  for  the  benefit 
of  all  concerned,  while  others  have  not 
been  so  fortunate.  In  my  opinion  it  is 
too  much  to  ask  that  a  Secretary  of  State 
shall  not  only  be  skilled  in  questions  of 
foreign  policy  but  shall  also  be  a  good 
spokesman  as  far  as  the  press  is  con¬ 
cerned.  W’e  have  remedied  this  defect  in 
some  instances  by  having  all  the  elbow  of 
a  .Secretary  of  State  a  trained  newspaper 
man.  But  the  moment  the  Secretary  of 
State  does  this  he  is  accused  of  having  a 
‘press  agent.’  There  is  a  bureau  in  the 
Department  of  State  known  as  the  Divi 


Pavid  Lawrence 


the  Other  day 
there  was  made 
available  to  the 
public  the  full 
transcript  of  the 
testimony  of  the 
officials  of  the 
Department  o  f 
State  before  the 
Senate  Foreign 
Relations  Com¬ 
mittee.  It  was 
a  comprehensive 
discussion  of  the 
problems  in 
Mexico  and  Nic¬ 
aragua.  O  n  1  y 

one  newspaper  published  that  in  full 
text.  So  1  ask  you  in  all  fairness  how 
tlie  people  of  the  United  States  are  to 
form  a  judgment  on  the  facts  of  their 
Government  if  they  do  not  have  available 
all  the  facts?  It  is  insufficient  that  the 
partisan  editorial  writers  should  read 
these  documents  and  tell  the  .American 
people  what  to  think  of  them.  It  is  more 
important  that  the  documents  themselves 
be  made  available. 

“The  greatest  difficulty  which  any  De¬ 
partment  of  State  encounters  is  to  get 
the  newspapers  to  print  all  that  such  a 
Department  gives  out.  The  defense  of 
the  newspaper  is  that  not  all  the  material 
given  out  by  the  State  Department  is  sen¬ 
sational,  or  ‘interesting.’  I  agree  that  the 
general  newspapers  of  today,  with  their 
many  classes  to  serve,  can  not  afford  to 
devote  all  their  space  to  governmental 
out-givings;  and  in  my  judgment  the 
newspapers  of  today  are  doing  a  better 
job  than  has  ever  before  in  our  history 
been  done  in  reporting  the  announcements- 
of  the  Government.  But  groups  like  this, 
who  do  not  like  to  be  told  how  to  think 


shifted  a  share  of  the  responsibilitv  to  propagation  of  principles  which  we  do  sion  of  Current  Information.  .At  first  its  9^  what  to  think,  really  can  not  form  an 

...  ..  -  .  z  .  9  9  t  -w .  .t  .‘J*.-  j-f _  1  •  c  .  •  *  1  .  imr^arfiol  iii^lrrrviAn«-  oil  ♦t-.o 


public  opinion  from  the  shoulders  of  the 
State  Department  to  the  press. 

“Is  it  fair,”  he  asked,  "to  select  a  few 
extracts  from  an  announcement  of  the 
Department  of  State  and  to  place  empliasis 
on  those  extracts  denying  the  reader  the 
opportunity  to  read  the  full  document?” 

In  this  connection,  Mr.  Lawrence  re¬ 
ferred  to  the  text  of  all  the  notes  which 
had  passed  between  the  United  States  and 
Mexico  on  the  petroleum  controversy  re¬ 
cently  issued  by  the  State  Department, 
Md  which,  he  said,  were  published  in  full 
in  only  one  newspaper. 

Mr.  Lippmann  took  the  position  that 
confidence  in  the  State  Department  was 
upset  when  it  spread  hostile  propaganda 
against  a  foreign  country. 

“I  know  that  the  word  propaganda  is 
used  in  very  many  different  senses,”  he 
said.  “But  here  I  mean  by  propaganda 
the  secret  attempt  to  influence  the  press, 
to  create  an  impression  for  which  the 
government  is  not  itself  willing  to  take 
the  responsibility. 

“We  had.  last  November,  a  classic 
example  of  this  type  of  propaganda.  On 


not  uphold.’  It  cannot  be  said  in  defense 
of  Mr.  Kellogg  that  the  Department  was 
unaware  of  this  flat  statement  by  Presi¬ 
dent  Calles,  for  in  the  .Associated  Press 
dispatch  from  Mexico  City  on  May  9,  it 
was  definitely  stated  that  the  American 
Ambassador,  James  R.  Sheffield,  declared 
at  his  regular  conference  with  the  news¬ 
paper  men  ‘that  the  relations  between 
Mexico  and  the  United  States  have  been 
improved  by  the  recent  statement  of 
Calles  in  regard  to  the  speech  by  the  Rus¬ 
sian  Minister,  M.  Tchicherin.’  The  De¬ 
partment  knew  that  Mexico  had  re¬ 
pudiated  the  Russian  pretension,  and  yet 
two  years  later  it  quotes  the  Russian  pre¬ 
tension  as  evidence  against  Mexico,  and 
omits  the  Mexican  reply. 

“We  have,  then,  as  evidence  of  the 
state  of  mind  in  the  Department,  first, 
the  Olds  incident  of  November  in  which  a 
secret  attempt  was  made  to  inspire  the 
.American  press  with  irresponsible  allega¬ 
tions  against  the  Mexican  Government, 
and  then  the  Kellogg  memorandum  of 
Jan.  12  in  which  a  most  important  bit  of 
relating  to  the  subject  is 


_  _ .  --..-o _  evidence  relating  to 

Nov.  16  an  Assistant  Secretary  of  State,  omitted. 

Mr.  Olds,  summoned  to  the  State  Depart-  “Is  it  any  wonder  that  these  two  in- 
uient  the  representatives  of  the  three  cidents  convinced  the  Senate,  as  I  think 
Rreat  press  associations  and  asked  them,  they  convinced  a  majoritv  of  the  people 
without  ascribing  the  information  to  its  in  this  country  that  the  Denartment  was 
source  in  the  State  Department,  to  spread  seeking  a  break  with  Mexico  and  har- 
the  report  throughout  this  country  that  bored  hostile  purposes?  Is  it  surprising 
Mexico  was  the  center  of  a  Bolshevist  that  public  sentiment  in  this  country  re- 
rnovement  aiming  to  control  the  whole  volted  as  it  has  not  revolted  against  anv- 
Caribbean  area.  He  stated  that  the  De-  thing  in  foreign  affairs  since  1920  at  this 
Partment  was  morally  certain  that  this  exhibition  of  confusion,  unreliability  and 
ff^rt  was  true  but  could  not  prove  it  ill  will  ?  What  conclusion  could  one  come 
and  would  not  take  responsibility  for  it.  to  after  these  two  episodes,  except  that 
1  assert  that  this  performance  was  vicious,  the  Department  was  in  secret  working 


the  most  disreputable 
and  discarded  practice  of  an  old  di¬ 
plomacy  and  that  for  me  at  least  it  de¬ 
stroys  the  possibility  of  trusting  with  con- 
dence  to  the  discretion  and  the  good 
sense  of  the  official  in  the  Department 


towards  hostilities  with  Mexico?  Men 
who  attempt  propaganda,  men  who  put 
out  misleading  documents,  cannot  count 
on  the  confidence  and  ought  not  to  count 
on  the  confidence  of  the  nation.  But 
these  two  episodes  do  not  stand  alone. 


chief  was  a  trained  newspaper  man,  but 
then  it  began  to  be  filled  by  men  from  the 
diplomatic  service,  who  had  very  little 
knowledge  of  the  demands  of  the  press. 
Some  of  these  diplomats  have  done  very 
well,  but  in  the  long  run  the  country 
will  be  benefited  if  this  position  is  filled 
by  men  who  do  not  have  the  inferiority 
complex  which  seems  to  attach  itself 
every  now  and  then  to  persons  in  a 
subordinate  capacity  in  Washington. 
The  truth  is  that  if  the  Division  of  Cur¬ 
rent  Information  is  to  be  merely  an  ad¬ 
ministrative  agency,  there  should  be  an 
Assistant  Secretary  of  State  who  is 
thoroughly  familiar  with  the  problem  of 
dispensing  information  to  the  press — 
someone  who  is  big  enough  to  be  con¬ 
sulted  by  the  Secretary  of  State  con¬ 
stantly  and  someone  who  is  big  enough 
to  persuade  the  Secretary  of  State  to 
make  public  that  which  for  insufficient 
reason  is  suppressed. 

“Outside  of  the  Government  this  same 
problem  has  been  solved  by  big  corpora¬ 
tions.  not  by  employing  press  agents  or 
publicity  men,  but  by  having  vice-presi¬ 
dents  in  charge  of  public  relations  who 
are  sufficiently  broad  gauged  to  sit  in  the 
highest  councils  of  the  corporation. 

“Rut  if  we  settle  satisfactorily  the 
State  Department’s  responsibility  to  pub¬ 
lic  opinion  do  we  really  solve  the  prob¬ 
lem  of  keeping  our  people  informed?  Is 
there  not  an  even  larger  responsibility  on 
the  part  of  the  press  to  the  Department  of 
State?  Is  it  fair  to  select  a  few  extracts 
from  an  announcement  of  the  Department 
of  State  and  to  place  emphasis  on  those 
extracts  while  denving  the  reader  the  op¬ 
portunity  to  read  the  full  document? 
Onlv  recently  the  Department  of  State 
gave  out  the  text  of  all  the  notes  which 
had  nassed  between  the  United  States  and 
Mexico  on  the  petroleum  controversy.  I 
wonder  how  many  people  in  this  room 
ever  read  that  document.  I  wonder  how 


impartial  judgment  unless  all  the  evidence 
is  examined.” 


NEWSPAPER  OFFICE  BOMBED 


Editor  of  South  Side  Chicago  Paper 
Blames  Vice  Ring 

Office  of  the  Calumet  Index,  south  side 
newspaper  of  Chicago,  was  bombed  re¬ 
cently  as  the  climax  of  warfare  between 
the  Index  and  gambling  and  vice  ele¬ 
ments. 

“Hirelings  of  gamblers  and  vice  lords 
in  the  Burnside  district  are  responsible,” 
was  the  charge  of  Carl  Morgan,  editor. 
“I  had  several  threats  over  the  phone, 
but  gave  them  small  significance,  as  I  did 
not  think  they  would  take  drastic  action.” 

The  bomb  was  exploded  at  the  rear  of 
the  Index  offices  at  2  o’clock  in  the 
morning.  The  blast  smashed  two  win¬ 
dows  and  weakened  a  wall. 


PICK  BEST  SCHOOL  PAPER 

.Armistead  Holcome,  managing  editor 
of  the  New  York  Herald  Tribune.  Julian 
S.  Mason,  editor-in-chief  of  the  New 
York  Hvenins  Post  and  John  H.  Finley, 
associate  editor  of  the  New  York  Times. 
constituted  the  judging  committee  which 
this  week  picked  the  Choate  Nezrs  as  the 
best  preparatory  school  newspaper  rep¬ 
resented  in  the  School  Newspaper  Fed¬ 
eration.  The  Taft  Papyrus  was  the  sec¬ 
ond  choice  of  the  judges.  Choate  School 
is  in  Wallingford.  Conn. 


HARRIET  DEWEY  HONORED 

Charles  H.  Dennis,  editor  of  the  Chi- 
ratio  Daily  Neurs,  entertained  at  his  home 
for  Miss  Harriet  M.  Dewev.  cashier  of 
the  Daily  News,  on  her  R.Ird  birthday, 
recently.  Miss  Dewey  has  been  with  the 
paner  for  more  than  50  years,  and  was 
left  a  $50,000  bequest  in  the  will  of  Victor 
F.  Lawson. 


NEWSPAPER  AND  MAGAZINE  EXPENDITURES 
BY  82  LEADING  NATIONAL  FIRMS 


HERMAN  DISCOVERS  PRESS  AGENTRY 

- By  M.  JAY  KLEIN - - 


••  j-TERMAX,  we  had  another  very  poor  in  it’  like  you  for  a  partner,  tirst  of  all 
been  com-  year,  und  I  am  in  favor  of  going  please  understand  English  when  you  hear 

ng  Records,  into  another  line  of  business,”  said  Meyer  it  spoken,  1  did  not  say  anything  about 
Itrintcd  the  Eisenkopf  of  the  firm  of  Eisenkopf  and  relations,  1  said  Public  Relations  Con- 

zine  a<lver-  Stumm,  Cloaks  and  Suits,  as  he  was  sign-  sultant,  which  is  a  fancy  word  for  a  press 

ing  a  statement  for  one  of  the  credit  re-  agent,  and  not  an  express  agent.  A  Pub- 
reased  for  porting  agencies.  lie  Relations  Consultant  is  a  fellow  what 

es  of  media  “Yes,  Meyer,  you  are  posoluutely  right,  expresses  the  policy  in  the  newspapers 

firms.  we  should  go  out  of  this  business  now  as  for  the  firm  or  individuals  for  whom  he 

„  long  as  we  have  a  few  dollars  left — and  is  working.  Public  Relations  Con- 
I 'PKC  know  what  I  heard,  we  should  go  in  sultant  is  the  fellow  that  writes  stories 

DITLRES  (ije  newspaper  publishing  business,  1  hear  about  the  firm  that  he  is  working  for,  and 

1925  tints  a  good  business,  you  buy  a  lot  of  sometimes  gets  paid  from  the  news^per 
)  4()8  937  white  paper,  and  get  it  printed  and  sell  for  the  story,  and  also  gets  paid  from  his 

.  advertising  and  you  make  money  right  hrm.  A  good  Consultant  stages  stunts 

'  (k)-.m3  from  de  start,”  replied  Herman  Stumm  for  his  firm  to  get  them  publicity.” 

1)  801,700  as  he  pulled  over  a  chair  to  Meyer’s  desk  “Meyer,  I  think  now  I  know  what  this 

S  509,660  and  lit  a  fresh  cigar.  business  is,  we  are  to  be  advertising  men 

4  ’49  708  “Herman,  that’s  the  trouble  with  you,  sure  that’s  a  good  business,  everyone  now 


amounts  invested  by  some  80  The  magazine  t( 
prominent  national  advertisers  in  pik^  from  A  utioiiai 
newspaper  and  magazine  space  last  year  which  in  its  _Febri 
are  listed  below'.  Newspaper  figures  are  totals  of  125  lea( 
taken  from  the  reports  issued  two  weeks  tisers. 
ago  and  in  March,  1926,  by  the  Bureau  Appropriatiems 
of  Advertising  of  the  American  News-  1926  over  1925  in 
paper  Publishers’  Association.  by  about  sixty  of 

NEWSPAPER  NAMEOE 

EXPENDITI  RES  FIRM  ADVERTISINO 

1926  1925 

175,000  .  American  Radiator  Co . 

2,435,000  1,700,01K)  American  Tobacco  Co . 

460,000  460,000  Armstrong  Cork  Co . 

450,000  400,000  Atwater-Kent  Mfg.  Works  . 

150,000  125,000  Bauer  &  Black  . 

50,000  60,000  Beechnut  Packing  Co . 

370,000  285,000  Borden  Co . 

1,000,000  920,000  Buick  Motor  Car  Co . 

800,000  500,000  Cadillac  Motor  Car  Co . 

216,000  250,000  California  Fruit  Growers  Exchange... 

83,000  .  Campbell’s  Soup  Co . 

100,000  100,000  Champion  Spark  Plug  Co . 

300,000  300,000  Cheek-Neal  Coffee  Co . 

3,122,000  1,500,000  Chevrolet  Motor  Co . 

1,200,000  .  Chrysler  Motor  Corp . 

250,000  135,000  Colgate  &  Co . 

75, (XX)  80,000  Congoleum-Nairn,  Inc . 

450,000  300.000  Coty.  Inc . 

100,000  100,IX)0  Crane  Co . 

240,000  .  Cudahy  Packing  Co . 

1,800,000  1,500,000  Dodge  Bros.,  Inc . 

285,000  210.0(X)  Eastman  Kodak  Co . 

100,000  .  Endicott- Johnson  &  Co . 

75,0(X)  150,000  Eamous-Players-Lasky  Corp . 

300.000  180,000  Eansteel  Products  Co . 

700,(KX)  .  Eirestone  Tire  &  Rubber  Co.  . 

450,(X)0  450,(XK)  Fleischmann  Co . 

475,000  550,000  Forhan  Co.  . 

400,000  2,500,000  Ford  Motor  Co . 

4(X),000  185,000  Franklin  Automobile  Co . 

1,020,(X)0  .  Frigidairie  Corp . 

140,000  75,0(X)  General  Electric  Co . . . 

350,000  300,000  General  Motors  Corp.  (Institutional).. 

235,(K)0  750,000  Goodrich,  B.  F.,  Rubber  Co . 

4(X),000  350, (XX)  Goodyear  Tire  &  Rubber  Co.  . 

500,000  .  Graybar  Electric  Co . 

600,000  600,000  Heinz,  H.  J.  Co . 

250,000  750,000  Hollywood  Resort  &  Industrial  Board 

125,000  50,000  Hoover  Co . 

750,000  Hudson- Essex' Co . 

120,000  .  International  Silver  Co . 

60,000  .  Jergens,  Andrew  Co . 

250,0(X)  200,CXX)  johns-Mansville  Co . 

1,800,000  1,500,000  Kellogg  Co . 

750.000  Kotex  Co . 

225,000  .  Kraft  Cheese  Co . 

1,325,000  550,000  I-ambert  Pharmacal  Co . 

178,CKKl  130,(X)0  Ix-hn  &  Fink  Products  &> . 

1,500,000  1,750,000  Lever  Bros . 

2,000,000  1,750,000  Liggett  &  Myers  Tobacco  Co . 

300,000  280,000  Marmon  Motor  Car  Co . 

150,0(X)  140,000  Metropolitan  Life  Ins.  Co . 

425,000  425,000  National  Carbon  Co . 

1,200,0(X)  .  Oakland  Motor  Car  Co . 

1,750,000  600,0(X)  Olds  Motor  Works  . 

150,000  .  Oneida  Community,  Ltd . 

1,110,000  1,100,000  Paige-Detroit  Motor  Car  Co . 

500,000  700,000  Palmolive  Pect  Co . 

200.000  230,000  Parker  Pen  Co . 

800.000  800,000  Pepsodent  Co.  . 

150,000  150,000  Pillsbury  Flour  Mills  Co . 

170,000  150,000  Pompeian  Laboratories  . 

235, (XX)  21.5,000  Pond’s  Extract  . 

500,000  685,000  Postum  Cereal  Co.,  Inc . 

425,000  350,000  Procter  &  Gamble  Co . 

750,000  500.000  Quaker  Oats  Co . 

500,000  5(X),000  Radio  Corp.  of  America  . 

2,5(X),000  .  Reynolds  Tobacco  Co.,  R.  J . 

50,000  .  Selby  Shoe  Co . 

300,000  200,000  Sheaffer,  W.  A.,  Pen  Co.  . 

400,000  300,0(X)  Southern  Cotton  Oil  Trading  Co . 

400,000  350,000  Squibb,  E.  R.,  &  Son  . 

500,000  350,0(X)  Standard  Oil  Co.  of  N.  J . 

600,000  .  Standard  Oil  Co.  of  N.  Y . 

275,000  100,000  Standard  Sanitary  Mfg.  Co . 

2,000,000  2,000,000  Studebaker  Corp . 

50,000  50,000  U.  S.  Gypsum  Co . 

835,000  900,000  U.  S.  Rubber  Co . 

250,(XX)  110,000  Vacuum  Oil  Co . 

150,000  .  Wander  Co . 

186,000  130,000  Willard  Storage  Battery  Co . 

1,500,000  .  Willys-Overland  Co . 


1  veepirvgl  ace 

W^tKafast  ^rowii\^  Marl^t 


In  1909  the  Stunilanl  Furniture  Company  of  Jacksonville  started  in 
business  on  one  floor  with  a  20-foot  frontage.  In  three  years  it  leased 
another  20-foot  frontage  and  two  years  later  yet  another  20'  feet. 

But  even  this  was  soon  inadequate  for  its  needs  and  in  1919  the 
company  moved  to  a  five-story  building  with  a  50-foot  frontage.  When 
in  1923  this  proved  too  small  this  company  again  moved  to  another 
central  location  where  six  floors  were  available. 

In  1926  the  growing  volume  of  business  demanded  still  more  space; 
so  the  Standard  Furniture  Company  now  occupies  a  large  seven-story 
building  in  the  heart  of  the  business  section. 

This  story  of  success  parallels  closely  the  astonishing  growth  of  the 
Jacksonville  district.  And  a  significant  factor  in  the  story  is  that  this 
company  for  the  past  fifteen  years  has  advertised  exclusively  in — 
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The  Rocky  Mountain  News  and 

Denver  Evening  News,  Scripps- 

Howard  Newspapers,  gained 

1,449,000  lines  of  advertising 

from  January  1  to  March  28. 

During  the  same  period  the  Denver 
Post  lost  330,270  lines. 


The  IPS -papers  are  gaining  in  circula¬ 

tion  more  rapidly  than  any  other  papers  in 
the  country. 


Denver  Evening  News 


(4  Weeks  of  March) 


5  2 , 2  T  S  net  paid  average 


Denver  Sunday  News 


(4  Sundays  of  March) 


90,824  net  paid  average 


Rocky  Mountain  News 


(4  Weeks  of  March) 


35,894  net  paid  average 


SCRIPPS-HOWARD 


Represented  by  Allied  Newspapers,  Inc.,  250  Park  Avenue,  New  York,  N.  Y. 
Chicago  Detroit  San  Francisco  Los  Angeles  Seattle 
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VISUALIZE  YOUR  AUDIENCE  HARN  TELLS 
SIXTH  DISTRICT  ADVERTISING  MEN 

Audit  Bureau  Chief  Also  Urges  Analysis  of  Cifxulations  Pur¬ 
chased  Instead  of  “Snatching  at  Largest” — 
Younggreen  Re-named  Chairman 


what  you  are  shooting  at. 

Visualize  your  audience,  Don’t 

snatch  merely  at  the  largest  circulation.” 

This  was  the 
advice  given  the 
convention  o  fi 
the  Sixth  Dis¬ 
trict  of  the  In¬ 
ternational  Ad¬ 
vertising  .Asso¬ 
ciation  in  Mil¬ 
waukee,  March 
23  and  24,  by  O. 
C.  Harn,  i\jan- 
aging  director 
of  the  Audi^ 
Bureau  of  Cir¬ 
culations  and 
winner  of  the 

Chas.  C.  Younggreen  Bok  gold  medal 

for  distinguished 
service  in  advertising  awarded  by  the 
Harvard  Business  School. 

The  district  includes  the  states  of  \\  is- 
consin,  Illinois,  Indiana  and  Kentucky. 
The  convention  in  Milwaukee  was  said 
to  be  the  largest  and  most  successful  ever 
held  in  the  district.  Charles  C.  \oung- 
green,  vice-president  of  Klau-Van  Pieter- 
son-Dunlap- Younggreen,  Inc.,  was  re¬ 
elected  chairman  at  the  closing  session. 

Among  the  speakers  at  the  two-day 
convention  were :  Mr.  Harn,  Senator 
Arthur  Capper  of  Kansas,  President 
Glenn  Frank  of  the  University  of  Wis¬ 
consin,  C.  K.  Woodbridge,  1.  A.  A.  presi¬ 
dent,  Homer  j.  Buckley  of  Cliicago  and 
others. 

•Tt  makes  a  great  difference  to  an  ad¬ 
vertiser  how  a  paper  acquires  a  circula¬ 
tion,”  Mr.  Harn  told  the  convention. 
“The  class  of  people  among  whom  a 
paper  circulates  also  makes  a  big  dif¬ 
ference  to  the  advertiser.  The  largest 
circulation,  unless  it  is  the  best  circula¬ 
tion,  is  not  the  most  desirable. 

“Advertising  often  costs  thousands  of 
dollars  a  shot.  It  is  useless,  unless  you 
know  what  you  are  shooting  at.  It  is 
not  so  many  inches  of  space  that  you  are 
buying,  but  a  message  to  people.  Try 
and  think  of  advertising  in  terms  of  the 
audience  you  are  addressing.  Visualize 
your  audience.” 

Literary  advertisements  do  not  sell 
merchandise,  Claude  C.  Hopkins,  Chica¬ 
go,  told  the  gathering. 

“Copy  must  not  lie  literary,”  he  said. 
“It  must  not  distract  attention  from  the 
main  subject.  It  must  not  take  much 
effort  to  sell,  because  if  it  does,  it  will 
arouse  resistance.  It  should  be  in  homely 
language.  Some  of  the  best  copy  I  have 
ever  seen  has  been  written  by  illiterate 
men  and  had  to  be  corrected  by  others 
for  grammar.  Lincoln  once  said  that 
the  Lord  must  have  loved  the  common 
people,  because  he  made  so  many  of 
them.  That’s  a  good  thing  to  remem¬ 
ber.  It  is  to  them  you  must  sell.  There¬ 
fore,  you  cannot  write  over  their  heads.” 

Senator  Capper  declared  that  American 
newspapers  are  better  than  they  have 
ever  been  before. 

“Forty-four  years  ago  I  was  a  printer’s 
devil,  36  years  ago  a  reporter,  32  years 
ago  an  advertising  solicitor,  and  14  years 
ago  I  became  a  publisher,”  he  narrated. 


Is  Your  Paper 
A  Member  of  the 

S.P.C.R.E. 

( See  Page  23  ) 


“I  have  watched  carefully,  and  I  say 
that  newspapers  are  cleaner  and  more 
independent  than  ever  before.  They  have 
more  real  circulation  than  ever  before. 
Advertising  today  is  doing  more  to  put 
real  romance  in  business  than  ever  be¬ 
fore.” 

Dr.  Glenn  Frank  stressed  the  duty 
and  the  dignity  of  advertisers. 

“Advertisers  must  be  more  than  ped¬ 
dlers  of  epigrams,”  he  said.  “They  must 
be  liaison  officers  between  good  busi¬ 
ness  and  the  wants  of  the  public.  Ad 
men  must  study  much  and  say  little. 
They  must  be  interested  in  the  sanity 
of  consumption  as  well  as  the  size  of  con¬ 
sumption.  Fads  that  are  worthless  will 
not  make  for  great  businesses.” 

A  woman  with  ability  has  as  much 
chance  of  success  in  advertising  as  a 
man,  Mrs.  Bernice  Blackwood,  Chicago, 
former  president  of  the  Women’s  Ad¬ 
vertising  Clubs  of  the  World,  asserted. 
Discrimination  between  the  sexes  has 
vanished  and  when  “a  woman  can 
honestly  compete  with  men  in  ability 
and  achievement,  they  show  themselves 
more  than  willing  to  accord  her  credit 
and  give  her  a  chance,”  Mrs.  Blackwood 
said. 

Stephen  Bolles,  publisher  of  the  Janes¬ 
ville  (Wis.)  Ga::ette,  hailed  the  small 
city  newspaper  as  “one  of  the  most  effec¬ 
tive  advertising  mediums  of  modern 
times.” 

A  special  edition,  partially  of  a 
humorous  nature,  was  issued  by  the 
Mihi'aukec  Sentinel  for  the  convention. 
It  was  distributed  at  the  breakfast  tables 
of  the  visitors  Thursday  morning.  The 
edition  was  edited  by  Jeffrey  Willoughby, 
rewrite  man  on  the  Sentinel. 

TEXAS  “JOURNALISM  WEEK” 

Newspaper  Men  to  Speak  at  Baylor 
University,  Week  of  April  25 

Dean  Walter  Williams.  University  of 
Missouri  School  of  Journalism,  will  be 
the  main  speaker  during  Journalism  Week 
at  Baylor  l^niversity,  Waco,  Tex.,  be¬ 
ginning  -\pril  25.  according  to  Dr.  C.  D. 
Johnson,  head  of  Baylor’s  journalism 
school. 

Dean  Williams  will  speak  at  a  banquet 
on  the  final  night.  Every  journalism 
schixil  in  the  South,  as  well  as  leading 
newspapers,  have  been  asked  to  send 
representatives. 

The  program  follows : 

I'irst  day — -Function  of  the  university 
and  college  newspaper ;  relation  of  adver¬ 
tising  department  to  educational  depart¬ 
ment  of  the  newspaper,  and  great  .Ameri¬ 
can  editors. 

Second  day — Pioneer  .American  news¬ 
papers:  progress  in  miKlern  journalism, 
and  women  in  journalism. 

Third  day — Ethics  of  journalism;  late 


methods  in  teaching  journalism,  and 
journalism  as  a  profession. 

Fourth  day — Correlation  of  journalism 
courses  with  other  academic  courses ; 
business  management  of  newspapers,  and 
the  public  press  and  social  progress. 

Fifth  day — Needed  improvements  in 
modern  journalism;  place  of  the  contem¬ 
porary  mag;azine  in  American  education, 
and  the  future  of  journalism  and 
journalists. 

AGREE  TO  BAN  “PUFFS” 

Tampa  Time*  and  Tribune  Will  Co-op¬ 
erate  to  Swat  Publicity 

The  two  daily  newspapers  of  Tampa, 
Fla.,  the  Times  and  the  Tribune,  have 
joined  in  a  movement  to  eliminate  the  use 
of  free  publicity  matter. 

The  papers  have  reached  an  agreement 
to  publish  only  material  of  genuine 
reader-interest.  Press-agent  stuff,  wheth¬ 
er  for  advertisers  or  for  organizations 
seeking  to  make  use  of  news  columns  to 
avoid  legitimate  advertising  bills,  will  be 
barred. 

Theater  “readers,”  automobile  “news” 
put  out  by  certain  manufacturers  and 
agencies,  those  “little  notices”  often  re¬ 
quested  in  connection  with  an  adver¬ 
tisement,  all  matter  of  this  type  will  be 
eliminated  in  future. 

The  agreement  came  as  a  result  of  a 
suggestion  made  by  Charles  G.  Mullen, 
general  manager  of  the  Times,  to  S.  E. 
Thomason,  new  publisher  of  the  Tribune, 
until  recently  general  manager  of  the 
Chicago  Tribune. 

John  Barleycorn  may  not  be  entirely 
dead,  but  a  lot  of  his  old  cronies  are. — 
Tlorence  (.Ala.)  Herald. 

MORNING  PAPER  SUSPENDS 

The  East  St.  Louis  Morning  Journal 
suspended  publication  .April  1.  It  had 
been  issued  since  Feb.  1,  as  the  morning 
edition  of  the  East  St.  Louis  Journal. 
The  suspension  in  no  way  affects  the 
afternoon  paper,  the  publishers  stated. 


RECEIVERS  APPOINTED 
FOR  OREGON  DAILY 

Portland  Telegram  Will  Continue  Pub. 
lication  Despite  Financial  Diffi. 
culties.  It  States — J,  £, 
Wheeler  Retiring 

Through  application  of  two  creditors 
the  Lumbermen’s  Trust  Company  and 
the  Bank  of  California,  the  Portland 
(Ore)  Telegram  has  been  thrown  into  a 
receivership.  \V.  P.  Briggs,  secretary 
of  the  Lumbermen’s  Trust  Company 
and  MacDonald  Potts,  business  manage 
of  the  Telegram,  have  been  appointed 
receivers  of  the  Telegram  Publishing 
Company  by  Circuit  Judge  Evans.  * 

.At  the  same  time  is  announced  the  re¬ 
tirement  from  active  management  of  the 
Telegram  of  J.  E.  Wheeler,  who  four 
months  ago  assumed  ownership  of  the 
paper  by  buying  out  his  brother,  L.  ^ 
Wheeler.  The  names  of  Mr.  Potts  as 
business  manager  and  O.  C.  Leiter  as 
editor  are  now  carried  at  the  Telegram’s 
masthead.  Leiter,  until  the  present 
change,  was  managing  editor. 

The  Bank  of  California  in  seeking  the 
receivership  represented  that  it  had  bm 
unable  to  obtain  payment  for  a  note  for 
$33,()(X).  .A  front  page  announcemen*. 
stated  that  publication  will  continue  with¬ 
out  interruption  and  that  the  paper  ha 
made  real  progress  during  the  past  four 
months. 

The  Telegram  was  established  in  1877 
by  the  Oregonian  Publishing  Company, 
but  was  sold  by  the  Oregonian  in  1916 
to  the  Wheeler  brothers  and  the  late 
John  F.  Carroll. 

The  Copyreaders’  Union  probably  will 
take  action  on  the  unpardonable  derelic¬ 
tion  of  a  member,  whose  head  in  The 
World  read  “Slush  Quiz  Is  Due  for 
Court  Battle.”  “If  he  meant  ‘Slush  Quiz 
Due  for  Court  T  ilt,’  ”  asks  the  Union’s 
Vice  President,  “why  didn’t  he  say  so?” 
— F.  P.  A.  in  New  York  World. 


Sparkling  New 


“NEA  Service  is  un¬ 
doubtedly  the  most  im¬ 
portant  factor  in  the 
makeup  of  a  newspaper 
fortunate  enough  to  be 
an  NEA  client" 

That  is  an  unsolicited 
tribute  by  G.  Lansing  Hurd, 
publisher  of  the  Santa  Rosa 
(Calif.)  Republican. 

NEA  Service,  Inc., 

1200  West  Third  Street 
CLEVELAND,  OHIO 


There  s  only  one  way  for  a  paper  to 

secure  an  unlimited  quantity  of  bright  new  type¬ 
faces  in  any  size  from  6  point  condensed  to  full- 
width  72  point  caps  and  lower-case,  and  even  up 
to  84  point  streamer  lines,  cast  in  slugs  and  de¬ 
livered  on  the  galley  without  machine  or  mold 
changes — that  way  is  the  Ludlow. 

Of  course,  in  addition  to  this  the  Ludlow 
saves  a  newspaper  time,  money  and  floor  space. 
These  reasons  account  for  the  progress  the 
Ludlow  System  has  made  in  hundreds  of  Amer¬ 
ica’s  foremost  newspapers. 

Unless  you  are  familiar  with  the  work  the 
Ludlow  of  Today  is  performing  in  newspaper 
plants  large  and  small  the  world  over — you  owe 
it  to  yourself  to  investigate. 

Ledlow  Typograph  Company 

2032  Clybourn  Avenue,  Chicago,  Ill. 

Boston:  470  Atlantic  Avenue  Atlanta:  41  Marietta  Street 

New  York:  63  Park  Row  San  Francisco:  5  Third  Street 


PRINCIPAL  DISPLAY  LINES  SET  IN  LUDLOW  CAMEO 
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Announcing 


The  Wichita  Evening  Eagle 


Monday,  March  28,  1927. 


The  Wichita  Eagle  now  offers  the  public  a 
twenty-four  hour  news  service 


The  Wichita  Eagle,  Kansas*  Greatest  Newspaper 
has  been  the  outstanding  leader  in  both  the  Morn¬ 
ing  and  Sunday  fields  for  years,  and  still  will  con¬ 
tinue  to  be  the  breakfast  table  paper  for  Wichita 
and  the  Wichita  trade  territory.  With  the  addi¬ 
tion  of  THE  EVENING  EAGLE,  the  public 
will  be  able  to  follow  world  and  local  events 
around  the  clock  with  their  favorite  newspaper. 


The  Wichita  Eagle 


MORNING  —  EVENING  -  SUNDAY 
Twenty-four  Hour  News  Service 


National  Advertising  Representative 

The  S.  C.  Beckwith  Special  Agency 


New  York 
Detroit 


Chicago 

Atlanta 


St.  Louis 
Los  Angeles 


Kansas  City 
San  Francisco 
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AUSTRALIAN  WRITER  DEFENDS  “THE”  AS  h^vever,  and  it  was  ai-  SHEAFFER  PEN  SHOWS 

lowed  to  proceed.  A  number  of  arrests 

VALUABLE  NEWSPAPER  WORD  were  made,  and  at  Cork  on  March  15,  BIG  SALES  INCREASE 

— a  member  of  a  hold-up  gang  was  found  _ 

Score.  Critic.  Who  Would  Ban  It  from  ••U.d.”_S.y.  Without  g'/  dUmisS"".nd\tXtog2ru^  N.w.p.p„  Ad..ni», 

tm.  ^¥7-  \XT _ IJ  ^ _ _ 1  ¥¥7  •a._  .  T-h  .  f  1  *  .  01  D _ _ *.  I _  •  ^ 


It  We  Would  Converse  and  Write  der  the  Probation  of  Offenders  Act.  31  Per  Cent  Increase  in  Gro*. 

in  ririints  T^e  Dean  of  Cork  spoke  on  the  man’s  Business  During  Past  Year 

behalf  and  produced  a  Sunday  news-  _ 

REBELLION  against  the  common  “The  makes  history  and  kings.  We  reearded  *^he'^saifr\s°^mora*l^  Through  well  directed  advertising 

newspaper  rule  which  limits  use  of  say,  for  e.xample.  The  Roman  Empire,  immoral. 

the  word  “the”  has  broken  out  in  Aus-  I  he  Renaissance,  The  Norman  Invasion,  - -  chandise  both  serviceable  and  beautiful 

tralia.  Armada,  The  Tudors  and  The  Han-  noi'T’ipi  i  I  TDC  TO  HOI  FY  supported  by  a  strong  organization 

P.  K.  Jageurs,  of  Melbourne,  writing  overians;  in  brief.  The  distinguishes  iv/  nwUL/  the  W.  A.  Sheaffer  Pen  Company  is  able 

in  a  recent  number  of  the  Australasian  the  big  events  of  the  world  for  us.  So  AnVFRTISlNO  SHOW  announce  at  this  time  an  increase  in 

Journalist,  takes  issue  with  the  rule  it  is  with  religion— The  Old  Testament,  sales  volume  of  $1,452,224.80  for  the  fiscal 

which  he  quotes  as  follows :  The  Messiah,  The  Reformation,  and  so  year  ending  Feb.  28,  1927,  over  a  similar 

“Use  the  word  ‘the’  sparingly,  and,  The  from  the-ology  and  Big  Exhibition  Planned  in  Conjunction  period  a  year  ago.  Sheaffer  is  the  orig- 


It  We  Would  Converse  and  Write  der  the  Probation  of  Offenders  Act. 

•  p The  Dean  of  Cork  spoke  on  the  man’s 

behalf  and  produced  a  Sunday  news- 
T  .  .t.  I  u-  X  j  1  •  II-  paper  in  court,  the  contents  of  which  he 

REBELLION  against  the  common  The  makes  history  and  kings.  \Ve  regarded,  he  said,  as  immoral. 

newspaper  rule  which  limits  use  of  say,  for  e.xample.  The  Roman  Empire, 
the  word  “the”  has  broken  out  in  Aus-  The  Renaissance,  The  Norman  Invasion,  - - 


above  all,  do  not  use  it  to  begin  the  first  's  no  theology, 

paragraph.  There  are  much  better  "The  the  the  stylists  would  have  us 

words.”  persecute  shows  out  mighty  and  majestic 

“Such  snobbery,”  Mr.  Jageurs  retorts,  in  the  daylight  of  reason;  let  us  not  re- 
and  proceeds  to  the  defense  of  the  article,  turn  to  the  darkness  of  ignorance  and 
He  wrote:  superstition.  Let  the  first  of  any 


with  Annual  Convention  at  inator  of  the  fountain  pen  desk  set,  jade 

Olympia  July  18-23  Lifetime  pen  The  latest  figures 

disclose  surplus  and  undivided  orofit* 
totaling  $1,612,329.18. 

(Special  to  Editor  &  Publisher)  ,  .  , 

I  If  L1C  T  The  company  has  risen,  from  a  hun- 

I^NDON,  March  15.  In  conjimction  thousand  dollar  a  year  concern”  to 

with  Its  annual  convention  the  British  ^  husinfCQ  of  Il7fi74  7n  ion’  . 


He  wrote:  superstition.  L.et  tne  nrst  ot  any  area  tnousand  aoiiar  a  year  concern  to 

“The  is  the  drudge  of  diction,  and  Paragraph  come  naturally.  If  you  con-  ^JJJe/^jn^gXsiocTat^^^^^  a  business  of  $6,117,674.70  since  1913.  A 

in  thp  literarv  domicile  we  discover  it  another  word,  instead  of  The,  is  --^d'ertising  Associauon  is  tnis  year  to  substantial  increase  in  sales  volume  has 

confined  to  the  scullery  like  the  fairy-  "arranted  by  the  nature  of  the  story  to  Advertising  Exhibition  at  shown  every  year  since  the  company 

conhnea  to  tne  scuiiery  iixe  tne  lairy  j  O  ympia,  venue  of  the  Automobile  Show,  established  with  the  evcentiZ  . 

tale  maid  with  the  ugly  sisters.  Every-  llh  P“'  iT  the  iLiiv  Mail  Ideal  Home  Exhibition  in^i  ^itn  tne  exception  ot 

one  had  a  kick  for  Cinderella  and  so  merely  because  the  stylists,  those  u  u  k- 

?ne.  had  a  lack  tor  cinaereim,  ana  so  ■  •  nliparrhiral  oradec  *air  and  similar  annual  shows.  Both  Exhibi-  _ . . ^  , _ 


one  had  a  kick  for  Cinderella,  and  so  "  ■  •  ^  ^  pecause  tne  stylists,  those  , a  annual  shows.  Both  Exhibi-  ' 

it  ic  TVip  It  is  tolerated,  onlv  omniscient,  oligarchical  oracles  say  you  ,  *ti  u  l  u  *  The  &freatest  Der  cent  increase  wac  ?n 

it  IS  with  ine.  it  is  toieratea  on  y  Out  on  them  I  sav  out  on  them  ”  Hon  and  convention  will  be  held  at  mu  u  .u  ^  la  10^^ 

because  it  is  indispensable.  Heaven  help  on  tnem,  i  say,  out  on  them,  qj^.^  fj.^^  mj  |g  23  company  sold  107  per  cent 

it  if  it  be  seen  in  the  drawing-room  or  - -  -  }  ,  ,  more  than  in  1913.  The  next  best  year 

at  a  front  window!  People  use  it,  but  iotr  r  t  ij  purpose  of  the  organizers  of  probably  helping  to 

ashamedly;  as  though  it  were  a  poor  ENGLISH  NEWSPAPERS  Advertising  Exhibition  to  present  as  increase  the  volume  by  exactly  100  per 
relation,  Ihey  apologize  for  it.  It  is  their  Tpxrpn  RV  IDIQU  «>mprehens.ve  a  picture  as  possible  of  g^nt  over  the  previous  year.  Sales  for 

family  skeleton,  and  they  make  no  bones  UUKINtU  BY  IRISH  increase  of  31  per  cent 

about  it.  .  - 

“The  is  the  most  potent  word  in  the  Sunday  Issues  of  14  Publications  Seized 


irsid  of  Lds"Sl‘rTwi.tu;'’i  ii»" 

the  lingual  cosmos  would  be  chaos.  March  13— One  Man  the  most  imi^rtant  economic  factor  m 

W  e  can  do  without  90  per  cent  of  the  Arrested  ihstribution,  and  to  mdic^e  the  efhciencj 

words  in  Webster;  we  must  have  The.  -  the  service  tlmt  members  of  the  ad-  Sales  Volur 

^  Publisher)  t'olnduftry"'^  Se'^advS^  ^ofad^er-  >yi3 .  $100,962 

L^anVgkss.^'' Wr  wLw v^orTls  London,  March  18.-^ndon  Sunday  tised  goods  wUl  be  demonstrated  to  the  ^22^11 

rrd^ti WTi pr/o 

If  we  did  not  become  entirelv  inarticulate.  Monday,  March  13.  Shortly  after  the  Among  the  exhibitors  will  be  the  Brit-  1919! I!  l,283;474 

without  The,  we  could  converse  onlv  in  Papers  had  arrived  by  mail  boat  and  ish  Empire  Marketing  Board,  which  will  }920 .  2,056,802 

grants;  verily,  our  intellect  and  culture  Se ^hf  news  tSn?s  extensive  e:*ibits  of  Empire  L^^Lj^o 

would  wallow  in  the  pig-pen.  n-l'r.  ®  “  r  ‘  .u  Products  and  the  methods  employed  in  1923 .  2,501,286 

“The  gives  vim  and  verve  to  dis-  ^'Non,  in  Kingstown,  early  on  the  advertising  them.  The  National  Vigi-  1924 .  3,06i,970 

tion.  It  turns  ambiguitv  into  clarity;  ^  ^  n lance  Committee  of  the  Advertising  As-  |^25 .  i'ul’iil 

under  its  alchemy  shadow  becomes  solid ;  p„,.t  f  l  Crosthvvaite  sociation  will  stage  an  exhibit  showing - 11 . 

it  puts  terra-firma  under  terminology.  ^  masked  men  and  set  how  the  public  is  being  protected  and  Average  increase  pei 

rv^i  _ 1 _  _ _  nFC.  Anr>A  tn  nHxrfkffieinrr  K\f 


demonstrate  its  rapid  rise  to  the  posi-  1925. 

tion  of  the  greatest  force  in  marketing.  ffp 

It  is  their  endeavor  to  establish  the  func-  ,  .  *" 


(Special  to  Editor  &  Publisher) 


Sheaffer  sales  volume  and  the  per  cent 


11  la  liicii  ciiucavui  lu  cai.auiiaii  p  •  .*  .  1  .  . 

tion  of  advertising  and  salesmanship  as  ^f  P^™*  year’s  busi- 

the  most  important  economic  factor  in  rfv.li  if  !i,n  n  Zf 
ilistribution,  and  to  indicate  the  efficiency  ’'^^ed  is  shown  below: 


Year 

Sales  Volume 

Increase  over 
previous  year 

1913 . 

$100,962 

First  year 

1914 . 

209,280 

107% 

1915 . 

222,950 

6 

1916 . 

259,474 

11 

1917 . 

380,470 

42 

1918 . 

761,137 

100 

1919 . 

1,283,474 

68 

1920 . 

2,056,802 

60 

1921 . 

1,873,460 

11  (d. 

6 

1922 . 

2,083,861 

1923 . 

2,501,286 

24 

1924 . 

3,061,970 

22 

1925 . 

4,665,449 

52 

1926 . 

6,117,674 

31 

Average 

increase  per  year  is  38%. 

The  makes  diction  run  smoothly,  and  so  .  confidence  in  advertising  promoted,  by _ 

does  its  much-maligned  sister  ‘a.’  With-  The  Sutiaay  News,  Sunday  Chronicle,  the  elimination  of  fraudulent  and  deceptive 

out  The,  language  would  be  a  road  of  Sunday  Herald,  Sunday  Pictorial,  News  advertising.  British  and  Continental  SUBSCRIPTION  MAN  MURDERED 

notholes’  The  gets  us  surelv  and  com-  World,  Sunday  Times,  Observer,  show  window  artists  will  participate  in  c  p  p»no  7n  _ i  •  •• 

KS;wS.»"wan,’,ogo.  1.  <i«.  Entire  The  display  competitions  The/.  wiBW  a  k„L„  ^hrSh  V'SiS  (ill 

things.  There’s  >no  shilly-shallying  People  Sunday  Express,  The  Referee,  oi  advertising  novelties.  Eirmng-GareL  territory  as  one  of  ite 

about  it.  It’s  a  straight-from-the-  T/ie  Sunday  Sportsman  and  Reynold  s  and  film  and  mechanical  advertising  ^ost  popular  subscription  solicitors 
shoulder  word.  It’s  a  he-word.  were  the  papers  burned.  methods  will  be  demonstrated.  shot  and  killed  last  ^Saturday  Sternwn 

“The  acts  like  a  sign-post  to  com-  On  the  same  day  a  tram  from  Dublin  Joseph  Emberton,  A.  R.  I.  B.  has  by  Mrs.  Mary  Thornton  at  her  home 
prehension;  directs  us  to  a  definite  ob-  to  Limerick  was  held  up  by  armed  men  designed  an  effective  scheme  for  the  He  had  gone  to  the  home  to  interview 

ject;  gives  us  a  hold  on  the  things  of  at  a  check  platform  a  short  distance  whole  exhibition,  and  the  .Association  her  regarding  taking  a  subscription  to 

the  world ;  supplies  our  wants  in  the  from  the  terminus,  and  searched  for  is  constructing  all  the  stands,  which  will  the  Gazette,  after  the  woman  had  ordered 

particular  form  the  storehouse  of  the  English  newspapers.  There  were  none  ensure  harmonious  display.  him  away, 

general ;  feeds  us  with  substantial  fare : 

and,  in  all  this,  proves  the  friend  and  .  i.mih 

sustainer  of  humanity. 

“The  is  a  noble  word;  it  is  blue-  Q 

blooded ;  it  has  a  longer  pedigree  than  JjT  Y  ^  n  e  J 

oiTfii!  ats  Have  You  Compafea 

Anglo-Saxon  stock.  It  is  no  less  aristo- 

cratic  for  being  practically  the  most  com-  ,  jt  •  jO»  J!  H  •  a 

cricritt^iffie^io;* Ceftijied  Quality? 

the  artisan  of  language  and  it  repre- 

Sd'  JlJality^'Ie  °see^ffie  streS  'and  We  have  scores  of  testimonials  from  publishers  and  stereotypers 

dominance  of  The.  It  is  the  type  both  attesting  their  thorough  satisfaction  with  Certified  Dry  Mats. 

of  the  highest  and  lowest  words.  In  The 

we  see  the  levelling  of  harriers  and  a  Several  hundred  exclusive  users,  including  such  newspapers  as  /at 

foundation  for  a  dictional  millennium.  t: - _ 'Tt.i-.. 


Is  Your  Paper 
A  Member  of  the 

S.P.C.R.E. 

( See  Page  23  ) 


We  have  scores  of  testimonials  from  publishers  and  stereotypers 
attesting  their  thorough  satisfaction  with  Certified  Dry  Mats. 

Several  hundred  exclusive  users,  including  such  newspapers  as 
the  Buffalo  Times,  Cleveland  Plain  Dealer,  Detroit  Times,  Nerv 
York  Times,  etc.,  is  the  best  proof  of  Certified  Quality. 

We  do  not  only  talk  Quality — the  manufacturing  backbone  of 
Certified  Dry  Mats  has  always  been  quality. 

We  invite  your  comparison  —  for  to  COMPARE  is  to 
KNOW. 

CERTIFe  DRY  MAT  CORPORATION 

340  Madison  Avenue  New  York,  N.  Y. 

for  wet  mat  printing  with  DRY  MAT  facility — use  Certifieds. 

MADE  IN  U.  S.  A. 


OurPolic 


One  Size 
all  mats  20  y  24' 

One  QuxiUU^ 
onluthe  best  We 
canjnaJiC 

OrtcVricc 

on  stan^in^onkr 


/ 


Editor  &  Publisher  for  April  2,  192 


17 


Informal  Notes 


lOSEPH  NORTHUP, 
iIaNaGINC  editor. 
fvANSTON  (ILL.)  NEWS-INDEX: 

I  rather  suspected  that  one  of  the  grati¬ 
fying  results  of  moving  our  editorial  offices 
into  the  plant  of  your  enterprising  Evans¬ 
ton  daily  would  be  to  improve  the  quality 
of  material  going  into  our  “City  Effitors’ 
Service.”  It  seemed  to  me  that  it  would 
be  much  easier  to  produce  such  a  service 
if  our  men  were  working  in  an  actual 
newspaper  atmosphere  rather  than  in  a 
Chicago  loop  office.  I  am  more  than 
pleased  to  And  it  is  working  out  this  way. 
W.  Boyce  Morgan,  our  managing  editor, 
was  telling  me  the  other  day  of  the  valu¬ 
able  suggestions  and  criticisms  you  have 
been  giving  him.  Evidently  your  editorial 
experience  on  the  staff  of  the  San  Fran¬ 
cisco  (Chronicle,  Los  Angeles  Examiner, 
Chicago  Tribune  and  Los  Angeles  Times 
and  with  the  Western  Division  of  the  As¬ 
sociated  Press  is  going  to  be  of  benefit  to 


MOSES  STRAUSS, 

MANAGING  EDITOR, 

CINCINNATI  TIMES-STAR: 

We  are  very  pleased  indeed  to  have  your 
order  reinstating  "Golf  as  Champions  Play 
It”  in  the  Times-Star.  Evidently,  the  caU 
of  spring  is  being  felt  in  Cincinnati. 

*  *  * 

VAL  LAWRENCE, 

CLASSIFIED  MANAGER. 

HARRISBURG  PATRIOT  AND  EVE¬ 
NING  NEWS: 

Thank  you  for  the  copy  of  the  Patriot 
showing  the  extra  full  page  of  real  estate 
advertising  which  you  ran  daily,  both  morn¬ 
ing  and  evening,  during  the  week  ending 
March  19th.  We  are  glad  our  service 
helped  you  to  secure  this  large  volume  of 
additional  business.  Thanks  also  for  the 

encouraging  comment  about  our  service: 

“When  it  comes  to  promotion  material,  you 
certainly  have  it,  and  of  a  high  grade.  It 
would  be  hard  to  say  how  it  could  be  im¬ 
proved  on.  I  consider  the  classified  man¬ 
ager  well  armed  when  he  can  back  up 
his  efforts  with  a  service  like  yours.” 

•  *  • 

WALTER  A.  STRONG, 

PUBLISHER, 

CHICAGO  DAILY  NEWS: 

I  find  The  Daily  News  a  whole  lot 

easier  to  read  on  the  train  going  home  in 
the  evening  now  than  it  was  a  few  weeks 
ago.  The  new  body  type  is  certainly  a 
big  improvement.  All  my  friends  that  I 
have  t^ked  to  about  it  feel  the  same  way. 


I.  EDWYN  GEORGE, 

CLASSIFIED  MANAGER, 

ALLENTOWN  CHRONICLE  AND 
NEWS: 

We  are  glad  to  have  you  tell  us: 
“Allentown  real  estate  men  took  very 
kindly  to  the  promotion  campaign  you 
have  just  started;  the  increase  in  linage 
in  the  real  estate  columns  has  been  very 
noticeable.” 

*  •  • 

R.  T.  BAYNE, 

PRESIDENT, 

DULUTH  NEWS  TRIBUNE: 

I  was  very  much  interested  in  your 
iMer  telling  about  the  unique  selling  com¬ 
bination  of  the  Duluth  News  Tribune  and 
the  Superior  (Wis.)  Telegram,  a  combina¬ 
tion  which  offers  to  national  advertisers  the 
Head  of  the  Lakes’  port  as  one  market. 
Certainly,  it  is  rare  for  two  competitive 
newspaners  to  make  a  bona  fide  combina¬ 
tion  offer.  It  strikes  us  that  you  are 
applying  in  a  very  practical  way,  the  pres¬ 
ent  general  trend  of  business  to  substitute 
cooperation  for  destructive  competition. 

•  •  « 

HENRY  T.  MARTIN, 

MANAGER, 

DES  MOINES  REGISTER  ft  TRI¬ 
BUNE  SYNDICATE: 

I  had  a  letter  from  John  Cowles  this 
week  giving  the  names  of  some  of  the 
outstanding  dailies  which  have  already  or- 
pwed  your  history  strip  of  the  World  War, 
Over  Here— Over  There.”  I  am  pleased 
to  hear  that  this  is  going  across  so  nicely. 
Naturally,  I  am  somewhat  prejudiced  in 
favor  of  western  S3mdicates;  likewise  of 
syndicate  managers  who  develop  good  new 
features  of  their  own,  as  you  have  in  this 
case. 

•  *  • 

CHESTER  NOLAN, 

CLASSIFIED  MANAGER, 

B^OKLYN  DAILY  EAGLE: 

We  appreciate  your  sending  us  tear  sheets 
trOT  the  Sunday  Eagle  showing  the  full 
column  of  classified  which  ‘^Patterson, 
i-yons  ft  Hallock”  are  carrying  each  Sun¬ 
day  m  your  real  estate  section.  If  you 
care  to  tell  us  your  secret  for  getting  such 
.classified  ads,  we  would  like  very 
much  indeed  to  have  the  privilege  of  pass- 
'55:.**  '>r*^pat>ers  using  “Associated 

Editors  Classified  Service.” 


No  Newspaper  Can  Afford  to  Ignore 

GOLF 

Spring  is  Here  —  Start  These 
Two  Premier  Golf  Features  Now 


Daily  Instruction 


Daily  Humor 


AS  CHAMPIONS  PLAY  IT 


GOLF  McDUFFER 

•  —  By  BARRIE  PAYNE 


THE 
WHIPPV\ 
SHAFT 
“GIVES’ 
ONDER 

IMPAaJ 


THE 

STIFF 

SHAFT 

RETAINS 

'ORIGINAL 

position' 


JJ 


L 


wUe  often 
HEAR  THIS- 


'TWO  HUNDRED 
VARDS  RlG-HT" 

DOWN  Y-HE.  LOTS 
MIDDLE./^  OF  DIRTY 
DISHES  IN 
HOUSE 
9 


X  BET/ 


What  difference  is  there  in  results 
attained  from  the  use  of  stiff  shafts 
and  whippy  shafts? 

By  JOE  TURNESA 
Runner  Up,  National  Open 
championship,  1926 

*  «  * 

There  is  all  the  difference  in  the 
world  in  a  stiff  shaft,  especially  as 
far  as  direction  and  distance  are  con¬ 
cerned,  which  is  fifty  per  cent  of 
the  game.  The  other  fifty  per  cent 
is  putting.  A  stiff  shaft  does  not 
give  under  the  power  and  blow  at  the 
moment  of  impact  as  a  whippy  shaft 
does,  which  insures  firmness,  gives 
distance,  and  keeps  the  face  of  the 
club  head  at  its  original  position, 
neither  open,  nor  closed,  giving 
straight  line  direction. 


A  pertinent  golf  question  is 
answered  each  day  by  a  nationally 
known  golfer. 

*  *  * 

We  print  the  golfer’s  own  words 
— just  as  little  ^ting  as  possible. 


Bobby  Cruickshank,  Jock  Hutch¬ 
ison.  Eddie  Loos,  George  Kerrigan, 
Charles  B.  Guest,  Mike  Brady,  Joe 
Novak,  A1  Espinosa,  Willie  Mac- 
Parlane,  Cyril  Walker,  Johnny  Far¬ 
rell  and  Willie  Ogg  are  among 
those  who  are  answering  questions 
this  spring. 


—  SO  WHY 

NOT  THIS? 


'TWO  HUNDRED'' 
AND  FIFTY 
SARDS  RlG-HT 
DOVUN  THE- 
MIDDLE., 


fUiVS  OF 
UNREAD 
SAIL- ON 
i  HIS  DESK 
BET/y 


There  have  been  golf  comics  by 
golfers  who  were  not  humorists — 
they  did  not  last. 


There  have  been  golf  comics  by 
humorists  who  were  not  golfers — 
they  did  not  last,  either. 


But  “McDuffer”  by  Barrie  Payne 
is  the  work  of  a  humorist  and 
a  golf  nut.  Frank  Hoidrins,  an¬ 
other  gulf  nut,  draws  the  pictures. 
This  is  the  reason  why  “McDuffer” 
is  the  only  golf  comic  that  has 
lasted.  It  is  three  years  old  and 
still  growing. 


WIRE  FOR  PRICES  AND  SAMPLES 

Associated  Editors,  Inc. 


440  S.  Dearborn  Street  **  Ideas — not  merely  big  names ' 
Chicago,  Illinois 


John  H.  Millar 

President 


TO  TELL  PUBUC  VALUE  Commission,  with  their  resources  for 
^  gaining  autheiitic  information,  will  assist 

OF  ADVERTISING  *\Ir-  strong  in  collecting  data, 

_  methods  of  dissemination  of  this  infor- 

U/U  AC*  UJM  AJ  mation,  in  addition  to  the  public  nrint' 
Walter  A.  Strong  Head.  New  Adver-  by  radio  and  addresS 

Using  Commission  Group  Formed  before  women’s  clubs,  sales  and  other 
to  Teach  Economics  of  representative  organizations. 

Paid  Space  McClure,  vice-president  of 

Albert  hrank  &  Co.,  Chicago,  for  nin» 
“  ^  years  chairman  of  the  National  Adver 

Walter  A.  Strong,  publisher  of  the  rising  Commission  of  the  I.  A.  A  will 
Chicago  Daily  News,  a  director  of  the  retire  as  chairman  of  the  Commission  in 
Audit  Bureau  of  Circulations  and  a  mem-  June  and  will  take  up  the  vice-ch^r- 
ber  of  the  _Na-  manship  of  this  new  committee  on  adver- 
ional  Advertising  rising  economics,  under  Mr.  Strong. 
Commission,  of  A  committee  of  30  from  all  parts  of  the 
the  International  United  States  and  including  representa- 
Advertising  As-  rives  of  the  commercial  departments  of 
«  sociation,  has  ac-  schools  and  colleges,  as  well  as  represen- 


CHAMBER  HOST  TO  NEWS  MEN 

Newspaper  executives  were  honor 
guests  at  a  banquet  given  March  24  by 
the  Brooklyn  Chamber  of  Commerce. 
Arthur  Brisbane,  editor  of  the  New  York 
Journal,  and  I>ouis  Wiley,  business  man¬ 
ager  of  the  Nciv  York  Times,  indulged 
in  a  good  natured  argument  over  the 
merits  of  the  two  different  brands  of 
journalism  they  represent. 


BALKY  ADVERTISER 
DECIDES  TO  PAY 


Settles  Contract  with  Ohio  Daily 
Full  Although  Slurring  Copy 
Was  Refused  Pub¬ 
lication 


Evening  American  Appoints  Judges  to 
Pick  Best  Copy  Each  Week — 
Asks  Readers  to  Express 
Choice 


Starting  the  case  in  the  justice  court  of  to  ascertain  the  best  advertisement  pub-  economics  of  ad- 

William  Gape,  Ashtabula,  the  publisher  fished  in  that  paper  during  the  week,  vertising. 

won  verdicts  in  that  court  and  later  in  Large  and  small  advertisements,  whether  ^  This  program 

the  Court  of  Common  Pleas  of  Ashtabula  classified,  local  or  national,  are  eligible.  is  to  extend  over 

county  to  which  it  was  appealed  by  the  The  advertiser  whose  insertion  is  judged  "  alter  A.  Strong  ^  period  of  at 

defendant,  who  then  carried  the  case  to  to  he  the  best  appearing  during  the  week  least  five  years 

the  Di.strict  Court  of  Appeals.  will  be  presented  a  receipted  bill  for  that  and  will  aim  to  give  the  public  generally 

Scoville’s  Machine  Shop  signed  a  con-  advertisement,  whether  it  be  a  half  inch  a  better  understanding  of  how  advertising 
tract  with  the  Ashtabula  Printing  Com-  qi-  ^  page.  reduces  selling  costs  through  increasing 

pany  under  the  terms  of  which  it  was  to  f.'iye  judges  have  been  appointed  as  mass  production,  how  it  standardizes 

use  five  inches  of  space  for  display  ad-  follows :  Allen  H.  Wood,  president  of  markets,  how  it  contributes  to  health  and 

vertising  in  the  Star-Beacon  once  a  week  Wood,  Putnam  &  Wood  Company,  aids  educational  forces,  how  it  makes 

for  a  period  of  one  year.  Boston  advertising  agency;  George  G.  possible  the  wide  use  of  lalxir  saving  de- 

For  six  months  the  defendant  complied  Rorke,  district  superintendent  of  Dicta-  vices  in  the  home,  and  performs  many 
with  the  terms  of  the  contract,  furnishing  phone  Sales  Corporation,  Boston ;  Ralph  other  tasks  essential  to  modern  life  as 
new  copy  at  regular  intervals.  At  the  r  Conder,  advertising  manager,  Boston  well  as  being  one  of  the  essential  factors 
end  of  the  first_  six  months  an  ai^ertis-  Woven  Hose  &  Rubber  Company,  Cam-  in  maintaining  America's  entire  business 
ing  representative  of  the  Star-Beacon  bridge;  Floyd  L.  Miller  of  the  Barta  structure. 

called  upon  the  machine  shop  manage-  Press,  Cambridge;  and  Jacob  S.  Wichert,  Twenty-seven  advertising  organiza- 

ment  for  new  copy,  which  was  refused,  publicity  manager  of  Mellins  Food  Com-  tions,  represented  in  the  Advertising 

This  was  reported  to  the  newspaper  s  ad-  pany,  Boston.  Thev  were  appointed  by 

vertising  manager  who  sent  the  repre-  ^ajor  P.  F.  O’Keefe,  president  of  the 

sentative  back  with  instructions  to  call  Advertising  Club  of  Boston,  and  head  of 

attention  to  the  clause  in  the  contract  jhe  P.  F.  O’Keefe  advertising  agency. 

specifying  that:  ‘in  case  new  copy  is  not  The  judges  will  base  their  selections 

furnished,  old  is  to  be  run  until  new  is  on  the  following  scale,  with  a  total  of 

revived.” ^  100  per  cent:  general  attention  value, 


Picturing 
the  Pictures 


85%  of  the  world’s  motion  pictures 
are  made  in  and  around  Los  Angeles. 
The  him  payroll  amounts  to  $1,000,000 
a  week.  Many  celluloid  strips  costs 
as  much  to  produce  as  a  skyscraper. 

Everyone  in  movieland — stars,  pro¬ 
ducers,  cameramen,  writers,  costumers, 
chemists,  carpenters,  and  the  whole 
population  of  “fans,*’  read  the  beauti¬ 
ful  Sunday  “studio”  supplement  issued 
with  the  Los  Angeles  Times.  “Pictur¬ 
ing  the  Pictures,”  it  lets  the  outside 
world  peek  within  the  studio  walls, 
the  only  newspaper  supplement  any¬ 
where  devoted  to  the  production  end 
of  motion  pictures. 

Local  features  to  meet  local  tastes 
are  one  of  the  reasons  why  the  Los 
Angeles  Times  has  ( 1 )  the  largest 
home-delivered  circulation,  (2)  the 
largest  advertising  patronage  of  any 
newspaper  in  its  held. 


los  angtlts  'CimtB 

Eastern  Bepresentative 
WILLIAMS,  LAWRENCE  A  CRESMER  CO. 
360  N.  Michigran  Blvd.  285  Madison  Ave. 

CHICAGO  new  YORK 


The  Briggs’  Organization  will  put  it 
OTer  for  you  by  getting  one  or  more 
eztra  pages  of  local  adrertising  each 
week— WITHOIT  EXTRA  SELLI.NC 
COST  TO  YOUl 

The  only  magic  we  use  is  hard 
work  and  trained  salesmen  who  are 
experienced  in  getting  steady  adver¬ 
tising  from  manufacturers,  Jobbers, 
and  wholesalers  who  generally  use  the 
local  papers  only  spasmodically  or 
not  at  alL 


IF rife  us  for  particular » 


Columbian  lower  Building 

aarajDMia  waiki 


Editor  '&  "Publisher  for'  April  2,  19  27 
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Like  an  old  friend,  Intertype  Ideal  News 
Face  . .  .WEARS  WELL. . .  on  the  eyes! 


C  The  Intertype  News  face  is  a  familiar 
face — familiar  because  faces  with  its  funda¬ 
mental  characteristics  and  proportions  have 
lived  long  useful  lives — lived  because  those 
basic  characteristics  are  vital  to  legibility. 
C  Intertype  skill  solved  a  twofold  problem 
and  developed  a  more  readable  face  and  a 
more  serviceable  face. 

C.  These  two  problems  were  overcome  with¬ 
out  destroying  the  familiar  characteristics 
of  the  design  to  which  newspaper  readers 


have  been  accustomed  for  so  many  years. 
C.  It  is  not  accident  that  certain  faces  of 
type,  by  the  very  nature  of  their  design, 
repel  us  and  retard  reading.  Others,  having 
those  innate  qualities  of  harmony  in  design, 
invite  reading. 

C.  No  important  standards  of  legibility  were 
violated  by  Intertype  designers.  Modifica¬ 
tions  made  were  only  those  necessary  to 
overcome  mechanical  difficulties  in  the  mod¬ 
ern  high  speed  newspaper. 


The  Intertype  News  face  in  mass  is  friendly, 
1  familiar  and  inviting.  It  wears  well  on  the  eyes. 


5^  Point  on  Solid  Slug 

The  Intertype  News  Series  is  meeting  the  ap¬ 
proval  of  all  those  who  believe  that  types  should 
be  made  for  the  needs  of  the  newspaper  read¬ 
er.  The  qualities  which  make  the  Intertype 
News  Series  easy  to  read  are  not  free  from  the 
usual  mannerisms  of  the  standard  newspaper 
type  faces. 

It’s  Familiar  and  Friendly. 

The  Intertype  News  Series  conforms  to  the 
familiar  and  friendly  design  to  which  the  ma 
Jority  of  newspaper  readers  are  accustomed, 
and  yet  gives  a  clearness  to  print  which  is  not 
to  be  had  by  the  use  of  ordinary  light-face 
type.  Intertype  established  the  fact  that  easy 
to  read  type  is  familiar  type.  Unfamiliar  type 
quickly  tires  the  eyes.  Intertype  then  set  about 
to  improve  familiar  type.  The  changes  from 
old  standards  were,  in  most  Instances,  not  of 
great  importance  but  most  of  them  were  in  di¬ 
rections  that  have  heretofore  been  avoided  by 
type-maker.  The  hairlines  of  Intertype  News 
Series  show  a  distinctly  visible  thickness.  The 
serifs  were  shortened  and  bracketed,  and  the 
descenders  and  ascenders  were  made  a  little 
longer.  The  sharp  contrast  between  thick  and 
thin  lines  has  been  modified.  Characters  like 
a.  e,  s.  g.  which  have  always  been  pinched  in 
deference  to  old  standards,  are  here  made  of 
full  breadth,  and  even  in  ordinary  press  work 
are  recognized  with  ease.  The  Intertype  News 
series  derives  its  principal  claim  to  legibility 


bYz  Point  on  Solid  Slug 

The  Intertype  News  Series  is  meeting 
the  approval  of  all  those  who  believe 
that  types  should  be  made  for  the  needs 
of  the  newspaper  reader.  The  qualities 
which  make  the  Intertype  News  Series 
easy  to  read  are  not  free  from  the  usual 
mannerisms  of  the  standard  newspaper 
type  faces. 

It’s  Familiar  and  Friendly. 

The  Intertype  News  Series  conforms 
to  the  familiar  and  friendly  desig:n  to 
which  the  majority  of  newspaper  read¬ 
ers  are  accustomed,  and  yet  gives  a 
clearness  to  print  which  is  not  to  be  had 
by  the  use  of  ordinary  light-face  type. 
Intertype  established  the  fact  that  easy 
to  read  type  is  familiar  type.  Unfa¬ 
miliar  type  quickly  tires  the  eyes.  Inter¬ 
type  then  set  about  to  improve  familiar 
type.  The  changes  from  old  standards 
were,  in  most  instances,  not  of  great 
importance  but  most  of  them  were  in 
directions  that  have  heretofore  been 
avoided  by  type-makers.  The  hairlines 
of  Intertype  News  Series  show  a  dis¬ 
tinctly  visible  thickness.  The  serifs 


Write  nearest  branch 
for  larger  specimens 


Standardized 


n  N  T  E  RT  Y  P  E 


7  Point  on  Solid  Slug 

The  Intertype  News  Series  is  meet¬ 
ing  the  approval  of  all  those  who  be¬ 
lieve  that  types  should  be  made  for 
the  needs  of  the  newspaper  reader. 
The  qualities  which  make  the  Inter¬ 
type  News  Series  easy  to  read  are  not 
free  from  the  ususal  mannerisms  of  the 
standard  newspaper  type  faces. 

It’s  Familiar  and  Friendly. 

The  Intertype  News  Series  con¬ 
forms  to  the  familiar  and  friendly  de¬ 
sign  to  which  the  majority  of  newspa¬ 
per  readers  are  accustomed,  and  yet 
gives  a  clearness  to  print  which  is  not 
to  be  had  by  the  use  of  ordinary  light- 
face  type.  Intertype  established  the 
fact  that  easy  to  read  type  is  familiar 
type.  Unfamiliar  type  quickly  tires 
the  eyes.  Intertype  then  set  about  to 
improve  familiar  type.  The  changes 
from  old  standards  were,  in  most  in¬ 
stances,  not  of  great  importance  but 
most  of  them  were  in  directions  that 
have  heretofore  been  avoided  by  type- 


Designed  in  5*4. 
6i4i7and8Point 


INTERTYPE  CORPORATION :  New  York  1440  Broadway;  Chicago  130  N.  Franklin  St. ;  Memphis  McCall 
Rldg.;  San  Francisco  560  Howard  St.;  Los  Angeles  1240  S.  Main  St.;  Boston  80  Federal  St.;  London;  Berlin 


Set  in  Intertype  Antique  No.  1  with  Italic.  Display  in  Cloister  Bold. 


BANKS  FIND  WAYS  TO  SELL  SERVICES  banking  with  $34,000,000  TWO  TICKETS  IN  FIELD 

m  assets,  are  your  guarantee.  Here 

THROUGH  NEWSPAPERS  you’ll  find  friends — plus  four  and  a  half  FOR  N.  Y.  CLUB  POSTS 

Trusteeship  by  ^nks  is  ^ing  th^  Lynch  of  Herald  Tribune  Runnin.  f 
roughly  explained  m  advertising  in  the  „  -  j  .m,  ^ 

small  cities  as  well  as  in  the  metropolitan  Presidency  to  Succeed  W.  P.  Beawll 
centers.  The  Glen  Ridge  Trust  Com-  — James  M.  Lee  Is  “Progres- 

pany  of  Glen  Ridge,  N.  J.,  is  giving  sive"  Csmdidate 

lessons  to  those  who  would  draw  up  their  _ 

last  wills  and  testaments.  ri  ■  'r-u  t  t. 

“When  you  sign  your  will,  be  certain  X*  1^* 

that  your  signature  is  attached  to  a  ^1“=  ^^/ork  Herald  Tribme, 

document  that  expresses  your  mind  nominated  for  presidency  of  the 

clearly  and  leaves  no  opportunity  for  ^  ^ork  on  the 

misinterpretation,”  a  recent  newspaper  reported  last  ^eek  by  the  club’s 

advertisement  placed  by  this  company  nominating  committee.  Ejection  day  has 
read,  adding,  of  course,  that  “the  Glen  ‘>een  set  for  xMay  2.  VV  ill.am  P.  Bearell, 
Ridge  Trust  Company  is  competent  to  oi  the 

serve  as  Executor  or  Trustee  ufider  ,  j  •  and  present  president  (fc. 
..  dined  to  run  again. 

The  Bank  of  Manhattan  Company  •  denomiimed  “Progres- 

draws  attention  to  itself  by  a  pen  and  °n  with 

ink  illustration  showing  a  clenched  fist.  as  its  candidate 

“May  you  die  without  a  will!”  the  r 

copy  begins,  continuing:  V'., ,  i-  /.  r'  dgc,  formerly  of  tht 

“This  was  the  ancient  Roman’s  idea  '  /  ,t,„  the  first  president 

of  a  withering  curse.  Will  making  is  club,  has  been  placed  on  the  ticket 

®  nrp*iinf»nf  ptn^ntiic  _ . 


Feature  Angles  Used  to  Stress  Value  of  Saving — New  York 
Bank  Advertises  Its  Directors  While  Boston  House 
Features  Prominent  Clients 


^  Imumttni  fmet*  fh* 

Pfpdmc*  CfUr 

the  him  mMtmkt  wrkets  here.  be«4« 
Miy  otte  thinct  SR  braucht  every  ywr- 
More  then  190  imBwn  doeen  c«p 


On  the  Lower  West  Side  •  • 

New  York’s  giant  cornucopia- 
of  delicious  fruits  ■  vegetables  ■  produce 


National  Bank  in  New  York  recently,  secretary, 

for  instance,  printed  the  names  of  its  J^'”cs  Dalton  of  Motor  Magazine;  cot- 
directors,  heading  the  copy  with  this  cespondmg^  secretary,  Ledie  H.  Allen  of 
quotation  from  Lowell :  hlcctncal  Record.  Directors  to  re- 

“There  is  more  force  in  Mines  than  — Uilliam 

most  men  dream  of.”  .P^  _World,  M.  B.  Casej-, 

Then  the  text  stated:  Herald  Tribune;  Osc:^  Arms,  Evening 

“The  membership  lists  of  the  world’s  n  K?np«hnrv  H 

best  known  societies  and  institutions  are  Pntvrf  f' ’  T  •  Tribune; 

illuminating  documents.  The  solid  char-  Oe  peklTr  L.  J 

acter  of  such  organizations  may  be  often  Progressives’  slate  follows- 

read  tlirough  the  names  of  their  members.  i.-^^  president  emeritus,  Charles  G  Ham- 
“.Mmost  the  first  thing  a  man  does  bidge;  for  president.  Dr.  James  Melvin 

when  he  contemplates  affiliation  with  an  Lee;  first  vice-president,  Charles  Smher- 

organization  is  to  study  the  names  of  land ;  second  vice-president,  Louis  D  Ed- 

those  who  guide  its  activities.  wards ;  treasurer,  Frank  Perley;  record- 

“P'or  the  benefit  of  those  who  may 
not  be  personally  acquainted  with  this 
Bank  we  print,  below,  the  names  of  our 
Directors.” 

Then  followed  twenty-eight  names  of 
directors  with  the  titles  of  positions  they 
hold  in  other  prosperous  business  organ¬ 
izations,  including  the  president  of  Mont¬ 
gomery  Ward  and  Co.,  the  president  of 
tlie  National  Lead  Company,  etc. 

.\nother  bank,  the  National  Shawmut 
Bank  of  Boston  chooses  to  advertise  its 
customers.  .A  recent  half-page  run  in 

How  a  New  York  Bank  Advertised  the  City  as  a  Produce  Center  in  Large  New  York  newspapers  listed  ten  great 

automobile  manufacturing  firms  which 
are  among  its  depositors. 

„  „  To-  “As  these  great  organizations  evidently 

_ l._„  '  ,  ’  .  \  ,  .  :  in  the  newspapers  consider  the  national  service  which  Shaw-  .  . . .  _ _ 

off  the  cloak  of  to  print  thrift  sermons  to  draw  the  people  niut  gives  them  a  valuable  asset,  so  you,  interested  in  the  Toronto  (0.)  Press 

inside  those  marble  walls.  too,  will  benefit  by  opening  an  account  and  other  Ohio  weekly  papers,  has  been 

An  example  is  the  copy  placed  in  New  at  the  Shawmut.  We  promise  to  make  congratulated  by  Governor  V.  A.  Dona- 

York  newspapers  last  week  by  the  our  service  equally  responsive  to  your  hey  on  the  completion  of  his  fortieth 

.  _  _  _  _  Franklin  Society  for  Home  Building  and  particular  business  needs,”  the  copy  year  as  owner  of  the  North  Baltimore 

simplv  failing  to  interpret  correctly  Savings.  It  was  headed  simply  “About  stated. 

'*  ■  ■  that  he  is  not  Raising  Your  Salary,”  and  continued: 

“The  easiest  way  to  raise  your  salary 
is  to  make  a  part  of  it  work  for  you. 

a  little  of  it  regularly  each  week 
or  each  month  .  .  .  Money  works  hard 
every  day,  with  never  a  holiday  or  vaca- 
It  will  raise  its  own  salary — 
and  it  will  raise  yours.” 

The  Fulton  Savings  Bank  of  Brooklyn 
retains  a  dignity  in  its  copy  correspond¬ 
ing  to  the  60  years  of  its  history,  and 
yet  the  language  employed  is  simple, 
unaffected  and  easy  to  read.  The  follow- 
“editorial”  on  thrift  which  it  placed 
in  New  York  newspapers  recently  is 


With  its  local  management  and  staff,  every 
Office  is  thoroughly  familiar  with  the  bank¬ 
ing  needs  of  the  community  served.  And 
every  Office  provides  a  complete  banking 
service— including  Loans, ForeignExchange, 
Trusts  and  Custody  of  Securities— with  all 
the  experience,  facilities  and  over  $600.000, • 
000  resources  of  the  entire  institution. 


Fresh  fruits  from  the  Tropics  . . . 

green  vegetables  from  the  South . . .  eggs 
and  poultry  from  the  West  .  .  .  delicacies 
from  the  four  corners  of  the  globe  . . .  are 
gathered  in  this  veritable  city  of  markets 
on  the  lower  West  Side. 

Here,  in  this  "city  within  the  city,”  as  in 
every  other  important  center  where  New 
York  is  busiest,  the  services  of  the  Amer¬ 
ican  Exchange  Irving  Trust  Company  are 
within  easy  reach  of  your  business. 


If'e  shall  welcome  an  opportunity  to  show 
how  we  can  serve  you. 


American  Exchange 
Irving  Trust  Company 


WITHIN  EASY  REACH  OF  YOUR  BUSINESS -AT  LEAST  ONE  OF  THESE  OFFICES 

Ammmn  MUtemm  4'>rii  Str4M  «t  Sercstfc  AvtUMe  SmOmcr  Bewltvird  m  Ccnac 

121  BfM^way  Avcmw  tt  29cli  Street  HmUm  -  n 

II  FelNB  Street  FrftK  \vt— r  «i  Htk  Street  •  _  e _ t  « 

•  Seeenrii  AeeMC  m  )7th  Scrm  IZScb  Stnet  K  Smnh  A«cmh  )50  Pukw  Smet 

wt«<  Brwiwiy  it  Onabefi  Sweet  60  Ewe  4M  Street  ^  .  .  PlMb«AAe«Mew 

HvdM  Street « N.  Mowe  Striiv  Pwk  Avcmit  et  42  nd  Street  .  .  Lwdea  BeeitTird 

420Bne4(pF  fwfc  Avmw  k  9M  Sentt  '  Third  Aeent  k  liStk  Soeet  firvtoedKAeoHHM'SMStrM 


RADIO  CHIEF  BEFORE  A.  N.  A. 

M.  N.  Ayles worth,  president  of  the 
National  Broadcasting  Co.,  will  address 
the  May  convention  of  the  Association 
of  National  Advertisers  in  Detroit, 
.\rthur  H.  Ogle,  secretary,  announced 
this  week. 


Newspaper  Space 

46^^HROUGH  slow  stages  of  evolu-  marble  walls  sufficient  advertising. 

tion,  we  find  ourselves  today  just  day  they^  buy  space 
beginning  to  throw  t“  ‘  '  ‘ 

prudery  and  false  modesty  and  to  awake 
to  the  realization  that  the  trust  officer 
who  fails  in  this  day  to  include  in  his 
budget  a  liberal  allowance  for  advertis¬ 
ing  is  i!  ■ 

the  signs  of  the  times , 
taking  advantages  of  his  opportunities 
nor  proving  himself  worthy  of  his  dis¬ 
tinguished  position  in  the  community  as  Save 
the  conservator  of  capital  and  as  trustee 
of  great  business  interests.” 

The  above  quotation,  referring  to  tion 
bank  advertising,  is  from  an  address  de¬ 
livered  by  A.  F.  Young,  vice-president  of 
the  Guardian  Trust  Company  of  Cleve¬ 
land,  O.  It  is  an  advertising  text  which 
the  bankers  of  this  country  have  evi¬ 
dently  taken  very  much  to  heart.  Cloaks 
of  prudery  and  false  modesty  have  been  ing 
thrown  off,  and  the  great  financial  insti 
tutions  of  the  United  States  are  pride-  typical 
fully  advertising  in  the  newspapers  their  “Th< 

"distinguished  positions  in  the  commun-  good  tJ 
ity  as  the  conservators  of  capital  and  the  “But 
trustees  of  big  business  interests.”  “Jusi 

As  never  before,  the  banks  are  inter-  it  can 
preting  themselves  to  the  readers  of  a  stake 
newspapers,  and  it  is  surprising  to  note  indepei 
the  wide  variety  of  subjects  available  for  “Ler 
them  to  discuss.  get  th< 

In  the  old  days  the  savings  institution  we  are 
was  content  to  build  a  stately  edifice,  ing  me 
considering  the  solid  granite  and  the  “Am 
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THE  REGISTER  AND  TRIEUMl 


Dee  Moines,  Iowa. 


Gentlemen: - 

''Although  you  have  a  wonderful  story  on  the  sucoesg 
of  Bean  Hole  Beans  (p.  49  of  December  29th  Adver¬ 
tising  and  Selling),  we  believe  that  the  sales 
success  of  Pabst-ett  in  Iowa  Is  even  a  greater 
tribute  to  the  value  of  the  advertising  and  mer¬ 
chandising  of  The  Des  Moines  Register  and  Tribune. 
Five  hundred  thousand  cems  of  beans  are  quite  a 
little,  but  I  want  to  give  you  some  figures  regard¬ 
ing  Pabst-ett  which  we  believe  go  Bean  Hole  Beans 
one  better.  Pabst-ett  advertising  in  The  Des 
Moines  Register  and  Tribune  began  May  17th,  1926. 
You  will  recall  the  4-page  dealer  broadside  which 
you  published,  and  mailed  to  every  wholesale  and 
retail  grocer  in  Iowa. 

Mr.  W.  R.  Patterson,  general  manager  of  the  cheese 
division  of  the  Pabst  Corporation,  informed  me 
today  that  the  sale  of  Pabst-ett  in  Iowa  from  May 


The  circalation  oS 
The  Des  Moines 
Rei^ter  and  Tribune- 
Capital  is  consider¬ 
ably  in  excess  of 
too, 000  d^ly. 


‘"‘f/ 

.'M/ 


until  the  end  of  the  year  were  considerably  over 
12,000  cases,  or  more  than  862,000  25^  packages. 
Bear  in  mind  that  Pabst-ett  was  an  entirely  new 
product  with  which  the  publio  was  not  at  all  fa¬ 
miliar,  whereas  everyone  knows  what  baked  beans 


The  only  newspaper  used  in  Iowa  to  attain  this 
remarkable  sales  success  was  The  Des  Moines 
Register  and  Tribune.  It  is  true  that  a  Davenport 
newspaper  was  used,  but  this  was  a  part  of  the  oam^ 
palgn  in  the  Tri-Cities  (Davenport,  Moline  and  Rock 
Island)  and  Trl-Cities  sales  are  not  counted  in 
the  Iowa  total  inasmuch  as  they  are  included  under 


We  knew  when  we  selected  The  Des  Moines  Register 
and  Tribune  to  carry  the  story  of  Pabst-ett 
throughout  Iowa,  that  this  one  great  newspaper  was 
capable  of  doing  the  job  single-handed.  Our  judg¬ 
ment  certainly  has  been  more  than  confirmed  by  the 
splendid  showing  of  Pabst-ett,  'the  new  and  finer 
food,'  in  your  market. 


ro'jrs  wery  truly,  ' 

KlaujJan  Pletersom-DunlM-Younggreen,  Inc. 


sAau-van  rxeiersom-ouni 


f.V.  Blrsh. 
P 


22 


Editor  &  Publisher  for  April  2 ,  1927 


WIDE  FIELD  OPEN  TO  ABLE  REPORTERS 
OHIO  GROUP  INDICATES 

Distinction  Both  in  Their  Craft  and  Outside  Came  to  Many 
of  46  Who  Worked  in  Cincinnati  in  1899, 

Veteran’s  Review  Shows 


By  J.  H.  WEBB 

Market  Editor,  Clezvlaud  Plain  Dealer 


COME  Cleveland  newspaper  men  re- 
ccntly  were  discussing  “old  days”  and 
conversation  turned  to  the  question; 
“W’liat  Itecomes  of  most  of  the  young 
rci>orter> — do  they  stay  in  the  newspaper 
hu>iness  nr  lind  themselves  in  other  lines 
of  work?” 

The  writer  personally  recalled  the 
names  of  young  men  who  started 
newspape-r  work  about  the  same  time  he 
became  a  reporter  for  the  Chicintiati 
Tiiiu’s-S'tar,  in  November,  1899.  Most  of 
the  years  between  then  and  now  were 
siK'iit  by  the  writer  in  daily  newspaper 
work  and  he  has  kept  rather  close  track 
of  his  fellow-workers  of  younger  days. 

Of  the  46  just  half  of  them,  23,  are 
deail. 

t)ne  of  them,  who  began  as_  an  as¬ 
sistant  telegraph  editor  on  the  Cincvinati 
liiKluircr,  three  times  served  Ohio  as 
governor,  was  in  congress  several  terms, 
now  owns  four  profitable  daily  newspa¬ 
pers.  and  was  the  Democratic  candidate 
for  president  in  1924.  He  is  James  M. 
Co.x.  whose  main  interest  in  life  has  been 
the  newspaiier  business,  and  he  entered 
politics  only  after  he  had  become  finan¬ 
cially  able  to  play  that  game. 

K.  Z.  Burkhain,  publisher  of  the  Day- 
ton  (O.)  Herald,  is  another  of  the  46 
reixirters  who  became  a  publisher.  Earle 
E.  Martin,  another  of  the  46,  about  the 
middle  of  192(),  resigned  the  editorship 
of  the  Cle^vUnid  I’ress  to  become  pub¬ 
lisher  of  the  Clez’cland  Times,  which  sus- 
liended  a  few  weeks  ago. 

W  alter  Draper,  who  quit  newspaper 
work  when  he  was  a  top-notcher  in 
covering  the  "big  business”  beat  for 
the  Cincinnati  Enquirer,  is  now  president 
of  the  Cincinnati  Street  Railway  com¬ 
pany.  having  risen  from  the  secretary- 
.sliip  of  the  company. 

"Rud”  K.  Hvnicka  left  reportorial 
work  and  the  tie'ld  of  a  dramatic  critic 
and  political  w  riter  early  and  plunged  into 
politics  under  the  sponsorship  of  the 
late  (leorge  H.  Cox,  Republican  "boss” 
of  Cincinnati  for  a  decade.  Hynicka 
became  the  biggest  man  in  his  party  in 
the  Queen  City,  served  several  years  as 
Republican  national  committeeman  from 
Dhio,  became  heavily  interested  in  thea¬ 
tres,  and  died  recently.  He  made  a  for¬ 
tune  and  re-entere<l  the  newspaiK’r  field 
for  a  year  after  he  became  a  political 
l)i>wer,  he  with  others  having  control 
of  the  Cincinnati  Commercial-Tribune. 

\y.  E.  (Bill)  Culkins  went  from  star 
reporter  on  the  Cincinnati  Tost  to  the 
city  auditorship  and  is  now  executive 
secretary  of  the  Cincinnati  (Chamber  of 
Commerce.  For  a  brief  j^riod  he  was 
traction  commissioner  of  Cincinnati.  He 
is  active  in  other  business  lines. 

Charles  J.  Christie,  one  of  the  first 
telegraph  operators  to  use  a  typewriter 
in  receiving  Associated  Press  dispatches, 
rounded  out  his  newspaper  career  as  city 
editor  of  the  Enquirer  and  Commercial- 
Tribune  of  which  he  was  also  managing 
editor.  Later  he  became  secretary  to 
Julius  Fleischmann,  the  “yeast  king” 
when  the  latter  was  Mayor  of  Cincinnati, 
and  when  Fleischmann  quit  politics 
“Charley”  became  confidential  man  at  a 
big  salary  for  Fleischmann.  He  died 
five  years  ago. 

Elliott  H.  Marfield,  star  reporter,  city 
editor  of  the  Enquirer  and  managing 
editor  of  the  Commercial-Tribune,  en¬ 
tered  life  insurance  and  made  a  success 
in  writing  big  policies.  He  also  served 
as  purchasing  agent  for  the  city  of  Cin¬ 
cinnati.  * 

Carmi  A.  Thompson,  now  a  citizen  of 
Cleveland,  wias  private  secretary  to 
President  Taft,  Treasurer  of  the  United 
States,  candidate  for  governor  of  Ohio 
on  the  Republican  ticket  and  recently 
went  on  a  personal  mission  to  the  Philip¬ 
pines  for  President  Coolidge.  Thompson 


is  a  successful  lawyer  and  became  promi¬ 
nent  in  an  industrial  enterprise. 

"Ban”  Johnson,  once  police  reporter 
and  spirting  editor  of  the  Cincinnati 
Commercial  Casette,  entered  the  baseball 
arena  and  his  rank  among  the  magnates 
of  the  big  leagues  is  too  well  known 
to  be  told  about  here.  He  is  wealthy. 

Charles  W.  Murphy,  former  police  re¬ 
porter  and  later  sporting  editor  of  the 
Cincinnati  Times-Star,  also  took  to  the 
baseball  game,  bought  the  Chicago  Cubs, 
made  a  fortune,  sold  them  to  his  former 
employer,  Charles  P.  Taft,  owner  of  the 
Times-Star,  and  spent  several  hundred 
thousand  dollars  of  his  fortune  in  erect¬ 
ing  a  hotel  and  opera  house  bearing  his 
name  in  his  "home  town,”  Wilmington, 
O. 

Claude  Meeker,  for  many  years  the 
most  prominent  broker  in  Columbus,  O., 
rounded  out  his  reportorial  experience  as 
free  lance  political  writer  for  the  En¬ 
quirer,  was  secretary  to  James  E.  Camp¬ 
bell  when  the  latter  was  governor  of 
Ohio,  and  later  served  four  years  as 
American  consul  to  Bradford,  England. 

"Colonel”  James  (Jim)  W.  Faulkner, 
for  30  years  legislative  correspondent  and 
free  lance  political  writer  for  the  En¬ 
quirer,  played  the  newspaper  game  all 
his  life  and  died  in  harness  four  years 
ago.  He  refused  political  honors,  except 
when  he  was  city  editor  of  the  Enquirer 
he  held  the  position  of  police  commis¬ 
sioner  for  a  brief  period.  “Jim’s”  wealth 
ctHisisted  mainly  of  loyal  friends  who 
subscribed  $10,(K)0  in  small  sums  for  a 
Faulkner  memorial. 

James  Albert  Green,  left  the  city  edi¬ 
torship  of  the  Times-Star  to  enter  the 
business  field  and  rose  to  the  position  of 
president  of  the  Matthew  Addy  Com¬ 
pany,  a  big,  pioneer  iron  and  steel  firm, 
of  Cincinnati. 

Wade  H.  Ellis,  once  editor  of  the  Com¬ 
mercial-Tribune,  was  a  lawyer,  and 
served  as  assistant  corporation  counsel 
for  Cincinnati,  was  attorney  general  of 
Ohio  and  now  has  a  lucrative  law  prac¬ 
tice  in  Washington.  D.  C. 

Francis  B.  Loomis,  reporter  and  later 
political  writer  for  Cincinnati  papers, 
married  the  daughter  of  a  wealthy 
Springfield,  O..  manufacturer,  served  as 
.-American  consul  to  Venezuela  and  else¬ 
where. 

James  (“Jim”)  Boyle,  police  reporter 
once  and  legislative  correspondent  and 
political  writer,  was  McKinley’s  secretary 
when  he  was  governor  of  Ohio,  later 
went  to  Bradford,  England,  as  American 
consul,  and  as  a  member  of  the  Ohio 
State  Tax  Commission  under  Governor 
Willis. 

Scott  Small,  court  reporter,  city  edi¬ 
tor  of  the  Enquirer,  and  managing  editor 
of  the  Commercial-Tribune  under 
Hynicka’s  regime,  served  as  safety  di¬ 
rector  for  Cincinnati. 

Gus  K.  Karger  rose  to  be  one  of  the 
best  known  correspondents  in  Washing¬ 
ton,  serving  the  Cincinnati  Times-Star. 
Karger  played  the  game  all  his  life  and 
died  a  few  years  ago  highly  esteemed, 
one  of  his  life-long  friends  being  Wil¬ 
liam  H.  Taft,  chief  justice  of  the  U.  S. 
Supreme  Court. 

David  Graham  Phillips,  former  star 
reporter,  served  the  New  York  World 
as  its  London  representative  and  later 
became  a  novelist  of  considerable  fame. 
His  promising  career  was  cut  short  by 
an  assassin  several  years  ago. 

Joseph  T.  Garretson  worked  up  from 
the  “ground  floor”  and  for  many  years 
was  editor  in  chief  of  the  Times-Star, 
retiring  a  few  years  ago,  when  he  was 
succeeded  by  Moses  Strauss,  another  one 
of  the  “46”  group. 

Alex  C.  Sands,  who  rose  to  the  posi¬ 
tion  of  managing  editor  of  the  Enquirer 

when  he  was  27  years  old,  retired  be 


died  not  long  ago  in  California.  He  was 
assistant  state  librarian  in  the  state  house, 
Columbus,  for  several  years. 

John  T.  McCarthy,  reporter,  political 
writer,  city  and  managing  editor  of  the 
Enquirer,  for  30  years  or  more,  rounded 
out  his  services  as  New  York  correspond¬ 
ent  for  the  i)aper  he  served  during  his 
entire  career.  He  died  in  Washington 
several  months  ago.  He  never  worked 
for  any  paper  e.xcept  the  Enquirer. 

Charles  H.  Stevens,  for  25  years  finan¬ 
cial  editor  of  the  Enquirer,  died  a  few 
months  ago  at  the  age  of  95.  He  had 
been  a  business  man,  failed,  and  at  middle 
age  t(K)k  up  newspaper  work,  and  when 
he  retired  was  succeeded  by  George  S. 
McDowell,  one  of  the  group  of  “46.” 
McDowell  served  the  Commercial-Ga¬ 
zette  and  Commercial-Tribune  for  many 
years  as  all  around  reporter,  city  editor, 
and  at  the  age  of  73  was  promoted  from 
the  place  of  linancial  editor  to  managing 
editor  of  the  Enquirer,  about  the  time 
the  new  $3,tXKI,0()0  plant  was  occupied. 

“George”  is  about  the  oldest  “con¬ 
tinuously  active”  man  now  among  the 
survivors  of  the  “46”  group,  and  demon¬ 
strated  that  a  newspaper  man  who  keeps 
good  habits  and  works  hard  is  “fit”  for 
a  big  job,  even  when  he  is  in  the  seven¬ 
ties. 

George  A,  Cohen,  for  many  years  po¬ 
lice  and  political  reporter,  city  editor 
of  the  Times-Star,  and  identified  in  local 
|K)litics.  held  appointive  oflices  in  his 
day.  He  died  recently. 

Edward  L.  Keane  who  started  with 
the  Scripps- McRae  papers,  was  a  cor¬ 
respondent  in  the  Philippines  during  the 
Spanish-.\merican  War,  and  later  became 
the  chief  London  and  European  represen¬ 
tative  of  the  United  Press. 

Edwin  F.  Flynn,  Cincinnati  reporter, 
editorial  writer  and  column  contributor, 
served  as  “sub-editor”  of  the  weekly 
I'erdict.  published  by  one  of  the  Bel¬ 
monts  many  years  ago  and  edited  by 
.\lfred  Henry  Lewis  in  New  York. 
Flynn  went  to  London  and  rose  to  the 
place  of  editor  of  the  London  Mirror. 

J.  H.  Maddy,  reporter,  railroad  editor 
and  city  editor  of  Cincinnati  papers,  be¬ 
came  press  agent  for  the  B.  &  O.  railroad 
when  Oscar  G.  Murray  was  its  directing 
head,  later  joined  the  forces  of  F.  D. 
Underwood,  president  of  the  Erie  rail¬ 
road,  and  settled  in  business  in  New 
York  City. 

Ren  ^lulford,  sporting  editor  of  the 
Times-Star,  many  years  ago  became  an 
advertising  specialist,  succeeded,  and  is 
still  in  this  line  in  Cincinnati. 

William  T.  Burkham,  brother  of  the 
Dayton  publisher,  stuck  to  the  newspaper 
business  and  died  two  years  ago,  at  59. 

McDowell  is  the  oldest  of  the  group 
of  “4()” — not  only  in  age  but  in  con¬ 
tinuous  service.  Cox  is  nearing  60; 
Draper  is  about  56;  Hynicka  was  65 
when  he  died;  Meeker  is  probably  60; 
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Murphy  is  over  55;  Thompson  is  prob¬ 
ably  56 ;  Karger  was  around  55  when  he 
died;  Culkins  is  under  60;  Ellis  is 

fr, 


for  many  years  city  and  managing  editor 
the  Enquirer ;  Lewis  T.  Heck,  that  m 
per's  telegraph  editor;  Harry  WcHot 
for  many  years  the  Enquirer’s  sportini? 
editor  and  one  of  the  best  known  in 
his  work  and  so  well  liked  that  when 
a  paralytic  stroke  compelled  him  to  give 
up  his  work  his  friends  raised  SlOUOli 
and  presented  it  to  him.  He  was  mder 
50  when  he  died. 

George  Mortimer  Roe,  editor  of  the 
Times-Star  for  years,  dkd  in  California- 
Harry  P.  Schaeffer,  police  reiiorter  and 
political  writer,  died  under  40,  manv 
years  ago.  ’ 


The  average  of  the  “46”  seems  to  have 
been  good.  Politics  attracted  some  of 
them,  business  others,  but  personally  the 
writer,  knows  that  probably  not  one  of 
the  “46”  ever  lost  his  liking  for  the 
“old  game”  in  the  Queen  City  when  “Over 
the  Rhine”  was  all  that  the  term  in 
dicates. 


-At  o8  the  writer  looks  back  on  this 
Cincinnati  group  with  interest,  but  the 
ranks  are  thinning  and  the  number  “ZJ" 
will  not  much  longer  include  all  those 
for  whom  "30”  will  be  signed. 


ROBBED— DIES  FROM  FRIGHT 

Robert  -McBroom,  a  sports  writer  for 
the  Cliica^o  Evening  Tost,  was  found 
dead  in  a  vacant  lot  not  far  from  the 
L’niversity  of  Chicago  Wednesdav  morn¬ 
ing,  March  30.  No  signs  of  'violence 
were  found  on  his  body  and  it  is 
lieved  he  die<l  from  fright  during  a 
holdup.  Death  had  been  brought  about 
by  a  congestion  of  the  brain,  the  cor¬ 
oner’s  physician  who  examined  the  body 
declared.  Shock  brought  on  by  the  e.x- 
perience  of  a  holdup  probably  was  the 
cause,  he  .said.  Tlie  pockets  of  Mc- 
Broom’s  clothes  had  been  turned  inside 
out.  -McBroom  came  to  Chicago  from 
Detroit  four  years  ago. 
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Mena  Star,  Mena,  Arkansas 

Arkansas  Gazette,  Little  Rock,  Arkansas 

Little  Rock(Ark.)News 

Pine  Bluff  (Ark. )Commercial 

Silvam  Springs  (Ark.)  Register 

Arizona  Gazette,  Phoenix,  Arizona 

Bulletin,  Anaheim,  California 

Advance,  Lemoore,  California 

Valley  Sentinel,  Lompoc.  California 

Los  Angele.<i (Calif.) Times 

Record,  Mojave,  California 

Monterey  ( Calif. )  Herald 

Register,  Napa,  California 

Mercury,  Oroville,  California 

Placerville  (Calif . )  Republican 

Riverside  (Calif . )  Enterprise 

The  Union,  Sacramento,  California 

San  Diego(Calif.) Evening  Tribune 

San  Diego(CaltL)Union 

Recorder,  San  Francisco,  California 

Sentinel,  Santa  Cruz,  California 

News,  Hemet,  California 

Denver  (Colo. )  News 

Rocky  Mountain  News.  Denver,  Colorado 

Weld  County  News,  Greeley,  Colorado 

Hartford  ( Conn . )  Courant 

New  Haven  (Conn.)  Union 

New  London  (Conn.) Day 

Torrington  (Conn.)  Register 

Wilmington  ( Del. )  Journal 

Wilmington  (Del.)  News 

Wilmington  (Del.)  Every  Evening 

Washington  (D.C.)  Labor 

Washington  (D.C.)  Post 

Florida  Times-Union,  Jacksonville,  Florida 

The  PensacoIa(Fla.) Journal 

The  Pensacola  (Fla.)  News 

Florida  State  News,  Tallahassee,  Florida 

Southeast  Georgian,  Kingsland,  Georgia 

Daily  Report,  Atlanta,  Georgia 

The  Georgian,  Montezuma,  Georgia 

Advocate,  Belleville,  Illinois 

Chicago  Daily  News,  Chicago,  Illinois 

Quincy  (111. )  Herald- Whig 

Leader,  Springfield,  Illinois 

Post,  La  Salle,  Illinois 

Tribune,  Pocatello,  Idaho 

Goshen  ( Ind. )  News 

The  Journal,  Wabash,  Indiana 

Press,  Muncie,  Indiana 

Tribune,  Rockville,  Indiana 

The  American,  Griswold.  Iowa 

John  Fletcher  College,  Oskaloosa,  Iowa 

Tribune,  Sioux  City,  Iowa 

Pilot-Tribune,  Storm  Lake,  Iowa 

West  Union,  Union,  Iowa 

Sun,  Sheldon,  Iowa 

Opinion,  Gtenwood,  Iowa 

Press,  Manchester,  Iowa 

The  Headlight,  Pittsburg,  Kansas 

Eagle.  Wichita,  Kansas 

Herald,  Dighton,  Kansas 

World.  Hiawatha,  Kansas 

Press,  Lewis,  Kansas 

Lexington  ( Ky . )  Leader 


Paducah  ( Ky. )  News-Democrat 
Somerset  ( Ky. )  Journal 
W  alton  ( Ky. )  Advertiser 
Chronicle,  Augusta.  Kentucky 
Homer  ( La. )  Guardian- Journal 
Jena(La.)Times 

Lafayette  ( La. )  Advertiser-Gazette 

New  Orlean5(La.)Tribune 

New  Orleans  (La.)  Item 

Christian  Avdocate,  New  Orleans,  La. 

Shreveport  ( La. )  T  imes 

The  Afro-American,  Baltimore,  Maryland 

Haverhill  ( Mass. )  Record. 

Salem  (Mass.)  Evening  News 
Journal,  Capac.  Michigan 
Holland  (Mich.)  Sentinel 
Courier,  Suttons  Bay,  Michigan 
Legal  News.  Detroit,  Michigan 
Standard,  Ionia,  Michigan 
Press,  Pontiac.  Michigan 
The  Square  Deal,  Jackson.  Michigan 
Rulevilie  (Miss. )  Record 
Press.  Appleton.  Minnesota 
Springfield  ( Mo. )  Leader 
Star,  Kansas  City,  Missouri 
Missourian.  Richmond,  Missouri 
Belgrade  ( Montana )  Journal 
Independent,  Grand  Island,  Nebraska 
Interboro  Review,  Bergenfield,  N.  J. 
Newark(N.J.)Evening  News 
Newark(N.J.)Sunday  Call 
State  Gazette,  Trenton,  N.  J. 

T  renton  ( N .  J . )  Times 

The  Sunday  Times  Advertiser,  Trenton,  N.J. 

Washington  ( N.  J . )  Star 

Buffalo  ( N.  Y. )  Times 

Dansville  ( N.Y.)  Advertiser 

Dansville(N.Y.)  Express 

Hudson(N.Y.)Daily  Star 

New  York  (N.Y.)  Evening  Post 

Evening  W’orld,  New  York  City 

The  World.  New  York  City 

Republican-Journal,  Ogdensburg,  New  York 

Union  Gazette,  Port  Jervis,  New  York 

Times  Union.  Rochester,  New  York 

Schenectady  (N.Y. )Union  Star 

Staten  Island(N.Y.)Staten  Islander 

Press,  Skaneateles.  New  York 

Asheville  (N.C.)  Times 

The  Roxboro(N.C.)Courier 

Harvey  ( N.D. )  Herald 

Independent,  Carrington,  North  Dakota 

Mahoning  Dispatch,  Canfield,  Ohio 

Billboard.  Cincinnati,  Ohio 

Journal,  Sandusky,  Ohio 

Sandusky  (Ohio)  Register 

Toledo(Ohio)Daily  Times 

Youngstown  (Ohio)  Vindicator 

Zanesville  (Ohio)  Times  Recorder 

Journal  Beacon,  Akron,  Ohio 

Georgetown  (Ohio)  News- Democrat, 

Star-Beacon.  Ashtabula,  Ohio 

Dispatch,  Columbia,  Ohio 

Plain  Dealer,  Altus,  Oklahoma 

Times  Democrat,  Altus,  Oklahoma 


County  Democrat,  Muskogee,  Oklahoma 
Oklahoma  City  (Okla.)  News 
Shawnee  (Okla.)  Morning  News 
News,  Poteau,  Oklahoma 
Journal.  Portland,  Oregon 
Centre  Democrat.  Bellefonte,  Penna. 

The  Enterprise,  Belle  Vernon,  Penna. 

Clairton  ( Penna )  Progress 
Dispatch-Herald,  Erie,  Penna. 

Lancaster  i  Penna . )  Intelligencer 
Philadelphia  (Penna.)  Record 
Scranton  ( Penna. )  Sun 
Dispatch,  Portage,  Penna. 

Germantown  Independent  Gazette,  Phila.,  Penna. 
Record-Herald.  Waynesboro,  Penna. 

Providence  ( R.I. )  Journal 
Woonsocket  (R.I.) Evening  Call 
Anderson  ( S.C. )  Independent 
News-Review,  Florence,  S.  C. 

Greenville  (S.C.)  Daily  News 
Chattanooga  (Tenn. )  News 
Knoxville(Tenn.)  Journal  &  Tribune 
Memphis  ( T  enn . )  Press-Scimitar 
The  News  Banner,  Murfreesboro,  Tenn, 
Southern  Standard,  McMinnville,  Tenn. 

The  Journal,  Arlington,  Texas 

The  Bulletin,  Brownwood,  Texas 

Denton  (Texas)  Record-Chronicle 

The  Review,  Edinburg,  Texas 

El  Paso  (Texas)  Post 

The  Banner,  Greenville,  Texas 

Houston  ( Texas)  Press 

La  Ward(Texas)Enterprise 

Perryton  (Texas)  Herald 

The  Herald,  Weatherford,  Texas 

Messenger,  Forney,  Texas 

Park  City  (Utah)  Record 

The  Brattleboro(Vermont) Reformer 

The  Virginia  Star,  Culpeper,  Virginia 

Danville  ( Va. )  Register 

Fredericksburg  ( Va . )  Free  Lance-Star 

Journal  &  Guide,  Norfolk,  Va. 

Virginian-Pilot,  Norfolk,  Va. 

Roanoke  ( Va . )  T  imes 
World-News,  Roanoke,  Va. 

World,  Aberdeen,  Washington 

Colfax  ( W  ash. )  Commoner 

Colville  (Wash.)  Statesman-Index 

Yakima(Wash.)Daily  Republic 

The  CharlestPn(W.Va.)Gazette 

Parkersburg  (W.Va.)  News 

Milwaukee  (Wis.)  Journal 

Whitehall  (Wis.)  Times 

Times,  Sheridan,  Wyoming 

Manitoba  Free  Press,  Winnipeg,  Manitoba 

The  Recorder  and  Times,  Brockville,  Ontario 

The  Reporter-Journal,  Gananoque,  Ontario 

London  Free  Press,  London,  Ontario 

The  Beaver,  Napanee,  Ontario 

Napanee  Express,  Napanee,  Ontario 

The  Ottawa  Citizen,  Ottawa,  Ontario 

Toronto  Star,  Toronto,  Ontario 

The  Telegram,  Toronto,  Ontario 

Prince  Rupert  News.  B.  C. 

The  Examiner  Limited,  Peterborough,  Ontario 


my  <  UNTON  m 
Sitff  CorreMpaiHdent  < 
fU7.  If  t.  r 

>yrwkknt*i 


!  fTTW  «od  th*  ! 

I  terrtd  to  cOTUDiit««.  Iat  , 


■u  wJjrIne  ttotj 
W  prt  mm- 1 
srmj  flCnotn  the  I 
9itTll«gn  M 


I.  It  «  I 

tCoftmtMtd  oo  r  I 


COOPER’S  LEi 
REPORTEL 


THELMA  F05i 
DROPS  i 


Society  for  the  Prevention  of  Cruelty  to  Readers*  Eyes:  Consisting 
of  newspapers  that  are  conserving  eyesight  (as  well  as  space)  by  the  use  of 
Linotype  Ionic  No.  5.  The  Evening  Post  was  the  first  to  join  in  New  York. 
Charter  membership  in  a  few  cities  is  still  open. 


MERGENTHALER  LINOTYPE  COMPANY 


BROOKLYN,  NEW  YORK 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 

CANADIAN  LINOTYPE  LIMITED,  TORONTO 

Representatives  in  the  Principal  Cities  of  the  World 

Ltnotypti  m  the  Cloister  Family  Except  Large  T itle  Line 


I  CKO  it  Pionlo,  chM  «f  the  Italian  air  Mma,  «bo  la  «ngac«l  in 


a  fliab,  from  Italy  to  South  and  North  Amarica  and  TotU/n. 
arrival  hnc  today  from  Bahia.  ..  . 


Killed  in  IS-Sto^  FaH 

John  Ryan,  a  taorkaun,  ton  IS  Soon  ia  tha  aloTator  abaft  in 
tha  huildias  ondaf  coniiraction  nt  US  Waat  Forty-Mcond  atraat 
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SHORT  CIRCUITED  ADVERTISING 

The  extent  to  which  tree  industrial  publicity 
is  short-circuting  advert  i>ing  that  belongs  to 
newspapers,  because  it  can  yield  the  best  results 
in  newspapers,  becomes  increasingly  appalling.  There 
is  scarcely  a  week  that  Editor  &  Pcbi.ishek  does 
not  learn  of  some  national  account  that  has  been 
scheduled  with  the  bulk  of  the  advertising  to  go  to 
magazines,  which  give  no  free  publicity,  and  with  press 
agent  stuff  reserved  exclusively  tor  the  newspapers. 
Yesterday  we  learned  that  an  association  of  sardine 
packers  was  writing  a  schedule  with  the  bulk  of 
advertising  to  go  to  magazines  and  with  press 
agentry  to  “cover  the  daily  field.”  Today  it  is  a 
laundry  association  that  proposes  to  put  paid  stuff 
into  magazines  and  run  a  “$50,000  prize  essay  con¬ 
test"  in  free  newspaper  space.  By  the  way,  these  are 
the  same  laundrymen  who  attempted  to  use  the 
advertising  club  on  press  humorists  who  spoofed  the 
frayed  collar  and  the  torn  shirt  a  couple  of  years 
ago. 

Free  industrial  publicity  in  newspapers  is  the 
gravest  economic  question  of  the  day  in  journalism. 
Publishers  have  it  in  their  power  to  control  it,  start¬ 
ing  tomorrow  morning  at  eight  o’clock,  if  they  w'ill. 
The  fact  is  best  demonstrated  by  new'spapers  that 
have  succeeded  in  controlling  it.  It  is  worth  taking 
some  temporary  linage  losses  to  defeat  this  stupendous 
general  leak.  So  long  as  a  type  of  agent  can  con¬ 
vince  advertisers  that  they  must  pay  their  way  in 
magazines  but  may  graft  their  way  in  newspapers 
through  press  agents  the  condition  will  continue. 
A.  N.  P.  A.  had  the  subject  before  it  last  year,  but 
it  was  side-tracked.  To  our  mind  it  is  the  leading 
subject  for  the  forthcoming  April  convention. 

Radio  broadcasters  are  taking  measures  to 
keep  "free  publicity”  off  the  air,  but  it  is  still 
proper,  in  their  view,  that  newspapers  should 
announce  their  paid  advertising  programs. 

LOVE  ONE  ANOTHER 

The  city  editor  of  the  Knoxznlle  (Tenn.) 
Journal,  by  name  Dewey  Owens,  contributes 
to  the  current  issue  of  the  American  Mercury, 
a  paper  titled  “The  Associated  Press.”  A  smatter¬ 
ing  of  historical  fact  and  near-fact,  jumbled  with  the 
writer’s  opinions  on  this  and  that,  lead  to  the  fol¬ 
lowing  statement  by  a  newspaper  man  concerning 
another  newspaper  man : 

“A  young  correspondent  in  the  A.  P.’s  Washing¬ 
ton  office  saw  his  chance  when  the  United  States 
brought  back  from  France  a  casket  containing  the 
bones  of  some  poor  unidentified  sacrifice  on  the 
altar  of  the  Great  Cause.  1  can’t  at  present  recall 
the  young  correspondent’s  name ;  he  was  unknown 
to  fame  before,  and  he  has  remained  unknown  since. 
But  for  a  week  he  did  some  of  the  most  voluptuous 
writing  ever  seen  on  the  American  continent.  The 
bones  of  the  anonymous  dead  man  were  glorified 
into  the  sacred  relics  of  a  hero  *  *  *  Perhaps  he 
was  only  a  bewildered  farm  boy,  snatched  up  by 
the  draft  and  hurried  unwillingly  to  his  doom.  But 
the  A.  P.’s  literary  correspondent  painted  him  as 
the  son  of  every  sorrowing  mother  in  America, 
the  missing  link  in  every  broken  family.’’  And 
so  on,  ad  nauseum. 

Every  newspaper  man  in  the  United  States  except 
Dewey  M.  Owens  knows  that  it  was  Kirk  Simpson 
who  wrote  the  A.  P.’s  story  of  the  burial  of  the 
unknown  soldier  and  that  the  story  won  the  Pulitzer 
Prize  that  year.  Mr.  Simpson  is  no  longer  a  “young 
correspondent”  and  Owen’s  snobbish  patronage  on 
that  score  becomes  entirely  transparent.  Since  taste 
is  the  deciding  factor,  any  decent  criticism,  of  any 
literary  product  is  valid.  Mr.  Owens  did  not  like 
Kirk  Simpson’s  piece.  We  did,  believing  it  to  be 
worthy  of  the  honors  it  received.  But  Mr.  Simpson 
was  well-known  before  he  wrote  this  article,  as 
newspaper  men  may  be  well-known.  In  newspaper 
circles  he  became  famous  for  this  description  of  the 
burial  of  the  unknown  soldier.  Mr.  Owens  can’t 
remember  his  name,  but  it  is  a  name  that  for  many 
years  has  opened  any  official  door'  at  Washington 
and  has  won  the  respect  of  every  correspondent 
colleague. 

The  thing  that  interests  us  in  this  case  is  the 


If  thou  seest  the  oppression  of  the  poor,  and 
violent  perverting  of  judgment  and  justice  in 
a  province,  marvel  not  at  the  matter:  for  He 
that  is  higher  than  the  highest  regardeth;  and 
there  be  higher  than  they. — Ecclesiastes,  V;  8. 


length  to  which  a  certain  type  of  newspaper  man 
will  go  to  sell  a  half-baked  little  manuscript  like 
that  to  a  magazine.  Maybe  it  got  him  a  hundred 

dollars,  this  carving  of  the  heart  of  a  fellow  news¬ 

paper  man.  Owens  did  not  need  to  be  fair,  or 
even  accurate  .  .  .  just  hammer  out  his  cynical,  cheap 
snobbery  and  turn  in  the  copy  as  if  he  had  done 
a  day’s  work.  When  Owens  started  to  climb  for 
literary  fame  he  was  not  particular  into  whose  face 

he  put  the  heels  of  his  shoes.  As  for  his  general 

remarks  on  the  A.  P.,  we  can  only  say  that  if 
he  was  out  to  muck-rake  that  organization  he  over¬ 
looked  most  of  its  important  faults.  Mr.  Owens  is 
horribly  dissatisfied  with  both  the  A.  P.  under  Stone 
and  the  A.  P.  under  Cooper.  But  the  gentleman  ap¬ 
pears  to  have  nothing  to  offer  that  would  better 
the  service.  He  offers  no  idea,  unless  it  might 
be  that  the  A.  P.  should  adopt  his  course  of  “for¬ 
getting”  the  names  of  persons  written  about. 

F.  P.  A.  commented  a  year  or  so  ago  about  how 
mean  some  newspaper  men  can  be  to  others.  The 
jealousies  of  actors  are  supposed  to  be  poisonous, 
but  the  average  actor  applauds  his  rival  when  he 
is  in  the  audience.  There  are,  we  dare  say,  jeal¬ 
ousies  in  all  departments,  but  Owens’  ignorant  at¬ 
tack  seems  to  us  a  rare  exhibit. 

Much  is  said  by  press  agents  and  their  de¬ 
fenders  about  the  "good  stories”  they  produce, 
hut  we  ask  them  to  show  us  fust  one  good  cir¬ 
culation-making.  pre.stige-building  reader  sendee 
that  any  one  of  the  tribe  has  put  into  the  prints 
of  this  country  in  ten  years.  For  one  such,  we 
will  .show  a  thou.sand  fakes,  frauds  and  in.solent 
impositions. 

WORTH  REMEMBERING 

WHEN  department  store  heads  get  together,  in  a 
gentlemen’s  agreement,  to  break  newspaper 
advertising  rates  by  playing  one  publisher 
against  another,  as  most  of  our  readers  poignantly 
know  sometimes  happens,  what  should  the  targets  of 
this  unfair  attack  do  to  protect  themselves? 

The  only  effective  plan  to  prevent  such  a  raid  is  to 
convince  the  “come-on”  publisher  of  the  error  of  his 
way.  It  is  an  interesting  fact  that  there  is  no  clear 
case  in  our  experience  where  the  publisher  who  broke 
his  rate  in  these  circumstances  did  not  eventually  re¬ 
gret  having  done  so.  The  psychology  behind  this  is 
that  when  he  was  induced  to  act  against  the  interest 
of  his  craft  and  to  lower  his  rate  to  a  place  where 
neither  he  nor  his  competitors  could  make  money,  he 
lost  the  real  respect  of  those  who  used  him. 

One  publisher  who  stands  by  his  rates,  in  discussing 
this  question,  recently  made  these  significant  remarks, 
worth  remembering:  “The  trouble  with  most  news¬ 
paper  publishers  and  managers  is  that  they  can’t  get 
it  into  their  heads  that  department  stores  need  the 
daily  newspapers  much  more  than  the  newspapers  need 
the  department  stores.  It  is  indeed  a  source  of  regret 
that  so  many  newspaper  publishers  are  weak-kneed 
when  it  comes  to  handling  their  department  store  situ¬ 
ation.  We  made  up  our  minds  a  number  of  years  ago 
that  we  were  not  going  to  let  the  department  stores 
dictate  to  us.  Instead  of  catering  to  them,  we  have 
occupied  our  time  in  building  up  our  circulation  to  a 
point  where  we  know  they  can’t  afford  to  be  out  of 
our  columns.  We  don’t  tell  them  this,  but  treat  them 
with  courtesy  consistent  with  good  business  policy.” 

Best  way  to  sell  advertising  is  to  show  its 
power  to  earn  a  profit. 


START  NOW! 

There  are  better  tlian  sentimental  reasons  for  the 
“full  speed  ahead”  policy  in  the  hot  summer 
months.  June,  July,  .\ugust  and  September  are 
“peak”  months  in  many  industries  in  this  land.  They 
need  the  support  of  good  promotion.  It  is  a  positive 
crime  for  advertising  interest  to  “let  up”  on  account  of 
a  wilted  collar  or  the  siren  call  of  the  golf  links.  By 
the  simple  process  of  earnestly  tackling  this  problem 
some  newspaper  executives  have  shown  important 
linage  increases  during  recent  years.  Put  some  pres- 
sure  into  your  spring  and  early  summer  campaigns 
and  watch  for  astonishing  results  in  mid-sumuKr' 
It  is  entirely  possible  to  bring  circulation  and  adver¬ 
tising  statistics  for  these  months  to  points  that  will 
not  drag  down  averages  for  the  year,  but  to  turn  the 
trick  there  must  be  staff  planning  and  enthusiastic 
execution.  Start  now,  say  we ! 

It  is  pleasant  to  know  that  the  Newspaper 
Mm’s  Club  of  Memphis  is  raising  a  fund  to 
erect  a  memorial  to  C.  P.  I.  Mooney,  whose 
great  public  spirit  lives  after  him  arid  should 
have  its  shrine. 

DIFFERENT—YET  THE  SAME 

Attempting  to  give  his  impressions  of 
.\merica,  after  a  brief  but  intensive  tour  of 
the  leading  cities,  Thomas  Cadett,  of  the  Lon¬ 
don  Times,  writes  in  Christian  Scimee  .Monitor: 
“Externally  one  seeks  for  generalizations  about 
\mertca,  but  some  firmer  foundation  than  eight 
months  of  travel  is  needed.  The  only  generalization, 
with  two  exceptions,  possible  is  that  America  b 
everywhere  different  and  everywhere  the  same.” 

We  think  that  is  good.  It  does  describe,  .^s  the 
writer  says  New  York  is  not  America,  nor  is  Chi¬ 
cago,  nor  San  Francisco,  nor  Boston,  nor  Atlanta, 
yet  America  is  all  of  them  and  more.  By  the  way, 
the  “two  exceptions”  were  that  everywhere  .Ameri¬ 
cans  are  kind  and  everywhere  they  are  restless  and 
enterprising.  Mr.  Cadett  is  the  first  holder  of  the 
Junior  Walter  Hines  Page  Newspaper  Fellowship. 

Editor  of  the  Harvard  (III.)  Herald  in  an 
editorial  tells  his  readers  that  two  local  news 
stories  of  the  week  will  not  be  found  on  the 
first  page  as  the  editor  accedes  to  the  "piteous 
plea.s”  of  interested  per.sons  that  the  hearts  of 
innocent  families  and  friends  be  not  wrung  by 
the  publicity. 

PROFESSIONAL  STATUS 

Law  rente  W.  murphy,  director  of  the 
course  in  journalism  of  the  University  of 
Illinois,  is  determined  to  introduce  some  form 
of  journalistic  professional  status.  He  was  the 
proponent  of  the  scheme  to  have  the  State  of  Illinois 
issue  certificates  to  “competent  newspaper  men.”  Of 
course,  that  plan  was  soon  abandoned.  Now  he  has 
induced  the  Illinois  Press  Association  to  adopt  a 
resolution  which  provides  that  the  association,  through 
its  committee  on  education,  of  which  Mr.  Murphy 
is  secretary,  issue  to  “competent  newspaper  men  of 
Illinois  a  professional  certificate,”  under  certain  con¬ 
ditions,  such  as  satisfactory  evidence  of  “good  moral 
character”  and  “professional  ability.”  To  get  a 
certificate  the  newspaper  man  must  pass  an  examina¬ 
tion.  Mr.  Murphy  believes  that  a  certified  news¬ 
paper  man  will  thus  gain  a  professional  status  equal 
to  that  of  the  licensed  physician  or  lawyer. 

Well,  this  is  much  better  than  was  the  idea  of 
state  licenses  granted  by  politicians.  But  we  should 
not  want  to  be  the  one  to  decide  what  the  test  of 
“ability”  or  “good  moral  character”  should  be  to 
admit  a  man  to  earn  his  way  as  a  newspaper  re¬ 
porter  or  editor.  Perhaps  this  mild  professionalism 
will  be  a  good  thing  for  newspaper  men  and  for 
newspapers.  It  is  sure  to  give  an  advantage  to  the 
journalism  student  over  the  green  cub.  Haring 
been  a  green  cub  ourselves,  with  much  green  still 
showing,  we  may  harbor  a  bit  of  prejudice.  Our 
only  suggestion  to  the  committee  is  to  refrain  from 
pressing  down  too  hard  on  the  “moral  character" 
phase  of  the  examination.  Most  of  the  best  news¬ 
paper  men  we  have  known  couldn’t  pass  toe  severe 
questioning  along  that  line. 
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PERSONAL 


Victor  X.  \  etroniile  of  the  Sunday 
staff  of  the  Boston  Advertiser  recently 
returned  to  Boston  after  a  three  months’ 
tour  of  Texas,  Florida  and  Cuba. 


FOLKS  WORTH  KNOWING 


n  R.  McCORMICK,  editor  of  the  Ernest  X’ewman,  musical  critic  for  the 

Chicogo  /  ^  A  M  London  Sunday  Tinu's,  delivered  the  ^oj^ancc  (Mich.)  Advertiser,  and 

fluenza  at  Periwinkle  Cottage,  at  Aiken,  principal  address  at  the  Beethoven  cen-  president  of  the  Michigan  Press  Associa- 
5,  C  .  tenary  memorial  meeting  in  the  Sym-  began  his 

Hi, eh  A  O'Donnell,  assistant  business  phony  Hall,  Boston,  Mass.,  March  27.  newspaper  career 

X1U6**  •  _  'T** _ _ :i-  __  .  ui/r^rW-inor  oc  on  on- 


manager  of  the  New  YorkTtmes,  s&ils  Herman  Goldstein  of  the  Clez'cland  prenticed  orinter 
April  6,  on  the  steamship  Patn^  News  is  covering  the  practice  games  of  f*  ci  „ 

jjuise  of  the  Mediterranean.  He  will  Cleveland  baseball  team  at  Lakeland,  ti:„  inK  was 
return  the  latter  part  of  May.  pi^  Stuart  M.  Bell  is  doing  the  same  Jl  ,  . 

Shu  Sano,  one  of  five  representative  work  for  the  Cleveland  Press.  forms  of  an  old 

hnancse  newspapermen  sent  on  a  world  Samuel  D.  Fuson  has  resigned  from  the  Washington  Press 
tour  to  study  journalism  by  Nippon  Dem-  Xew  York  staff  of  the  Chicago  Tribune  in  the  office  of 

po  Tsushinsha,  wire  news  service  of  to  join  the  editorial  staff  of  the  Christian  the  Howard  City 

Japan,  spent  the  past  \\’eek  m  New  York  Herald.  In  addition  to  writing  special  (Mich.)  Press. 

City,  and  left  for  Chicago  March  30.  articles  Fuson  will  act  as  director  of  the  This  was  in  1875. 

William  .-Mien  White,  editor  of  the  service  department.  Thomas  S.  Pettey  Mr.  Johnson, 

Emporia  (Kan.)  Gazette,  has  just  com-  of  the  Neio  York  Herald  Tribune  sue-  when  a  young 
Dieted  a  speaking  tour  of  several  Texas  ceeds  Fuson  on  the  Tribune  staff.  boy,  was  under 

cities.  He  spoke  at  Baylor  University  Preston  Grady,  of  Savannah,  Ga.,  has  contract  for  three  Hiram  T.  Johnson 

Mardi  25  as  a  forerunner  to  ‘journalism  joined  the  staff  of  the  Albany  (N.  Y.)  years,  but  the 

week,”  which  will  be  observed  at  Baylor  Times-L’nion.  Press  was  sold  after  he  had  spent  18 

beginning  April  25.  Jennings,  reporter  for  the  Indimi-  montl's  learning  the  business,  and  he  did 

George  T.  Richardson,  editor  of  the  granted  a  month’s  "oj  work  steadily  at  the  trade  until  1893. 

(Mass.)  Evening  Post,  has  publicity  work  in  ma.de  a  trade,  got  a 

been  named  chairman  of  the  committee  connection  with  the  new  Indianapolis  YVashington  Press  and  a  few  fonts  of 

which  is  arranging  the  state  convention  aimnrt  second  hand  type  and  started  the  Sar- 

:  _  .  Vf..,,  O  _  .  , _ . _  , _  . _ , 


Hiram  T.  Johnson 


second  hand  type  and  started  the  Sar- 


Dean  Palmer  has  just  returned  from  a 


,  ,  ’  ,  T-,  1  f  .L  j  ,  anac  Advertiser  as  a  four-page,  six-col- 

Leland  Decker,  of  the  copy  desk,  umn  paper.  Saranac  then  had  a  popu- 


licall  xdliiici  r  f*  1.  f  r»A  J  T>  1  uiiiAi  pauvA .  oaiaiiaL.  iaigaa  iiau  <a  ulpuu” 

three  weeks’  fishing  trip  in  Florida  on  his  Ifidtat^pohs  5^ar,  and  Mrs.  Decker  are  of  only  900,  and  the  Advertiser 

father’s  houseboat  “The  Lady  Fish.”  P^fents  ot  a  daughter,  Marcella  Elaine,  iu  opposition  to  another  paper  which 

Mr.  and  Mrs.  C.  M.  Palmer  will  probably  R.  P.  Harris,  director  of  the  news  had  been  in  the  field  more  than  30  years, 
rtmain  on  the  houseboat  until  the  first  bureau  at  Duke  University,  has  resigned  To  make  both  ends  meet,  Mr.  Johnson 
week  in  April.  to  ioin  the  Baltimore  Evening  Sun.  held  down  two  jobs  in  addition  to  pub- 

Casper  N.  Y’ost,  Jr.,  son  of  Casper  S.  Parker  Lloyd-Smith  has  been  appointed  Hshing  his  weekly. 

Yost,  editor  of  the  editorial  page  of  the  editor  of  the  Sunday  magazine  section  of  “The  three  jobs  kept  me  busy  an  aver- 
Sl.  Louis  Globe-Democrat  and  former  the  Albany  (N.  Y.)  Knickerbocker  age  of  18  hours  daily,”  he  has  said.  “But 
president  American  Society  of  News-  Press.  one  thing  we  never  neglected  was  the 

paper  Mitors,  was  recently  admitted  to  ^  jg  Brookover  of  the  Washington  A^ertiser.  ,  ,  • 

practice  before  the  Supreme  Court  of  the  bureau  of  the  Cleveland  Plain  Dealer  is  prospered,  and  in 

United  States.  ,  .  , ,  doing  reportorial  work  in  the  Oeveland  „:-V  Johnson  Iwught  out  his  c^- 

Commodore  D.  H  Conklin,  publisher  c.ffice  since  Congress  adjourned.  with  his  son  N.  S.  John- 

of  the  Palm  Beach  (Fla.)  Post,  partici-  u  , .  c  i  u  j  ®on  as  partner,  the  Advertiser  is  housed 

pated  in  the  recent  regatta  of  the  ? ^  building  and  is  completely 

Sida  Power  Boat  Association  held  at  and  makeup  editor  of  the  Orange  (N.  J.)  equipped. 

MoSu  Dora,  unler  the  auspices  of  the  fncceedmg  St.  John  Me-  — 

V  V Vi  k  Clean.  He  had  been  handling  the  tele-  17  j  c  i-  r  1  •  1  1 

Yacht  Club.  ,  ,  aranh  deck  hred  Seelig,  formerly  with  the  Cleve- 

George  B.  Peeler,  president  of  the  Tay-  ^  ^  ,  ,  /and  Timcj,  and  recently  state  editor  of 

y  (Tex.)  Daily  Press  and  president  of  William  W.  Wilcox,  Jr ,  of  the  copy  ^be  Helena  (Mont.)  Record-Herald,  has 

the  Taylor  Rotary  Club,  has  been  elected  desk,  nidunxapoUs  Star,  and  Mrs.  Wilcox  joined  the  copy  desk  of  the  St  Paid 

district  governor  for  the  forty-seventh  are  parents  of  a  daughter,  Floy  Myrtle.  \cws, 

tetolRotao-.  „f  William  B.  Osborne,  former  political 

.August  C.  Meyer  and  AVilliam  C.  corresoondent.  Albanv  (N.  Y.J  Times- 


IN  ’THE  EDITORIAL  ROOMS 

£dward  s.  bectc.  managing  edi¬ 
tor  of  the  Chicago  Tribune,  accom¬ 
panied  by  his  wife,  sailed  last  week  for 
a  vacation  of  several  weeks  in  Europe. 

Vreeland,  dramatic  critic  for  the 
.<«o  York  Evening  Telegram,  addressed 
TO  members  of  the  Zonta  Club  of  New 
w«k  Lucy  Stone  League  last 

managing  editor  of  the 
t  A" Y  (N.  Y.)  Knickerbocker  Press, 
returned  from  a  vacation  in  Florida, 
obert  McCormick  has  been  made  city 
Richmond  (Va.)  Times- 
succeeding  William  B.  Southall. 
fro^Sland"^  Times-Dispatch 


Will  Rogers 

Daily — W  eekly 

A  wise  brevity  daily  by  wire 
or 

A  laughable  discussion  weekly  by  mail 

Will  Rogers  is  the  most 
famous  living  human! 

The  McNaught  Syndicate,  Inc. 


V.  V.  McNitt 

Prexident 


Times  Building  Charles  V.  McAdam 

New  York  Vice  President 


Every  WeeK  i 


trom  a  months  vacation  in  tne  west  in-  p  n  Murnhv  former  snerGl  edi’tmn 

Herald  editorial  staff,  recently  suffered  V'^'^P"Y.  lormer  special  edition 

_ _  painful  injuries  as  a  result  of  a  fall  from  business  manager. 

a  bicycle.  Charles  F.  Young,  sports  editor  of  the 

IN  THE  BUSINESS  OFFICE  .p,  ,  r  u*  j  *  1  /-i  1  .dlbany  (N.  Y.)  Evening  News  and 

The  engagement  of  Frederick  R.  Oak-  '  1  L  ^  r, 

pEORGE  R.  AGATE,  veteran  treas-  ley,  son  of  Seymour  A.  Oakley,  editor  of  and  Joe  Fitzpatrick, 

^  urer  of  the  Cleveland  Plain  Dealer,  the  Peoria  (Ill.)  Star,  a  member  of  the  p°-  k  Al^ny  Times-Lnt^, 

is  spending  the  winter  in  Miami.  Fla.  reportorial  staff  and  feature  writer,  to 

Mr.  .Agate  has  been  with  the  Plain  Dealer  Miss  Alice  Marie  Dolan  of  Peoria,  was  season  of  the  Albany  baseball 

more  than  40  years.  announced  last  week.  Date  for  the  wed-  ‘ 

Oiarles  Stauffer,  business  manager  of  ding  has  not  been  announced.  George  Ellsworth  has  left  the  copy 

the  Phoenix  (Arizona)  Republican,  on  Rosser  H.  Griffin,  of  the  reportorial  desk  of  the  Salt  Lake  City  Telegram 
March  10  addressed  600  Rotarians  at  the  staff,  Richmond  (Va.)  Times-Dispatch,  is  is  succeeded  by  O.  J.  Grimes  who 
State  conference  meeting  at  Mesa,  Ariz.,  *11  at  his  home.  (Continued  on  page  26) 

on  "Our  Competitors.”  _  _ 

J.  C.  C^arlop  has  joined  the  Fairchild  r— ^ — __ 

organization  and  will  act  in  a  merchandis¬ 
ing  advisory  capacity  as  a  member  of  the  ^  9  1  1  j  ^ 

■r&xrsVi, OP .h. ad-  Wf  ill 

vertising  staff  of  the  Montreal  Star,  re-  »  ▼  .M.  JL  .M.  A.  7 

mmed  to  Montreal  April  1  to  represent 

J*  J.  Gibbons  Umited.  •I  "wwi  i  i 

C.  V.  Merrill,  assistant  business  man-  -UflllV  ““  Vr  CCklV 

igCT  of  the  Chicago  Daily  News,  is  va- 
rationing  in  Cuba. 


STEPHEN 

LEACOCK 


Creates  a  Smile, 
Turnspit  into  a  Chuckle, 
and  then  to 
Out>loud  Laughter 

LEACOCK'S  Mirth 
is  Cumulative 
and  Universal. 


His  Humorous  Arti¬ 
cles  are  read  round 
the  globe.  They  have 
been  translated  into 
nine  different  lan¬ 
guages. 


Wire  for  Terms, 
if  your  City 
is  Open 


Metropolitan  Newspaper 
Service 

Maximilian  Elser,  Jr.  Earl  J.  HadUy. 
General  Manager  Aaeoclate 

150  Nassau  St.,  New  York  City 
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{^Continued  from  page  25) 
has  been  holding  a  similar  position  with 
the  Salt  Lake  City  Tribune. 

Jack  Brinkley  has  been  made  fraternal 
editor  of  the  Richmond  (Va.J  Times- 
Dispalch. 

Robert  Morgan  McCauley,  who  started 
as  a  copy  boy  on  the  old  IVorcester 
(Mass.)  C acetic,  and  later  became  a  re¬ 
porter  for  the  Worcester  Telegram  before 
he  entered  the  legal  profession,  has  been 
appointed  an  assistant  district  attorney  of 
New  York  County  under  District  At¬ 
torney  Banton. 

Pete  Hoyt,  formerly  city  editor  of  the 
Cedar  Ka'pids  (.la.)  Evening  Gacette 
has  been  made  state  editor,  and  John 
R.  Battin,  police  and  city  hall  reporter, 
has  been  made  city  editor.  Ray  Black- 
mer  has  been  added  to  the  reportorial 
staff  and  Miss  Margaret  Hill  has  been 
made  school  editor. 

Colin  V.  I>>ment,  who  became  man¬ 
aging  editor  of  the  Morning  Register  at 
Eugene  (Ore.)  Sept.  1,  1926,  has  re¬ 
signed  and  gone  to  California,  where  he 
plans  to  purchase  a  newsi>aper. 


CHANGES  OF  OWNERSHIP 


David  Lidman,  from  Associated  Press,  in  20  years  that  this  dinner 


T  EVl  A.  CASS,  owner  of  the  Western  Richmond  bureau  to  Petersburg  (Va.)  governor  to  the  correspondents  was 
Ji  ,  ’  ,  -  ,,  Index-Progress  staff.  a  stag  affair.  E.  J.  Hart,  of  the 

Afto  Worker  and  tour  other  weekly  i,  .  •  i  i--  ,  tnn  (Pat  Timer  waK  mU;,. 

nt  Wvnmintr  (  nnntv  has  James  Petrie,  Jr.,_  irom  Kingston  was  chairman  of 


lames  i  eirie,  jr.,  irom  jxin^siuyi  viiumnan  ot  th» 

publications  ot  Wyoming  Count\,  has  JJailv  Leader  to  Sauserties  committee  which  made  arrangements  f 

purchased  die  U  \oming  County  Gacette  >  \  oaugerties  ajnner  at  the  invitation  of 

of  Pike,  from  the  heirs  of  Charles  Scott,  ^  /^fcinig  Star  staff.  the  dinner  at  the  invitation  ot  the  gover- 


editor  of  the  paper  for  manv  years.  The  Accr»/-i  ati#-»kic  of  •  j 

purchase  also  includes  the  Bliss  Tidings.  ASSOCIATIONS  tni  aLrH 

which  has  been  run  as  a  separate  section  TLEIXOIS  COLLEGE  PRESS  AS-  W  th^  t^st 

of  the  Gazette,  die  newspaper  and  job  SOCIATIOX'S  annual  convention  uritine  nublished  in  Vorth 
printing  machines,  type,  goodwill,  etc.  will  be  held  at  Bradley  Polytechnical  during®  the  year  and  for  thrneSMS 

Robert  Pritchard  and  Andrew  Edmin-  College,  Peoria,  III.,  May  8.  rendering  the  most  valuable  commmS^ 

ston,  Jr.,  of  the  HVstoii  (W.  Va.)  Demo-  Ray  M.  Wright,  advertising  manager  service  have  been  appointed  bv  the  \'noi2 


—  — o  J —  — V-  lilt  iicwspaotr 

rendering  the  most  valuable  commutSw 
service  have  been  aonointed  hv  thi.  v _ ’ 


ie  Broughton, 


,  W.  Va.,  and  publish  it  as  a  Demo-  ertising  Club  of  Columbus  (O.)  April  4  state  librarian,  Raleigh;  and  (ZoI.^fS 
tic  weekly  newspaper,  starting  May  1.  on  “What’s  Happening  in  Retail  Ad-  Olds.  The  awards  were  donated  by  I 
..  B.  Scott,  a  newsiiaper  man  of  Cleve-  vertising.’’  H.  Separk  of  Gastonia. 


land,  has  purchased  the  Hancock  County  Lyxn  (Mass.)  Press  Club  will  hold  Oakl.\nd  (Cal.)  Press  Club  of  which 
Herald  at  McComb.  O.,  from  R.  J.  Jeff-  its  annual  ball  at  the  Xew  Ocean  House,  Luther  Rood,  state  editor  of  the  Oaklimi 
rey  s.  Swampscott,  the  evening  of  May  20.  Al-  Tribune  is  president,  will  stage  its  fourth 

-  bert  H.  Pashby,  city  editor  of  the  Lynn  annual  midnight  show  at  the  Oakland 

ON  THE  MECHANICAL  SIDE  Hem,  is  general  chairman.  Orpheum,  April  30,  featuring  a  gridirw 

plFTY  members  ot  .he  .foeeei.er 

(Mass.)  Telegram  composing  rwm  facturers,  spoke  before  a  meeting  of  the  Bat,  issued  once  a  year  by  the 

bowling  league  gathered  with  their  Worcester  (Mass.)  Ad\-ertising  Club  Press  Club  and  edited  by  Roy  H.  Dan- 
acquaintances  at  a  theatre  party-  follow;^  March  30,  on  “The  Value  of  Radio  Ad-  ^•'th,  assistant  managing  editor  of  the 
by  a  chicken  dinner  on  March  22.  y-ertising’’  Oakland  Tribune,  will  make  its  appear- 

David  Sigalove  was  toastmaster  and  .  ‘  f  i.-  a  ance  at  the  stroke  of  12.  Breakfast  ant 

CIATED  Pr"^^^  EmioR^L  dance  at  the  club  will  conclude  the  night’s 


pAUL  WILLIAM  WARD,  assistant 
textile  editor,  .Vciu  Bedford  (Mass.) 
Standard,  to  Miss  Dorothie  Isabel  Cate 
of  Holden,  Mass.,  at  Holden,  March  19. 

Everett  Schultz,  formerly  of  the  Olean 
(N.  Y.)  Times,  to  Miss  Margaret  Hahn 
of  Chicago,  in  Hornell,  X.  Y.,  recently. 

Rex  M.  Harlow,  news  editor,  Augusta 
(Kan.)  Daily  Gacette,  to  Miss  Merle 
Hornbaker  of  Castleton,  Kan.,  at  Castle- 
ton,  March  31. 


David  Sigalove  was  toastmaster  and 
others  of  the  committee  were  Percy 


NEW  PLANTS  AND  EQUIPMENT 

POLLOWING  are  some  recent  Inter- 
type  installations:  Casselton  (X.  D.) 
Reporter;  ]Tells7’ille  (O.)  Aca-J  (2); 
Grinnell  (la.)  Herald;  Macon  (Mo.) 
Republican;  Manitmvoc  (Wis.)  Herald; 
Huntington  Park  (Cal.)  Signal;  White 
Plains  (N.  Y.)  Reporter  (3)  ;  Berkeley 
Springs  (W.  Va.)  Messenger;  Brunsunck 
(Me.)  Record;  Dothan  (Ala.)  Sun; 
Aurora  (Mo.)  A'czf  Menace;  Plano 
(Tex.)  Star  Courier. 

Among  recent  shipments  from  the 
Dunellen  Works  of  R.  Hoe  &  Co.,  Inc., 
was  a  double-width  16-page  Intaglio 
Press  for  La  Prensa,  Buenos  Aires,  and 
a  Z-pattern  superspeed  octuple  press 
for  the  Melbourne  (Australia)  Argus. 

A  model  14  Linotype  has  been  added 
by  the  Pazvtucket  (R.  1.)  Times. 

The  Omaha  Bee.  which  recently  con¬ 
solidated  with  the  Omaha  Daily  Nezes. 
has  purchasal  9  Z-pattern  superspeed  16- 
page  press  units  from  R.  Hoe  &  Co., 
Inc. 

Two  Model  8  Linotypes  have  been 
added  by  the  Chicago  Daily  Journal. 

St.  Louis  Post-Dispatch  has  placed  an 
order  with  R.  Hoe  &  Co.,  Inc.,  for  an 
8-cylinder  multi-color  press. 

.\  second  Birotadruck  has  been  added 
to  the  sterotyping  department  of  the 
Cleveland  Plain  Dealer. 


Pes^e,  J^hn  Ull=  and  ^Vid  Vish^  ^ 

''  was  held  last  week  in  the  Hotel  Muehle-  ^  . 

_ bach  in  Kansas  City,  Mo.  George  W.  .  Association  of  National  Adver- 

DDE-cc  Acsrir-iA-TiriM  NOTFC  Marble,  publisher  of  the  Port  Scott  tisers,  co-operatmg  with  the  International 

PRESS  ASSOCIATION  NOTES  (Kan.)  Tribune,  president,  presided.  Advertising  Association,  is  preparing  a 

ROBERT  T.  SMALL,  special  writer  John  Henry  Smith,  president  of  the  AXrt?ser?Dav’’'"sirfm  Anri?#'®*’ 
for  the  Consolidated  Press,  will  write  Kansas  City  (Mo.)  Title  and  Trust  ^ 

the  background  of  the  Dever-Thompson  Company,  last  week  was  electetl  chairman - - 

mayoralty  campaign  in  Chicago.  of  the  board  of  the  Better  Business 

P'rank  Stuart  has  been  added  to  the  Bti<EAU  of  Kansas  City.  George  M.  FLASHES 

staff  of  the  Associated  Press  bureau  at  Husser  is  manager  ot  the  bureau. 

Richmond.  Seventy-five  members  of  the  Arizona  - - 

W.  L.  Aldridge  has  been  assigned  to  PRHp  Club  gathered  m  Phoenix,  re-  Effect  of  noises  on  the  nerves  of  a  nrl 
the  Xew  Orleans  office  of  the  Consoli-  cently  and  elected  the  following  officers:  yy.^s  tested  by  scientist. 

lated  Press  Association.  Pwell,  Nogales  they  ought  to  test  the  effect  of  gum 

Lawrence  H.  Selz,  managing  editor  of  Cameron  (jiragi,  cracking  on  the  boss. — Worcester  (Mass.) 

the  Kent  Press  Service,  entertained  a  W'lU 

number  of  sports  writers  in  Chicago  - 

Sl'wnlmSl  MTSef'partfon  u\,?,  Ths  present  session  of  Congress  b 

aY  :i  7  Whitman’s  fourth  consecutive  term.  given  us  three  cruisers  and  four  bniistrs. 


'orcester  (Mass.) 


April  2. 

Rockz'illc  Center  (L.  1.)  Nassau  Daily 


The  present  session  of  Congress  has 
given  us  three  cruisers  and  four  bruisers. 


Cle\t.land  CiRAi’Hir  Arts  Club  is  now  Post-Dispatch. 


Ri-viezo.  started  full  printer  service  of  -n ■ 


Down  in  Mexico  someone  may  haw 


International  News  Service  this  week.  Recreational  Building,  East  Thir-  Down  in  Mexico  someone  may  haw 

international  Aens  ^erv.ce  mis  weex.  (eenth  street.  The  club  has  7,000  square  to  pour  water  on  the  troubled  oil- 

Murfreesboro  (TennA  .Wi<L^-Banner  of  floor  space,  restaurant,  billiard  Etorence  (Ala.)  Herald. 

has  entered  the  daily  field  with  printer  and  bowling  facilities,  rest  and  recreation  - 

service  of  International  News  Service,  rooms. 


Bryan  Reardon  has  been  assigned  to  Officers  of  the  Press  Photcxiraphers’  i  ^  ° 
the  Fort  Wayne  office  of  the  Consoli-  Association  of  Boston  were  installed  are  timts 

dated  Press  Association  to  succeed  Tack  recently  at  a  banquet.  They  are  •  Lester  'go"  !/5  I?  w?i  l  alive- 

Doyle,  resigned.  R.  McClellan  of  the  Anirican- Adver-  Mdzmukee  Journal. 

H.  B.  Bothmer,  of  the  St.  Paul  office  liser,  president;  Maynard  White,  Herald-  c  r  i  j-  r  • 

of  the  Consolidated  Press,  is  on  a  two  T raveler,  vice-president ;  Charles  G.  .  ®  outstanding^  fact  in  our  re- 

weeks’  trip  through  Iowa  and  Missouri.  Snyder,  Associated  Press  pictures,  secre-  with  Ni^ragua  is  that  we  are 

Mark  H.  Knight,  for  the  past  two  Morris  Fineterg,  Post,  treas-  *^4  times  her  size.— Boston  Herald. 

vears  managing  editor  of  the  McCook  *1  work,  Jarnes  .  ,  ,  •  i  i 

(Xeb)  Daily  Gazette  will  join  the  -^oocs  ot  the  Herald-Traveler,  retiring  Oftentimes,  its  the  mink  in  the  closet 

L^nited  Press  bureau  manager,  at  Lincoln.  President,  was  given  a  wrist  watch  by  the  that  is  responsible  for  the  wolf  at  the 
on  April  4.  R.  C.  Wilson,  now  at  Lin-  door.— £(  Paso  Times. 

coin,  will  take  charge  of  the  Dallas  Members  of  the  Legislative  (Torres- 

bureau  about  April  18.  pc.ndents  Association  of  Pennsylvania  They  say  man  is  a  very  high  form  of 

.Jerome  Luchek  has  joined  the  Detroit  iJ”'*  were  entertained  on  animal  life,  but  you  never  hear  of  an 

staff  of  the  Kent  Press  Service  He  will  -"REch  2J  at  the  executive  mansion  by  ameba  rolling  a  golf  ball  across  the  coo- 
be  executive  assistant  to  John  Griffen  J'O'ernor  John  S.  Fisher  and  his  daugh-  tinent  for  a  chance  to  get  into  the  mom 
Kelley,  manager  of  the  Detroit  bureau.  Fisher.  It  was  the  first  time  —San  Diego  Onion. 


SPECIAL  EDITIONS 


QTTAWA  (Ont.)  EVENING  CITI- 
ZEN,  special  edition  on  opening  of 
Canadian  head  offices  of  Metropolitan 
Life  Insurance  Company  in  Ottawa. 

Boston  Herald,  116-page  spring  real 
estate  number,  March  27. 

Boston  Transcript,  annual  spring  book 
section.  March  26. 

Lufkin  (Tex.)  Daily  Nezvs,  a  32-page 
special  edition  featuring  opening  of  the 
new  First  Baptist  Church. 

Montreal  Herald,  1927  National  Num¬ 
ber  of  132  pages. 

New  York  Herald  Trilmne  second  an¬ 
nual  Tourist  Guide,  Europe,  1927,  40 
pages,  tabloid,  March  20. 

Boston  (Mass.)  Globe,  official  Foreign 
Travel  Guide,  Europe,  1927,  March  20. 

Franklin  (Ind.)  Star,  24-page  special 
Spring  Opening  edition. 


Carl  F.  Metzner,  of  the  Consolidated 
Press,  has  been  transferred  from  the 
Xew  Orleans  office  to  the  Chicago 
bureau. 

Tallahassee  (Fla.)  Democrat  began 
the  pony  report  of  the  International 
News  Service  this  week.  Milton  A. 
Smith  is  editor  and  publisher. 


“TAe  Largest  Business  of  Its  Kind  in  America" 


HOTALING’S  NEWS  AGENCY 


NEW  YORK 


NEW  PUBUCATIONS 

WEBSTER  (Fla.)  HERALD,  weekly, 
”  has  been  started  at  Webster,  in 
Pasco  county,  with  S.  D.  Lovett,  of  the 
Zephyrhills  News,  as  editor  and  pub¬ 
lisher. 

J.  Roger  Gore,  who  resigned  recently 
as  editor  of  the  Hollyzvood  (Fla.)  Netvs, 
has  started  a  new  weekly  in  the  same 
city,  to  be  known  as  the  Sun. 


Distributors  of  Out-of-Town  Newspapers 


RETAIL  BRANCHES 

NEWS-STANDS-43rd  A  BnauKray  WOOLWDRTH  BUILMRG 

North  End  of  Tha  Times  Bldf.  Bar^iy  St.  Eatnnce 


FOREIGN  NEWS  DEPOT 
The  TIMES  BUILDING 


FROM  “NEWSPAPER  HEADQUARTERS,”  308  West  40tli  STREET. 
We  make  five  deliveries  daily  to  the  principal  hotel  newe-etande. 
(Call  Longacre  4649) 


HOLDING  NEW  POSTS 


T^HEODORE  C.  W.\LLEN.  from 
Hartford  (Conn.)  Courant.  to  repor¬ 
torial  staff.  .VcTC  York  Herald  Tribune. 


Any  daily,  Sunday  or  weekly  newspaper  in  the  world  secured.  L** 
prices  quoted  on  quantity  and  standing  orders. 

Back  numbers  of  New  York  and  out-of-town  newspapers  carried  in  stock. 
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^^The  equipment  ♦  •  *  has  been 

eminently  satisfactory” 


says  the  Honorable 
James  M*  Cox 


CLINE  SYSTEM  OF  AUTO¬ 
MATIC  PRESS  CONTROL 
and  CLINE  PAPER  ROLL- 
STANDS  are  used  on  the  low 
constructed  Hoe  Super-Speed 
Black  Presses  with  color  units 
in  the  DAYTON  NEWS. 


The  Cline  Electric  Mfg.  Co.  furnishes  Motors  and 
Control  Equipments  for  Printing  Presses  and  Aux¬ 
iliary  Machinery  for  Newspaper  and  Job  Presses. 


Cline  Electric  Mfg. Co. 


MAIN  OFFICE.  CONWAY  BUILDING.  1 1 1  W.  WASHINGTON  ST..  CHICAGO.  ILL. 


WESTERN  Office 
First  Nat'l  Bank  Bldg. 
SAN  FRANCISCO 
CALIFORNIA 


Eastern  Office 
Marbridge  Bldg. 
47  West  34th  St. 
NEW  YORK  CITY 


Standard  of  the  World 
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BUILDING  NEWSPAPER  CIRCULATION 

Police  V*.  Firemen  Carrier  Contest  Pulled  400  Subs  in  Two  Weeks 
Interstate  Circulators  Oppose  Magazine  Clubbing — Washing¬ 
ton  Press  Forming  A.  B.  C.  for  Weeklies 


TIJ  NOGLE  of  the  Fentress- Marsh 
Newspapers  of  Texas  put  on  a 
“police  vs.  tiremen”  carrier  contest  for 
the  Fort  Arthur  (Tex.)  News  recently 
which  netted  400  new  subscribers  in  two 
weeks  and  gave  the  boys  a  mighty  good 
time.  They  enjoyed  the  stunt  so  much, 
in  fact,  that  Nogle  declares  they  are  all 
clamoring  to  have  it  repeated. 

The  boys  were  divided  into  two  teams, 
with  the  odd  numbered  routes  on  one 
side  and  the  even  on  the  other.  Then 
the  two  teams  were  called  to  meet  at 
the  office.  As  soon  as  all  had  arrived, 
the  local  police  force  came  over  and 
“arrested"  the  whole  “gang,"  bundling 
them  over  to  the  city  hall  for  arraign¬ 
ment. 

The  police  chief  and  the  lire  chief 
were  present  and  acted  as  judges.  Court 
consisted  of  telling  the  boys  about  the 
subscription  drive.  The  boys  were  di¬ 
vided  into  two  groups  “policemen”  and 
“firemen.” 

Every  new  “sub”  a  policeman  made 
was  called  an  “arrest"  and  for  the  fire¬ 
man  a  “fire  out.” 

“Both  of  the  regular  police  and  fire 
chiefs  made  a  hot  talk,”  Mr.  Nogle  said, 
“and  the  boys  got  so  excited  it  was 
hard  to  hold  them  down.  One  prize  was 
a  supper  for  the  winning  side,  with  the 
losers  acting  as  waiters. 

“The  scheme  was  given  publicity ;  the 
whole  town  fell  for  it.  .\ny  circulation 
man  can  readily  see  the  possibilities  of 
having  every  policeman  and  fireman 
helping  his  favorite  boy. 

“The  main  prize  was  a  sight-seeing 
trip  to  Houston  for  the  boys  on  either 
side  who  made  a  certain  mark.  If  more 
policemen  than  firemen  won,  a  member 
of  the  real  police  deprtment  went  along, 
appointed  by  the  chief  with  all  e.xpenses 
paid,  and  vice  versa.  Boys  who  got  the 
highest  had  window  seats  reserved  on 
the  trains  and  buses. 

“As  an  advertising  feature  the  Houston 
Chamber  of  Commerce  arranged  a  full 
day’s  sightseeing  tour  at  no  expense  to 
us.  The  police  happened  to  be  the  win¬ 
ners,  and  so  the  boys  were  taken  through 
the  Houston  jail.  For  the  benefit  of  the 
firemen  they  were  taken  to  the  central 
fire  station,  where  a  fake  alarm  was 
turned  in  for  their  benefit. 

“We  got  a  special  car  on  the  railroad 
and  offered  to  let  parents  and  friends  of 
the  boys  go  along  provided  they  paid  a 
fare,  which  we  made  less  than  the 
regular  fare,  but  more  than  it  cost  us. 

“In  two  weeks  we  obtained  more  than 
400  new  subscribers.  It  was  the  clean¬ 
est  new  business  in  our  history,  because 
we  made  the  penalty  for  bad  orders 
extremely  high.  The  cost  for  each  new 
subscriber  averaged  20.8  cents  net.” 

.\n  investigating  committee  has  been 
appointed  by  the  Washington  Press  .As¬ 
sociation  to  find  out  whether  or  not  it 
would  be  feasible  to  create  a  special 
organization  to  do  for  the  weeklies  what 
the  Audit  Bureau  of  Circulation  has 
done  for  the  dailies. 

Commenting  on  the  plan  the  current 
Washington  Newspaper  stated : 

“The  A.  B.  C.  is  recognized  by  adver¬ 
tisers,  particularly  national  advertisers,  as 
an  authority,  and  a  circulation  statement 
from  this  organization  is  accepted  as 
reliable  and  accurate.  There  is  no  organ¬ 
ization  similar  to  the  A.  B.  C.  for  papers 
not  served  by  it,  and  publishers  of 
weeklies  are  left  to  their  own  devices.  Be¬ 
cause  of  this  and  because  there  still 
remain  a  few  publishers  who  think  that 
they  can  successfully  misrepresent  their 
circulation,  there  is  a  need  for  some 
system  whereby  circulation  statements  of 
weeklies  can  be  accepted  as  accurate. 

“Besides  the  problem  of  true  circula¬ 
tion  figures,  the  committee  will  concern 
itself  with  devising  a  simple  yet  efficient 
system  of  accounting  which  will  enable 
the  publisher  to  know  how  he  stands  at 
any  time.  Every  publisher  should  have 


his  books  audited  once  or  twice  a  year 
and  larger  papers  should  have  an  audit 
once  a  month.  Since  the  income  tax  has 
become  such  a  general  indoor  sport,  this 
need  is  all  the  more  urgent;  other  rea¬ 
sons  why  the  publisher  should  keep  his 
books  in  good  shape  include  sale  or 
purchase,  taxation,  insurance,  fire,  bor¬ 
rowing  money,  and  the  peace  of  mind 
which  follows  from  knowing  the  condi¬ 
tion  of  your  business.” 

A  majority  of  the  circulation  managers 
attending  the  recent  convention  of  the 
Interstate  Circulation  Managers  Asso¬ 
ciation  were  of  the  opinion  that  clubbing 
with  magazines  did  not  bring  big  results, 
according  to  a  report  of  the  meeting  by 
John  H.  Kuntz,  Lancaster  (Pa.)  Intel¬ 
ligencer  and  News  Journal,  secretary. 
Charles  T.  Buck  of  the  Scranton  Repub¬ 
lican  was  speaker  on  the  subject  “Should 
a  Newspaper  Club  with  a  Magazine.” 
Beyond  the  fact  that  results  were  not 
always  very  good,  he  found  no  objections 
to  the  idea. 

The  Richmond  (Va.)  News-Leader  is 
offering  a  cash  prize  of  $20  to  the 
colored  boy  or  girl  making  the  best 
showing  with  poultry  at  the  fifth  annual 
short  course  of  the  4-H  Agricultural 
Clubs  to  be  held  at  Hampton  Institute, 
Hampton,  Va.,  the  first  week  in  .August. 
It  is  estimated  that  at  least  200  boys  and 
girls  from  30  counties  will  compete. 

Charlie  Boynton,  champion  wrapper  of 
the  Chicago  Daily  News,  was  awarded 
a  gold  medal  as  winner  of  the  tourna¬ 
ment  conducted  by  the  Daily  News. 
Boynton  established  a  world’s  record  in 
wrapping  25  copies  of  the  Daily  News 
and  tossing  them  as  if  at  a  front  porch, 
in  the  time  of  one  minute,  thirty-eight 
and  two  tenths  seconds. 

The  contest  in  which  Cliarley  was  de¬ 
clared  winner  was  the  finals  in  a  city¬ 
wide  meet  in  which  2.50  boys  competed. 
.An  even  dozen  won  their  way  to  the 
finals.  Silver  and  bronze  medals  and 
buttons  were  awarded  the  runners-up. 
.A.  M.  Weinrich  of  the  circulation  de¬ 
partment  made  the  awards. 

Miss  Florence  P.  Forrester,  a  high 
school  girl,  was  awarded  the  first  prize 
of  $25  in  the  “Beethoven  vs.  Jazz”  con¬ 
test  conducted  by  the  Chicago  Daily 
Nezvs.  In  all.  $100  in  prizes  was 
awarded  to  33  winners  for  letters  in 
which  they  stated  whether  they  prefer¬ 
red  classical  music  or  jazz,  and  why. 

WRITES  SECOND  BOOK 

The  second  book  within  a  year  by 
Herbert  .Asbury,  of  the  night  rewrite 
staff  of  the  New  York  Herald  Tribune. 
has  just  been  issued  bv  .Alfred  .A.  Knopf, 
publisher.  It  is  called  “.A  Methodist 


true  saorid 

These  two  newspapers  offer 
the  most  powerful  all-day 
service  in  New  York  avail¬ 
able  as  a  unit  under  a  single 
contact.  The  600,000  Daily 
World  —  Evenikg  World 
readers  constitute  a  hig^ily 
concentrated  force  to  be  reck¬ 
oned  with  in  any  campaign 
designed  to  effect  distribu¬ 
tion  in  Greater  New  York. 

ebe  saoiia 

PuUtzar  Buflding,  New  York 
TribuBo  Tobrer,  Chicago 


Saint,”’  and  deals  with  the  life  of  Bisliop 
F'rancis  Asbury,  founder  in  this  country 
of  the  Methodist  Church.  Mr.  .Asbury 
is  a  descendant  of  the  same  family  as  the 
Bishop,  being  a  grandson  of  Bishop  As- 
bury’s  brother.  His  other  book  was 
"Up  from  Methodism.” 

BANS  “TUFHIDE”  MARK 

The  Federal  Trade  Commission  has 
ordered  the  M.  Samuels  &  Co.,  Inc., 
Baltimore,  makers  of  “Newark”  shoes, 
to  discontinue  using  the  term  “Tufhide" 
on  shoe  soles  composed  of  material  other 


than  leather.  1  he  commission  found  tK, 
term  to  be  misleading,  because  the  nT 
chasing  public  interprets  it  to  i^' 
tough  leather,  whereas  the  soles  are  c(^ 
posed  chiefly  of  rubber  and  carbon  bl^ 
painted  and  polished  to  resemble  leatW 

RUNNING  PICTURE  QUIZ 

The  New  York  Evening  Post  this  weA 
carried  the  current  “quizzing"  craze 
into  its  picture  page,  and  is  now  ruimS 
a  nameless  picture  each  day,  with  ^ 
caption:  "Here's  One  for  You- 
Picture  is  This?”  ’  ^ 
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The  British  delegation  of  trade-union  I 
representatives,  who  came  here  on  Tues¬ 
day  at  the  Invitation  of  “The  London 
Dally  Mall”  to  study  reasons  for  the  dis¬ 
parity  between  the  high  wages  and  pros-  ! 
perous  living  conditions  of  the  Amerl-  | 
can  worker  and  their  own  lower  wage  1 
standards,  gained  considerable  light  In  I 
a  tour  of  several  Industrial  establish¬ 
ments  In  Brooklyn  yesterday.  | 

They  were  ciurlous  to  know  how  It  was  , 
that  the  average  wage  of  the  American  I 
toller  virtually  doubled  that  of  his  I 
British  brother,  and  how  It  was  possible  ! 
for  Industries  here  to  offer  such  fat  en-  | 
velopes  to  their  employees  and  at  the  j 
same  time  compete  successfully  In  world  ■ 
markets. 

American  More  Productive 

After  a  study  of  the  Brooklyn  Edison 
plant  and  the  factory  methods  of  the  , 
Mergenthaler  Linotype  Company  In 
Brooklyn,  the  delegates  remarked  that 
one  of  the  vital  reasons  for  the  disparity 
was  that  the  American  worker  was  ca¬ 
pable  of  producing  and  actually  did  pro¬ 
duce  more  than  the  British  toller  In  a 
given  time. 

This  he  was  enabled  to  do,  they 
learned,  because  of  the  high  standards 
of  efficiency  obtaining  here,  mass  pro¬ 
duction  methods,  the  utter  perfection 
of  organization  for  which  the  American 
Industrialist  seems  always  to  be  striv¬ 
ing,  and  labor-saving  devices  evident  on 
every  hand. 

The  comments  of  the  delegates  were 
voiced  by  Sir  Perclval  Phillips,  special 
correspondent  of  "The  Dally  Mall”; 
Fenton  MaePherson,  of  the  same  news¬ 
paper,  and  William  Mosses,  J.  P.,  who  had 
a  prominent  part  In  the  British  Labor 
Ministry  during  the  war. 

Mr.  MaePherson  also  noted  that  the 
welfare  facilities  offered  by  the  Ameri¬ 
can  plant  were  much  more  elaborate 
than  In  England  and  that  equipment 
and  quarters  were  more  beneficial.  This 
was  evidently  the  result,  he  observed,  of 
the  frequent  scrapping  of  plants  here  to 

7  Point  Body 
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The  British  delegation  of  trade-union 
representatives,  who  came  here  on 
Tuesday  at  the  invitation  of  "The  Lon¬ 
don  Daily  Mail”  to  study  reasons  for 
the  disparity  between  the  high  wages 
and  prosperous  living  conditions  of  the 
American  worker  and  their  own  lower 
wage  standards,  gained  considerable 
light  in  a  tour  of  several  industrial 
establishments  in  Brooklyn  yesterday. 

They  were  curious  to  know  how  it 
was  that  the  average  wage  of  the 
American  toiler  virtually  doubled  that 
of  his  British  brother,  and  how  it  was 
possible  for  industries  here  to  offer 
such  fat  envelopes  to  their  employees 
and  at  the  same  time  compete  success¬ 
fully  in  world  markets. 

American  More  Productive 

After  a  study  of  the  Brooklyn  Edison 
plant  and  the  factory  methods  of  the 
Mergenthaler  Linotype  Company  in 
Brooklyn,  the  delegates  remarked  that 
one  of  the  vital  reasons  for  the  dis¬ 
parity  was  that  the  American  worker 
was  capable  of  producing  and  actually 
did  produce  more  than  the  British 
toiler  in  a  given  time. 

This  he  was  enabled  to  do,  they 
learned,  because  of  the  high  standards 
of  efiffciency  obtaining  here,  mass  pro¬ 
duction  methods,  the  utter  perfection 
of  organization  for  which  the  Ameri¬ 
can  industrialist  seems  always  to  be 
striving,  and  labor-saving  devices  evi¬ 
dent  on  every  hand. 

The  comments  of  the  delegates  were 
voiced  by  Sir  Percival  Phillips,  specif 
correspondent  of  “The  Daily  Mail”: 
Fenton  MaePherson,  of  the  same  news¬ 
paper,  and  William  Mosses,  J.  P.,  who 
had  a  prominent  part  in  the  British 
Labor  Ministry  during  the  war. 

Mr.  MaePherson  also  noted  that  the 
welfare  facilities  offered  by  the  Amen- 
can  plant  were  much  more  elaborate 
than  in  England  and  that  equipment 
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MERGENTHALER  LINOTYPE  COMPANY 


Brooklyn,  New  York 


SAN  FRANCISCO 


lNCISCO  CHICAGO  NEW  ORLEANS 

CANADIAN  LINOTYPE  LIMITED,  TORONTO 
Representatives  in  the  Principal  Cities  of  the  World 

Lmotyped-m  the  Cloister  Bold  Series  amd  Ionic  No.  5 


The  Indianapolis  city  population 
figure  shown  on  present  A.  B.  C. 
reports  has  caused  much  confu¬ 
sion  of  fact  regarding  the  size  of 
this  market. 

The  A.  B.  C.  and  Indianapolis 
publishers  are  now  engaged  in 
revising  this  figure.  To  insure 
accuracy,  every  possible  authority 
is  being  consulted. 

The  Times  is  necessary  for  cover¬ 
age  of  the  Indianapolis  market— 
that  much  is  already  established 
beyond  question. 

Indianapolis  Times 

A  Scripps  -  Howard  Newspaper 

Represented  by  Allied  Newspapers,  Inc.,  250  Park  Avenue,  New  York,  N.  Y. 

Chicago  Detroit  San  Francisco  Los  Angeles 


Seattle 
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WOMEN  IN  ADVERTISING  AND  JOURNALISM 


WITH  THE  GENERAL  ADVERTISERS 


Associated  Press  Appoints  Hazel  B.  Reavis  as  First  Woman  in  European 
Service — An  “Artist  in  Selling’’  Is  Mrs.  H.  B.  Taylor, 

Waterloo  Courier — An  Oregon  Idea 


Newspapers  Will  Be  Used  in  $1,000,000  Apple  Drive — Lolts  Malted 
Milk  in  Newspaper  Space — How  Advertising  Helped 
Duz  to  Increase  Income 


TJAZEL  B.  RE  AVIS  is  the  first  wo- 
man  appointed  by  the  Associated 
Press  to  a  staff  position  on  its  European 
service.  She  is 


in  charge  of  the 
feature  servjce  of 
■the  Paris  bureau. 
Recognizing  the 
ever  increasing 
demand  by  edi¬ 
tors  for  news  of 
feminine  interest, 
the  Associated 
Press  decided  to 
put  a  woman  in 
charge  of  its 
feature  service  in 
Paris,  the  capital 
of  fashion. 

flAZEi.  B.  Reavis  |.  Reavis 

had  considerable 
newspaper  experience  before  going  to 
Paris.  Her  first  contact  with  actual 
newspaper  work,  after  leaving  the  school 
of  journalism  of  the  University  of  Wash¬ 
ington,  was  with  the  Record,  an  eight 
page  daily  published  at  Ellensburg, 
Wash. 

She  began  as  society  editor,  but 
with  the  entry  of  America  into  the  war 
and  the  disappearance,  one  by  one.  of 
male  members  of  the  newspaper  staff, 
her  responsibilities  increased.  At  last 
there  remained  only  the  editor  and  her¬ 
self,  and  the  editor  had  to  devote  a  large 
part  of  his  time  to  war  work  in  the 
town  and  county. 

“Looking  back  on  it,  I  count  that  the 
best  experience  I  have  had,”  Mrs.  Reavis 
says.  “People  are  the  same  in  big  cities 
or  little  towns,  only  you  get  to  know 
them  better  in  the  towns.” 

From  Ellensburg  she  went  to  Seattle, 
where  she  edited  a  society  and  political 
weekly  for  a  time  before  joining  the  staff 
of  the  Seattle  Star. 

Ship  reporting  was  even  a  part  of  her 
work  with  the  Star  in  the  war  days. 
I^ter,  she  worked  on  the  Seattle  Post- 
Intelligencer  and  Seattle  Times. 

In  1924  Mrs.  Reavis  went  East,  where 
she  did  editorial  work  in  New  York, 
Washington,  D.  C.  and  Pittsburgh. 

Then  she  went  to  London,  where  she 
was  a  free  lance  and  did  occasional 
special  assignments  for  the  .Associated 
Press. 


ducting  a  .combination  feature  and  paid 
advertising  column  that  is  meeting  with 
considerable  success,  according  to  the 
newspaper’s  management. 

Miss  .Auld  was  graduated  from  the 
L'niversity  of  Oregon  in  1922.  Since 
then  she  has  done  advertising  and  news¬ 
paper  work  in  New  York  and  has 
traveled  around  the  world. 

“She  is  an  artist  in  selling,”  was  the 
tribute  paid  this  week  by  E.  G.  Carey, 
advertising  manager  of  the  IVaterloo 
(la. )  Evening 


Courier  to  Mrs. 

Howard  Beech 
Taylor,  of  his 
staff. 

“As  a  seller  of 
advertising,”  he 
continued,  “Mrs. 

Taylor  has  a 
knack  of  getting 
results,  when 
others  fail.  She 
can  talk  cold¬ 
blooded  business 
or  play  on  the 
heart  strings  and 

always  gets  re-  M*s.  H.  B.  Tavlor 
suits.” 

Years  ago,  when  it  was  an  uncommon 
thing  for  a  woman  to  occupy  important 
positions  in  the  business  world,  Mrs. 
Taylor  was  making  a  record  for  herself 
and  money  for  the  Waterloo  Evening 
Courier. 

She  has  been  employed  on  the 
Courier  continuously  for  20  years ;  first 
as  a  collector,  later  as  credit  manager, 
and  at  present  as  a  sales  woman.  In 
spite  of  her  j-ears  of  service,  she  is  one 
of  the  most  active  women  in  Waterloo’s 
business  life.  Besides  her  work  for  the 
newspaper,  she  takes  an  active  interest 
in  the  Business  and  Professional  Wo¬ 
men's  Club  of  the  town. 

In  talking  it  over,  Mrs.  Taylor  said: 
“When  I  first  collected  for  the  Courier 
20  years  ago,  I  collected  all  the  adver¬ 
tising  bills  and  when  I  got  $1,000  in  one 
month,  I  knew  they  were  all  collected. 
Just  the  other  day  I  collected  one 
month’s  advertising  from  just  one  of  our 
accounts  that  amounted  to  more  than 
$1,000.” 


A  PPLES  for  Health,  Inc.,  meeting  in 
Chicago  last  week,  adopted  plans  for 
a  $1,0(X),000  advertising  campaign,  which 
calls  for  the  purchase  of  paid  space  in 
newspapers.  The  Millis  Advertising 
Company,  Indianapolis,  will  handle  the 
account. 

Funds  for  the  drive  are  being  raised  by 
an  assessment  of  one  cent  a  barrel  on 
all  apples  shipped  out  of  the  chief  apple 
growing  centers  of  the  country. 

Copy  is  now  being  placed  in  a  small 
list  of  newspapers  for  Lofts  Chocolate 
Malted  Milk  by  the  William  H.  Rankin 
Company,  New  York  advertising  agency. 
This  concern  used  the  Bronx  Home  News 
in  a  unique  sampling  campaign  last  week, 
and  the  agency  is  considering  the  possi¬ 
bility  of  following  the  same  idea  in 
smaller  city  newspapers  with  carrier  de¬ 
livery,  according  to  H.  C.  Schaeffer, 
space  buyer.  The  New  A’ork  community 
daily  pasted  a  sample  of  the  malted  milk 
powder  on  a  corner  of  the  Lofts  adver¬ 
tising  copy,  and  the  paper  was  delivered 
into  the  apartments  and  homes  by  the 
newspaper’s  carrier  staff  of  more  than 
7(X1  boys. 

How  advertising  helped  it  to  increase 
its  sales  was  told  by  the  Duz  Company, 
Inc.,  New  York,  in  its  annual  report  is¬ 
sued  recently. 

During  the  last  four  years,  the  report 
said,  $1,W3,123  was  spent  in  advertising, 
and  during  this  period  sales  increased 
from  $240,495  in  1923  to  a  volume  of 
$1,674,007  in  1926. 

Net  profit  for  1926,  after  all  charges, 
amounted  to  $24,263  as  against  a  deficit 
in  1925  of  $283,652.  A  portion  of  past 
development  expenditures  has  been  trans¬ 
ferred  to  goodwill,  which  the  annual  re¬ 
port  values  at  $700.(XX). 


Lillian  .Auld  has  returned  to  the  Miss  Lulu  King  of  hotel  and  travel 
Eugene  (Ore.)  Morning  Register,  and  advertising  of  the  Chicago  Tribune  is 
under  the  name  of  Betsy  Brown  is  con-  spending  two  months  in  Europe. 


GOVERNOR  DEDICATES  PRESS 

Fizher  Guest  at  Banquet  Given  by 
Norristown  Times-Herald 

Ciov.  John  S.  Fisher  of  Pennsylvania 
attended  the  dedication  of  the  new  48- 
page  press  installed  by  the  N orristozvn 
Times-Herald.  The  affair  was  cele¬ 
brated  by  a  banquet  in  the  Armory, 
where  covers  were  laid  for  6(X)  persons. 
The  toastmaster  was  Judge  William  F. 
Solly,  who  in  his  early  manhood  was  a 
reporter  on  the  Herald.  He  is  now 
President  Judge  of  the  Montgomery 
County  Orphans  0)tirt.  Other  speakers 
included  Frederick  ,A.  Godcharles,  a 
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The  Retail  Merchants’  Association,  of 
Richmond,  Va.,  is  conducting  a  “Pj. 
Your  Bills  Promptly”  advertising  cam 
paign  in  the  Richmond  newspapers.  The 
campaign  will  continue  for  twelve  months 
The  campaign  is  being  conducted  by  the 
Ralph  L.  Dombrower  Advertising  .Ageno 
of  Richmond.  ^ 

Howard  McLellan,  for  ten  years 
member  of  the  New  York  lYorld  edi- 
torial  staff  and  formerly  with  the  White 
Motor  Company  advertising  department 
has  rejoined  the  Homeland  Conmanv 
of  New  York  City,  as  director  of  its 
advertising  and  sales  prumotion  depart¬ 
ment. 

The  first  step  of  business  men  of 
Kansas  City  Mo.,  in  putting  into  action 
a  five-year  industrial  expansion  plan  was 
the  insertion  of  full  page  advertisements 
in  the  principal  newspapers  of  the  city. 
Of  the  $450,000  to  be  made  available  each 
year  for  putting  over  the  program,  ap¬ 
proximately  $125,000  will  be  spent  in 
newspaper  advertising,  local  and  national. 
Lou  E.  Holland,  former  president  of  the 
-Associated  Advertising  Qubs  of  the 
World,  is  president  of  the  Kansas  (5ty 
Chamber  of  Commerce,  which  is  fostering 
the  expansion  campaign. 

MAGERS  BACK  FROM  COAST 

J.  W.  Magers,  assistant  general  mana¬ 
ger  of  the  St.  Paul  Dispatch  and  Pioneer 
Press,  and  Mrs.  Magers  have  returned 
from  a  trip  to  California,  Oregon  and 
Washington. 

There  doesn’t  seem  to  be  much  trouble 
meeting  expenses — one  meets  them  every¬ 
where — Wall  Street  Journal. 


Equipment 

Pays 

Dividends 


newspaper  man  and  State  Librarian  as 
well  as  John  .A.  Keith,  Superintendent 
of  Public  Instruction  of  Pennsylvania. 
Ralph  Beaver  Strassburger,  publisher  of 
the  Times-Herald,  sent  a  cable  from 
Paris  conveying  his  felicitations  to  the 
guests.  The  Norristown  Times-Herald 
is  128  years  old,  the  first  copy  having 
been  issued  on  June  15,  1799.  Frederick 
S.  Fox,  is  the  editor. 


USED  NEWSPAPER  PRESSES 


__  24  and  32-Page  Presses 

GOSS  24  and  28-page  presses  good  for  black 
or  color  work,  also  Goss  Sextuple. 

HOE  Pony  Quadruple,  Quadruple,  Sextuple, 
Sextuple  color  Press,  Octuple  and  I^ble  Sex¬ 
tuple  Presses. 

^  DUPLEX  Metropolitan  Quadruple  stereotype 
presses — print  up  to  32  pages. 

Available  for  Early  Delivery 

•  WALTER  SCOTT  &  COMPANY 

Ksin  Offlee  &  Faotory . Plainfield,  K.  J. 

New  York  Offloe.  .Broksw  Bldg.,  1467  Broadway 
Chicago  Offlee . Konadnook  Block 


when  it  is  used  in  Newspaper  pro¬ 
duction.  The  growth  of  the  news¬ 
paper  often  necessitates  the  purchase 
of  New  Machinery  and  the  old  is 
placed  in  storage  or  encumbers  valu¬ 
able  space  in  the  newspaper  office. 

There  is  always  a  demand  for  used 
Equipment. 

A  Classified  advertisement  will 
turn  the  equipment  encumbrance 
of  one  newspapier  into  a  dividend 
payer  for  another,  and  the  cash  re¬ 
ceived  will  pay  dividends  to  the  Pub¬ 
lisher  who  got  rid  of  machinery  that 
had  ceased  to  pay  him. 

Classified  Department 
Editor  &  Publisher 


an 


aid  to 


Quantity  Production 

“A  chain  is  as  strong  as  its  weakest  link.” 

You  use  automatic  machines.  You  employ  quan¬ 
tity  methods  of  production.  But  how  about  your 
fuel? 

Remember  this.  Any  uncertainty  in  the  applica¬ 
tion  of  heat,  strikes  at  the  very  heart  of  quantity 
production ! 

Automatic  machines  call  for  automatic  fuel.  Gas 
is  just  that.  It  is  100%  controllable.  With  gas, 
you  can  increase  or  decrease  the  quantity  of  heat 
— instantly — to  suit  the  exact  speed  of  production. 

The  result  is  maintenance  of  production  schedules, 
uniformity  of  product,  and  fullest  economy.  Have 
you  yet  investigated  the  merits  of  gas  for  your 
plants? 

Write  to  the  American  Gas  Association  for  infor¬ 
mation  on  what  gas  is  doing  for  others  in  your  line 
of  business. 


American  Gas  Association 

342  Madison  Avenue,  New  York  City 

We  have  an  interesting  booklet  which  we  will  be  pleased  to  send 

upon  request. 

YOU  CAN  DO  IT  BETTER  WITH  GAS 
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WHAPS  WHAT  IN  THE  FEATURE  FIELD 

NEA  Announces  an  A.  EL  F.  10th  Anniversary  Feature  Stiurting  April  6 
— -Don  Marquis  with  King  Features — Something 
New  for  Woman’s  Page 


John  McGraw,  and  Nick  Altrock,  The 
t'hristy  Walsh  Syndicate  announces  a 
new  baseball  feature  combining  Rogers 
Hornsby  and  Ty  Cobb,  in  a  series  of  let¬ 
ters  to  be  exchanged  during  the  current 
season. 

This  syndicate  has  also  signed  Bill  Til- 
den  for  his  coming  European  tennis  tour 
and  at  the  same  time  announces  a  new 
weekly  column  of  comment  by  Knute 
Kockne,  covering  all  matters  jH-rtaining 
to  intercollegiate  sport. 

Henry  P.  Martin,  Jr.,  manager  of  the 
Des  Moines  Register-Tribune  Syndicate, 
and  P.  G.  Bredisen  of  the  sales  staff,  were 
in  New  York  on  business  this  week. 
The  Register-Tribune  is  offering  a  new 
feature  “Over  Here — Over  There,”  an 
illustrated  historical  strip  of  the  World 
War  drawn  by  Ernest  Henderson,  staff 
artist  of  the  Birmingham  Neivs.  Hen¬ 
derson  is  a  son  of  E.  M.  Henderson,  as¬ 
sistant  managing  editor  of  the  News. 


HONORED  BY  A.  P, 


Farthest  north  newspaper  man  today  j 
is  A.  M.  Smith  of  the  Detroit  News  ’ 
and  the  North  .4merican  Newspaper 
.Alliance,  who  last  week  reached 
Point  Barrow  by  airplane,  to  cover 
the  Detroit  News-Wilkins  arctic  ex¬ 
pedition. 

^ELEBR.\T1NG  the  10th  anniversary 
of  this  country’s  entrance  into  the 
World  War,  XEA  Service,  Inc.,  will  start 
April  6  a  new  serial  called  ".Vn  Ex-Buck 
Private  Goes  Back  to  Prance.’’ 

The  series  was  written  by  Paul  Adams, 
a  war  veteran  and  a  tiewspaper  man,  who 
was  sent  overseas  by  NE.\  to  describe 
what  members  of  the  American  Legion 
may  expect  to  see  if  they  attend  the  con¬ 
vention  to  be  held  in  Paris  next  Septem¬ 
ber. 

Ledger  Syndicate,  Philadelphia,  is 
cashing  in  on  the  same  anniversary  with 
a  new  six-column  daily  history  strip 
called  “The  War  Ten  Years  Ago  Today,” 
by  Richard  Q.  Yardly  and  Richard  Rea 
Bennett.  It  is  scheduled  to  run  from 
April  5  to  Amistice  Day,  Nov.  11. 

Don  Marquis,  former  conductor  of 
“The  Sun  Dial,”  on  the  New  York  Sun, 
and  “The  Lantern”  on  the  New  York 
Tribune,  and  well  known  as  humorist 
and  playwright  will  re-enter  the  news¬ 
paper  field  under  an  arrangement  he  has 
made  with  King  Features  Syndicate,  Inc., 
New  York.  After  resigning  from  the 
New  York  Herald  Tribune,  Mr.  Marquis 
conducted  a  column  for  Colliers,  but  he 
has  done  no  newspaper  work  for  some 
time.  His  articles  for  King  Features 
Syndicate  will  be  issued  weekly  under 
the  general  heading  of  “Old  Dc^  Haw¬ 
ley.” 

Mabel  Whitey  is  author  of  “The  Mode 
— and  You,”  a  new  feature  for  the  wo¬ 
man’s  page  announced  by  the  Interna¬ 
tional  Feature  Syndicate,  Baltimore. 

George  Britt  has  resigned  as  manager 
of  the  New  York  bureau  of  the  NEA 
Service,  Inc.  His  successor  has  not  yet 
been  appointed.  Leon  M.  Siler,  manag¬ 
ing  editor  of  the  Geveland  office  is  in 
temporary  charge. 

John  T.  McCutcheon,  cartoonist  of  the 
Chicago  Tribune,  returned  to  Chicago 
last  week  from  Treasure  Island.  Nassau, 
his  own  island  in  the  Bahamas,  where  he 
has  been  vacationing. 

Ben  Lucien  Burman  has  returned  to 
the  United  States  after  an  extensive  trip 
abroad  gathering  material  for  a  new  ser¬ 
ial  “Jungle  Breath”  which  will  be  han¬ 
dled  by  NEA  Service.  Inc.  It  is  a  mys¬ 
tery  story  with  the  scene  laid  in  South 
America. 


GARLAND  CHIDES  N.  Y. 
REPORTERS 

Telegram’s  New  Columnist  Believes 
They  Miss  Many  Chances  to 
Dramatize  Interesting 
Personalities 

Robert  Garland,  late  of  Baltimore,  and 
now  columnist  of  the  New  York  Evening 
Telegram,  made  his  column,  “Well  What 
Of  It,”  a  lecture  platform  this  week,  from 
which  he  gave  lessons  to  New  York 
newspaper  men  in  reporting. 

“What  New  York  needs,”  he  pro¬ 
claimed,  “is  a  good  small-town  newspaper 
reporter.  Hereabouts  tliere’s  an  oj^n 
field  for  a  scribbling  chap  who  can  strike 
a  happy  medium  betw'een  the  sob  stuff 
of  the  sobsters  and  the  God-like  matter- 
of-factness  of  the  high-toned  morning 
journalist.  Somebody,  that  is,  who’s 
aware  that  one  lively  personality  is  more 
interesting  than  a  certified  check  for  a 
million  dollars.  And  more  important, 
too. 

I’m  thinking  of  yesterday’s  morning 
papers  and  the  manner  in  which  they 
dealt  with  the  photomaton — the  quarter- 
in-the-slot  automatic  photographing  de¬ 
vice  with  which  Broadway  has  been  fa¬ 
miliar  since  last  September — and  the  Ana- 
tol  Josopho  who  came  into  a  vice  presi¬ 
dency  and  a  certified  check  for  a  million 
dollars  for  inventing  it.  In  those  morn¬ 
ing  papers  you  were  told  everything  ex¬ 
cept  what  you  yearned  to  know. 

In  one  account,  for  instance,  Anatol 
wasn’t  so  much  as  mentioned  in  the  open¬ 
ing  paragraph.  Curiously  enough,  the 
former  Ambassador  to  Turkey  led  the 
story.  Later  on  you  were  told  that  the 
new  millionaire  vice  president  was  born 
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M.  A.  White 


in  Siberia,  that  he’s  thirty-three  years 
old,  that  he  was  in  Budapest  when  the 
war  broke  out,  that  he  worked  in  China 
and  that  he  came  to  America  a  year  or 
three  ago. 

As  you  can  see.  all  the  facts  were 
there.  But  after  you’d  read  them,  Anatol 
Josopho  remained  as  machinelike  as  his 
take-your-own-photograph  invention.  .  .  . 
.4nd  although  I  may  be  wrong.  I’d  be 
surprised  if  I  were  the  only  New  Yorker 
who’d  like  to  know  something  about  Ana¬ 
tol,  himself,  in  person.  New  York  may 
be  higher  and  harder  than  the  smaller 
cities,  but,  even  if  it  is,  that’s  no  reason 
why  it  isn’t  interested  in  Anatol  as  a  hu¬ 
man  being  rather  than  as  the  from-poor- 
inventor-to-millionaire  stock  figure  of¬ 
fered  in  yesterday  morning’s  newspapers.” 


A.  P.  NAMES  M.  A.  WHTIt 
GENERAL  EDITOR 

Veteran  New  York  Executive  TtW 
Newly  Created  Pott — Began  Newa 
paper  Work  in  Chicago 
27  Yeart  Ago 

Appointment  of  M.  A.  White  as  aen. 
eral  editor  of  the  Associated  Press 
announced  this  week.  He  was  fortn^ 
a  general  news  supervisor  with 
Naeder  and  T.  H.  O’Neill. 

The  position  of  general  editor  is  ne»U 
created.  Mr.  White  is  now  directly  1 
sponsible  for  the  A.  P.  news 
around  the  clock. 

Mr.  White  has  been  with  the  As^nn. 
ated  Press  for  18  years.  For  the  past  14 
years  he  has  been  in  New  York.  He 
joined  the  organization  in  the  Chic^ 
bureau  as  a  reporter,  becoming  after  iZ 
years  day  manager  in  that  city. 

His  newspaper  experience  dates  back  27 
years  when  he  began  as  a  reporter  « 
the  Chicago  Tribune.  He  was  connected  ' 
with  that  newspaper  five  years  and  the. 
was  with  the  Chicago  American.  Wu 
the  late  C.  P.  J.  Mooney  was  manaeiar 
editor  of  the  Chicago  Examiner^ 
W  lute  was  assistant  city  editor  of  that 
paper.  He  was  also  Sunday  editor  of  the 
Examiner.  Leaving  the  Hearst  new^ 
papers  after  two  years,  he  was  on  the 
staff  of  the  Chicago  Record  Herald  unti 
.  joining  the  Associated  Press. 

REPORTER  NABS  BANDITS 

i  ,  a  quiet  investigation  of  three 

.  Mexicans  registered  at  a  Keystone  W 
Va.,  hotel,  Charles  J.  Farrington,  locai 
I  correspondent  for  the  Bluedeld  (W.  Va.) 

Daily  Telegraph  caused  their  arret  as 
.  suspicious  characters.  A  quantity  of 
^  jewelry  was  found  in  their  rooms,  and  at 
[.  a  preliminary  hearing  two  of  the  suspects 
1  confessed  to  a  Bluefield  robbery. 

American  books  now  equal  the  best 
-  anywhere,  says  a  publisher.  He  means  in 
manufacturing. — IVichita  Eagle. 


EXECUTIVE 

SALES— ADVERTISING— EXPORT 

Experienced  in  every  phase  of  merchandising,  gained 
through  1 5  years’  personal  contact  with  the  world 
markets  in  the  United  States,  Europe  and  Latin- 
America.  Specialist  in  trade  investigations,  market 
surveys,  planning  and  executing  sales  and  advertising 
campaigns. 

A  thorough  salesman — capable  sales  manager — a 
writer  and  contributor  to  trade  papers  on  business 
subjects. 

Young — active — aggressive.  Not  a  theorist  or 
dreamer  but  a  producer  with  a  background  of  actual 
and  varied  experiences  in  the  business  world. 

The  publisher  who  wants  some  good  selling  ideas  to 
reach  the  national  advertiser  can  find  this  man  s 
knowledge  on  markets  very  valuable,  or  the  national 
advertiser  who  has  a  marketing  problem  to  solve  can 
obtain  valuable  assistance  from  him. 

Available  in  a  consultant  capacity. 

BOX  NO.  B-947,  c/o  Editor  &  Publisher. 
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Results-- 


Talk  For  Us--- Read 
the  Telegrams  below 
and  Judge  for  Yourself 


Please  see  that  the  Execu¬ 
tives  below  read  this  page  ! 

Publisher  □  1 

Man.  Editor  □  I 

Cir.  Mgr.  □  1 


WESTERN 

UNION 


ilZZOt  KSUTH  SLBVlC^ 

BUILSIJS 

bed  CbLIitSJU 

tHOUSAJibd  OF  CIFCIUBATIABS  ARS  OB  1  iSUlT  JUICE 
bXET  TOOAI  fOU07I.«d  THE  THR2£  LECrURSd  SELIVEAED  HERE  BY 
SR  XCOY  Ul^LR  THE  AUSPICES  OP  THE  GIBCIUSATI  POST  atop 
THE  CHEAT  HEALTH  SPECIALISTS  VISIT  KEHE  «A3  SUCCESSFUL  BEYOttP 
EX.’ECTATIOBS  atop  PACKED  Ha’SSS  SHEETED  HIH  AT  EUEHT  AUDI* 
TOHIUU  AHD  ^ITHS  THEATRE  ABD  HUBIREDS  7ERE  TUBBED  A7AY  Stop 
rTVSRIBOOT  13  TALEiaO  XCOT  ABD  HEALTH  ABD  THE  TTO  hORW  ARE 
9ECOU1BC  3YB0BYU0US  HERS  stop  IB  XCCTS  VIRILE  DIBAUIC  PER* 
SOBALITT  HAS  CAPTIVATED  EVSHYOBE  ABD  THE  SERVICE  UBDOUBTEDLY 
IS  IEBF0RU1B3  A  GREAT  PUBLIC  SERVICE  ABD  CBEATIBG  UJCH  6001B1LL. 


CINCINNATI  POST 


rn 


l7Vn»*k 


rtslis®*  _ _ 


SPECIAL  NOTE 


Dr.  McCoy  has  just  completed  an  LOr^FCtri"' '  — —  Jot* 

extensive  Pacific  Coast  lecture  tour,  ^*LL,E  CrtTr  ' 

and  in  every  city  thousands  were  --  I 

turned  away.  Now  he  is  on  his  Con-  ■**  ''^UjilVAT  ^ 

tinental  tour,  lecturing  for  leading  'A.E 

Eastern  Cities.  The  above  telegrams 
show  exactly  how  he  is  being  re¬ 
ceived  on  this  present  tour. 


Dr.  Frank  McCoy’s  genius  for  presenting  common-sense  understandable  health 
knowledge — a  knowledge  that  actually  gives  health — has  endeared  him  to  millions 
of  newspaper  readers  throughout  America. 

In  the  history  of  American  Journalism,  and  in  your  own  experience,  have  you 
ever  seen  a  newspaper  feature  that  produced  such  READER  GRATITUDE  and 
CIRCULATION  RESULTS? 

Let  us  prove  to  you  that  the  McCoy  Health  Service  (A  NEWSPAPER 
FEATURE  THAT  ACTUALLY  GIVES  ITS  READERS  HEALTH)  can  produce 
the  same  astonishing  results  for  your  newspaper  that  we  are  now  producing  for 
(150)  newspapers  throughout  the  United  States  and  Canada. 

Only  one  daily  newspaper  in  each  citv  can  have  this  service — WILL  THAT 
PAPER  BE  YOURS? 

McCoy  Health  Service 

BRACK  SHOPS  BUILDING,  LOS  ANGELES,  CALIFORNIA 

LOS  ANGELES 
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CLASSIFIED  ADVERTISING 

Talking  Copy  with  Present  and  Prospective  Advertisers — Selling 
Poultry  in  Classified — An  Advertiser  Pays  to  Praise 
His  Local  Newspaper 


-  EGGS  :  CHICKS :  PULLETS :  CHICKENS  OF  ALL  KINDS  :  SUPPUES 

Htre  ertpnplt  rtprettnUd  vtm  eTe'vmtin§  /«r  tfouUrmMtdt  them  irAm  U  fames  Is  psultrif  prsbUms. 

Mece  foir  Mfuiriea  Kith  them  ~  Tkef  trt  remit  i* 

Save  This  Page  for  Reference 


REPRESENTING  THE  NEWSPAPERS 

New  York  Agencies  Well  Covered  by  the  Specials — M.  C.  Mogensen  4 
Co.  Opens  New  Offices  in  Portland,  Ore. — Six  Pointers 
to  Entertain  Sir  Charles  April  7 
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NEVER  saw  a  wider* awake  crew 

■*■  of  salesmen  than  the  men  who 
represent  out-of-town  and  local  news¬ 
papers  in  New  York,”  Bates  Compton, 
of  the  H.  K.  McCann  Company,  said 
this  week. 

He  is  a  former  salesman  himself,  and 
thinks  highly  of  the  business.  Scores  of 
newspaper  representatives  call  at  his  of¬ 
fice  daily  when  big  schedules  are  in  the 
making,  and  he  is  given  ample  oppor¬ 
tunity  to  judge  their  ability. 

Other  agency  executives  willingly  paid 
similar  tribute  to  the  “specials”  in  New 
York.  -And  a  visitor  at  any  one  of  the 
larger  agencies  will  be  surprised  at  the 
number  of  newspaper  salesmen  on  the 
job  to  tell  the  space  buyers  about  the 
papers  they  represent.  There  is  a  spirit 
of  friendliness  among  buyer  and  seller 
in  this  field  that  seems  amazing  to  the 
outsider. 

Ninety  newspaper  representatives  have 
offices  in  New  York  and  the  field  is  well 
covered  by  the  salesmen  these  offices 
employ,  according  to  the  space  buyers 
themselves. 

An  Editor  &  Publisher  reporter 
making  a  trip  of  inquiry  along  his  ad¬ 
vertising  agency  beat  this  week  found 
only  one  space  buyer  who  thought  this 
90  just  90  too  many.  He  is  perhaps  the 
best  known  among  all  of  them,  and  the 
space  salesmen  arrive  on  the  “dots,” 
when  they  have  an  appointment  with 
him.  He  has  never,  he  said,  permitted 
his  name  to  appear  in  print,  and  he 


never,  he  said  would  break  thi«  w. 

“But  I  will  say,”  he  said,  “th^j 
could  get  along  very  well  withont  tk 
special  representatives.  The  yon^ 
men  may  need  ’em,  but  I’ve  been  ^ 
business  100  years.  I  know  my  mC 
papers  like  husbands  know  their  wiiB 
and  nobody  can  tell  me  anythin  ^ 
them.”  ^ 

Sir  Charles  Higham  will  be  the  e#? 
of  honor  at  a  luncheon  April  7  spooL; 
by  the  Six  Point  League  in  co-oper*tior 
with  the  Advertising  Club  of  New  Yort 

It  was  at  first  decided  to  arrangti 
special  luncheon,  but  to  suit  the  at- 
venience  of  the  British  advertising  oc 
one  affair  will  take  the  place  of  t£  t*c, 
George  Riley  of  the  American  Pm, 
.Association,  and  vice-president  of 
Six  Point  League,  is  in  charge  of  ». 
rangements  for  the  luncheon. 

M.  C.  Mogensen  &  Co.,  Inc.,  «»,. 
paper  advertising  representatives,  & 
nounce  the  opening  of  their  seventh  ofo 
covering  the  United  States  from  cms 
to  coast  for  their  string  of  newspapos, 
The  seventh  office  is  located  in  fl* 
Terminal  Sales  Building,  446  .Morraoi 
street,  Portland,  Ore.  M.  R. 
who  has  been  appointed  manager  of  tkii 
office,  joins  the  Mogensen  organizatioc 
from  the  Portlmid  Oregon  Journal  and 
has  a  large  follow'ing  in  the  advertisiiig 
field  in  the  territory  that  conies  uaitr 
the  jurisdiction  of  this  office. 


ADVERTISING  AGENCY  AFFAIRS 

Martin  V.  Kelly  Made  Treasurer  of  Street  &  Finney — Allison  Grshu 
with  Joseph  E.  Hanson  Company — New  Offices  for 
Homer  McKee  Company 


■■ 


Poultry  classified  page  in  Lancaster  !\eu's 


"DEPRODUCED  above  in  the  complete 
page  devoted  to  poultry  which  re¬ 
cently  was  purchased  in  the  Lancaster 
(Pa.)  Sunday  Nezvs'  classified  display 
advertising  section.  Commenting  on  the 
feature,  J.  O.  Liebig,  classified  adver¬ 
tising  manager,  said; 

“An  increasing  number  of  people  are 
going  into  poultry  raising  in  the  rural 
sections  of  our  country.  Newspapers 
situated  in  regions  where  this  trend  is 
in  evidence,  can  certainly  capitalize  on  it.” 

A  classified  salesman  meeting  the 
argument  of  an  advertiser  that  no  results 
were  obtained  from  an  advertisement 
usually  counters  with  the  suggestion  that 
perhaps  the  copy  was  not  well  written. 

The  advertiser  says :  “I  can’t  write  the 
copy.  Can  you  write  it  better  than  I 
can?” 

“That  is  another  stumbling  block  be¬ 
fore  most  sales  people,”  C.  W.  Horn, 
classified  manager  of  the  New  York 
American  declared  this  week,  “but  it  is 
just  another  ruse  of  the  advertiser  to  re¬ 
lieve  himself  of  his  responsibility.  He 
is  attempting  to  place  the  salesman  on  the 
defensive. 

“In  reply  to  that  question,  the  salesman 
can  say: 

“Tf  I  could  always  write  copy  that 
would  positively  bring  immediate  results, 
I  would  be  the  highest  priced  advertising 
man  in  the  world.  I  cannot  do  that.  No 
one  can  do  it.  Furthermore,  with  the 
limited  time  at  my  disposal  I  cannot  sit 
down  in  every  advertiser’s  office  and  in 
just  a  few  minutes  write  copy  that  will 
even  be  acceptable.  It  takes  time  to  study 
the  proposition — one  must  know  the  facts 
a^ut  the  marketability  and  features  of 
his  product.  Certainly  you,  Mr.  Adver¬ 
tiser,  have  a  better  grasp  of  your  busi¬ 
ness  than  anyone  else  and,  furthermore, 
your  individuality,  the  sum-total  of  your 


business  experience  should  be  reflected  in 
your  copy.  I  can’t  second  for  you.  But 
I  can  point  out  to  you  some  of  the  prin¬ 
ciples  of  copy  appeal  that  are  producing 
results  every  day  for  advertisers  who  take 
the  time  to  apply  the  knowledge  they  have 
of  their  business  and  their  market,  and 
who  study  the  angles  that  are  timely  and 
effective  in  getting  results.’ 

“Then  let  the  salesman  sit  down  with 
his  copy  outlines  and  literally  floor  the 
advertiser  with  the  many  unthought  of 
phases  of  classified  copy-writing  that  will 
automatically  enhance  his  prestige  in  the 
advertiser’s  estimation  and  certainly  get 
the  advertiser  to  consider  his  own  de¬ 
ficiencies  rather  than  those  of  the  paper. 

“The  classified  salesman  should  always 
be  ‘tuned’  to  record  the  changing  con¬ 
ditions  of  markets,  seasons  and  prices. 
He  must  analyze  the  advertising  problems 
of  his  _  advertisers  and  give  intelligent 
suggestions  on  copy.  Because  copy,  in 
the  final  analysis,  is  always  a  more  in¬ 
teresting  story  to  advertisers  than  cir¬ 
culation  claims.  You  are  then  talking 
his  business,  not  ours.” 

Don  K.  Wilson,  manager  of  classified 
advertising  of  the  Norristown  (Pa.) 
Register  can  now  say,  “Our  customers 
write  our  classified  promotion  ads.” 

^No_t  long  ago  the  Willow  Garage  of 
Norristown  purchased  one  column  space 
six  inches  deep  in  the  classified  section 
to  spread  the  following  testimonial : 

“Only  two  cars  left  in  our  large  stock 
of  used  cars — thanks  to  the  pulling  power 
of  our  Register  Ad.” 

M’orking  in  co-operation  with  the  New 
York  American  the  used  car  dealers  in 
New  York  are  making  Thursday  a 
“Special  Mid-Week  Value  Day.”  The 
American  is  giving  considerable  promo¬ 
tion  to  the  idea. 


lyTARTIN  V.  KELLY,  founder  and 
for  many  years  president  of  his  own 
advertising  agency  in  Toledo,  has  joined 
Street  &  Finney,  New  York  advertising 
agency,  as  treasurer.  Recently  he  has 
been  inactive,  but  he  has  been  associated 
for  25  years  with  the  advertising  agency 
business. 

Allison  S.  Graham,  for  four  years  pub¬ 
licity  manager  of  the  Hyatt  Roller  Bear¬ 
ing  Company,  Harrison,  N.  J.,  has  joined 
the  organization  of  the  Joseph  E.  Han¬ 
son  Company,  advertising  agency  of 
Newark,  N.  j.,  as  an  account  executive. 

A.  H.  Syverson.  president  of  the 
Syverson  O.  Kelly  advertising  agency  in 
Spokane,  Wash.,  has  been  elected  presi¬ 
dent  of  the  Pacific  Northwest  Scenic 
Highways  Association,  which  has  for  its 
purpose  diverting  Yellowstone  Park 
travel  into  the  Pacific  northwest. 

New  offices  of  the  Homer  McKee  Com¬ 
pany,  Indianapolis  advertising  firm,  were 
officially  opened  Monday  on  the  fourth 
floor  of  the  Chamber  of  Commerce  build¬ 
ing.  The  concern,  which  opened  for 
busines  in  Indianapolis  nine  years  ago  in 
one  room  in  the  Kahn  building,  now  one 
of  the  largest  of  its  kind  in  the  country, 
today  occupies  a  .pacious  suite  which 
comprises  almost  a.i  entire  floor  and  is  of 
unique  arrangem  -nt.  Homer  McKee, 
former  cartoonist  m  the  Indianapolis 
Star  and  creator  ot  “Jim  Crow,”  daily 
front  page  feature,  is  president  of  the 
company.  Other  officers  are  Robert  G. 
McKee,  vice-president;  Leo  N.  Burnett, 
vice-president :  Ernest  Cohn,  secretary ; 
Edward  W.  Springer,  treasurer;  Vance 
Smith,  mechanical  production  manager ; 
Dr.  Lionel  D.  Edie,  research  director  and 
Edward  E.  Werner,  art  director. 

Richard  Fielding,  formerly  with  the 
Lighting  Sales  Department  of  the 
Philadelphia  Electric  Company,  is  now 
associate  with  the  John  Falkncr  .Arndt 


l>I 

lijil 


&  Company,  Advertising  .Agency,  Philj- 
delphia. 

Lloyd  Ring  Coleman,  research  advisof 
of  Hughes,  Wolff  &  Company,  Rochetet 
advertising  agency,  is  co-author  witk 
Saxe  Commins  of  a  new  book  to  be  pab- 
lished  shortly  by  Boni  &  Liveright  cilbd 
“Psychology :  a  Simplification.” 

Robert  A.  Smalley  has  joined  the  ex¬ 
ecutive  staff  of  the  New  York  cAce  of 
the  Lyddon  &  Hanford  Company,  adrn- 
tising  agency,  as  a  copy  director,  leariig 
the  copy  staff  of  N.  W.  Ayer  &  Son. 

Gerald  Henry,  former  newspapemio 
in  Detroit,  has  joined  the  staff  of  .Wfc 
G.  Miller  Company,  Grand  Rapids  ad¬ 
vertising  agency. 

Frederick  Fitzgerald,  space  buyer  of 
Calkins  &  Holden,  left  this  week  on  i 
business  trip  to  the  middle  west  ft 
is  uncertain  how  long  he  will  be  waj 

H.  H.  (Tiarles,  of  the  Charles  .Ad¬ 
vertising  Service,  has  been  named  chair¬ 
man  of  the  On-to-Olympia  commitlB 
for  the  convention  next  July  of  the  14d 
District,  England,  of  the  Intematioaa! 
Advertising  Association. 

ARMSTRONG  IN  CLEARWATER 

Lucian  Lucas,  editor  of  the  CleanfU’ 
Herald,  has  resigned  to  enter  busintt 
in  that  city.  He  was  succeeded  bf  ^ 
Armstrong,  formerly  editor  of  w 
St.  Petersburg  News,  which  has  cea*» 
publication  for  the  summer  season. 

FREED  ON  LARCENY  CHAHa 

Arthur  Fischer,  president  and  J.  & 
Neilson,  treasurer,  of  Fischer-,  tev* 
Inc.,  an  advertising  firm  at  60  DspenW 
street.  New  York,  were 
of  a  grand  larceny  charge  in  Too* 
Court  when  Magistrate  Sampson  « 
informed  the  complainant^  did  not  w 
lieve  there  was  any  guilty  intent 
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authorities  again 


NEW  MIS  HELD 
EASIER  TO  READ 


After  careful  tests  he  declared  that  a  little  harder  for  the  eyes  to  follow 
the  new  print  would  ije  much  easier  the  reading  matter.  With  a  type  hard 


upon  the  eyes. 


to  read  this  strain  is  naturally  in- 


After  looking  for  the  first  time  up-  creased.  But  get  printed  matter  that 
on  a  complete  issue  printed  with  the  is  easy  to  read  and  the  eye  will  be  able 


new  type  he  reiterated  his  professional  to  follow  the  lines  without  difficulty 
opinion,  terming  the  print  “clear,  even  under  the  conditions  of  train 


LnUILII  lU  IILHU  clean  cut  and  very  much  easier  to  riding. 

read.”  j  i 

“I  recommended  it,”  he  continued,  pprove 

Rp^Hprc  nf  Thp  Railv  Np\A/C  “because  it  can  be  read  without  any 

ncaOciS  01  I  Me  Ually  IMCWSi  undue  strain  upon  the  eyes.  There’s  News  follow. 

Pvnppcc  Annrnv/ol  nf  i  more  nervous  strain  in  reading  than  Eugene  M.  Stevei 


Approved  by  Readers 
Expressions  of  other  readers  of  The 


Express  Approval  of 
Change  in  Style 


Eugene  M.  Stevens,  president  of  the 


most  people  realize  and  in  this  age  Efiriois  Merchants’  Trust  Company — 
where  we  are  living  at  high  pressure,  i  “The  new  typ)e  makes  the  paper  much 
anyway,  a  change  that  will  lessen  the  ®^ier  to  read,  makes  it  more  read- 


From  The  Chicago  Daily  News 
‘Easier  to  read!” 


nervous  strain  is  a  big  step  forward,  ^ble.  In  reading  The  Daily  News  every 
Aside  from  that  it  makes  the  paper  night,  as  I  do,  I’ve  noticed  evidence 


have  a  better  appearance.” 


of  better  press  work  lately  even  before 


“Easier  to  read!”  Other  eye  specialists  agreed  with  Dr.  this  change  of  type.  There’s  less  strain 

That  in  substance  was  practically  Snydacker.  Dr.  P.  J.  H.  Farrell,  chief  the  eyes,  another  indication  of  the 
the  unanimous  oninion  of  readers  of  surgeon  for  the  A.  E.  F.  during  the  ;  progress  that  "rhe  Daily  News  is  giv- 

ine  unanimous  opinion  Ol  reauers  Ol  _  _  _ _  _  _  ,  intr  ns  sn  manv  instnnrps  nf  nt  nrpwnt.  ” 


The  Daily  News  regarding  the  new  the  eyes” 


war,  termed  the  new  type  “a  relief  to  '  many  mstances  of  at  present. 


Gen.  Abel  Davis,  vice-president  of 


type  face  used  in  its  news  and  edito-  “a  newspaper  using  this  type  can  i  the  Chicago  Title  and  Trust  Company 
rial  columns.  In  {jersonal  interviews,  be  read  in  much  more  comfort,  with  ve  been  reading  The  Daily  News 
bv  telenhone  and  bv  mail  came  the  strain  on  the  eyes,”  said  Dr.  Far-  i  for  more  than  twenty  years  and 
by  telephone  and  by  man,  came  the  neceLary  to  squint  to  I  can  tell  you  that  I’m  happy  over  this 

expressions  of  enthusiastic  approval.  ,  n/nrris  onri  vionpc  if’c  latest  improvement.  I  must  confess 


rell.  “It  isn’t  necessary  to  squint  to  can  leii  you  rnai,  i  m  nappy  over  inis 
make  out  the  words  and  hence  it’s  latest  improvement.  I  must  confess 


“Inviting  to  the  eye,”  was  another  natural  that  it’s  easier  for  the  eyes.”  that  your  old  type  was  difficult  to  read. 


popular  phrase  used  by  the  readers  in 
describing  their  reaction.  Meanwhile 


eye  specialists  give  it  as  their  profes-  readability  of  their  newspaper,  came 
sional  opinion  that  the  strain  on  the  expressions  of  genuine  delight. 


vision  is  greatly  reduced. 


but  in  my  eagerness  for  the  truth  I 
Mayor  Dever  Is  Pleased  read  the  paper  anyway.  Thanks  for 

From  others,  interested  only  in  the  making  it  easier.” 
adability  of  their  newspaper,  came  Chief  Justice  Olson  of  the  Munici- 
:pressions  of  genuine  delight.  pal  Court — “You  followed  my  wishes  in 

Mayor  Dever  pointed  out  that  Sun-  changing  the  type  because  I  filled  out 


Mayor  Dever  pointed  out  that  Sun- 


Delighted  comments  on  the  innova-  bj/thday 


day  he  had  observed  his  sixty-fifth  one  of  the  ballots  and  voted  for  the 


tion  were  heard  on  street  cars,  ele-  “At  my  age  the  eyes  aren’t  what  to  be  an  improvement,  but  I  didn’t 
vated  trains  and  in  suburban  railway  they  once  were,”  he  said.  “But  this  realize  that  the  change  would  make 
coaches  last  night  as  home-going  loop  *^cw  type  is  going  to  make  it  easier  for  the  paper  as  easy  to  read  as  it  has. 

ir,  to  read  The  Daily  News  than  it  You  know,  when  you  read  a  great  deal 

workers  saw  The  Daily  News  m  its  new  ^  ^  weaken  at  about 

“dress”  for  the  first  time.  I’m  glad  that  the  change  was  made.”  40  years.  So  any  improvement  that 

Indorsed  by  Oculist  Herman  N.  Bundesen,  commis-  makes  our  daily  reading  easier  is  ap- 

Before  decidine  unon  the  change  health,  upheld  the  eye  spe-  predated.” 

ueiore  aeciaing  upon  me  cnange,  pialists  in  his  opinion  that  the  reading  Chief  Justice  William  J.  Lindsay  of 
which  readers  favored  by  a  majority  would  cause  much  less  strain  on  the '  the  Criminal  Court — “I’ve  always  been 
of  ten  to  one  when  asked  for  their  eyes.  j  an  advocate  of  larger  and  clearer  type 

opinions  a  few  days  ago,  specimens  of  “I  know  that  many  people  read  The  i  for  newspapers.  The  Daily  News  has 
the  new  print  and  the  tsrpe  used  for  Daily  News  on  their  way  home  in  the '  made  a  big  improvement  over  the  old 
tne  last  few  years  were  submitted  to  evening.  The  jarring  of  the  cars  and  print.  The  whole  paper  is  much  easier 
Dr.  E.  F.  Snydacker,  eye  specialist. ;  trains,  the  stops  and  starts,  make  it  to  read.” 


change.  I  could  see  that  it  was  going 


“dress”  for  the  first  time. 


Indorsed  by  Oculist 


MAY  BE  $100,000 
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PERRY  S.  HEATH  DIES 
IN  WASHINGTON 


before,  and  with  fl.  C.  Patrick  began  &  Co.,  died  suddenly  at  his  New  York  WOULD  GIVE  NEWS  MTIi 

disease.  He  joined  _ 


Wat  Once  AttitUnt  Pottmaiter-General  the  newspaper  a  daily.  In  1892  he  sold 
Under  McKinley— Owned  Cin-  out  for  $120,(XW  to  Nelson  BenncU. 

j  ,  ,  ,  tor  the  next  16  years  he  devoted  his 

cinnati,  and  Salt  Cake  time  to  investments,  and  in  1908  returned 

City  Papers  to  the  newspaper  field,  founding  the  Ta¬ 

coma  Daily  Tribune,  which  he  conducted 


publication  of  the  Tacoma  Weekly  home  Sunday  of  heart 
Ledger.  Three  years  later,  Mr.  Rade-  the  agency  in  1874  when  13  years  old 
baugh  bought  out  his  partner  and  made  in  the  capacity  of  messenger  boy,  carry- 


PROFESSIONAL  CARDS 


ing  orders  to  the  newspapers  .\fter  ^  Adopu 

three  years  he  was  transferred  to  the  ^  , _  ,  ^  ^nnni 


Perry  Sanford  Heath,  widely  known  until  1910,  selling  at  that  time  to  Richard 
as  a  newspaper  man  and  former  As-  Roediger. 

sistant  Postmaster  General,  died  at  his  The  pioneer  editor  has  been  honored 
residence,  2100  S.  street,  Washington,  as  one  of  Tacoma’s  builders. 

D.  C.,  Wednesday. 


W.  F.  KIRK,  SYNDICATE 
WRITER,  DIES  AT  50 


Mr.  Heath  had  been  in  ill  health  for 
about  three  years,  but  it  was  not  until  re¬ 
cently  that  he  was  forced  to  remain  in 
bed.  The  body  will  be  taken  to  Cave 
Hill,  Louisville,  for  interment. 

Mr.  Heath  was  born  on  a  farm  near 
Muncie,  Ind.,  .Aug.  31,  1857.  Entering 
newspaper  work  at  14,  when  he  took  up 
the  printing  trade  in  a  Muncie  newspaper 
office,  his  name 
later,  when  he 

as  editor  of  the  Muncie  Weekly 
It  was  not  long  thereafter  that  he  estab-  Chippewa  Falls,  Wis.  He  had  been  in 
lished  the  first  daily  paper  in  the  Indiana  ill  health  for  several  months,  and  in 


checking  department,  and  later  was 
placed  in  charge.  Later  he  became  one 
of  the  principal  outside  contact  men 
of  the  agency. 

Mr.  Schwarting  is  survived  by  his 
wife  and  two  sons,  John  Henry  Schwart¬ 
ing,  Jr.,  vice-president,  and  William 
Schwarting,  a  member  of  the  staff  of 
.Albert  Frank  &  Co. 


Favoring  iMuance  of  CertificatM 
to  Qualified  Newspaper 
Workers 


DAVID  C.  MARTIN 


Passage  of  a  resolution  reconunendb 
issuance  of  professional  “certificate^ 
proficiency’’  to  Illinois  newspapermen  vn 
one  of  the  outstanding  actions  ^ 
the  three-day  mid-winter  meeting  of  tk 
Illinois  Press  Association  held  in  Spri». 
field,  Thursday  to  Saturday  of  last 
Lawrence  W.  Murphy,  director  of  tk 


Returned  to  Home  City  After  13  Years 
in  New  York  with  International 
Features  and  Hearst  Papers 


David  C.  Martin,  81,  of  Hagerstown,  .. 

Md.,  father  of  John  C.  Martin,  vice-  course  in  journalism  at  the  Universa, 

president  of  the  Nezv  York  Evening  Post,  of  Illinois  and  secretary  of  the  press  u- 

the  Curtis-AIartin  Newspapers,  Inc.,  and  sociation  committee  on  education,  pK. 
of  the  Public  Ledger  Company,  died  sented  the  resolution.  It  provides  that  i 

March  24.  He  is  survived  by  two  other  association  _  “through  the  committee  oo 


town — the  Daily  Times — of  which  he  was  January  was  operated  on  for  cancer 
the  managing  editor  and  publisher  until  Mr.  Kirk  was  for  13  years  connected 
1^1.  In  1881  he  went  to  .Aberdeen,  with  the  Hearst  organization  in  New 
S.  D.,  and  established  the  Dakota  A’ork,  writing  baseball  and  other  sports 


®bituar!} 


J.  U.,  dllU  csiauusiicu  lilt  luiit,  niiiiiig  I>a;3tif<iii  oiivi  wi.it,  i.,  .  f- A  T  T  A  T-f  \  V 

Pioneer,  and  then  he  came  to  Washing-  for  the  Neve  York  American  and  Journal  ‘ 

ton,  where  he  was  in  the  national  news  and  poems  and  humor  for  the  editorial  sistant  city  •*  ''' 


60, 


Illinois  Press  Association ;  and  that  such 
certificates  be  granted  only  to  those  who 
furnish  satisfactory  evidence  of  good 
moral  character  and  professional  abilin 
and  achievement;  and  that  the  Tlli^ 
Press  Association  authorize  such  expa- 
as-  diture  as  may  be  necessary  in  the  work 


Bostem  (Mass.)  of  the  committee,  not  to  exceed  25  cents 

dissemination  work  in  various  capacities  pages.  When  James  J.  Montague  was  04*^  Tlie'^resohnion^'^was  Tigned^b^**^'’\ 

for  10  or  12  years.  During  this  period  away  he  would  conduct  his  column  “More  home  in  Brookline,  Mass.,  March  24.  Decatur  Herald;  H.  B  Pott 

he  took  over  the  conduct  of  the  National  Truth  Than  Poetry.”  Mr.  Kirk’s  verses  Robert  W.  Read,  49,  former  sports  j;jarsh'ail  Herald;  E.  H.  Childress 
Associated  Press.  Newspaper  history  in  were  syndicated  for  a  number  of  years  by  editor  of  the  Columbus  Ohio  State  Jour-  p^ess;  Orville  B.  Littick  Miirakj 

Washington  records  his  work  from  1881  the  International  Features  Syndicate.  nal,  died  at  his  home  in  Columbus  a  few  Independent :  lohn  P.’ 


Washington  records  his  work  trom  loot  the  International  features  Syndicate.  not,  aied  at  nis  nome  in  uoiumous  a  lew  Independent;  John  P.  BeclcM 

to  1894  as  that  of  probably  the  most  In  1918  he  returned  to  Chippewa  Falls  days  ago  and  was  buried  at  Urbana,  O.  Carthage  Journal  and  Lawrence  MeS 
“prolific  copy  producer  in  the  country.”  to  live,  but  continued  writing  for  the  Syn-  He  was  at  one  time  city  editor  of  the  Murphy  explained  that  the® 


Mrs.  Cora  E.  Recax,  51,  wife  of  the  .Association.  The  test  will  be  giro 
Thomas  E.  Regan,  state  editor  of  the  only  to  those  applying  for  it  but  tk 
Indianapolis  Star,  died  last  week  after  a  advantage  jn  the  possession  of  such  1 


prolonged  illness. 

Bert  J.  McLeax,  veteran  newspaper 


certificate,  its  supporters  believe,  will  b 
sure  immediate  adoption  of  the  idea. 

Standards  outlined  include  four  yean 
university  work  with  one  year’s  actne 
newspaper  experience  or  an  alternative  of 
five  years’  newspaper  experience. 

W.  W.  Loomis,  Lagrange  Citisen,  p«- 


During  the  T8%  presidential  campaign  dicate.  Del^are  Herald  and  later  was  on  the  committee  is  to  provide  that  quali- 

Heath  was  in  charge  of  publicity  and  During  funeral  services  Monday  busi-  statt  ot  tne  Cleveland  PJatn  Dealer,  hor  reporters  and  editorial  workers  be 
printing  for  the  National  Republican  ness  houses  in  Chippewa  Falls  were  two  terms  he  was  president  of  the  Ohio  issued  these  certificates  in  the  same  nan- 

Committee.  As  a  result  of  his  political  closed  for  an  hour,  and  flags  were  at  half  State  Baseball  League.  uer  that  such  recognition  is  extended 

activities  he  was  appointed  First  Assistant  mast  from  the  time  of  his  death  until  \Irs.  F.  .A.  Baldwin,  mother  of  mana-  to  physicians,  attorneys  and  other  m- 
and  Acting  Postmaster  General  in  March,  after  the  burial.  ging  Editor  Frank  Baldwin  of  the  Waco  fessional  groups.  The  certificate  will  k 

1897,  by  President  McKinley.  The  Mr.  Kirk  first  came  into  prominence  (Tex.)  iVewJ- Trifume,  died  last  week  in  issued  only  after  the  applicant  has  passal 

United  States  Senate  paid  him  the  un-  when  Charles  F.  Pfister,  former  owner  Des  Moines,  la.  an  examination  along  lines  approvri  b» 

usual  tribute  of  confirmation  of  appoint-  of  the  Milwaukee  Sentinel,  was  attracted  --  -  —  -  - . .  •  ■  ......  ...e. 

ment  without  reference  to  committee,  as  to  his  column,  “Fleeting  Fancies”  which 

is  customary.  He  tendered  his  resignation  he  conducted  in  the  Chippewa  Falls  Her- 

three  times  to  President  McKinley.  It  aid.  Mr.  Pfister  induced  him  to  join 

was  finally  accepted  in  1900,  when  he  was  the  Sentinel.  In  1905  he  joined  the 

elected  secretary  of  the  National  Re-  Hearst  organization.  ,  .  ...  r  ^ 

publican  Committee,  a  position  he  held  .Among  his  best  known  books  were  “The 

until  1904.  Norsk  Nightingale,”  written  in  1905;  recently  at 

These  activities,  nevertheless,  were  by  “Right  off  the  Bat,”  “Songs  of  Sergeant  Antonio, 

no  means  monopolized  Mr.  Heath’s  at-  Swanson”  and  “The  Harp  of  Fate.”  He  F.  B.  McBride,  28,  manager  of  the  ,i.„  i  i- 

tention.  In  1894  he  purchased  the  con-  also  wrote  popular  songs  with  Gustave  Houston,  Tex.,  branch  of  the  James  P.  senVed  the  legisTatT^e  commhta'"ttt)it 
trolling  interest  in  the  Cincinttati  Com-  Ferrari.  He  wrote  the  “Eleven  O’Gock  Simpson  Advertising  Agency  of  Dallas,  anj  jj,e  field  secretary  John  L  Eynt, 
mercial  Gazette  and  became  its  president.  Toast”  which  is  a  part  of  the  ritual  of  died  suddenly  while  in  Dallas  visiting  the  submitted  a  record  of  his  activities  Tk 
editor  and  general  manager.  In  1901  every  Elks’  lodge.  home  office  of  the  company.  j^ual  formal  session  of  the  convention  was 

he  purchased  the  Salt  Lake  Tribune  and  Mr.  Kirk  was  born  in  Mankato,  Minn.,  Barnet  Rogers  of  .Andover,  Mass.,  a  school  in  instruction  on  the  prow 

established  the  Salt  Lake  Evening  Tele-  .April  29,  1877.  father  of  Alexander  H.  Rogers,  publisher  method  of  estimating  cost,  composhicn, 

gram  in  1903,  to  dispose  of  it  only  two  In  a  poem  written  just  l^fore  his  death  of  the  Lazoretice  (Mass.)  Daily  Eagle  press  work  and  binding,  conducted  by 
years  later.  titled  “The  Last  of  the  Ninth,”  Mr.  Kirk  and  Evening  Tribune,  died  at  his  home  Martin  Heir,  editor  Inland  Printer. 

He  was  a  member  of  the  National  bid  farewell  to  life.  It  follows;  last  week.  Schools  of  instruction  in  newspapo 

Press  and  Racquet  Clubs^n  ^Washington,  doctor  knows  what  his  trained  eyes  see,  A.  B.  Sayles,  62,  formerly  with  the  plant  efficiency  featured  the  business  se- 

ninth  for  me.  Arlington  Heights  News,  published  in  sions.  Harrv  E.  Bell,  White  Hall  i 

Alld  trn^*musMeave%hU  no^^^^  ‘if**’’  president  of  the  association ;  H.  L  WJ- 

Wichita,  Kan.  Mr.  oayles  had  been  con-  liamson,  Springfield,  secretary  and  Harry 

“  *Twas  a  glorious  game  from  the  opening  bell —  nected  with  newspapers  in  Kansas  before  B.  Potter,  Marshall,  sergeant-at-anns. 

Th^sS^®of  It  birn*ed“mv‘y~l-s  he  moved  to  Fort  Worth.  The  committee  in  charge  of  the  meetiiig 

But  i'^nk  the  great  God  that  he  let’^me  play.”  D.  T.  CoPHER,  79,  who  had  charge  of  included :  J.  E.  Dertinger,  BuM 

The  verses  were  made  public  by  David  carriers  Fort  Record;  A.  H.  Gravenhorst,  EUmglm 

Kirk,  a  brother,  after  the  writer’s  fu-  (Tex.)  Record  from  1906  to  1915,  CmtntyRcznew;  C.  R  Denison,  Miwd 

ngral.  '  recently  at  the  home  of  J.  E.  Hayes  Aews  Dispatch;  C.  \\.  Hinton,  IVatsek 

_ _ _  at  Mansfield.  Iroquois  County  Times;  and  Hugh  It 

W.  L.  Warrock,  veteran  editor  of  the  VN’alters,  Oak  Park  Oak  Parker. 


as  well  as  the  Authors  Oub  of  London 
and  the  .Alta  Gub  of  Salt  Lake. 


RANDOLPH  F.  RADEBAUGH 


Founder  of  Tacoma  Ledger  and  Daily 
Tribune  Die*  at  81 


Tacoma,  Wash.,  March  30. — Randolph 
Foster  Radebaugh,  81,  one  of  the  most 
picturesque  characters  in  Pacific  Coast 
journalism,  dropped  dead  at  his  home 
here  today. 

Mr.  Radebaugh  founded  the  Tacoma 
Ledger  in  1880  as  one  of  the  earliest 
daily  newspapers  in  what  is  now  the  State 
of  Washington,  and  in  1908  founded  the 
Dculy  Tribune  of  Tacoma,  now  the  Ta¬ 
coma  News  Tribune.  He  had  been  re¬ 
tired  for  some  years  and  at  the  time  of 


FREDERICK  S.  TODD 


General  Manager,  Rochester  Democrat 
and  Chronicle,  Dies  in  South 


Rosebud  (Tex.)  News,  died  recently  at 
his  home  in  Rosebud. 

Mrs.  Jules  E.  Roemheld,  editor  of 
the  Chicago  Tribune’s  Home  Harmonious 


HOTALINGS  ISSUE  BOOKLET 

A  booklet  “.Along  the  Trail  in  tbt 


c  ti,«  i.,of  department  under  the  pen  name  of  .Anita  Golden  State”  has  just  been  issued  by 

Frederick  S  T^d  for  de  Campi,  died  Tuesday,  March  22,  at  H.  C.  Hotaling,  secretary  of  the  Naticd 

ager  ot  the  Rochester  Demo-  home  :-i  a-.*.!:..: _ a  \r.. 


home.  Mrs.  Roamheld  joineil  the  Editorial  Association  and  Mrs.  Hotalaj 
crat  and  Citron, cle  and  for  five  years  tribune  30  years  ago.  It  is  a  narrative  of  the  N.  E.  A.  coma- 

M^rch  %  at  CaS!s.  25  tion  in  Los.  Angeles  last  year^^dje 


his  death  had  no  interest  in  either  paper.  ‘  't  jj  j  .  .u  at  his  home,  Quinton,  Va.,  had  for  a  num-  post-convention  tour  through  Califoiffl 

He  was  bom  in  1846  in  Lancaster,  O,,  a®  correspondent  for  cities,  as  written  by  Mrs.  Hotaling  6« 


xac  wcib  uurii  m  lomj  iii  *.,**«,, lieu  dcicu  curresponaeni  lor  4-uicb,  wriiien  Dy  Airs,  noiamiu  » 

and  was  educated  there  and  in  Cincinnati.  .  ^  v  T  no  Richmond  (Va.)  Times-Dispatch  and  the  Mapleton  (Minn.)  Blue  Earth  Coistj 

Aftlr  which  he  spent  five  years  in  Gov-  He'SSStoss^V,  Roct”  Oht-ot-staM  newspapers,  /r»trrpr,Vr. 


ernment  service  and  seven  years  as  a  uum.icss  1.1  wocnes-  Lockley,  52,  wife  of  Fred 

newspaper  correspondent  in  Washington,  ^  because  of  h^  heaUh  ^3^0^^1918  Portland  Oregon  Journal 

D.  C.  He  served  as  Washington  corre-  ^  editorial  staff  died  March  25.  of  ner- 

_  TT  Eliott,  business  manager  of  the  I 

Gideon  H,  Baskette,  82,  former  edi-  Jacksonville  Tinxes-Union  and  Frank  P- 1 


I..  xxc  ^cIVl:u  a.  vvaM.u.mo.i  corre-  editorial  'staff  di^d” M^rc“h' ‘E"  0^"^';;:  FLORIDA  A.  P.  MEETS 

spondent  for  the  PhiladelfKiia  Public  a-J A-  nlmorrat\nH  '^°^®  s^'oek,  following  an  operation. 

Eedg^,  the  Cincinnati  ^mmercial  and  f  January  19^6  its  general  manager  Gideon  H.  Baskette,  82,  former  eai-  Jacksonville  Times-Union  and  FranK  r.  | 
the  «m.  Kori5«»andrni>„»^  His-'Sw  nnd 4  ThlldrrsnrSvo  tor  of  the JVor/n,«r  (Trnn.)  Bnnnrr  and  Beddow,  manager  of  the  /«»•«* 

In  1876  he  moved  to  San  Francisco,  _  later  of  the  Nashville  Democrat,  died  at  Journal,  were  hosts  to  the  Associated 

JOHN  H.  SCHWARTING  Nashville,  March  28.  Press  Club  of  Florida  last  week,  uta  ] 

Wal^  E.  Hall,  72,  for  many  years  Manager  U.  L.  McCall  of  Atlanta,  « 


where  he  spent  four  years,  most  of  the 
time  on  the  staff  of  the  San  Francisco 
Chronicle.  In  1880  he  came  to  Tacoma, 


John  Henry  Schwarting.  66,  for  the  a  member  of  the  editorial  staff  of  the  an  honored  guest  At  the  meeting  C  J 

which  was  scarcely  more  than  a  village,  past  53  years  a  member  of  the  staff  of  ITe.et  Chester  (Pa.)  Daily  Local  Nezvs  King  editor  of  ‘he  Pensacola  Jonrd, 

and  had  been  founded  but  a  few  years  the  advertising  agency  of  .Albert  Frank  died  in  his  home  recentlv.  was  named  secretary 
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will  present  the  NEWS 


1 

of  and  to  the  Conventions  [ 

1  .  ' 

American 

Associated 

Press 

Waldorf-Astoria  Hotel,  New  York, 

April  25  to  April  30 

Newspaper 

Publishers’ 

in  3  Outstanding  Issues—  * 

1  Association 

The  Pre-Convention 
Number 

The  Special  Bulldog  Number  The  Convention  Number 

April  28  April  30 

April  23 

Which  will  be  a  perfect  gem,  edi¬ 
torially  and  advertisingly,  with  con¬ 
tents  of  a  range,  a  snappiness  and  a 
timeliness  that  will  make  every  word 
of  it  eagerly  read  and  thoroughly 
enjoyed  by  every  one  of  the  attend¬ 
ing  delegates,  into  whose  hands  a 
copy  will  be  personally  placed  as 
soon  as  he  arrives  in  New  York. 


This  will  be  the  mid-week, 
Mid-Convention  Edition, 
crowded  with  NEWS  of  the 
Convention  proceedings  up  to 
the  moment  of  going  to  press, 
gathered  by  real  reporters,  and 
presented  with  newspaper  ag¬ 
gressiveness — more  completely 
than  any  newspaper  will  give  it. 


Which  will  be  preserved  as  a  faithful 
historical  record  of  the  Conventions 
Events,  and  critical  interpretation  of 
the  significance  of  their  transactions 
and  their  decisions.  Many  impor¬ 
tant  things  are  coming  up,  and  news¬ 
paper  publishing  and  advertising 
men  throughout  the  country  will  be 
keen  to  get  EDITOR  &  PUBLISHER’S 
Convention  story. 


It  follows  then — as  the  shadow  follows  the  man  who  casts  it — that  every  advertising  dollar 
spent  in  telling  about  your  service  or  your  product  will  give  you  an  extra  good  dollar’s  worth 
of  coverage  of  just  the  men  you  want  to  reach,  at  a  time  when  they  are  peculiarly  receptive 
to  any  message  that  means  more  profitable  publishing  or  more  effective  advertising.  Have 

you  made  your  reservations  yet? 


Room  116  ^ 

1  Suite  1700 

EDITOR  &  PUBLISHER’S  Headquarters 

Waldorf-Astoria 
Hotel  j 

Times  Building, 

during  the  Conventions 

Broadway,  at 

* 

1  42nd  Street 

At  both  these  Headquarters  preparations  are  being  made  to  make  everybody  feel  at  home — 
like  staying  around  as  long  as  they  can — like  coming  again  at  every  opportunity. 

That’s  the  way  we  want  YOU  to  feel.  Make  these  headquarters 
YOUR  headquarters.  Use  the  ample  facilities  that  will  be  provided 
for  your  convenience.  Come  often — and  stay  long. 


Tri)  OutC'itq 

- THE  PEORIA - 

JOURNAL 

aransrrlct 


Puts  TryoutsOuerf 


of  the  Stormfeltz-Loveley  Company,  realtors, 
Detroit. 

Stanley  E,  Gunnison,  Inc.,  73  West  44th 
street.  New  York.  Reported  will  use  some  New 
England  newspapers  for  the  Emasco  Labora* 
tories,  Inc.,  Magnees-0*Mint  gum,  Brooklyn, 


Sweeney  A  Jami 

nue,  Cleveland.  '' 


PUBUC  RECEPTION  HELD  IN  REMODELLED 
PLANT  OF  GREENBURG  DAILIES 


■  - .  orders  with 

in  various  sections  for  the  Rit  ProHii« 
pany,  Rit  Dyes.  r^roaucts  Co*. 

Waters  &  McLeod,  Detwiller  BuUd«g  U 
Angeles.  Placing  orders  with  some  w’ 
papers  for  the  Nourishine  Mfg,  Comnaav“?' 
color  restorer,  Los  Angeles. 

Wood,  Putnam  &  Wood  Compui,  17,  _ 

mont  street.  Boston.  Reported  to  be  S 
orders  for  the  American  Woolen  ComDani,®* 
ton.  w* 


House  of  Hubbell,  Inc.,  648  Huron  r&ad,  STARTS  MANCHr^TCD  cr..,.,. 

Cleveland.  Ohio.  Placing  orders  with  newspa-  ^  WlAWLIltoI  tR  EDITIQJJ 

pers  in  various  sections  for  the  Saxon  Labora-  Fnllnwino  flip  Pvatnnip  .u  , 
tory  Company,  “Sweet  Lax.”  n  ;  Vr  ■/  **  example  of  the  Londt 

Cliarles  W.  Hoyt  Company,  Inc.,  Winston  Other  metropolitj 

Salem,  X.  C.  Has  secured  account  of  the  newspapers  which  publish  Special  at 
.American  Trust  Company,  Charlotte.  N.  C.  tions  for  the  North  of  England,  rt 
KJing-Gibson  Company,  310  South  Michigan  London  Daily  Exffress  on  Mar^  v 
avenue.  Chicago.  Placing  orders  with  some  nublished  the  first  nnmhpr  •,  »?  * 
Western  newspapers  for  the  Benjamin  Electric  PUnnsnea  me  nrst  number  of  Us  Nortl 
.Mfg.  Company,  Chicago.  ern  Edition  printed  and  published  ■ 

Ray  D.  Lillibridge,  Inc.,  8  West  40th  street,  ^lanchester.  E'or  two  Weeks  prior  I 
Xew  York.  Will  handle  account  for  Louis  the  publication  of  this  first  issue  of  tl 
Sherry.  Inc.,  who  will  manage  the  Xetherland,  venture  a  Hnnlirate 

a  residence  apartment.  Xew  York  City.  ,  j  ^  Ouplicate  of  the  lat 

Lord  &  Thomas  &  Logan,  Bush  building,  London  edition  had  been  printed  daJ 
San  p'rancisco,  Cal.  Again  placing  orders  with  ^  rehearsal. 


The  Flexitype 
Dry  Flong 


is  successful  in  newspaper  plants 
because,  it  is 

1 —  Easily  prepared  and, 

2 —  Produces  plates  with 

(a)  type  that  prinU  black 

(b)  and  halftones  distin¬ 
guished  by  their  cleameu 
and  detail. 


the  company  and  editor-in-chief  of  the  01  the^  public  tor  committee  meetin 
publications  while  Robert  B.  Herbert  is  organizations  or  any  civic  endeavor  ' 
the  secretary  and  treasurer  and  business  a  small  meeting  place  is  advisable, 
manager.  Samuel  S.  George  is  city  edi¬ 
tor  of  the  Morning  Review  and  Errol  H. 

Derby,  city  editor  of  the  Daily  Tribune. 

J.  Floyd  Kuhns  is  advertising  manager 
of  both  publications ;  W.  R.  Hohn,  classi¬ 
fied  advertising  manager  and  William 
Klingensmith,  circulation  manager. 

Following  the  consolidation  of  the  Re¬ 
view  and  Tribune,  the  Greensburg  Rec¬ 
ord,  an  afternoon  daily,  was  bought  and 
discontinued.  The  best  of  the  machinery 
of  the  three  plants  was  kept  and  the  re¬ 
mainder  sold.  Considerable  new  machin¬ 
ery  was  added.  The  plant  is  operated  on 
a  non-distribution  system. 

As  one  steps  into  the  Tribune  Review 
building  there  is  found  a  well-arranged, 
compact  business  office  with  departments 
for  accounting,  classified  advertising,  li^l 
and  foreign  advertising  and  circulation. 

Each  of  these  departments  is  organized 
separately  with  a  view  of  expediting  the 
large  volume  of  work  which  passes  over 
the  counter  daily.  Immediately  in  the 
rear  is  the  editorial  department,  composed 
of  two  commodious  offices,  one  devoted 
to  the  morning  paper  and  the  other,  the 
evening.  The  Review  is  a  member  of  the 
Associated  Press  while  the  United  Press 
serves  the  Tribune. 

Across  the  hall  from  the  editorial  de¬ 
partment  is  the  composing  room.  Six 
Mergenthaler  linotype  machines,  Elrod 
casting  machine  and  a  Ludlow  type  cast¬ 
ing  machine  complete  the  mechanical 
equipment.  Steel  furniture,  of  the  latest 
type,  is  used  throughout.  The  dry  mat 
system  is  also  used. 

The  last  part  of  the  improvement,  com¬ 
pleted  during  the  summer  and  winter  of 
1926-1927  was  the  revision  of  the  press 
room  and  the  installation  of  the  press  and 


W e  have  convinced  others. 
Let  us  show  you. 


AD  TIPS 


Brooks  Paper  Conipaaj 

St.  Louie,  Mo. 


N.  W.  Ayer  A  Son,  308  Chestnut  street, 
I'hiladelphi.1.  .Again  placing  orders  with  news- 
paiiers  in  selected  sections  for  the  Dethol  Mfg. 
Co.,  insecticides,  Richmond,  \'a. 

Cahill  Athrertising  Company,  Pacific  building, 
I.os  Angeles.  Placing  orders  with  some  Pacific 
Coast  newspapers  for  the  Workman  Pacing 
Company  I  X  L  brand  of  tamales,  San  Fran¬ 
cisco. 

Carter  Advertising  Agency,  285  Madison  ave¬ 
nue,  New  York.  Again  placing  orders  with 
newspapers  in  various  sections  for  the  Hickok 
Manufacturing  Company,  Rochester,  X.  Y. 

Qiappelow  Advertising  Company,  1709  Wash¬ 
ington  avenue.  St.  Louis.  Placing  orders  with 
some  Western  newspapers  for  the  Langenberg 
Manufacturing  Company,  furnaces,  St.  Louis. 

Dtdman  Comply,  X'ew  Call  Building,  San 
Francisco.  Placing  orders  with  some  Pacific 
Coast  newspapers  for  the  Raymond  Manufactur¬ 
ing  Company. 

George  L.  Dsrer  Company,  285  Madison  ave¬ 
nue,  Xew  York.  .Again  placing  orders  with 
some  newspapers  in  various  sections  for  the 
U.  S.  Tire  Company,  Xew  A'ork  City. 

Federal  Advertising  Agency,  6  East  39th 
street,  Xew  A'ork.  Placing  orders  with  news- 
paiiers  that  have  roto  sections  for  Cohen  & 
Goldman  “Knit  Tex”  coats,  Xew  York. 

Grenell  Advertising  Agency,  912  Michigan 
Theatre  Building,  Detroit.  Has  secured  account 


If  Quality 


5000 

Commodities 


of  circulation  is  your  first  consid¬ 
eration 


MANUFACTURED 
IN  443 

ESTABLISHMENTS 


With  Sunday  Morning  EAioiu 

Washington,  D.  C. 

will  have  your  preference— samt 
as  it  has  the  preference  of  prac¬ 
tically  everyone  in  the  National 
Capital. 

The  Star’s  circulation  is  hoot 
circulation — both  quality  and  quan¬ 
tity — the  kind  that  counts  most 
with  advertisers. 

N.  Y.  Office — 110  E.  42ad  St 
Dan  A.  Carroll 
Chicago  Office — ^Tower  BuUdinf 
J.  E.  Lutz 


BRIDGEPORT 


CONNECTICUT 


WORKERS  PROSPEROUS 


Industry  always  hums,  because 
of  the  variety.  The  trading 
area  is  compact  and  easily 
covered  with  one  cost  by  using 
the 


Every  Traveling 
Salesman 

— who  makes  Utah,  Idaho, 
Wyoming  and  Nevada 
wants  his  merchandise 
advertised  in 


POST 

TELEGRAM 


44,446  CIRCULATION 


Is  Your  Paper 
A  Member  of  the 


Practically  every  home  is 
entered  by  these  mediums, 
known  as  The  Peoples’  news¬ 
papers.  Reader  confidence  and 
buying  power  that  no  advertiser 
can  afford  to  ignore. 


aiakp  SIrfbune 


Xational  Reprejcniatives 
GILMAN,  NICOLL  &  RCTHMAN 
New  York,  Boston,  Chicago,  San  Francisco. 


The  S.  C.  Beckwith  Special  Agency 
— Sole  Eastern  Agents. 

M.  C.  Mogensen  &  Co.  Inc.  Pacific 
Coast  Representatives. 


PI 
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Advertising  in 

PENNSYLVANIA’S 

Newspapers 
always  produces 
results  f 


This  is  an  established  fact  and  can 
easily  be  verified  by  consulting  the 
national  advertisers  who  have  long 
featured  Pennsylvania  as  one  of 
their  important  markets. 

The  Pennsylvania  newspapers  sell 
your  product  quickly  and  eco¬ 
nomically.  Newspaper  reading  is  a 
habit  with  the  millions  of  intelli¬ 
gent  Pennsylvanians.  These  peo¬ 


ple  are  employed  in  gigantic  indus¬ 
tries  and  large  mercantile  estab¬ 
lishments  and  have  money  at  their 
command  for  the  purchase  of  mer¬ 
chandise  they  read  about  in  the 
newspaper  advertisements. 

If  you  have  something  to  sell  let 
them  know  about  it.  An  advertis¬ 
ing  campaign  in  Pennsylvania’s 
newspapers  will  bring  you  results. 


8,600 

10,000 

Circulation 

lines 

lines 

•Allentown  Call . 

..(M) 

32,685 

.11 

.11 

•Allentown  Call . 

...(S) 

23,020 

.10 

.10 

tBeaver  Falls  Tribune . 

...(E) 

6,821 

.03 

.03 

ttBethlehem  Globe  Times.... 

...(E) 

13,272 

.06 

.06 

Brownsville  Telegraph . 

...(E) 

7,631 

.04 

.04 

•Chester  Times . 

...(E) 

18,612 

.06 

.06 

tCoatesville  Record . 

...(E) 

6,834 

.035 

.03 

•Connellsville  Courier . 

...(E) 

5,652 

.02 

.02 

•••Easton  Express . 

**^Easton  Free  Press . 

.(E)  ) 
.(E)  ( 

34,523 

.10 

.10 

•Erie  Times . 

...(E) 

30,985 

.08 

.08 

ttCrcensburg  Tribune  Review. 

.(EM) 

14,883 

.05 

.05 

ttHazleton  Plain  Speaker . 

.(E)  ) 

19,582 

.07 

.06 

TtHazleton  Standard-Sentinel.. 

.(M)  \ 

•Mount  Carmel  Item . 

...(E) 

4,229 

00 

o 

.0285 

•Oil  City  Derrick . 

...(M) 

7,088 

.04 

.04 

•Pottsville  Republican  and 

Circulation 

8.500 

lines 

10,000 

lines 

Morning  Paper . 

,..(EM) 

15,403 

.08 

.07 

•Scranton  Times . 

. (E) 

42,501 

.13 

.12 

•Sharon  Herald . . 

. (E) 

7,456 

.0357 

.0357 

•Sunbury  Daily  Item . 

. (E) 

5,442 

.03 

.03 

•Warren  Mirror-Times . 

•Washington  Observer  and 

...(ME) 

9,291 

.043 

.043 

Reporter  . 

.(M&E) 

17,384 

.06 

.06 

tWest  Chester  Local  News... 

. (E) 

11,826 

.04 

.04 

•Wilkes-Barre  Times-Leader. 
tWilliamsport  Sun  and 

. (E) 

26,204 

.06 

.06 

Gazette  &  Bulletin . 

...(ME) 

29,890 

.09 

.09 

tYork  Dispatch . 

. (E) 

19,955 

.05 

.05 

*A.  B.  C.  Statement,  Oct.  1,  1926. 

••♦Consolidated  Aug.  28,  1926.  A.  B.  C.  Oct.  1,  1926. 
t Government  Statement,  Oct.  1,  1926. 
tfCovernment  Statement,  March  31,  1926. 
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NEWSPAPER  MERGERS  BRING 
NEW  MANAGEMENT  TECHNIQUE 


{Continued  from  page  3) 


the  Ixjuiids  of  equity  and  justice  by  saying 
to  the  four  stores  which  had  had  ten 
year  contracts  with  the  Globe,  in  effect ; 

"Upon  reflection.  1  have  come  to  be¬ 
lieve  that  you  did  have  an  equity  in  that 
old  Globe  contract;  you  lost  something 
by  the  merger  when  you  lost  a  contract 
which  had  so  many  years  to  run,”  etc. 

He  authorized  his  business  manager  to 
draw  checks  to  these  stores  for  the 
amount  it  was  estimated  they  had  lost 
by  cancellation  of  the  Globe  contracts 
and  it  is  said  that  the  sum  of  these 
refunds,  or  gifts,  ran  into  six  figures. 

The  success  of  this  generosity  on  Mun- 
sey’s  part  is  attested  daily  by  the  con¬ 
tinued  large  patronage  of  the  Sun  by 
the  department  stores,  but  he  did  not 
apply  it  again  in  his  next  merger. 

The  Evening  Mail  came  into  Mr. 
Munsey’s  possession  Jan.  28,  1924,  upon 
payment  of  $2,000,000  to  Henry  L.  Stod¬ 
dard.  As  in  the  former  mergers,  no  no¬ 
tice  was  given  to  advertisers  that  the 
Mail  and  the  Telegram  were  to  be  con¬ 
solidated.  The  Mail  had  a  department 
store  rate  of  12  cents.  The  Telegram  s 
department  store  rate  was  7  cents,  and 
while  the  Mail  had  a  large  volume  of 
department  store  business,  the  Telegram 
had  very  little.  Both  papers  were  run¬ 
ning  about  130,000  daily.  All  of  the 
Mail’s  old  contracts  were  recognized  and 
validated  by  Mr.  Munsey  and  a  good 
flow  of  business  came  to  the  Telegram- 
Mail  at  the  1254  cent  rate.  The  new 
rate  card  was  worked  out  on  the  basic 
principles  demonstrated  in  the  Sun  opera¬ 
tions,  with  a  guarantee  of  160,000  net 
paid  daily  circulation  and  a  minimum 
department  store  rate  of  16  cents  a  line. 
The  combined  paper  had  alxiut  200,000 
circulation,  which,  under  the  adjustment 
clause  on  the  card,  called  for  a  rate  of 
approximately  20  cents  a  line. 

It  was  soon  apparent,  however,  that 
the  merged  Telegram-Mail  would  be 
much  more  a  Telegram  than  a  Mail,  that 
it  would  follow  the  policies  set  for  the 
Telegram  under  the  Bennett  ownership 
with  a  Broadway  and  sporting  appeal, 
rather  than  the  appeal  to  the  home-lov¬ 
ing  middle  class  upon  which  Stoddard 
had  directed  the  Mail.  The  name  Mail 
was  dropped,  and  as  contracts  expired, 
the  advertisers  did  not  renew  them,  feel¬ 
ing  no  doubt  that  while  the  old  Mail 
circulation  was  worth  12^  cents  a  line, 
the  Telegram  of  the  Bennett  idea  was 
not  worth  20  cents.  Constant  resistance 
and  opposition  was  encountered  and 
finally  the  paper  lost  practically  all  of 
the  department  store  business. 

A  few  months  later  occurred  a  consoli¬ 
dation  which  bids  fair  to  remain  the 
classic  newspaper  merger  of  modern 
journalism.  Mr.  Munsey  sold  the  Her¬ 
ald  to  the  owners  of  the  Tribme,  acting 
with  his  accustomed  precipitation,  or 
vigor,  and  regarding  the  sale  as  his  final 
effort  to  “clean  up  the  newspaper  situa¬ 
tion  in  New  York.” 

The  merger  took  place  overnight  on 
March  21,  1924.  The  public  had  no  in¬ 
timation,  nor  did  advertisers,  and  the 
management  of  the  combined  Herald 
Tribime  informed  national  advertisers, 
advertising  agencies,  as  well  as  local  ad¬ 
vertisers  that  the  Herald  Tribune  would 
exercise  its  rights  under  a  clause  in  the 
old  Tribune  rate  card,  reading  as  fol¬ 
lows  : 

“The  rates  on  this  card  are  subject  to 
change  without  notice.  The  Herald  Trib- 
’.ine  reserves  the  right  to  refuse  any  ad- 
'•ertisements  and  to  cancel  advertising 
contracts  for  reasons  satisfactory  to  the 
management.” 

This  clause  had  been  incorporated  in 
the  old  card  as  a  precaution  against  fires, 
strikes,  or  other  occurrences  which  might 
disturb  the  routine  of  publication,  but  it 
fitted  the  nev/  situation  perfectly. 

National  advertisers  and  agencies  were 
given  three  days’  notice  by  telegraph  and 
local  advertisers  were  given  24  hours’ 
notice  that  a  new  scale  of  advertising 
rates  had  l)een  adopted  and  would  pre¬ 
vail  upon  all  future  advertising.  The 


Herald  had  about  165,000  daily  circula¬ 
tion  and  200,000  Sunday.  The  Tribune 
had  about  135,000  daily  and  175,000  Sun¬ 
day.  The  new  rates  guaranteed  a  com¬ 
bined  net  paid  circulation  of  225,000  daily 
and  250,0{JO  Sunday,  with  a  sliding  scale 
arrangement  providing  for  an  increase  of 
half  a  cent  a  line  for  each  additional  5,000 
circulation  above  these  figures  and  for  a 
similar  decrease  for  each  5,000  less  than 
the  guarantee.  In  other  words  the  daily 
circulation  was  evaluated  at  about  1/lOth 
of  a  cent  per  line  per  thousand,  and  the 
Sunday  circulation  at  l/15th  of  a  cent  per 
line  per  thousand. 

The  management  assumed  from  the 
start  that  the  merger  would  be  the  most 
successful  in  newspaper  history.  Every 
advertiser  and  agent  approached  was  ad¬ 
dressed  in  this  spirit.  The  advertising 
department  and  the  management  worked 
tooth  and  toe-nail  to  hold  all  the  old  ad¬ 
vertisers  at  the  new  rates  and  lost  only 
four  accounts.  Since  that  time,  three  of 
the  four  advertisers  who  withdrew  have 
returned  to  the  paper,  but  the  fourth  re¬ 
mains  out  even  to  this  day,  three  years 
later,  nursing  a  grouch  because  the  Her¬ 
ald  Tribune  management  exercised  its 
riaht  under  the  rate  card  provision  and 
did  not  complete  its  contracts  at  the  old 
rates. 

The  tenor  of  the  argument  by  which 
tile  Herald  Tribune  overcame  the  opposi- 
>-on  of  advertisers  who  rememberetl  Mr. 
Munsey 's  generous  handling  of  the  Sun- 
Globe  situation  is  well  illustrated  by  this 
letter  sent  to  a  prominent  advertising 
agent : 

"The  first  question  involved  was  that 
of  our  technical  right  to  cancel  your  con¬ 
tract.  The  legal  basis  for  this  is  un¬ 
questionable.  Every  contract  contains  a 
clause  making  it  possible  for  an  adver¬ 
tiser  to  cancel  provided  a  higher  rate  is 
paid.  This  arrangement  is  made  a  mu¬ 
tual  one  through  one  of  the  clauses  on 
the  Tribune  rate  card  which  states  ‘The 
Tribune  reserves  the  right  to  refuse  any 
advertisements  and  to  cancel  advertising 
contracts  for  reasons  satisfactory  to  the 
management.’  It  so  happens  that  the 
Tribune  has  never  exercised  this  privi¬ 
lege  before  and  would  not  do  so  under 
any  ordinary  circumstances.  It  is  held 
in  reserve  only  for  cases  of  disaster,  such 
as  a  strike  or  fire  or  some  other  extraor¬ 
dinary  circumstances.  The  buying  of 
another  paper  falls,  in  our  judgment,  un¬ 
der  this  heading.  The  result  is  that  the 
Tribune  instead  of  breaking  a  contract, 
as  may  have  seemed  to  you  at  first  the 
case,  has  only  exercised  its  option  of  can¬ 
cellation  on  a  basis  similar  to  that  of  the 
advertiser.  In  your  case,  for  a  portion 
of  the  contract  used,  you  pay  a  higher 
rate ;  in  our  case,  for  the  same  amou”* 


DO  YOU  KNOW—? 


ANSWERS 

(To  Questions  on  Page  26) 

1.  The  New  York  Herald’s  .\pril 
Fool  story  that  the  animals  had  escaped 
from  the  New  York  Zoo. 

2.  Adoption  of  the  curved  stereo¬ 
type  plate. 

3.  About  60  years. 

4.  Carelessness. 

5.  As  a  reporter  for  the  New  York 
World  Nellie  Bly,  in  1889  circumnavi¬ 
gated  the  globe  in  72  days,  6  hours  and 
1 1  minutes. 

6.  Stanley  was  a  New  York  Herald 
reporter  sent  to  Equatorial  Africa  by 
James  Gordon  Bennett  to  find  Ur.  Living¬ 
stone,  who  had  been  missing  for  several 
months. 

7.  Cliarles  A.  Dana. 

8.  I  lorace  Greeley. 

9.  Publisher  of  the  New  York 
Courier  &  Enquirer  and  the  elder  Ben¬ 
nett’s  chief  competitior. 

10.  Climbing  on  a  telegraph  pole  to 
report  a  prison-yard  execution. 


of  linage,  we  accept  a  lower  rate — that 
is,  we  accept  for  a  small  amount  of  space 
the  lower  rate  that  would  be  charged  for 
a  large  contract.  This,  1  hope,  covers 
the  technical  side  of  the  situation. 

“The  second  point  involved  is  that  of 
our  moral  right  to  change  a  contract 
which  was  made  in  good  faith  on  the 
part  of  an  advertiser.  The  problem  with 
which  we  are  confronted  is  one  of  doubled 
cost  in  many  departments  of  the  paper 
This  is  true  in  the  expenditure  for  white 
paper,  for  pressroom  and  composing  room 
crews,  for  mail  and  circulation  depart¬ 
ments,  etc.  A  week  ago  Sunday  the  white 
paper  bill  alone  was  $40,000,  which,  when 
compared  with  the  former  weekly  cost 
of  white  paper  of  $23.(XX),  will  give  you 
.some  idea  of  our  increased  obligations. 
It  would  be  economically  impossible  for 
us  to  produce  the  paper  without  getting 
more  income  and  we  feel  that  there  is 
every  justification  for  doing  so  when  we 
are  able  to  deliver  not  merely  a  healthy 
increase  in  circulation,  but  one  of  un¬ 
usual  proportions. 

“For  the  advertisers  who  have  been 
using  both  papers  before  the  combina¬ 
tion,  the  increased  rate  of  the  Herald 
Tribune  results,  of  course,  in  a  distinct 
saving,  but  it  would  not  have  been  fair 
to  change  the  rate  for  some  clients  and 
not  for  others.  All  contracts  have  been 
treated  alike  and  we  believe  that  the  rate 
offered  is  amply  protected  by  the  gain  in 
circulation.  The  latter  has  so  far  ex- 
'■eecled  our  expectations  that  allowing  for 


shrinkage  we  see  no  reason  why 
not  count  upon  250,1)00  for  the  daiu  ' 
300,000  on  Sunday.  This  will  be 
crease  of  118,000  or  89  per  cent 
daily  and  165,000,  or  120  per  cent 
Sunday  over  our  A.  B.  C  stat^®* 
last  fall.  The  rate  on  your  con^W 
the  same  size  contract  in  the  coniliiw 
paper  is  .552  or  an  increase  of  onT? 
per  cent.”  ’ 

This  consolidation  affords  an  unusm 
clean-cut  picture  of  results.  The  W*, 
volume  of  national  advertising  m 
Herald  Tribune  amounted  to  SbjzS 
lines  at  a  net  rate,  after  agency  ^ 
Sion,  of  about  5o  cents  a  line, 
the  cash  income  from  tiational  ad^ 
ing  approximately  $3,000,000.  It 
servative  to  say  that  the  Herald 
the  Munsey  ownership  and  the  TiS 
prior  to  the  merger  were  each  1^ 
$10,000  per  week.  They  held  pracS 
identical  positions  in  the  New  Y», 
morning  and  Sunday  field— a  wsiti™^ 
could  not  possibly  give  both  of 
living  income  with  duplicated  prodnetw 
and  selling  costs  that  were  intensifidb 
the  very  nature  of  their  competition.  Thz 
the  field  is  amply  able  to  support  » 
where  two  were  starving  is  evidaif«iw 
the  Herald  Tribune’s  1926  oS? 
showing  gains  in  circulation  and  in  J 
major  classes  of  advertising  with  a  ns 
profit  estimated  conservatively  at  r 
0tX),000.  “ 


TEN  CHILDREN  IN  THIS  PRESSMAN’S  FAMILY 


Mr.  and  Mrs.  Dufault  and  Family.  Left  to  right:  Edward  2,  Lucille  3,  Leo  5, 
Dolores  6,  Albert  8,  Arthur  10,  Estelle  11,  Raymond  12,  Helen  13,  Roland  15, 
Mrs.  Dufault  and  Mr.  Dufault 


NORTH  CAROUNA  GROUP  MEER 


Rocky  Mount  Evening  Telegram  HoUi 
Open  House  for  Editors 


Northeastern  district  members  of  the 
North  Carolina  Press  Association  met  at 
Rocky  Mount,  March  25. 

The  visitors  assembled  at  the  new 
home  of  the  Rocky  Mount  Evmi 
7  elcgratn  and  then  proceeded  in  a  body 
to  Shore’s  Spring,  where  a  barbeent 
supper  was  served,  and  an  informal  bos- 
ness  session  held,  characterized  by  shot 
talk  and  round  table  discussion  of  nn^ 
paper  problems.  B.  Arp  Lowrance,  heid 
secretary  of  the  North  Carolina  Pres 
Association,  presided. 

Visiting  newspaper  men  included  11. 
W’.  Lincke,  of  the  Nashville  Grafkc 
J.  E.  Vinson  and  Roy  Parker,  Hertfoni 
(  ounty  Herald;  F.  M.  Manning,  if}. 
hamston  Enterprise;  D.  Lee  Reynold!, 
P>.  B.  Rose  and  W.  D.  W.  Bishop,  (I'm*. 
ington  Daily  News;  Carl  Goercb. 
IVashington  Progress;  W.  C  Yamim 
Jr.,  WUliamston  Enterprise;  Marioo 
Saunders  and  Miss  Vail  Gray,  Romit 
Rapids  Herald;  Bignall  S.  Jones,  War- 
renton,  Warren  News;  R.  Y.  Sbeckd 
and  J.  E.  Buffalo,  Edenton  News;  W 
H.  Booker,  Williamston  Enterprise;  Mi 
and  Mrs.  Mjrron  M.  Grote  and  E  f 
Nobles,  Zebydon  Record;  M.  L.  Blod 
W.  W.  Minton,  J.  D.  Langston,  Jr„  and 
W.  R.  Langston,  Goldsboro  Doily  Ifm 


LONDON  DAILY  WINS  SUIT 


Story  of  Insane  Barber  Was  in  Pnhfc 
Interest  Judge  Rules 

(Special  to  Editok  &  Publishes) 

^N'DON,  March  18.— A  joumeyma: 
hairdresser  sued  the  London  My 
Express  recently  for  alleged  libel 
respect  of  an  article  published  in  tie 
paper  stating  that  he  was  a  dangeroe 
lunatic  w’ho  had  e.tcaped  from  an  aisylx 
The  plaintiff  appeared  in  person. 

It  was  brought  out  in  the  evto 
that  the  plaintiff  had  been  confined 
a  lunatic  asylum  and  that  he  was  sh 
ing  customers  in  a  shop  in  London  this 
days  after  his  escape.  What  the  aer> 
paper  had  published  concerning 
barber,  was,  the  judge  considered,  in 
public  interest  and  a  verdict  was  retunr. 
for  the  defendants. 


TJERE  is  a  candidate  for  honors  for 
the  biggest  newspaper  family  in  the 
United  States,  for  Arthur  R.  Dufault, 
assistant  foreman  in  the  pressroom  of 
the  Worcester  (Mass.)  Telegrcm-Gci- 
zette  believes  that  few  newspaper  men 
at  the  age  of  36  can  boast  of  10  chil¬ 
dren.  Mr.  and  Mrs.  Dufault  were  mar¬ 
ried  16  years  ago  when  each  was  20  years 
of  age. 


Seven  of  the  children  are  now  attend¬ 
ing  school. 

“My  advice  to  young  married  couples,” 
says  Mr.  Dufault,  “is  to  raise  a  good 
big  family  if  they  want  to  insure  their 
happiness.  As  long  as  you  have  several 
children  to  take  up  the  time  and  keep 
you  busy,  you  will  never  lack  real  plea¬ 
sure  and  excitement.” 


NEW  TOKIO  PLANT 


Auihi  Occupies  Eight-Story  BulM* 
Costing  Three  Million  Yen 

The  Tokio  Asahi  one  of  the 
newspapers  of  Japan  last  week  opw 
its  new  eight-story  plant  erected  « 
cost  of  3,0CO,000  yen. 

It  is  said  to  be  the  largest  newspay 
building  in  the  Orient. 
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extra  killed  when  publishers  did 

NOT  WANT  TO  WAKE  TOWN 

(^ity  Editors  Zeal  on  Harding  Death  Story  Misplaced,  He 
.  Finds,  and  Town  Sleeps  Until  Opposition 
Gets  on  Street 


IT  was  the  night  of  President  Harding’s  W'itliin  a  few  minutes  there  were  enougli  "f  the  Bureau. 

Our  first  and  only  edition  had  copies  with  which  to  cover  the  down  town  ’ 

Je  to  press  at  four  o’clock  in  the  after-  district.  CURRENT  EVENTS  CONTEST 

n^n  with  the  latest  news  that  the  Chief  I  then  began  to  look  for  Mrs.  R.  and  \  .  The  Harvard  examination  in  the  Nnv 

Executive  had  rallied  and  was  reported  and  found  them  whispering  in  the  dimly  Vork  Times  §100  current  events  prize 

out  of  danger.  But  even  while  1  head-  lighted  front  office.  contest  will  be  held  .\pril  14,  Professor 

lined  the  latest  bulletin,  I  had  a  premoni-  "Where  are  the  carriers?”  1  asked  im-  Arthur  N.  Holcombe  of  the  Department 
tion  that  the  ‘‘big  news”  would  break  at  patiently.  ^  ,>f  Government  at  Harvard  has  an- 

any  time,  if  not  that  very  night.  "1  hey  are  not  here !  ’  iiounced.  The  contest  consists  of  writing 

As  city  editor  of  a  small  town  daily.  .\nd  over  the  roar  ot  the  press —  which  for  not  more  than  two  hours  in  the  ex- 
I  had  fortified  myself  with  a  large  cut  of  soon  ceased — -came  the  couple’s  voices...  amination  of  a  paper  on  one  or  more 
the  President  as  soon  as  the  serious  "why — well— you  see — everybody  in  town  topics  selected  by  tbe  writer  from  a  list 

nature  of  the  illness  became  known,  and  is  asleep  by  now — we  don’t  want  to  wake  of  ten  or  twelve  events. 

as  pony  member  of  the  Associated  Press,  up  the  town  !”  - 

I  was  supplied  with  an  up-to-the-mauite  An  hour  later  the  streets  resounded  to  Worth  Wright  has  gone  from  the 
obituary  which  I  had  caused  to  be  set  up  raucous  cries  of  “Extra,  E.xtra!”  Los  Angeles  (Cal.)  E.ramiiter  to  the 


SERVICE  BUREAU  MOVED 

The  Service  Bureau  of  the  Chicago 
Daily  Nc7vs  has  been  moved  from  the 
third  floor  of  the  Daily  News  building, 
to  the  first  floor  with  increased  space. 
The  Bureau  serves  as  a  general  infor¬ 
mation  office  for  the  public,  and  sells 
motor  and  resort  guides,  road  maps, 
radio  logs,  and  similar  publications  of 
the  Daily  News.  Guy  Shields  is  in  charge 
of  the  P>ureau. 

CURRENT  EVENTS  CONTEST 

The  Harvard  examination  in  the  Nezv 
york  Times  §1(K)  current  events  prize 
contest  will  be  held  .\pril  14,  Professor 
.Arthur  N.  Holcombe  of  the  Department 
of  Government  at  Harvard  has  an¬ 
nounced.  The  contest  consists  of  writing 


ind  held  in  readiness  for  immediate  use. 

Late  that  afternoon,  even  while  our 
press  was  turning  out  tlie  latest  encourag¬ 
ing  news,  I  labored  at  my  desk  on  a 
streamer  headline  with  suitable,  large  type 
subheads.  I  then  asked  Dave,  the  make¬ 
up  man,  to  set  them  up  and  keep  them  in 
readiness  on  the  make-up  table.  “The 
President  Is  Dead,”  read  the  streamer. 


The  town  was  being  wakened  by  the  ii’catlle  (Wash.)  Tost-IiUelligencer  as 


•pposition  ! — By  Cub  Editor. 


classified  advertising  manager. 


REPORTER  TELLS  WHAT  HE  LEARNED  ABOUT 
NEWSPAPERS  FROM  THE  MOVIES 

_ By  W.  P.  ROWLEY _ 


them  in  the  press  witn  tne  exception  oi 
the  lir.st  page  form  which  was  laid  on 


ceed  in  getting  a  story  after  all  the  old  condescendingly  to  his  associates. 


ille  make-urr  table.'  'iack.'  t'h'e  iinotvpc-  experienced  men  have  failed.  ,  I  am  very  glad  I  am  privileged  to  live 

ooerator.  could  not  be'  persuaded  to  keep  -•  Jhat  the  reporter  who  lands  a  big  m  an  age  when  I  can  reap  the  advantages 
UP  the  fire  in  his  machine  over-night,  but  is  always  invited  out  to  dinner  with  ot  tne  educational  qualities  of  the  movies, 

assured  me  that  it  would  be  a  matter  of  editor  and  given  a  handsome  raise  in  I  am  extremely  grateful  for  this  knowl- 
onU-  a  few  minutes  to  get  the  lead  hot  salary  edge  which  they  have  imparted  of  news- 

tnottgh  for  the  typesetting.  That  the  editor  usually  has  an  ex-  papers.  1  expect  it  to  be  of  great  value 

At  about  10  o’clock,  a  subscriber  tele-  tremely  attractive  daughter  who  is  just  to  me  in  my  work.  You  see,  I  am  a 
phoned  that  news  of  tlie  President’s  death  waiting  to  fall  in  love  with  cub  reporters,  newspaper  man  myself, 
was  being  broadcast  over  the  radio.  A  4.  That  a  sports  editor  is  a  man  in  a  r-ToTTcc  , vcao 

little  later,  an  A.  P.  flash  also  came  over  checkered  suit.  CELEBRATES  10th  YEAR 


the  telephone.  Withen  a  few  minutes 


That  city  editors  always  wear  green 


CELEBRATES  10th  YEAR 

The  Me.rico  City  E.rcelsior,  one  of  the 


the  gas  was  roaring  under  the  linotype,  eyeshades  and  suspenders.  ,  leading  morning  newspapers  in  Mexico 

Dave,  the  make-uD  man.  was  black  bor-  o.  that  the  usual  condition  ot  the  __  A/tor-z-Vi  la  tonfV, 


Dave,  the  make-up  man,  was  black  bor-  _  _  mv.  a...,.- 

dering  the  cut  of  the  president,  filling  in  by  editorial  r^m  is  very  similar  to  that  of  versary  of  its  founding.  A  special  edition 

hand  the  skeleton  subheads,  and  removing  the  Stock  hxchange  m  the  panic  ot  190/.  ,  oublished  in  honor  of  the  event  and 

«,ml  columns  ol  type  from  the  first  7.  That  a  city  desk  cub  is  a  perfectly  ™4e™s  functions  were  OTCanlrf  for 
page  form  to  give  way  to  the  new  copy.  suitable  person  to  cover  the  ball  at  the  emploves  and  for  the  newsbovs. 

Meanwhile,  I  had  called  Mrs.  R.,  the  home  of  Mrs.  J.  Cornelius  Astorbilt,  said  Q^nor  Rodriirn  dp  T  lanf>  pditnr-in- 

owner-editor,  and  V.,  the  business-circu-  ball  being  the  social  event  of  the  season.  t^oarigo  ae  Liano  is  eaitor  in 

lation-advertising  manager,  and  told  the  8.  That  all  reporters  carry  stenogra- 
latter  to  round  up  his  carriers.  phic  notebooks. 

As  soon  as  the  linotype  was  hot  enough,  9.  That  immediately  upon  entering 
I  dictated  to  the  operator  the  lead  from  into  his  duties  the  cub  reporter  is  assigned  1 

the  skeletonized  A.  P.  dispatch,  along  a  desk  which,  from  all  outward  appear- 
with  about  half  a  column  of  the  body  of  ances,  is  an  exact  duplicate  of  that  of  the 

the  story  which  came  in  over  the  long  dis-  managing  editor.  _  T»  i  • 

tance  telephone.  This,  together  with  the  10.  That  in  case  of  a  fire  one  of  the  I  h  p  K  n  1  f  t  m  fk  f*  A 

black-bordered  cut  and  obituary,  made  up  reporter’s  usual  tasks  is  that  of  assisting  mj  a  ivi  iLi  vr  i.  Vy 

approximately  half  of  the  first  page — and  the  firemen  in  carrying  beautiful  young  Qiin/I/iwr  A  jlijli' jjtji 
a  very  presentable  page  it  was,  too,  with  "  omen  to  safetv  from  the  tenth  floor  of  i3UQQ3y  ICaU 

the  words  “Extra”  on  each  “ear,”  bal-  the  burning  building, 
anced  sub-heads  under  the  streamer,  and  11.  Thot  when  a  renorter  gets  a  story 
overline  and  underline  captions  for  the  — — — 
cut. 

It  was  long  before  midnight  when  the 
word  “go”  was  given  and  the  press  began 
to  turn  out  our  “extra”  at  the  rate  of 
2,500  copies  an  hour. 


on  March  18,  celebrated  the  tenth  anni¬ 
versary  of  its  founding.  A  special  edition 
was  published  in  honor  of  the  event  and 


7.  That  a  city  desk  cub  is  a  perfectly  nunierous  functions  were  organized  for 
suitable  person  to  cover  the  ball  at  the  jjj  employes  and  for  the  newsboys. 


20,276,943 

1926  advertising  linage 

18%  increase  January, 
February  1927  over 
same  period  1926. 

Evening  Courier 


Morning  Post 


Camden,  N.  J. 

Story,  Brooks  &  Finley,  Nat.  Rep. 


Tna^,.oves 


Watch  our  advertising  and  you 
will  learn  more  about  the  only 
service  of  its  kind  in  existence, 
and  which  has  proven  a  simple 
and  practical  solution  to  a 
newspaper  publisher’s  checking 
proof  problem.  WRITE  US— 
and  we  will  tell  you  the  entire 
story — at  once.  Our  Complete 
Service  relieves  a  publisher’s 
office  entirely  of  all  detail  work 
concerning  checking  proofs  and 
guarantees  “results.”  We  offer 
a  two  months’  trial  test  demon¬ 
stration  to  prove  our  value. 

NOW  —  400  subscribers 

Dhz  Advertising 
CHECKING  BUREAU))!*. 


79  Madison  Avs. 
Mew  York 


538  So.  Clark  St. 
ChicsKo 


The  Baltimore 
Sunday  American 

The  family  paper 
— children  cry  for 
the  tunnies — men 
look  tor  the  news 
and  editorials  — 
and  women  de¬ 
mand  it  tor  the 
shopping  news. 


173,132 

average  net  paid 
circulation 


Nearly 

double 

“This  year’s  figures  will 
almost  double  our  esti¬ 
mated  1923  linage.” 

The  above  is  from  a 
letter  from  one  of  our 
papers  regarding  na¬ 
tional  linage. 

They  appointed  us 
March  1,  1923. 

Note: — Owing  to  a  33'/^% 

rate  increase - income 

went  ahead  much  faster 
than  linage. 

‘Every  annual  showing 
shows  we  keep  your 
profits  growing.” 

Howland 

and 

Howland 

Newspaper  Representatives 

New  York  Chicago  Phila. 

"Fair  dealing  begets 
good  feeling^* 

Howland  and  Howland, 

New  York  Office, 

393  Seventh  Avenue 
(Equitable  Life  Bldg. 
Opposite  Penn  Station) 

Gentlemen : 

Please  send  some  one  to 
tell  us  how  you  have  built 
national  advertising  income 
for  the  newspapers  you 
represent. 

It  is  understood  that  we  do 
not  commit  ourselves  in 
any  way. 
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UR  OVN  VOQ!^ 

or  LetTERS 


By  JAMES  MELVIN  LEE 


A  MKRICAN  journalism  dates  back  in 
its  origin  to  the  early  papers  of  Great 
Britain.  Consequently  Willard  G.  Bleyer, 
of  the  University  of  Wisconsin,  in  his 
"Main  Curren'.s  in  the  History  of  Amer¬ 
ican  Journalism"  (Houghton  Mifflin 
C'ompany)  gives  considerable  space  to 
early  Knglish  journalism.  He  takes  up 
.somewhat  in  detail  the  early  corantoes 
printed  for  various  publishers  and  the 
news  books  of  Butter,  Bourne,  Archer, 
etc. 

Credit  for  the  earliest  prototype  of  the 
modern  newspaper  is  given  by  Mr.  Bleyer 
to  Nicholas  Bourne.  In  doing  so  he  fol¬ 
lows  J.  G.  Muddiman  rather  than  G.  F. 
Barwick.  The  latter.  ‘‘Keeper  of  Printed 
Books”  of  the  British  Museum,  in  a 
magazine  article  gave  this  credit  of  being 
the  first  newspai)er  publisher  in  England 
to  Nathaniel  Butter.  John  Pory,  who 
was  a  professional  writer  of  news  letters 
at  tlie  time,  intimates  that  N.  B.  stood 
for  both  Nicholas  Bourne  and  Nathaniel 
Butter  as  each  sold  the  same  corantoes  on 
numerous  occasions. 

Professor  Bleyer  then  takes  up  the 
more  important  of  the  colonial  news¬ 
papers  in  America,  such  as  the  Boston 
Xcios  Letter,  the  N'ciu  England  Courant, 
William  Bradford’s  Xeiv  York  Gazette, 
Peter  Zenger's  Xeio  York  Weekly  Jonr~ 
nal,  Samuel  Keimer’s  Fennsylfania  Ga¬ 
zette,  Isaiah  Tomas’s  Massachusetts  Spy, 
etc.  All  of  these  papers  might  be  spoken 
of  as  the  tributaries  to  the  main  stream 
flowing  through  the  colonial  period. 

.Another  main  stream  mapped  out  by 
Professor  Bleyer  is  that  of  the  party 
press.  This  current  had  its  origin  in 
Philip  Freneau’s  National  Gazette  and 
John  Fenno’s  Gazette  of  the  United 
States,  After  the  removal  of  the  seat  of 
government  from  Philadelphia  to  Wash¬ 
ington.  the  source  of  these  political  sheets 
was  found  in  the  latter  city,  and  the 
delta  was  the  country  at  large. 

Another  cross  current  was  that  formed 
by  the  penny  papers  to  which  a  chapter 
is  devotee!.  Professor  Bleyer  then  gives 
a  chapter  each  to  those  editors  who  in  his 
opinion  have  left  their  names  on  journal¬ 
ism  streams.  The  outstanding  American 
editors  thus  to  be  honored  with  a  separate 
chapter  are  James  Gordon  Bennett  of  the 
Xeu’  York  Herald,  Horace  Greeley  of  the 
Xeio  York  Tribune,  Henry  J.  Raymond 
of  the  Xeu  York  Times,  Samuel  Bowles, 
Springfield  Republican,  Edwin  Lawrence 
Godkin,  A’ rtf  York  Evening  Post,  Charles 
.A.  Dana,  New  York  Sun,  William  Rock- 
hill  Nelson,  Kamas  City  Star,  Joseph 
Pulitzer,  New  York  World  and  William 
Randolph  Hearst.  It  will  be  noted  that 
with  the  exception  of  Bowles  of  Spring- 
field  and  Nelson  of  Kansas  City,  the 
streams  worthy  of  a  name  have  flowed 
through  the  rock  bound  isle  of  Manhat¬ 
tan.  The  jacket,  in  speaking  of  these 
separate  chapters,  correctly  says,  “De¬ 
voted  to  outstanding  American  editors, 
they  are  in  themselves  vivid  tabloid  biog¬ 
raphies.” 


Other  editors  receive  brief  mention  in 
the  concluding  chapter,  "The  Develop¬ 
ment  of  the  Present-Day  Newspaper.” 
This  chapter  also  speaks  of  the  tremen¬ 
dous  mechanical  progress  in  mass  pro¬ 
duction,  the  perfection  of  type-casting 
machinery,  the  growth  and  development 
of  press  associations  and  newspaper  syn¬ 
dicates,  tlie  introduction  of  newspaper 
pictures,  the  rise  of  dei)artment  store  ad¬ 
vertising,  the  establishment  of  a  chain 
of  newspapers  under  one  control,  and 
the  recent  appearance  of  the  tabloid 
papers,  several  of  which  are  mentioned 
at  some  lengdi.  The  success  of  these 
tabloids,  according  to  Professor  Bleyer, 
is  due  to  four  factf)rs :  their  convenient 
size,  the  large  number  of  pictures,  the 
condensed  form  in  the  presentation  of 
news,  and  the  emphasis  upon  human  in¬ 
terest. 

The  text  is  copiously  illustrated  with 
reproductions  of  newspaper  pages,  car¬ 
toons,  portraits,  etc.  With  no  desire  to 
reflect  in  any  way  upon  the  text,  it  may 
be  said  that  these  illustrations  do  much 
to  aid  the  reader  in  visualizing  the  main 
currents.  An  index  that  is  remarkably 
well  done  adds  to  the  usefulness  of  the 
volume  as  a  text  for  classes  in  those 
universities  offering  technical  instruction 
in  journalism. 

*  ♦  ♦ 

/^NE  of  the  best  pieces  of  research 
relating  to  journalism  that  has  ap¬ 
peared  in  print  in  some  time  is  “The 
Newspaper  and  Crime”  by  Virginia  Lee 
Cole.  It  is  No.  44  of  the  Journalism 
Series  of  the  University  of  Missouri  and 
is  the  thesis  which  Miss  Cole  submitted 
as  part  of  the  requirement  for  her  de¬ 
gree  of  Master  of  Arts  at  that  institu¬ 
tion. 

“The  Newspaper  and  Crime”  may  be 
said  to  have  four  aims.  Its  first  is  to 
present  a  general  analysis  of  the  situa¬ 
tion  about  crime  news — in  other  words, 
to  give  a  background.  Its  second  pur¬ 
pose  is  statistical  in  character — to  re¬ 
view  the  important  surveys  that  have 
been  made  in  regard  to  the  treatment 
of  crime  news  by  American  newspapers. 
The  third  purpose  is  to  consider  the 
arguments  pro  and  con  for  crime  pub¬ 
licity.  The  last  purpose  is  of  course  to 
reach  certain  definite  conclusions. 

Miss  Cole  speaks  right  to  the  point 
when  she  says: 

“The  public”  is  an  elastic  term  which  should 
be  stretched  to  include  all  types  of  persons.  It 
would  be  as  unfair  to  judge  the  characteristics 
of  all  of  these  persons  by  the  characteristics  of 
some,  as  it  is  to  single  out  some  newspapers, 
the  standards  of  which  are  low,  and  call  them 
“the  press.” 

Especially  important  is  the  section 
which  gives  a  detailed  analysis  of  present 
tendencies  in  the  press.  Here  valuable 


statistical  tables  show  the  results  of  con¬ 
scientious  research  that  is  not  limited  to 
the  papers  of  one  particular  city. 

-Anotlier  section  that  makes  a  real  con¬ 
tribution  to  the  subject  is  the  one  headed 
“Public  Opinion.”  In  it  are  brought 
togetlier  the  important  opinions  of  those 
who  have  spoken  or  written  about  the 
publication  of  crime  in  the  newspapers. 

The  result  of  the  statistical  study 
made  by  Miss  Cole  is  thus  set  forth  in 
the  bulletin : 

Newsp.-'pers  in  gener.il  ilo  not  have  as  much 
space  given  to  crime  news  .\s  one  woiild  expect, 
considering  the  af»n(»rnia'ly  large  crime  rates. 
Since  the  percentaee  of  space  devrted  to  crime 
news  was  found  tt>  he  small,  in  the  p’^evious 
studies,  the  statistical  study  for  this  thesis  was 
more  for  the  purpose  of  showing  the  promi¬ 
nence  piven  such  news  than  to  its  extent.  The 
amount  of  snace  civen  to  crime  in  relation  to 
other  news,  including  the  space  given  headlines 
and  pictures,  however,  was  found. 

Crime,  in  the  small  town  newspapers  studied, 
occupied  S.32  per  cent,  of  the  front  paate  space, 
the  two  other  types  occupyini^  more  space  were: 
Civic,  16.38  per  cent,  and  political.  10.48  per 
cent.  It  (ccurred  at  the  top  of  the  cilumns  of 
the  first  pape  17  out  of  a  possible  164  times, 
while  business  had  the  same  number,  political, 
35  and  civic.  33. 

In  the  metropolitan  papers  for  the  two  dates, 
crime  occupied  a  position  at  the  top  of  the  first- 
pape  columns  73  cut  of  a  possible  445  times. 
The  onlv  tvpe  of  story  annearnip  more  often 
was  political  with  124.  Althouch  a  sT>ecial  sec¬ 
tion  is  piven  to  business  in  each  city  jiaper, 
it  appeared  41  t*mes  at  the  top  of  these  columns. 
From  the  studies  rf  the  total  amount  of  space 
eiven  to  crime  news  it  was  found  to  be  only 
sixth  or  seventh  in  relation  to  the  other  types 
of  news. 

Her  investigation!;  show,  therefore, 
that  the  small-town  c<inimunity  weekly 
is  not  a  part  of  the  so-called  “crime 
press”  and  that  crime  news  in  the  city- 
dailies  appears  magnified  because  of  the 
emphasis  and  prominence  it  is  given — 
often  through  headlines. 

♦  ♦  * 

QUOT.ATION  from  "Behind  the 
Scenes  with  a  Newspaper  Man” 
(Lippincott)  by  E.  J.  Stackpole.  president 
and  editor-in-chief  of  the  Harrisburg 
Telegraph,  has  already  been  printed  in 
“Our  Own  AV'orld  of  Letters.”  The 
quotation  is  a  fair  sample  of  what  may¬ 
be  found  in  the  volume. 

The  origin  of  the  volume  may-  he  found 
in  a  conversation  in  which  the  late  Sen¬ 


ator  Boies  Penrose  of  Pennsylvania  said 

“Sit  down,  Stackpole,  sit  down!  You  a 
calling  episodes  which  I  had  almost 
and  other  matters  can  wait.  Yours  is  a*' 
memory  and  what  you  have  been  telling'nT^ 
histcry.  What  many  so-called  historian,  ,  * 
is  not  history  at  all;  but  what  they  think 
have  been  history;  fo  they  set  down l! T 
what  is.  too  often,  pure  betion.  You 
put  your  recollections  tf  men  and 
political  events  and  public  reactions  into 
nent  form  that  others  who  follow  mav  k^ 
what  manner  of  men  we  were.”  - 

From  this  conversation  may  be  said  to 
cHte  the  purpose _  to  write  “Behind  th. 
Scenes  with  a  Newspaper  Man.’’  7k 
volume,  50  years  in  the  life  of  an  editor 
covers  the  period  from  1876  to  19j 
During  these  decades  Mr.  Stackpole*^ 
an  active  newspaper  man  closely  as- 
soci.-ited  with  per.sons  influential  in  tht 
political  and  official  life  of  Pennsylvania 
Ghats  about  men  and  matters  of  momor 
make  up  much  of  the  contents  of  tht 
volume.  The  editorial  chair  of  tht 
Harrisburg  Telegraph  gave  the  author  j 
wonderful  point  of  vantage. 
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lone  sat  in 
Philadelphia  North  American,  Mr.  Stack- 
pole  devotes  an  entire  chapter,  “A 
Modern  Newspaper  Cincinnatus.”  His 


While  no  division  is  made  in  the  division  of  a  comprehensive  list  of  soci- 
volume.  the  chapters  that  deal  most  with  eties  and  organizations  of  national  scope 
ournalism  begin  on  page  205  with  which  relate  to  the  subject  of  that  divi- 

"Interviews  anil  Comments.”  Interviews  sion.-  These  divisions  as  now  rearranged 

range  from  one  with  Henry  Ward  include  the  fields  of  public  events,  busi- 
Beecher  down  to  one  with  a  mysterious  ness  affairs,  social  conditions,  science, 
tramp  printer.  Interviews  with  editors  and  the  humanities.  This  general  de- 
may  be  found  in  the  next  chapter,  “Some  scription,  however,  does  not  begin  to  in- 
Newspaper  Men  I  Have  Knowm.”  dicate  the  wealth  of  material  found  in  the 

\nother  distinctly  newspaper  chapter  '’olume. 
is  “From  an  Kditor’s  Letter  Files.”  Into  If  the  daily  newspaper,  as  has  been  so 
this  chapter  Mr.  Stackpole  puts  quota-  often  said,  is  the  minute  hafld  of  history, 

tions  from  s<ime  of  the  letters  he  has  “The  American  Year  Book”  may  justly 

received  chiefly  from  newspaper  men.  be  called  the  hour  hand.  For  this  reason 
The  fir.st  (piotation  happens  to  be  from  a  it  should  be  a  very  valuable  reference 
letter  written  by  the  publisher  of  Editor  book  for  editors  of  the  daily  and  the  pe- 
(■  Pi  bushkr.  riodical  press.  It  has  already  earned  an 

To  E.  A.  Van  Valkenburg,  who  so  enviable  place  on  the  shelves  of  the  best 
the  editorial  chair  of  the  reterence  libraries. 

Among  the  contributors  are  many 
actively  engaged  in  journalism.  Peter 
Bain,  editor  of  Shipping  Illustrated, 
most  interesting  part  is  that  telling  how  writes  about  shipping  ;  Henry  W.  Blake, 
Van  Valkenburg  first  came  to  occupy  the  editor  of  the  Electric  Railivay  Journal, 
editor’s  chair  of  the  North  American  about  urban  and  interurban  traction; 
and  whv  he  finally  left.  Philip  M.  Brown,  editor  of  the  American 

The  chapter  which  will  probably  have  International  Lazo,  about  the 

the  widest  appeal  among  newspaper  World  Court;  Harold  _S.  Buttenheim, 
neoDle  is  “Newspapers  and  Their  Im-  editor  of  the  American  City,  about  muni- 
^tant  Obligations.”  To  members  of  ^ipal  government;  Edwin  F.  Cone,  asso- 
the  working  press  the  author  pavs  this 

•L  .  .  ’  Steel ;  Olin  Downes,  musical  critic  of  the 

“  New  York  Times,  about  music;  Ralph 

As  country  editor,  reporter,  general  corre-  Flint,  art  critic  o£  the  Christian  Science 
spondent.  editur-in-chief  and  publisher,  I  have  Monitor,  about  sculpture:  R.  DaWSOn 
irnAVL'n  manv  brilliant  and  successful  newspaper  tj  n  •  •  j*.  e  .«  t  a 

wrkers  and  it  is  my  ■sincere  belief  that  in  Hall,  engineering  editor  of  the  Coal  Age, 
no  other  profess  on  is  it  tiossitile  to  find  a  larger  about  Coal  and  coke ;  Henry  V.  Hubbard, 
proportion  of  able,  ronscientious,  loyal.  Indus-  editor  of  Landscape  Architecture,  about 
^r^und  tr'p'imerb^^  parks  and  parkways;  A.  H.  Hubbell, 

bonds  of  sympathy  and  affection  and  common  managing  editor  of  Engineering  and 
interest  than  any  other  workers.  In  pros^rity  Alining  Journal  Press,  about  petroleum; 
or  adversity  they  dine  to  each  other,  and  the  ~  r>  i-  ii  •  “v'v'ui 

camaraderie  of  the  craft  is  .in  example  of  gord  T.  R._  Kendall,  engineering  editor  of  the 
fellowship  worthy  of  emulation.  Friendship  in  .\merican  City  Magazine,  about  the 
Um  newspaper  fraternity  has  an  enduring  water  supply;  Harold  A.  Knight,  metals 
1®^"- •  editor  of  the  Journal  of  Commerce,  about 

With  the  chapter  just  mentioned  the  metals  trades;  Harold  McCracken,  asso- 
book  practically  closes.  But  technically  date  editor  of  Field  and  Stream,  about 
there  are  three  others ;  “.\ppointments  as  travel ;  H.  C.  Parmelee,  editor  of  Chem- 
a  Political  Liabilitv.”  “.\n  American  teal  and  Metallurgical  Engineering,  about 
Ambassador  and  the  Japanese  Press.”  and  chemical  engineering ;  Carl  W.  Stocks, 
“Military  Training  to  Insure  Peace.”  editor  of  Bus  Transportation,  about 
But  these  three  are  very  brief  and  con-  motor  bus  service;  James  Swan,  editor 
stitute  a  sort  of  an  appendix  to  the  book,  of  Marine  Engineering  and  Shipping 
Not  onlv  does  Mr.  StackHe  in  this  about  marine  engineering;  A.  H. 

book  take  t’ne  reader  behind  the  scenes,  associate  editor  of  Covimerce 

but  he  also  chats  with  him  in  a  most  in-  control  of  production ; 

timate  and  delightful  way.  He  has  this  list  is  by  no  means  complete.  The 

P«n  »f'h°eolircW  o'(“oToJ™WoSd 

enjo)  reading.  ,  ^  ^  of  Letters.” 

While  "The  American  Year  Book”  is 
4  M.AGAZINE  editor  in  my  opinion  chiefly  valuable  as  the  reference  work 
would  make  something  of  a  hit  if  the  newspaper  library,  the  Sunday 
he  would  give  a  direct  assignment  to  a  editor  who  thumbs  its  pages  will  find 
suff  writer  to  find  out  some  of  the  fine  many  tips  for  good  features.  Under  the 
things  .American  newspapers  are  doing  somewhat  dull  and  prosaic  head,  “State 
and  then  print  the  same  in  his  periodical.  Administrative  Law  and  Decisions,”  for 
This  remark  is  called  forth  by  “The  example,  are  a  lot  of  human  interest 
American  Year  Book  for  1926,**  edited  cases  that  might  w^ell  be  elaborated  into 
by  Albert  Bushnell  Hart  of  Harvard  stones  for  Sunday  supplements.  Ordin- 
under  the  supervision  and  co-operation  of  *^emands  that  in  any  comment 

a  supervisory  board  representing  the  na-  shout  Yhe  American  Year  Book**  credit 
tional  learned  societies  of  the  United  niuch  of  the  splendid^  work  done  in 

States.  As  every  editor  knows,  this  vol-  ^mication  should  be  given  to  William 

ume  is  a  record  of  the  events  and  pro-  Schuyler  who  has  been  a  sort  of  man- 

gress  of  the  year  it  covers  and  is  put  out  *Kmg  editor  of  the  volume.  He  sat  at 
by  the  Macmillan  Company.  Picking  up  a  copy  desk  that  was  harder  to  fill  than 
the  current  volume  I  find  this  acknowl-  m®*  found  in  any  American  newspaper, 
tdgment  on  the  page  facing  the  one 
where  the  preface  begins : 


Iwc^sptthc 

Cintdighl. 


The  preRaration  of  the  MSS.  for  “The 
Aiaerican  Year  Book”  for  the  year  1926,  ai 
wd1  as  of  that  for  the  issue  for^  the  year 
1925,  has  been  financed  by  the  New  York  Times 
through  Mr.  Adolph  S.  Ochs. 

The  preface  itself  also  pays  a  nice  tri¬ 
bute  to  Mr.  Ochs  who  “advanced  the 
funds  necessary  to  insure  the  production 
of  the  MSS.  Judging  from  the  results 
of  the  first  year  the  enterprise  may  hope 
in  no  long  time  to  be  self-sustaining 
tbrooghout.  Mr.  Ochs  also  arranged  for 
1  preliminary  reprint  of  some  of  the 
^cles  in  the  American  Year  Book 
w  1926  in  the  columns  of  the  Sunday 
T^s  during  January  and  February, 

The  American  Year  Book  for  1926 
to  materially  extended  its  scope  over 
the  issue  for  1925.  Contributors  have  in- 
CTeased  from  256  to  about  275  and  in  its 
some  40  more  subjects  are  treated. 
^*timately  the  bulk  of  the  volume  has 

,  increased  to  My  appreciable  extent. 

A  new  feature  is  the  addition  in  each 
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The  combined  annual  value  of  the  agricultural 
crops  of  Florida,  Connecticut,  Oregon,  Mary¬ 
land,  Maine,  Vermont  and  Arizona  just  about 
equals  that  of  Indiana.  To  be  more  specific, 
Indiana’s  annual  crop  is  valued  at  nearly  six 
hundred  million  dollars. 

There  are  approximately  200,000  farms  in  the 
Hoosier  State  and  the  average  value  per  farm 
is  rated  around  $15,000.  It  is  conclusive  then 
that  the  farmer  alone  represents  a  very  impor¬ 
tant  part  of  Indiana’s  great  wealth,  and  for 
this  reason  the  State  of  Indiana  is  on  the  list 
of  every  large  national  advertiser. 

If  you  want  a  responsive  market  that  is  par¬ 
ticularly  favorable  to  nationally  advertised 
goods,  investigate  Indiana.  These  newspapers 
listed  below  will  help  you  and  will  gladly  give 
you  all  the  facts  you  require. 
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•Fort  Wayne  Journal-Gazette. 

. (S) 

28,910 

.08 

•Fort  Wayne  News-Sentinel.. 

....(E) 

43,021 

.10 

tFrankfort  Times . 

.(M&S) 

82231 

.04 

•Gary  Evening  Post-Tribune. 

....(E) 
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.06 

•Huntington  Press . 

.(M&S) 

5,099 

.03 

•Indianapolis  News . 

(M) 

(E) 

....(Et 

127,079 

35 

•Lafayette  Journal  &  Courier 

7,794 ) 
13,336  ) 
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.06 

tLa  Porte  Herald- Argus . 

....(E) 
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.04 

•Marion  Leader  Tribune . 

.(M&S) 
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.04 
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(M) 

(E) 

. (E) 

4,021 

.025 

•South  Bend  News-Times.... 
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26341 

.07 

•South  Bend  News-Times. . . . 

. (S) 
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.07 

•South  Bend  Tribune . (S) 

21,775..  (E) 

22,769 

.06 
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*A.  B.  C.  Statement,  Publisher’s,  October  1,  1926. 
tCovernment  Statement,  October  1,  1926. 
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By  MARLEN  PEW 


JUST  how  many  of  the  one  hundred  I 
millions  of  American  citizens  are  this  r 
week  celebrating,  with  appropriate  ex-  c 
ercises  and  inspiring  speech,  the  184th  t 
anniversary  of  the  birth  of  Ihonias  Jef-  f 
ferson  1  have  no  way  of  knowing.  It  S 
would  be  folly  to  contend  that  the  Sage  s 
of  Monticello  is  a  popular  ligure  in  this  ' 
age.  The  seventh  and  eighth  grades  1 
know  that  he  was  the  chairman  of  the  1 
committee  that  drafted  a  Constitution  that  ) 
became  the  model  for  all  men  aspiring  to 
freedom,  but  the  bulk  of  the  adult  pop-  r 
ulation  in  this  year  of  grace  appears  to 
have  either  put  him  down  as  one  of  those  ^ 
•’brotherhood-of-man  nuts”  or  as  un-  j 
worthy  of  a  place  in  memory,  because  he 
wore  no  uniform,  brandished  no  shiny 
sword  and  was  even  slow  on  several  ^ 
occasions  to  get  into  deadly  physiral  com-  ^ 
bat  with  persons  who  opposed  his  ideas.  ^ 
Mr.  JetTerson’s  unitiue  notion  that  he  ^ 
might  ignore  critics,  even  vicious  liars,  ^ 
and  wait  for  time  to  right  personal  - 
wrongs,  was  enough  to  damn  him  histor-  j 
ically.  At  any  rate,  1927  finds  the  Amer-  , 
ican  people  still  unprepared  to  accept  him  j 
as  an  idol.  In  the  pictures  he  would  be  ( 
called  a  “flop.”  A  century  must  pass,  , 
three  new  generations  must  be  born  and 
the  materialistic  age  must  be  submerged  ] 
by  the  artistic  age  which  is  to  follow,  be-  , 
fore  the  American  people  shall  erect  on  , 
the  banks  of  the  Potomac,  on  a  site  in  line  ( 
with  the  Capitol  Dome,  the  Washington 
Monument  and  the  Lincoln  Memorial,  , 
an  appropriate  shrine  to  the  great  Vir-  , 
ginian,  one  of  five  Presidents  of  the 
United  States  who  would  have  had  a 
right  to  a  place  in  history  if  they  had 
not  been  elected  to  that  great  office. 

*  *  *  ! 
tFOWEVER  indifferent  the  general  ^ 
■*  *■  public  may  be  to  the  name  and  fame 
of  Thomas  Jefferson  there  is  reason 
enough  for  journalism  to  celebrate  his 
birthday.  In  the  largest  sense  he  is  the 
author  of  our  liberties.  He  believed  in 
the  newspaper,  not  as  Hamilton  did, 
merely  to  make  use  of  it  to  forward 
his  propaganda  and  self-serving  meas¬ 
ures,  but  because  it  was  a  fair  ground 
upon  which  all  public  questions  might  be 
threshed  out  for  what  they  were  worth. 
Jefferson  did  not  publish  a  newspaper. 
He  rarely  if  ever  wrote  for  a  newspaper. 
But  he  inspired  the  democratic  press  of 
his  day  and  offered  to  it  and  to  its 
Federalist  opposition  more  good  bones  to 
chew  on  than  any  man  to  the  time  of 
Lincoln.  In  his  youth  Jefferson  made  a 
study  of  the  problem  of  disseminating 
public  information  in  the  colonies  where 
lack  of  transportation  made  distances 
great.  He  knew  the  power  of  the  printed 
word,  for  good  or  for  evil.  He  w'as 
the  patron  of  many  pamphlets,  one  of 
which,  by  his  own  hand,  gave  democratic 
impulses  in  the  colonies  and  in  France 
more  impetus  than  any  single  paper  of 
the  times.  Jefferson  nobly  withstood 
critical  attack  in  public  prints.  He  be¬ 
lieved  what  he  believed,  but  was  willing 
that  the  other  fellow  be  given  an  audi¬ 
ence.  He  was  never  for  suppression. 
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He  fought  the  Sedition  Law  gallantly.  A 
man  ot  peace,  he  loved  controversy  be¬ 
cause  he  was  devoted  to  the  principle  , 
that  the  people,  when  possessed  of  the  | 
facts,  reach  reasonable  conclusions,  pro-  ( 
gress  and  are  best  able  to  govern  them-  . 
selves.  So  far  as  free  press  and  its  ad-  | 
vantages  are  concerned  Mr.  Jefferson  s  , 
philosophy  of  140  years  ago  was  as  com-  . 
plete  as  is  the  best  thouglit  on  that  sub-  i 
ject  today.  i 

*  *  « 

'■PHE  Jetlersonian  draft  of  the  Consti-  ' 
^  tution  of  1787  was  adopted  by  the 
Congress  of  the  Confederation  almost  in  ' 
its  entirety,  .\lthough  the  constitution 
was  the  basis  of  our  freedom  tiic  specilic  ' 
grant  of  free  press  in  fact  sprung  from  ; 
the  people.  Several  of  the  state  con¬ 
ventions  which  ratified  the  Constitution 
accompanied  their  acceptance  with  earn-  ' 
est  recommendations  of  various  amend¬ 
ments,  of  which  free  press  was  one. 
Thus,  as  school  children  know  so  much 
better  than  their  elders,  the  lirst  amend¬ 
ment  came  into  being  December  15,  1791, 
receiving  a  two-thirds  majority  in  the 
Congress  and  a  ratification  majority  of 
three-fourths  of  the  states.  That  Thomas 
Jefferson  did  not  write  into  the  original 
Constitution  the  ten  specific  amendments 
which  constitute  the  Bill  of  Rights  is 
no  reflection  on  his  depth  of  feeling  for 
these  poignant  features  of  our  liberty. 
He  was  a  statesman  who  “got  over”  his 
matchless  radical  views  as  rapidly  as  the 
times  would  bear. 

♦  *  ♦ 

TF  anyone  questions  the  depth  of  Mr. 

Jefferson’s  feeling  for  a  free  press 
the  following  authentic  quotation  from 
his  writings  should  suffice  to  dispel  the 
doubt;  “if  left  to  me  to  decide  whether 
we  should  have  a  government  without 
newsi>apers,  or  newspapers  without  a 
government,  I  should  not  hesitate  for  a 
moment  to  prefer  the  latter.”  This  was 
his  supreme  faith.  This  was  the  acid  test 
of  his  democracy.  We  have  heard  men 
say  that  Mr.  Jefferson,  when  he  uttered 
that  complete  endorsement  of  the  free 
press  principle,  had  no  conception  of 
either  a  bitterly  ptirtisan  press  or  the 
impersonal  “commercialized”  press  of 
today.  One  has  but  to  consider  the 
viciousness  of  the  Federalist  press  of 
the  times  of  Hamilton  and  Jefferson  to 
discount  the  first  criticism.  The  truth 
is  that  no  man  in  public  life  in  the  his¬ 
tory  of  this  country,  perhaps  even  in¬ 
cluding  Woodrow  Wilson,  was  so 
hounded  by  misrepresentation  in  the  pub¬ 
lic  prints  as  was  Thomas  Jefferson.  If 
anv  man  should  have  hated  the  misuse 
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of  the  press  privilege  it  was  he.  So  i 
well  protected  was  he  by  an  impenetrable  ' 
philosophy,  so  high  did  his  great  mind  ; 
rise  over  stupid  falsehood  and  mean  pub¬ 
lic  babble,  that  the  thrusts  of  unscrupu-  ; 
lous  enemies  drew  no  drop  of  his  blood. 
Wrong  would  expose  itself  in  time.  He  i 
could  wait.  For  practical  political  pur¬ 
poses  he  set  upon  his  opponents  news¬ 
papers  that  were  edited  by  lighting  spirits 
able  to  give  whack  for  whack. 

•  ♦  *  ♦ 

"^WE  are  indebted  to  Claude  G.  Bowers, 
able  newspaper  man,  now  of  New 
York  World,  for  a  complete  new  set  of 
Jeffersonian  thrills  and  Hamiltonian 

shudders  absorbed  from  reading  his  “Jef¬ 
ferson  and  Hamilton,”  published  only  re¬ 
cently  and  selling  almost  as  if  it  had  a 
sex  reaction  despite  our  heretofore  ex¬ 
pressed  pessimism  regarding  the  Vir¬ 
ginian's  small  place  in  the  hearts  of  the 
people  of  this  day.  Written  by  a  thor¬ 
ough-going  reporter,  with  a  keen  sense 
of  the  part  the  pamphlet  and  the  news¬ 
paper  played  in  the  e.xciting  post-revolu¬ 
tionary  era,  Mr.  Bowers  has  given  a  his¬ 
tory  that  goes  straight  to  the  marrow 
of  the  publicist.  We  learn  again  from 
this  history  that  the  two  great  schools 
of  public  thought  divide  at  the  Hamilton- 
Jefferson  line.  If  you  believe  in  property 
rights  over  human  rights,  if  you  have 
faith  in  control  by  “best  minds”  and 
question  the  workability  of  popular  sov¬ 
ereignty,  if  in  your  heart  and  soul  there 
still  lurks  belief  in  centralized  power, 
whether  it  be  monarchy  or  public  of¬ 
ficials  elected  for  life  terms,  you  are  a 
Hamiltonian.  If  human  rights  super¬ 
sede  all  other  considerations,  if  men  are 
created  free  and  equal,  if  opportunity 
is  wide-open  to  all  comers,  if  the  checks 
and  balances  of  the  Constitution  are  rea¬ 
sonable  and  just,  if  the  final  judgments 
of  the  people  are  acceptable  as  right,  you 
are  a  Jeffersonian.  There  is  a  straddle 
position  for  non-positive  minds. 

»  ♦  ♦ 

J^OWERS  paints  some  wonderful  pic¬ 
tures  of  the  fighting  editors  who 
were  first  in  this  country  to  play  with 


these  fundamental  principles.  HamiltM 
was  first  to  have  a  newspaper  champior 
and  a  queer  bird  was  his  defender.  J(^ 
Fenno  came  to  Hamilton  with  the  recom¬ 
mendation  that  his  “literary  accomplish, 
ments  are  very  handsome”  and  his  preyi 
ous  experience  had  been  as  a  teacher 
in  the  Old  South  Writing  School  of 
Boston.  Through  Hamilton  he  was  es¬ 
tablished  as  editor  of  the  Gazette  of  tiu 
United  States  and  obtained  the 
ronage  of  Congress”  in  printing  its  jom 
nal  and  official  papers  and  “performb 
essential  service  in  the  cause  of  Fedei^ 
ism  and  good  government."  But  Fet 
no’s  conception  of  his  paper  was  that  of 
a  court  journal.  His  p.aper  was  the 
essence  of  snobbery,  sycophancy,  abuse 
of  the  opposition,  pro-English  and  hate¬ 
ful  of  democracy  and  Fenno  was  re 
warded  with  all  the  government  pat! 
ronage  that  Hamilton  and  his  associ^ 
could  throw  his  way.  It  was  to  meet 
this  situation  that  the  Jefferson  grout 
persuaded  Philip  Freneau,  "the  poet  of 
the  Revolution,”  to  establish  in  Philadd- 
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.  i^ery  Satioml  Ga::t'tte.  the  edi-  The  Chronicle  came  out,  day  by  day, 
**'*oroducing  the  paper  when  he  was  not  with  its  accustomed  vigor.  Old  Samuel 
king  ^  government  clerk  at  a  sal-  Adams  flared  up  and  visited  the  circulator 
of '*-50  P*-'*'  annum.  Personal  jour-  in  his  cell.  But  the  power  of  the  Ham- 
thus  got  to  the  saddle.  These  iltonian  party  held  the  victim  to  the  end 
••organs”  set  the  pace  for  the  press  of  his  term.  A  few  weeks  later  Thomas 
f  the  new  nation.  What  Fenno  or  Adams  died,  his  end  hastened  by  tnc 
F  eneau  would  print  today  would  be  copy  persecution.  Like  Benjamin  Franklin 
•  r  other  editors  as  soon  as  their  papers  Bache  he  went  to  his  grave  with  a  Sedi- 
Id  reach  them.  Freneau  forc^  the  tion  Law  indictment  hanging  over  him. 
Hamilton  editor  into  an  almost  immediate  ♦  *  ♦ 

attitude  of  defense.  Benjamin  Franklin 
Bache.  in  his  Pcntvsylvania  Daily  Adver¬ 
tiser  ^came  even  more  audacious  in  his 
advocacy  of  Jefferson  dem.Krracy  than 
was  Freneau.  Other  outstanding  Jef¬ 
fersonian  editors  were  Thomas  Oreen- 
leaf  in  the  -Veto  York  Journal  and 


SAME  FAMILY  EDITS 
PAPER  66  YEARS 


'T'HESE  are  the  stories  that  Mr.  Bow- 
ers  makes  vivid  in  his  history. 
Somehow,  they  do  not  seem  remote  when 
compared  with  conditions  in  this  day. 
True,  we  have  no  Sedition  Law  to  intimi¬ 
date  editors  but  out  in  Indiana  we  have 
the  spectacle  of  an  old  editor  persecuted 


Son  and  Three  Grandsons  of  John 
Wesley  Roberts  Publishing  Oska- 
loosa  (Kan.)  Independent, 
Founded  in  1860 

The  Oskaloosa  (Kan.)  Iiidef'cndent, 
one  of  the  oldest  newspapers  in  Kansas, 
has  the  record  of  having  been  published 
by  the  same  family  for  the  06  years  it 
has  been  in  existence — a  record  un¬ 
equalled  by  any  other  Kansas  newspaper. 

In  1860  John  Wesley  Roberts,  from 
Ohio,  became  a  newspaper  man  and  took 


aging  editor.  Frank  Roberts,  the  father, 
continues  to  write  editorials.  A  fourth 
son  Frank  N.  is  a  lieutenant  in  the  15th 
U.  S.  Infantry. 

The  Roberts’  replaced  the  original 
frame  structure  with  a  2-story  brick 
building  in  1883.  The  paper  is  now’ 
printed  in  this  building. 


Thomas  Adams,  in  the  Boston  hide  {'end-  by  a  Judge  who  has  been  upheld  by  the  the  advice  of  Horace  Greeley,  whom  he 
•nt  Cltfoiiicle.  In  the  parlance  of  this  Supreme  Court  of  his  state  on  the  propo- 
(iav  "these  boys  went  to  it”  with  ven-  sition  that  truth  does  not  constitute  a 
eeance.  They  were  opposed  by  a  Ham-  <lefense.  Don  Mellett  is  a  modern  martyr 
ilton  press  of  no  mean  ability,  such  as  in  the  cause  of  the  people  vs.  officialdom 
the  Providence  United  States  Chronicle,  in  conspiracy  with  underworld  crooks. 

Boston  Sentinel,  and  others,  not  forget-  Down  in  Georgia  public  officials  cudgel 

- ,  '•  ,1...  i.' — i:  .1 -  —  jj  iTtppled  editor  for  his  free  expression 

of  truth  concerning  a  local  political  con¬ 
dition. 


ting  "Porcupine,’’  the  Englishmatt,  one 
of  the  foulest  characters  that  has  ever 
played  with  printer’s  ink  in  this  country,  dition.  We  are  lighting  other  enemies, 
mriter  to  war  with  France,  merciless  but  we  are  fighting  in  the  old  cause. 


inciter  to 

libeler  of  Jefferson  and  whip-lash  of 
every  grafting  demagogue  of  the  times. 

♦  ♦  ♦ 

■|^E\VSP.\PER  editing  called  for  real 
martyrdom  when  the  foundation 
planks  \vere  being  laid  for  our  present 
afe  mansion  on  the  high  hill  of  the 
universe.  Take  the  case  of  Thomas 
.\dams  of  the  IndeixtiKlent  Chronicle.  He 
had  published  a  powerful  series  of  edi¬ 
torial  attacks  upon  the  little  coterie  of 
gentlemen  who  seemed  to  think  that  this 
government  was  created  to  give  them  a 
short  cut  to  personal  fortune.  In  the 
autumn  of  1/98  his  enemies  caused  his 
arrest  for  violation  of  the  Federalists’ 
infamous  Sedition  Law.  The  editor,  in 
going  to  jail,  promised  his  readers  full 
accounts  of  his  trial  and  pledged  “always 
to  support  the  rights  of  the  people  and 
the  liberty  of  the  press,  agreeable  to  the 
sacred  character  of  the  Constitution.” 
Outraged  by  the  per.secution  of  this  hero 
the  people  rallied  to  his  support.  His 
trial  was  postponed  and  he  continued  to 
flay  his  enemies,  meanwhile  reporting  “an 
unprecedented  increase  in  circulation.” 


r  BELIEN'E  that  Thomas  Jefferson 
would  have  appreciated  the  press  of 
this  day.  .All  he  ever  asked  of  a  news¬ 
paper  was  that  it  print  what  its  editor 
believed  and  what  reporters  could  ascer¬ 
tain.  He  wanted  newspapers  to  spread 
the  record  of  public  events  before  the 
people  and  was  firm  in  his  faith  that 
public  opinion,  thus  informed,  could  not 
go  wrong.  .Anything  that  is  imixirtant, 
if  decent,  can  be  and  is  printed  and  cir¬ 
culated  in  some  if  not  all  of  the  news¬ 
papers  of  the  L'nited  States  tmlay.  Many 
editors  are  intimidated  by  “powertul  in¬ 
terests”  to  be  sure,  but  most  of  their 
fears  are  the  sheerest  bunk.  The  aver¬ 
age  newspaper  is  free  and  if  Thomas 
Jeffer.son  were  alive  he  would  delight 
in  their  enterprise  and  ability  to  present 
the  daily  story  of  events  sufficiently  com¬ 
plete  to  keep  any  patriot  alive  to  any 
issue  of  public  concern  in  the  whole, 
round  world.  The  newspaper  is  a  mirror 
and  its  reflection  is  a  true  image  of  what 
lies  before  it.  The  greatest  deficiency  of 

.  . .  . . .  the  modern  press  is  external.  What  is 

He  quoted  John  .Adams’  famous  axiom,  not  more  or  greater  newspapers. 


greatly  admired,  and  came  west  from 
Warren  County,  Ohio.  He  stopped  in 
Cincinnati,  purchased  a  printing  outfit 
and  had  it  shipped  by  rail  to  St.  Joseph, 
Mo.  There  the  outfit  was  shipped  by- 
boat  to  .Atchison,  Kan.,  and  sent  by  ox 
team  to  the  site  of  a  town  later  known 
as  Oskaloosa. 

On  the  same  lot  on  which  the  first 
plant  was  unloaded  the  paper  is  being 
printed  today.  The  paper  has  never 
missed  an  is.sue  in  the  more  than  3,400 
weeks  it  has  been  published.  For  the 
first  six  months  the  paper  carried  the 
initials  “K.  T.”  for  Kansas  territory. 
In  January  of  1861  Kansas  was  admitted 
to  the  union. 

During  the  Civil  War  the  building  in 
which  the  paper  was  printed  was  often 
under  armed  guard,  because  of  danger 
from  guerilla  attacks. 

When  Frank  H.  Roberts,  son  of  the 
founder,  came  of  age,  J.  W.  took  him 
into  partnership.  The  elder  Roberts  died 
in  1900.  F.  H.  continued  alone  until  in 
1918  when  his  eldest  son  J.  W.  Roberts, 
was  taken  into  partnership. 

I.atcr  two  other  sons  Eugene  and 
Charles,  joined  the  firm.  J.  W.  Roberts, 
named  for  his  grandfather,  is  business 
manager,  Eugene  is  head  of  the  me¬ 
chanical  department  and  Charles,  man- 


PHOTO  VETERAN  JOINS  PATHE 

“Dick”  Sears,  for  many  years  photog¬ 
rapher  for  the  Boston  American  and  in 
recent  years  New  England  camera  man 
for  International  News  Reel,  this  week 
left  the  Hearst  organization  to  become 
New  England  representative  of  the  Pathe 
News,  with  headquarters  in  Boston.  For 
over  a  quarter  of  a  century  Mr.  Sears 
has  been  "shooting”’  news  pictures  in 
Boston,  having  been  the  first  photographer 
employed  by  a  newspaper  in  that  city. 
Hugo  Johnson,  who  started  as  photog¬ 
rapher  with  the  old  Biograph  company, 
has  been  named  Sears’  successor  on  In¬ 
ternational  News  Reel. 


“A  free  press  will  maintain  the  majesty 
of  the  people.”  Made  ill  by  the  exertions 
incident  to  his  defense  he  took  to  his  bed, 
and  when  the  date  of  his  trial  came 
around  he  could  not  go  to  court,  so 
.Abijah  .Adams,  his  circulation  manager, 
was  arrested  on  the  ground  that  he  had 
sold  the  papers  containing  the  “libel.” 
Abijah  faced  Chief  Justice  Dana,  intoler¬ 
ant,  prejudiced,  even  writing  against 
.Adams  in  the  local  press.  The  prosccu 
tion  was  under  the  common  laws  of 
England.  The  circulator  was  convicted. 
In  passing  sentence  Justice  Dana  made 
such  a  shockingly  intemperate  speech  that 
he  was  challenged  by  the  (Thronicle  to 
publish  it.  The  convict  was  put  into  a 
damp,  unhealthy  cell  and  became  so  feeble 
that  the  people  arose  and  demanded  that 
he  be  given  better  quarters.  Hundreds 
visited  him  in  jail.  Meanwhile  the  edi¬ 
tor,  from  his  bed,  continued  his  assaults. 


but  more  and  greater  statesmen  to  feed 
the  press  with  such  truth  as  flowed  from 
the  crystal  mind  of  Jefferson  frnm  boy- 
hoiHl  to  the  end  of  his  magnificent  career. 

ADVERTISING  MEET  POSTPONED 

The  spring  meeting  of  the  .Advertising 
Commission  to  be  held  in  Baltimore  has 
been  postponed  from  .April  12-13  to  May 
3-4. 


:§ 


Pt'S  Linotype  Mailbag; 


Our  day  in  and 
day  out  promotion 
plans  build  class¬ 
ified  mediums, 

As\  us  how 
we  do  it, 

THE  BASIL  L  SMITH  SYSTEM,  lie. 

Claatifled  AdTWtlaliic 
Countellort 

Packard  Building  Philadelphia 


IONIC  NO.  5 

'Added  100%  to  Looks" 


Since  changing  to  6*72  point 
Ionic  No.  5  on  a  7 ‘/a  point  dug 
we  have  heard  nothing  but  favor¬ 
able  comment  and  the  expression  of 
what  a  metropolitan  appearance  it 
has  made  in  the  Times. 

It  is  our  opinion  that  the  new 
dress  has  added  100%  to  the  looks 
of  the  paper  and  has  also  been 
responsible  for  some  increase  in 
circulation. 

Assuring  you  of  our  apprecia¬ 
tion  of  your  helpful  suggestions 
while  we  were  making  this  change, 
we  beg  to  remain. 

The  Toledo  Times  Publishing  Co. 

Toledo,  Ohio 


America's 

Complete 

Newspaper 


NEW  YORK 


Xetalb 

tribune 


dlxt 

Idxiljxiut 


Detroit 

Fourth 

Largest 

City 

Complete  coverage 
with  one  paper. 

The  Detroit  News 

Offers  advertisers 
unusual  opportunities 


Largest 
Newspaper 
West  of 
Chicago 

500,000 

Copies 

DAILY 

The 

KANSAS  CITY 
STAR 


l-LINDTYPE—l 


NEW  ORLEANS 

iiifSiiTiTrrTgnyTTriiTTTrri  ngTrinrTTrmiiimB 


THE  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of  your 
department  or  to  fill  impor¬ 
tant  posts  in  the  department. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 
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PREPARING  INDUSTRIAL  SECTION 

The  Cluirlotie  (N.  C.)  Observer  has 
l)egun  the  preparation  of  a  special  tab¬ 
loid  section  which  will  carry  the  story 
of  the  industrial  development  of  the  two 
Carolinas,  with  details  and  many  illus¬ 
trations,  to  the  people  of  the  eastern 
states. 


URGES  NEWSPAPER  STUDY 

Emphasizing  the  value  of  newspapers 
as  chronicles  of  the  world’s  daily  history, 
Mayor  Daniel  J.  Cosgro  of  Cohoes,  N.  Y., 
has  recommended  the  introduction  of  a 
study  of  the  daily  newspaper  in  the  public 
schools  of  Cohoes  to  better  acquaint  the 
pupils  with  current  events  of  the  world. 


NEW  ADVERTISING  ORGAN 

The  MagaAne  Advertiser,  a  new 
monthly  trade  journal,  made  its  first  ap¬ 
pearance  this  week.  It  is  published  at  11 
Waverly  Place,  New  York.  G.  L.  Court¬ 
ney  is  president  and  secretary ;  S.  \V- 
Maaz,  vice-president  and  advertising  man¬ 
ager,  and  Hugh  E.  Agnew,  editor. 


Supplies  and  Equipment 


Drive  and  Control 
for 

I  Newspaper  Presses 

ii  The  new  straight-unit 

Double  Sextuple  Scott 
press  installed  by  the 
New  York  Graphic  is 
j  equipped  with  twol  00« 

I  h.  p.,  d-c.  drives.  This 
I  is  the  third  order  from 
this  organization. 

I  GENERAL  ELECTRIC 


HOE  LOW 
UNIT  QUAD 

Also  16  and  24-pg. 
straight  line  stereotype 
presses  available  for 
quick  delivery. 

Write  for  particulars 

DUPLEX  PRINTING 
PRESS  COMPANY 


Battle  Creek 


Michigan 


SUPREME  _ 

METAL  FURNACE 

For  Remelting  and 
Refining  Metals 

IMPROVED 

SIMPLEX 

METAL  FEEDER 

For  Composing 
Machines 

ALFRED  W.  CHANNING.  he. 

Manufacturer*  and  Di*tribu- 
tor*  of  Equipment  for 
Printer* 

27  Thames  St.,  N.  Y. 


Newspaper  Properties 

Buy  and  Sell  Direct  Through 
EDITOR  &  PUBUSHER 


GOSS 

.STEREOTYPING^ 
.MACHINERY^ 


Positive  quick  lock  •  up  at  four 
points  on  box  with  one  lever 
movement.  Write  for  complete 
catalog  of  Goss  Steceotypins 
Machinery. 


THE  GOSS  PRINTING 
PRESS  CO.,  CHICAGO 


GOSS  PRINTING  PRESS  CO. 

CHICAGO  -  NEW  YORK  -  LONDON 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thickness — No.  25,  No.  35. 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

Prepared  Matrix  Paste. 

The  above  are  only  a  few  of  our  specialties. 

L _ II  New  England  Newspaper  Supply  Co. 


Worcester,  Mass.,  U.  S.  A. 

Cable  Addreu  NENSOO — Worcester 


Classified 


_ ADVERTISING 

General  Promotion  ^ 


If  You  Want  More  Local  AdvertisinTT!^ 
to  work  for  you  selling  our  “Wnrti, 
Features.  Write  F.  cI!  Hogan 
Lemcke  Bldg.,  Indianapolis,  Ind.,  or  Kane**^ 


BUSINESS  OPPORTUNITIES 


Have  You  |40,0M?  If  so  I  can  off^T^. 
re.-tl  bargain  in  North  D.akota.  Exclusive 
ning  field;  splendid  equipment;  good  circnlf 
V°"J  dividends  on  price  IS 

J.  B.  Shale.  Times  Bldg.,  New  Vtrk. 

Trade  Journal,  established,  in  good  condiii^ 
capable  of  expansion.  Gross  about 

Harris-DibblTS: 

345  Madisiin  Avenue.  New  York  City. 

This  Sukuiban  Weekly  netted  J22.000  iTlte 
It  serves  IS.UOO  people  in  rapidly  growina  ^ 
munity,  north  central  state.  Average  ad  rat?« 
cents.  Well  press  equipment  Availabb  f^ 
$50,000.  half  cash.  Prop  ISOSx  H  p  H " 
richs,  Litchfield,  Ill.  ' 


CIRCULATION 


Promotion 

Orculatio^When  quick,  additional  circulatiin 
coverage  becomes  necessary,  remember  that  m 
twenty  years  in  this  one  line  of  endeavor  k 
your  proof  against  experimenting.  Writs  » 
wire  Pacific  Coast  Circulation  Service.  b3 
Block,  Cincinnati,  Ohio. 

CircuUtion  Builder*-Blair  &  Austin.  1504  (C. 
tre  ave.,  Keading,  Penn.  Originators  of  Sales- 
manship  Club  Campaigns. 

Superior  Circulation  Builders— The  W  S  Ken 
dali  Conipaiiy  104  North  Bailey  Avi.,  LoS! 
ville,  Kentucky.  The  circulation-buildini  or. 
gamzation  that  has  set  the  standard  for  aggres 
sive,  successful  circu.ation  campaigns  for  n^l, 
twenty  years.  ’ 

Th.  World’s  LargMt  Cfarculatloii  BuOdint  Or- 
ganixation— 1  he  only  circulation-building  lerv- 
ice  in  Newspaperdom  furnishing  publisben’ 
afifiJaviu  of  the  exact  results  of  iu  «Sv 
Mmpaign.  ^e  Charles  Partlowe  Comptay, 
Occidental  Building,  Indianapolis. 

Pottery  Dir^  for  supplies  to  start 
a  dish  offer  Results— Low  cost.  The  Albright 
China  Co.,  Carrollton,  Ohio.  * 

Special  Service 

Local  Appeol— If  you  can  appreciate  the  im- 
inei’sc  value  of  local  appeal  in  the  fevtnrs 
you  print  and  realize  that  the  syndicates,  widi 
their  general  standardized  “canned”  goods, 
cannot  supply  this  then  1  have  a  propositio* 
for  you.  You  cannot  beat  local  appeal  as  s 
circulation  builder  and  holder.  (Sute  your 
present  circulation  in  replying).  Why  not 
two-cent  stamp  on  an  inquur? 
M-972,  Editor  &  Publisher. 


EDITORIAL 


Hoe  Quick-Lock-Up  Flat  Casting  Mould 


The  throwing  of  a  single  Lever  locks 
this  Hoe  Flat  Casting  Mould  which  is 
carefully  designed  and  constructed  for 
perfect  Balance  as  well  as  Quality  and 
Durability. 

Made  in  three  sizes — five,  seven  and 
eight  columns. 


If  It's  a  Hoe,  It's  the  Best. 


R.  HOE  &  CO.,  Inc. 

7  South  Dearborn  Street 
CHICAGO,  ILL. 


504-520  Grand  St.,  New  York  City 


Pere  Marquette  Bldft. 
NEW  ORLEANS.  LA. 


7  Water  Street 
BOSTON.  MASS. 


More  and  cleaner  copy;  supply 
reporters  with  Style  Po:  k  and  Reporters*  Tips, 
pocket  size;  6  for  $2;  25  or  more  25  cents 
each.  G.  E.  Campbell.  Wakefield.  Mass, 


How  Mmx  Vacation  ''Personals**  will  yoe 
print  this  Summer?  “Wakefield  Plan’*  pro¬ 
duced  16  columns  a  week.  Complete  lay  out,  $2. 
Endorsed  by  N.  E.  Mgr.  W.  N.  U.  G.  E 
Campl>en,  Wakefield,  Mass. 


S3m<licate  Features 


“Four  SqiMre  Retrgioo**  and  problems  con¬ 
fronting  American  Henie  Life  today  Mis 
Aimee  Semple  McPherson.  Immediate  re¬ 
lease.  Daily  releases,  about  1,500  words.  Il¬ 
lustrated.  Matrices  or  photos  furnished  wiA 
copy.  The  following  cities  are  closed:  Denver, 
Nebraska  City,  Tulsa,  Kansas  City,  Seattle, 
Buffalo,  New  Brunswick,  Lima,  Pittsfield.  South 
Bend,  Bakersfield,  Waukeegan.  Lorain,  Newark, 
New  York,  Philadelphia,  Pocatello,  Pasadena, 
Tacoma,  Los  Angeles,  Wheeling,  Easton,  Wilket- 
barre,  Sacramento,  Hahana,  Mansfield.  Sm 
Juan,  New  Bedford.  Rush  your  order.  GrapWc 
Syndicate,  Inc.,  25  City  Hall  Place,  New  York, 
N.  Y. 
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editorial 


EMPLOYMENT 


EMPLOYMENT 


MECHANICAL 


Special  Correspondent 


Situations  Wanted 


Situations  Wanted 


Equipment  for  Sale 


y,,i.inytop  Correspondent— During,  and  after,  Advertising  Manager  now  in  charge  of  depart-  Circulation— Do  you  want  an  acting  circulator —  Duplex  24-page  Tubular  Press,  with  full  stereo- 

most  exciting  political  summer  since  War!  Ex-  ment  producing  more  than  twenty  million  lines  not  a  talking  one — a  man  who  knows  distribution  type  equipment,  for  sale.  Will  he  available  in 

3Sive  news  service,  daily  or  weekly:  personal!-  per  year  without  high  pressure  methods  and  thoroughly  and  how  to  build  circulation  by  giv-  late  summer.  Now  in  use  by  publication  moving 

features:  interviews:  assignments — wire  or  well  versed  in  business  end  of  a  newspaper  ing  service  into  new  building  with  new  plant.  For  full 

^ii  “.Accredited”  staff_  connection  essential,  seeks  connection  as  business  manager  or  as-  Due  to  the  suspension  of  The  Cleveland  Timet  information,  address  journal  of  Commerce, 
u^Hcrate  terms!  20  years’  experience  metropoli-  sistant  to  publisher.  Experience  with  both  such  a  man  is  now  available  and  will  consider  32  Broadway.  New  York, 

taa  dailies;  unusual  references.  Permanent  of-  moining  and  evening  newspapers.  Well  known  circulation  management  of  small  paper  or  a  city 


^“'fiarvaH  ^VerUas.”  in  agency  fieli  Can  show"  successful  record  department  of  large  P^^  Addrtss’Uo  S.  rtMm®m^‘^o'r’’matrU  ^ryint^^rVss**  w^^^^ 

Suite  33,  9jS  Pennsylvania  Ave.  N.  W.,  Wash-  and  furnish  A-1  references.  W_ill  go  anywhere  Deane.  1305  W.  76  St-  Cleveland,  Ohio.  sion  apron  attached.  Gas  fired  automatic  stean 

ington,  D.  C.  right  opp< 

*  - Publisher. 


employment 


...  ....  it  j  f  a  - - -  apron  attached.  Gas  fired  automatic  steam 

“  ’  Classified  Manager-A  producer  using  sound  generator  Will  accommodate  .  8-column  form. 

‘  and  proven  methods  seeks  metropolitan  connec-  and  will  sell  for  first 

AJ  •  vr  a.  a.  •  Ua  tioH.  10  vears*  experience  Past  3  years  on  reasonable  offer.  Bergen  Evening  Record,  Hack* 

;ff  afe  Tv'en  V«"^  Jib/n  Easlern  daily  in  citrof  half  miuL.  You  caS  ensaCk,  New  Jersey. _ 

and  ^  vieeklv  papers  ^Suitable  for  Classified  *^n''n  details  of  this  man’s  record  of  accom-  For  Sale  at  a  Bargain— Scott  Rotary  Press. 

Manager  ir  display'  solfcitor.  Open  Sor  con-  addressing,  B-95S,  Editor  &  Pub-  Factory  overhauled  1926;  new  gears  and  bear- 

_  nections  immediately.  Interviews  solicit^.  Any  U?®*’  .  Prints  up  to  24  page.s,  7  or  8  columns. 

Aavrrtisi"*  location.  B-917,  Editor  &  Publish^ _  ^""cSL  Tvou'i-'^offi^ ** Lgg^  t  “•Xo*,tarL?c"rcjine'pushtu^^^ 

’  office,  suggest  meth-  ton  control.  Nothing  else  to  buy;  all  ready  to 

t  KpiL  Eight  years  large  ^un.  Consolidation  reastn  for  sale.  Outfit  com- 

bunt.  p.Tk':  w".t  J’®'*!-  pl«e..as  it  stand,  on  our  floor,  $9,000.  Bedford 


Help  Wanted 


type  of  copy  and  sell  what  he  creates,  . .  .  . . 

Tn,n  of  <5,000,  central  state,  paper  has  dom-  Advertising  Manager  and  Salesman,  six  years  ods,  train  help,  well  known.  Eight  years  large 

iunt  circulation,  good  environment.  State  experience  Now  York  s  leading  paper :  at  present  New  York  daily.  No  system,  just  know  how.  mere  as  it  stmo.  on  m 

Sxrience  and  salary.  B-971,  Editor  &  Pub-  in  Middle  West  on  evening  paper  with  circula-  Weekly  charge  and  percentage  on  increased  busi-  ?>rintine  Co  La  Salle  Ill 

S!  '  tion  300,000  Also  agency  experience.  B-932,  ness.  Especially  goed  cn  ten  to  fifty  thousand  — ^  °  ’ 

- Editor  &•  Publisher.  •  •  . 


Advertising  Manager— Editorial  Manager— Pub-  . 

iSitr  ofestablished  trade  publications  is  seeking  Advertising^  ^citoi^3  ^  years  detail  desk, 


circulation.  W.  H.  Vale.  New  Haven,  Conn.  C«»ne»  fcir  sale;  with  8  turtles,  chases, 

c-_j  — -r  -2,.. -  and  two  sets  of  rollers.  Writr  - — 

Company.  Vincennes.  Indiana. 


rleverMriodical  or  newspaper  men  who  can  classified,  display,  special  sections.  Now  em-  Cemposing  Room  Superinten^nt  or  ^reman  j^j,  Presses.  Paper  Cutters  Wire  Stitrbvm.. 

wgetherand  werk  with  him  for  development  ployed.  Gentile.  $40.  B-944.  Editor  &  Pub-  wishes  position  where  cap.ibility  and  efficiency  etc.-A  complete  ^ne.  Overhatded  and 

.Tthe  business  along  lines  already,  laid,  which  Usher.  A".  P"""*  anteed  machine,  at  bargain  nrices  ?a,v 

mure  large  returns.  An  advertising  manager  — - — - — - — - 7": - — —  desire  to  locate  permanently  with  good  paper,  terms.  Hoffman  Type  &  Engraving  Ca  114 

secures  signatures,  net  p  omises;  and  an  Advertising  Satesimn  desires  position  selling  Experience  of  years  with  large  paper.  Had  £  5;^  ^  jsj  Y.  City.  * 


Litnrid  manager  who  can  make  subscribers  tear  Rctogravure  advertising,  cn  salary  and  commts-  large  and  small  compesing  rooms.  B-928  ‘ — 

ff  ihe  wraooers  Not  the  ordinary  loose-leaf  sion  basis.  6  years*  experience.  B-956,  Editor  Editor  &  Publisher. _  Pi  inters  and  Boohbmdcrs  equipment,  macbin* 

i  ^  _  Ock.  M.n.  telegraph.. editor,  copy  reader.  nr^iauXn/r'Xised 


mSdTesMcT  who  know  how  and  who  do  things!  Advertising  Manager-Experienced,  excellent  A.T.F.  Ca,  96  Beek-' 

S?h  Snc*rries  asalary  of  $5.000  ormofe.  record,  thorough  practical  knowledge  of  .all  de-  Address. B.9 14.  Editor  &  Puhlisher.  man  New  York  Gity, _ 

plus  a  liberal  participation  in  the  profits.  Ap-  partments  of  newspaper  publishing,  lacking  op-  Editor,  successful  in  building  up  small  city  Used  Goss  Matt  Roller  for  wet  mats  onlv  for 

Sicants  should  state  full  qualifications;  what  portunity  in  pre  ent  position,  desires  cpntact  with  dailies,  seeks  new  field  to  conquer.  Suburban,  sale  cheap  The  Goss  Printing  Press  Ca.^’lS3S 

Stv  have  accomplished;  with  substantial  busi-  publisher  needing  business  or  adyertising  man-  East  preferred.  Owners  of  small  weekly  papers  So  Paulina  St  (^iesgo  111  ’ 

oess  references.  B-949.  Editor  &  Publisher.  ager  who  will  accept  responsibility  Age  36,  take  notice.  B-945.  Editor  &  Publisher.  ilT — rs’  ~  ^ - 

- - — J— •-  AJ.I -  O  nen  - 1 -  Wcscl  Power  Flat  Shaver,  complete,  ready  to 

Fdhor,  experienced  as  managing  editor  of  New  run,  except  motor.  This  machine  for  shaving 

York  trade  paper,  seeks  new  connection.  Fa-  flat  casts  to  make  them  just  tvpe  high  is  released 

oil  nko...  _ (nr  .oU  K.,-.,,..  n(  ....... _ _ _ ' _ _ 


Advertising  Man,  competent  and  dependable,  Editrr  &  Publisher. 

moit*OT  ^owfng  mornfn''Siewspaper  sUuated  in  Advertising  Manager,  Solicitor— Thoroughly  miliar  all  phases  editorial  work.  Weekly  or  for  sale  because  of  newspaper’ const Tidation.  Has 

1  midwestern  city  that  offers  most  desirable  home  seasoned,  aggressive  advertising  salesman  with  trade  paper  in  Metropolitan  area  preferred,  been  in  daily  use  until  very  recently  and  doing 

life  and  educational  facilities.  Applicant  must  successful  record  desires  to  connect  with  grow-  Married.  27.  B-946.  Editor  &  Publisher. _  fine  _work.  Will  shave_  any  size  fla^  cut  from 


definitely  know  the  adve  tising  game,  able  and  ing  daily  in  city  of  15,000  or  more  as  advertis- 
willing  to  meet  hard  competition  and  should  state  mg  manager.  Now  assistant  advertising  man¬ 
fully  qualificatiens.  experience  in  first  letter,  aver  on  daily  in  city  of  60.000.  31  years  old. 

Salary  will  be  governed  largely  by  future  re-  married,  enthusiastic.  Present  position  6  years. 
"  •  r.-  -  - -  .1--  —  -  B-951,  Editor  &  Publisher. 


i  ^  A.»  ,  smallest  to  full  page.  8  columns.  Price  $350. 

Layout  Artist -CartoonUt,  agency  ex^rience.  f.  o.  b.  Lewiston.  Address  Lewiston  Sun-Jour^ 
^eks  newspaper  opportunity.  B-923,  Editor  &  nal,  Lewiston  Maine 
Pi'Misber. 


mils.  G(od  position  for  a  man  who  can  prove 
that  be  has  real  ability  and  no  others  need  ap- 
fly.  .Ml  correspondence  treated  confidentially. 
8.954.  Edi'o-  Si  Fi’hl'sher. _ 


Looking  to  Future:  Young  man,  three  years’ 
.  ,  ,  experience.  Handle  telegraph  desk,  sports,  pony 

report.  Set  lype.  and  make  up.  Write  cotor- 


Casiiaign  Manager— Company  working  in  mid¬ 
dle  West  desires  two  campaisn  managers.  June 
first.  Write,  giving  expe  ience,  salary  expected. 
Address  Box  68,  Iowa  City,  Iowa. 


of  paper  where  new  employed,  invites  negotia¬ 
tions  leading  toward  interview.  Two  responsible 
jobs  in  seven  years.  Production  nearly  doubled 
on  both.  A  hard  working  executive  with  poise, 
personality  and  ability  to  produce.  Age  35, 


ful  stories.  Prefer  telegraph  and  sports  editor 
in  small  _  city  in  midwest  or  west,  although 
location  is  no  barrier.  University  graduate. 
Now  employed.  B.844.  Editor  St  Publisher. 


family,  ccllege  graduate.  References  from  pres-  Mechanical  Superintendent— Press  Room  Super- 
ent  and  former  emplovers.  including  men  of  intendent — Several  years  experience  in  all  forms 
Cimilstlon— Young  man  with  daily  newspaper  national  prominence.  B-960,  Editor  &  Publisher,  of  newspaper  press  work;  knowledge  of  stereo- 


circulation  promrtion  or  contest  experience,  pref- 
ctably  with  reliahle  Contest  Company.  Give 
complete  history,  former  employers,  age,  salary, 
three  references,  and  when  available  in  first 
ktler.  Would  like  to  hear  from  competent  Cir¬ 
culation  Campaign  Managers,  with  all  informa¬ 
tion  in  first  letter.  B-961.  Editor  &  Publisher. 


typing,  a  working  knowledge  of  other  d^art- 
ments.  Am  30  years  old,  a  Mechanical  Engi- 
Advertising  or  Publicity  connection  with  cor-  neer  by  training  and  a  university  graduate, 
poration  sought  by  reporter  with  four  years’  Meml^r  of  Web  Pressman  Union.  Have  the 
newspaper  experience.  Now  employed;  24  years  experience,  training  and  .ihility  to  render  and 


of  aee;  college  graduate,  and  will  go  anywhere. 
References.  B-962,  Editcr  &  Publisher. 


can  guarantee  any  publisher  efficient  and  satis¬ 
factory  service  in  either  position.  B-924,  Editor 
_  &  Piihlisher. _ 

Advertising  Manager,  twenty  years  classified  Notional  Advertising  Manager— Publisher’s  As- 
and  display  experience.  Prefer  commission  ar-  s'stant — Now  at  head  of  National  Advertising 
rangen-ent,  rather  than  salary.  B-936,  Editor  &  department  of  large  Eastern  daily,  seeks  new 
Publisher.  connection.  Record  will  stand  closest  scrutiny; 

-  accomplishments  mark  work  as  highest  class. 

_  ,  Advertising  Manager  or  Asaiatant  Business  Satisfactory  reason  for  changing  will  be  given 

uaniiwd  Ad  Solicitor  with  initiative,  who  has  Manager— Man  with  twenty  years’  experience  interested  parties  in  confidence.  Would  like  to 
nude  gold  in  competitive  field  in  cities  50,000  is  available  to  newspaper  offering  permanent  A®  similar  work  or  act  as  publisher’s  assistant — 
to  100.000.  State  experience  and  salary.  B-957,  future  to  ze.aIous  worker.  Has  record  of  succesa  Ave  years  in  latter  capacity.  City  of  150,000 
M'of  &  Publisher.  in  cities  of  100,000  to  275,000  population  in  and  up.  B-952.  Editor  &  Publisher. 


Circulation  Salesman— Live  salesman  to  solicit 
n^riptirns  in  new  territory  (Metropolitan  dis¬ 
trict).  and  supplement  routine  work  rf  women 
cauvassns.  Not  a  circulation  manager,  but  a 
man  with  selling  experience  desired.  B-963. 
Editor  St  Publisher. 


I  WE  CONNECT  THE  WIRES: 


pIRCULATION  MANAGER  or 
assistant.  Only  24.  but  has 
proved  ^  efficiency.  Over  four 
years  in  newspaper  circulation, 
two  years  as  manajer.  Increased 
output  from  3500  to  4800  daily. 
Gets  results  through  newsboys 
and  agents.  Employer  writes: 
“Leaves  department  in  far  bet¬ 
ter  shape  than  when  he  took 
^arge;  is  a  good  organizer.” 
Ready  at  $50.  No.  10918. 


Fernalo’S  Exchange.  |nc. 

Accuiiitv  Bco*.  •wniMayiat.o. 


II  -AM.  xm  -  rcasonauic  noTicc.  noprs  lo 

*5"  **  Tears  wanted  to  take  chargee  suring  conservative  growth.  45  years  old,  mar- 

oi^newspaper  reference  department.  Must  have  ried.  References.  B-953.  Editor  Se  Publisher. 

^  long  experience  in  general  newspaper  work.  - - - - - ; - 

byntive  ihility  and  some  knowledge  of  the  Advertising— Thoroughly  seasoned  newspaper 


Qurified  Advertising  Manager  wanted  for  South.  B-920,  Editor  Si  Newspaper  and  Publicity  Woman,  experienced, 

jart  time  to  handle  the  classified  seetkn  of  a  - ^ - - -  and  accredited  with  “It,”  desires  steady  position 

wrekly  trade  paper — the  only  weekly  covering  a  Advertiaing  Solicitor,  copywriter;  5  years’  pub-  on  daily  or  weekly  paper.  Free,  white,  and  27. 

bnion  dollar  industry — and  now  producing  ex-  Usher’s  secretary,  display  man,  classified  man-  Energetic,  responsible,  and  experienced  in  music, 

eellent  results  for  the  advertisers.  Can  make  ager,  prrmotion  and  retail  store  manager.  Age  dub,  society,  art,  dramatic  and  religious  news, 

™ /trangoment  with  an  experienced  man.  as  25,  single.  Christian,  reliable.  Now  employed,  and  •“  campaign  and  special  publicity.  Refer- 

1  n  •  r  ’’  possibilities  great.  Give  Salary  secondary  to  prospects.  B-943,  Editor  &  ences  in  Chicago  and  in  Oklahoma  City.  Avail- 

full  information  as  to  past  experience,  earnings,  Piih1i«her.  able.  Ready  immediately.  B-959,  Editor  & 

and  your  letter  will  be  held  in  strict  con-  TT - -  IT  I - 1 -  Publisher. 

fidniM.  All  our  employes  know  of  this  ad.  B-  Adv^Uhig  Mimga^I2  years’  experience  on  r  - - „  .. - — - ; - T 

548,  Editor  &  Publisher.  state  s  now  leading  newspaper.  Available  upon  Kegorter — Rewrrite  Man — Three  years  experi- 

reasonable  notice.  Hopes  to  make  connection  in-  morning  and  afternoon  dailies,  and  year  as 

publisher-editor  of  strong  country  weekly,  desires 
position  on  gcod-sized  daily,  east  of  Chicago.  B- 
942.  Editor  &  Publisher. _ 

teetaical  side  of  reference  rcom  work^aUo  're-  oian  who  knows  advertising,  both  National  and  SeCTetary — Young  w<man  with  six  years’  «- 

yured.  Salary  commensurate  with  ability.  Aib  local,  is  interested  in  forming  new  connection  perience  as  publisher’s  secretary  wants  position 

drew  Managing  Editor,  Post.pispatch.  Sf.  T.x>uis.  aod  seeks  confidential  correspondence.  Capable  newspaper  or  agency  office.  Expert  stenog- 

w_  7'.  ■ .  T~I - ^ — - and  experienced;  able  to  manage,  inspire  and  rapher.  B-958.  Editor  &  Publisher. _ 

M  — *"'T™*“*  j  Seasoned  energize  a  group  of  solicitors.  Married,  40  c»__  5R  nt  nrnrmt  — 

copy  ideas  and  ability  to  sell  tbeiu  years  of  age.  in  tip-top  health.  Over  18  years’  m  -i  pr»mt  with 

•0  pro^icssivc  N.  E.  city.  25.000  Give  ex*  KAfit  o .  i. .  .  New  York  d&ily  sis  Assistant  fin^ncisl  editor. 

”'*’■3'  requirements,  photo,  conditions,  10  years  with  previous  employer  reporter,  five  years  ntetromlitan  dailies. 

5J»«  letter.  B-922.  Editor  &  Publisher.  ReferenTei  that 

5^Would  like  to  get  in  communication  Usher  ^  ^  ^  ^  ^ 

with  Mose  Reichart  or  Adolph  Glickmati  who  went'O"-  Address  B-965.  Editor  &  Publisher.  -12-1-: - 

nSr’iri?  "'I  Houston,  Texas.  Address  Auditor  and  Office  Manlier,  thoroughly  quali-  M*"-  "owf  employed,  seeks  new  con- 

’uLdi.  .T.ruinS’^cVSSS,.  'KffS,  a«fnSi 

drcula^For  morning,  evening  and  m  •'^8*  30.  Married.  Address  B-926,  Editor  & 

^^y  pa^  in  Middlewest.  Must  he  i  hard  l^rl  aI,  ^pulation.  "ear  New  publisher, 

worker.  Giv»  <t.t.>:i.  _ it _ j  ..i _  York.  Age  28,  married.  Christian.  Moderate 

^Cted  to  mrt'^'Also  salaryjo  start.  B-967.  Editcr  &  Publisher.  - - =— — — - 

Address  B-970,  ^itor  &  I^b-  Circulatiaa  Manager  desires  imition.  Experi- 
—  ’  enced  in  all  phases  of  circulation.  Can  furnish  ssb 


Newspaper  Properties 

Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  & 
PALMER 

BealnMS  XaUbtiihed  la  ISM 
350  Madiaon  Awe.,  New  York 
FaetSa  Cea.t  Rapresaatatiwe: 

M.  0.  Moero.  Sit  M.  Caaon 
Drlre,  Bereily  BUla,  Calif. 


MECHANICAL 


Equipment  for  Sale 


W«ited  By  AdvertWn,  Mat  references.  B-968.  Editor  &  Pub- 

*rrtDe— Dominant  syndicate  organization  offers  — ^ : - -  - 

'«n  an3iftS'**'°°  arrangement  to  high  class  OrculaUoa  Manager,  available  at  once  on  ac-  Complete  Printing  Plant,  suitable  for  daily 

wow  bein.  _.^rvice  count  of  merger.  Have  many  years  successful  paper,  available  at  once  on  account  of  suspension 

detail,  in cities.  Give  full  experience;  no  objection  to  location;  send  for  of  publication  of  New  York  Conunerciai.  Ad- 

P®**  present  credentials.  Write  C.  M.  Platzer,  Elks’  Club,  dress  Journal  of  Commerce,  32  Broadway,  New 

"wwms.  B.964,  Editor  &  Publisher.  Omaha.  Nebraska.  York  City,  for  fuU  particuUrs. 


CONSOLIDATION 

The  merging  of  nswspap.r  interests  la 
a  subject  that  has  received  epecial  etudy 
and  inrectigntion  by  this  firm  for  nearly 
17  yean.  It  is  a  big  subject  and  reqnirea 
ccnaiderablc  technical  knowledge,  both  as 
to  ralnatien  and  eperating  methods. 
When  properly  organised,  the  results  an 
neret  disappointing. 

We  have  been  faoton  in  many  la- 
pertant  ooBaolidations,  sales  and  ap¬ 
praisals. 

HARWELL  &  CANNON 

Times  Bldg.  New  York 
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WEEKUES  ASKING  RADIO  NEWS  contractors  as  to  the  type  , 

_  tion  really  needed  in  your  c 

Australian  Papers  May  Now  Erect  - ;; - 

Their  Own  Broadcasting  Stations  Ar‘e  AU^tLs?  GMs  ?’^1n  "tS 
Country  newspapers  of  Australia  are  (  Wis.)  Journal  has  drawn  ; 
preparing  to  receive  their  news  by  radio  of  attention.  The  articles  ai 
instead  of  by  telegraph.  of  observation  of  the  noor 

For  two  years  the  Postmaster  (jeneral  of  girls  on  the  streets. — Rul 

resisted  the  suggestion,  according  to  the  - 

.lustralasion  Journalist,  but  now  has  Many  newspapers  run  a 
agreed  tc)  let  the  country  press  establish  important  events  10,  l.s  ai 
its  own  broa<lcasting  stations,  and  the  previous  hut  the  O/iinicd/' 
country  press  association  has  a  committei-  uses  this  feature  in  the  drai 
working  to  <lecide  upon  details.  each  Sunday  under  the 

To  start  it  is  proposed  that  six  or  per-  Minneapolis^^  Theaters  15 
haps  a  dozen  of  the  principal  country  Ih'*  Week.”  Readers  renie 
papers  in  New  South  Wales  slnnild  begin  plays  and  the  old  stars. — Tin 

to  take  their  news  by  radio  and  the  sys-  - 7 

tern  can  afterwards  be  expanded.  Cost  People  are  always  intert 
estimates  have  not  yet  been  worked  out.  affairs  of  others  so  why  ii 
but  those  in  charge  believe  the  cost  will  lovyn  s  notables  and  n 

be  less  than  jiresent  wire  tolls.  during  the  late  spring  captii 

The  metropolitan  newspapers  of  .\us-  \  I  hey  Will  Spei 

tralia  are  using  the  radio  extensively  to  Lach  day  use  three  oi 

obtain  Briti.sh  news,  .\bout  4,(MX)  word-  about  prom.nent  people.  1) 

a  day  comes  over  the  air  from  Rugby.  _ _ 

l-'.ngland.  for  publication  in  the  dailies.  | 


DOLLAR  * » 
ss  PULLERS 


ONE  DOLLAR 
WILL  BE 
PAID 

FOR  EACH 
IDEA 

PUBLISHED 


^XE  eastern  newspaiier  recently  ran  a  “Take  A  Bus  to  Our  Store,”  could 
"spring  hat  section”  of  two  whole  be  the  heading  on  a  ixige  or  spread 
pages.  Appropriatelv  headed  it  attracted  devoted  to  ads  of  concerns  on  local  bus 
much  attention.  In'  the  center  of  the  lines.  Run  a  map  in  the  center  of  the 
pages  there  was  reading  matter  about  page  showing  the  routes  of  the  various 
hats,  while  advertising  by' local  merchants  l>us  lines  and  the  locations  on  these 
surrounded  this  matter  on  all  sides.  A  routes  of  all  the  advertisers  on  the  page, 
few  pictures  of  Chinese,  Indian  and  Euro-  — h'rank  H.  W  illiams. 
pean  hat  styles  added  “flavor”  to  the  idea. 

— Francis  Sadowski.  On  the  opening  of  the  amusement  parks 

-  in  your  town  run  a  full-page  spread  de- 

The  Columbus  (O.)  State  Journal  is  scribing  the  attractions  and  have  it 
running  a  new  line  of  display  advertising,  liordered  by  advertisements  of  the  amuse- 
the  issue  of  March  21  carrying  a  full  page  nients.— Robert  (I.  Silbar. 
by  the  Scioto  Valley  Silver  Fox  Ranch, 
located  a  mile  out  of  Chillicothe. 

“1  Am  The  Silver  Fox”  was  the  un-  ;pi 
derline  to  an  eight  column  picture  of  a  g 

fox  across  the  top  of  the  advertisement.  Sj  IT  T"  X  T  "IW  T"  X 

This  “ranch”  now  has  over  4(K)  silver  g  I" '  I  |  I  I  I  ^ 

foxes  and  the  management  is  using  pages  1:  X  y _ J  X  ^  ^  X 

of  daily  newspapers  to  interest  people  r' 
who  wish  to  own  foxes,  one  pair  of  which  gj 
the  ranch  sold  for  $1,750,  the  price  of  —  ■ 

which  has  been  raised  to  $2,000  this  . 

spring.  Purchasers  of  these  foxes  have  . 

the  option  of  leaving  them  at  the  ranch  Greatest  'Ihrill  Overseas  is 

or  establishing  a  breeding  farm,  and  the  giving  Seattle  war  veterans  a 

advertisements  point  out  that  one  invest-  chance  to  revive  heroic  nicm  iries  and 

ment  of  $15,000  in  these  foxes  returned  also  win  prizes  in  an  interesting  short 
^8,000  in  less  than  four  years.  Several  letter  contest  of  the  Seattle  Post  In- 

silver  fox  ranches  are  operated  in  Ohio  telliacncer.  A  member  of  the  .stafT  has 

but  the  Scioto  \  allev  ranch  is  the  first  been  selected  as  “W’ar  .\dventure  Edi- 

one  to  exploit  its  objects  in  page  daily  tor,”  and  the  paper  publishes  the  war 

newspaper  advertising.— J.  H.  W'.,  Cleve-  thrills  sent  in.  paying  for  the  best  with 

land,  O.  ‘■^sh  prizes. — C.  M.  L. 


who  just  broke  all  automobile 
speed  records  tells  the  complete 
story  of  his  “Mystery  Car.” 


A  TIMELY  BANG-UP 
SUNDAY  MAGAZINE 
ARTICLE 

Wire  for  rales 

UNITED  FEATURE 
SYNDICATE 

World  Building,  New  York 


.\pril  13  having  been  designated  for 
a  nation-wide  observance  to  be  known 
as  Home  Dedication  Day,  opportunity 
is  oftorded  for  considerable  local  adver¬ 
tising  in  every  community,  of  things 
pertaining  to  the  American  Home. — 
C.  M.  L. 


What  Do  You 

KNOW 


BY  UNITED  PRESS 


What  effect  did  the  I'nited  States 
Supreme  court  ruling  against  justices  of 
the  peace  acting  in  cases  where  fees  were 
collected  have  in  your  vicinity?  In  West¬ 
ern  Ohio  it  developed  that  some  town¬ 
ships  and  villages  were  making  improve¬ 
ments  upon  money  collected  in  liipior 
The  Aurora  (Ill.)  Beacon-Neves  is  cases,  the  ruling  cut  off  the 

conducting  a  weekly  advertising  page  ■ 

“It  Pays  to  Get  Acquainted”  with  58 
local  firms  participating.  At  the  top  of 
the  page  each  Monday  night  small  boxes 
announce  some  event  of  the  week.  Each 
advertiser’s  boxed  ad  is  keyed  with  a 
letter.  Contestants  cut  the  boxes,  ar- 
range  them  to  spell  out  the  event  listed 
for  the  week  and  the  first  best  answer 

wins  $5 ;  the  second,  six  theater  tickets  | 

and  the  third,  four  theater  tickets.  Win-  s; 

ners  receive  notification  to  call  at  cer- 
tain  of  the  business  firms  listed  for  their 


The  city  council  of  Eau  Claire,  Wis., 
used  paid  space  in  the  Eau  Claire  Leader 
to  warn  speeding  motorists :  “Don’t  Race 
with  the  Traffic  Signals!”  The  council 
of  your  city  might  he  persuaded  to  <lo 
likewise. — Ruben  Levin. 


A  Great  Questions  and 
Answers  Feature 


New  Queslions'Daily 

King  Features 
Syndicate,  Inc. 

New  York  City 


UNITED  PRESS  ASSOCIA’nONS 
World  Building  New  York 


What  of  The 

FUTURE? 


“Look  at  the  back  of  your  neck — 
everybody  does” —  was  the  heading  of  a 
co-operative  advertisement  of  local  bar¬ 
bers  in  the  Superior  Evening  Telegram. 
The  ad  runs  weekly.  Suggest  the  idea 
to  barbers  in  your  city. — R.  L. 


Una  Dnncan  Elliott 

'OiM  of  tho  most  tnccettful 
featartt  we  have” 

Providence  Jonmal 

A  Tri-Weekly  Article 
of  500  words 


Are  you  building  feature*  for 
the  competitor>  Are  you  *010 
you  can  keep  your  circulatjoa" 
producer*? 

EFS  ia  an  insurance  agaiaa 
rising  feature  costs,  and  tk* 
newspaper  that  buy*  EFS  fss* 
tures  keeps  them. 


CIETV  DEOUTANTE 

-  she  was  kelcL 

V  fu^tives  liv  an- 
id,  dMcrtred  Wouse 
nr  one  Birilli)^  Week! 

kysterv! 

ACTION  !! 


International 
News  Service 

Insures  Complete 
World  Coverage 
of  Telegraph  News 

63  Park  Row,  N.  Y.  City 


The  Paris  Correspondent 
of 

The  London  Times,  London 
Post  and 

Amalgamated  Press 

Fashions,  Theatres,  Art, 
Charm,  Atmosphere 
Write  for  Samples 


EDITORS^  feature 
SERVICE,  Inc. 

W.  H.  Johnson.  President 

Cleveland,  Ohio 


By  AVAIjCOLM  X3UAR.T 


Tbe  O'Dell  Newspaper  Service 

SS  FMi  Aveoaie,  Nsw  York  City 


HUNCHES 

ONE  DOLLAR  | 
WILL  BE  PAID  1 
FOR  EACH  1 
"HUNCH"  1 
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WEEKUES  ASKING  RADIO  NEWS 


^XE  eastern  ncwspaiK-r  recently  ran  a 
“spring  hat  section”  of  two  whole 
pages.  Appropriately  headed  it  attracted 
much  attention.  In  the  center  of  the 
pages  there  was  reading  matter  about 
hats,  while  advertising  by  local  merchants 
surrounded  this  matter  on  all  sides.  A 
few  pictures  of  Chinese,  Indian  and  Euro¬ 
pean  hat  styles  added  “flavor”  to  the  idea. 
— Francis  Sadowski. 


The  Columbus  (O.)  State  Journal  is 
running  a  new  line  of  display  advertising, 
the  issue  of  March  21  carrying  a  full  page 
by  the  Scioto  Valley  Silver  Fo.\  Ranch, 
located  a  mile  out  of  Chillicothe. 

“I  Am  The  Silver  Fox”  was  the  un¬ 
derline  to  an  eight  column  picture  of  a 
fox  across  the  top  of  the  advertisement. 
This  “ranch”  now  has  over  4(K)  silver 
foxes  and  the  management  is  using  pages 
of  daily  newspapers  to  interest  people 
w  ho  wish  to  own  foxes,  one  pair  of  which 
the  ranch  sold  for  $1,750,  the  price  of 
which  has  been  raised  to  $2,000  this 
spring.  Purchasers  of  these  foxes  have 
the  option  of  leaving  them  at  the  ranch 
or  establishing  a  breeding  farm,  ami  the 
advertisements  point  out  that  one  invest¬ 
ment  of  $15,000  in  these  foxes  returned 
$28,000  in  less  than  four  years.  Several 
silver  fox  ranches  are  operated  in  Ohio 
but  the  Scioto  Valley  ranch  is  the  first 
one  to  exploit  its  objects  in  page  daily 
newspaper  ailvertising. — J.  H.  Qeve- 
land,  O. 


“Take  .\  Bus  to  Our  Store,”  could 
be  the  heading  on  a  itage  or  spread 
devoted  to  ads  of  concerns  on  local  bus 
lines.  Run  a  map  in  the  center  of  the 
page  showing  the  routes  of  the  various 
bus  lines  and  the  locations  on  these 
routes  of  all  the  advertisers  on  the  ixige. 
— Frank  H.  Williams. 

On  the  opening  of  the  amusement  parks 
in  your  town  run  a  full-page  spread  de¬ 
scribing  the  attractions  ami  have  it 
Iwrdered  by  advertisements  of  the  amuse¬ 
ments. — Robert  O.  Silbar. 


Australian  Papers  May  Now  Erect 

Their  Own  Broadcasting  Stations 

Country  new’spapers  of  Australia  are 
preparing  to  receive  their  news  by  radio 
instead  of  by  telegraph. 

For  two  years  the  Postmaster  (jeneral 
resisted  the  suggestion,  according  to  the 
.-'ustralasian  Journalist,  but  now  has 
agreed  to  let  the  country  press  establish 
its  own  broarlcasting  stations,  and  the 
country  press  association  has  a  committed- 
working  to  ilecide  upon  details. 

To  start  it  is  proposed  that  si.\  or  per¬ 
haps  a  dozen  of  the  princiixil  country 
papers  in  New  South  Wales  slK'uhl  Ix-gin 
to  take  their  news  hy  radio  and  the  sys¬ 
tem  can  afterwards  Ik'  expanded.  Cost 
estimates  have  not  yet  been  worketl  out. 
but  those  in  charge  Ix-lieve  the  cost  will 
be  less  than  present  wire  tolls. 

The  metropolitan  newspapers  of  .\us- 
tralia  are  Using  the  ratlio  extensively  to 
obtain  Briti.sh  news,  .\bout  4.000  WDrd- 
a  day  comes  over  the  air  from  Rugh\. 
England,  for  publication  in  the  dailies. 


contractors  as  to  the  type  of  Coii.struc- 
tion  really  needed  in  your  community. 

series  of  articles  entitled  “Who 
-Are  .^11  These  Girls?”  in  the  Milzeauket 
(  Wis.)  Journal  has  drawn  a  great  deal 
of  attention.  The  articles  are  the  resuh 
of  observation  of  the  noonday  crowds 
of  girls  on  the  streets. — Ruhin  Levin. 

Many  newspapers  run  a  calendar  of 
important  events  10,  15  and  25  years 
previous  but  the  Minneaf’olis  Journal 
uses  this  feature  in  the  dramatic  seetka 
each  Sunday  under  the  caption  “At 
Minnea{x)lis  Theaters  15  Years 
This  Week.”  Readers  remember  the  old 
plays  and  the  old  stars. — Thomas  -McKee. 

People  are  always  interested  in  the 
affairs  of  others  so  why  not  interview 
your  town’s  notables  and  run  a  column 
during  the  late  spring  captioned  "Wheie 
(or  How)  They  Will  Spend  the  Sum¬ 
mer.”  Each  day  use  three  or  four  stories 
about  prominent  people. — 1).  B.  Martin. 


April  13  having  been  designated  for 
a  nation-wide  observance  to  be  known 
as  Home  Dedication  Day,  opportunity 
is  oft’orded  for  considerable  local  adver¬ 
tising  in  every  community,  of  things 
pertaining  to  the  American  Home. — 
C.  M.  L. 


The  city  council  of  Eau  Claire,  Wis., 
used  paid  space  in  the  Eau  Claire  Leader 
to  warn  speeding  motorists:  “Don’t  Race 
with  the  Traffic  Signals!”  The  council 
of  your  city  might  be  persuaded  to  do 
likewise. — Ruben  Levin. 


The  .Aurora  (Ill.)  Beacon-News  is 
ciHiducting  a  weekly  advertising  page 
“It  Pays  to  Get  Acquainted”  with  58 
local  firms  participating.  At  the  top  of 
the  page  each  Monday  night  small  boxes 
announce  some  event  of  the  week.  Each 
advertiser’s  boxed  ad  is  keyed  with  a 
letter.  Contestants  cut  the  boxes,  ar¬ 
range  them  to  spell  out  the  event  listed 
for  the  week  and  the  first  best  answer 
wins  $5 ;  the  second,  six  theater  tickets 
and  the  third,  four  theater  tickets.  Win¬ 
ners  receive  notification  to  call  at  cer¬ 
tain  of  the  business  firms  listed  for  their 
prizes. — S.  L.  J. 


International 
News  Service 

Insures  Complete 
World  Coverage 
of  Telegraph  Ne'ws 

63  Park  Row,  N.  Y.  City 


'•4VTY  Greatest  Thrill  Overseas”  is 
giving  Seattle  war  veterans  a 
chance  to  revive  heroic  mem-iries  and 
also  win  prizes  in  an  interesting  short 
letter  contest  of  the  Seattle  Post  In¬ 
telligencer.  \  member  of  the  staff  has 
been  selected  as  “War  .\dventurc  E'di- 
tor,”  and  the  paper  publishes  the  war 
thrills  sent  in,  paying  for  the  Ix'^t  with 
cash  prizes. — C.  M.  L. 


source  ol 
taxes  or 
districts.- 


revenue  and  meant  increasing 
curtailing  improvements  in  the 
-lack  Sedwick. 


A  story  on  “mail  order  cleanliness" 
may  be  obtained  from  the  local  post¬ 
master  by  inquiry  as  to  the  number  of 
laundry  parcels  sent  weekly  to  homes 
in  your  city  by  young  people  who  are 
attending  school  or  college  or  are  work¬ 
ing  in  other  cities. — Ruben  I-evin. 


What  is  the  housing  situation  in  vour 
community?  .A  survey  of  the  vacant 
stores,  apartment  houses  and  tenements 
throughout  the  city  would  bring  out  in¬ 
formation  of  great  value  to  everyone 
concerne;!.  serving  to  indicate  perhaps 
that  your  community  is  somewhat  better 
off  tlian  many  others  and  also  serving 
as  a  warning  to  prosixctive  builders  and 


What  effect  did  the  I'nited  States 
Supreme  court  ruling  against  justices  of 
the  peace  acting  in  cases  where  fees  were 
collected  have  in  your  vicinity?  In  West¬ 
ern  Ohio  it  developed  that  some  town¬ 
ships  and  villages  were  making  improve¬ 
ments  uixm  money  collected  in  li<|uor 
ami  speed  cases.  The  ruling  cut  off  the 


“Look  at  the  back  of  your  neck — 
everybody  does” —  was  the  heading  of  a 
co-operative  advertisement  of  local  bar¬ 
bers  in  the  Superior  Evening  Telegram. 
The  ad  runs  weekly.  Suggest  the  idea 
to  barbers  in  your  city. — R.  L. 
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MAJ.  H.  0.  D.  SEGRAVE 

who  just  broke  all  automobile 
speed  records  tells  the  complete 
story  of  his  “Mystery  Car.” 
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What  of  The 

FUTURE? 

Are  you  building  features  for 
the  competitor)  Are  you  sure  ^ 
you  can  keep  your  circulatioa* 
producers? 

EFS  is  an  insurance  against 
rising  feature  costs,  and  tbs 
newspaper  that  buys  EFS  fea¬ 
tures  keeps  them. 
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